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S art stationers push the 


ONLY up-to-date arbon paper 





WessteR DEALERS now have more than 
ever to offer their customers—the greatest 
typing convenience since the invention of 
visible typewriters. Ask any secretary who 
has used Micrometric Carbon Paper. She 
will tell you. Why not use this invention 


to get new customers, to make more prof- 


its in all the lines you carry? 


Micrometric Carbon 





Paper gives you these 
five extra sales fea- 
tures: 1. Neater typ- 
ing. 2. Uniform mar- 
gins. 3. Faster typing. 
4. No smudged fin- 


gers. >. Saves money. 





Today, dealers are more eager than ever 
to carry the Webster line. It means: 1. Safe, 
protected profits. 2. The best-known names 
in the quality field. 3. Better facilities at 
the service of your customers. 4. Merchan- 
dising assistance. 5. The only manufacturer 
consistently to advertise carbon paper and 


typewriter ribbons to the consumer. 
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YOFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 

No person, firm or corpora- 
tion, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 


questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it will give prompt and 
earnest consideration. 
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National Brief Case Mfg. Co 1 
Stein Bros. Mfg. Co.... snail 
Leather Upholstered Peratiure 


Jasper Chair Co.... 7 

Majestic Lounge Co.... 76 
Letter Trays (See Desk Trays) 
Letterheads 

Stationers Manufacturing Co.....145 

Wiggins, The John B., Co 145 


Library Equipment 
Art Steel Co eosese ° 
Corry-Jamestown Mfg. Co 
General Fireproofing Co — 
Globe-Wernicke Co. ... 8 

Lockers and Storage Cabinets 


All-Steel-Equip. Co. . 14 
Art Metal Construction Co 73 
Be Gee. Ciiseeccdes 116 
Browne-Morse Co 109 
Geary- -Jamestown Mfg. Co lll 
General Fireproofing Co 75 
Globe-Wernicke Co 88 
Security Steel Equipment Corp 77 
Yawman and Erbe. ; 99 
Loose Leaf Books and Systems 
Aigner, G. J., Co... .147 
F. B. Mfg 7 seae 146 
Sheppard. The C. E., Co 139 
Trussell Mfg A 3 130 
Loose Leaf “gered Celluloid 
Markilo Co . 147 





Loose Leaf Metals 

Carpenter, E. W., Mfg. Co ~» +145 

Loose Leaf Metals Co..... . 143 
Mail Distributors 

ristow, Stanley R . 147 

Globe-Wernicke Co " -» 88 

Victor Safe & Equip. Co . 78 
Map Tacks 

Graff. George B., Co . 139 
Maps, Globes, Etc. 

Weber Costello Co.... 115 
Matched Office Suites 

Art Metal Construction Co 7 

General Fireproofing Co. . 7 

Globe-Wernicke Co 38 
Memorandum Books 

Rockwell-Barnes Co 135 

Trussell Mfg. Co .130 
Memorandum Devices 

Bristow, Stanley R 147 
Mending Tape (Gummed) 

Warshaw Mfg. Co . .139 
Moisteners 

Sengbusch 8S. Cl. Inkst. Co.. 53 
Numbering Machines 

American Numbering Mach. Co 146 

i Me Ghenietckbdesedcadad 131 
Office and Factory Forms 

Stationers Mfg. Co..... 145 
Office Machines, Used and Rebuilt 

Pruitt, Inc. .. .135 
Office Partitions and Railings 

Globe-Wernicke Co. ... 88 
Pads, Figuring 

Rockwell-Barnes Co 135 
Paper 

Rockwell-Barnes Co .135 

Smith, Bradner, & Co 132 
Paper Clamps 

Acco Products, Inc 56 

Esterbrook Steel Pen Co 144 
Paper Clips 

Acco Products, Inc 56 

Cn, Cidecastetunekeeasee 131 

Clip-On Corp , .140 

Defiance Sales Corp 127 

Fulton Specialty Co .149 

Graff, George B., Co............. 139 

Oakville Company ............... 67 

Rockwell-Barnes Co. ... .135 

Vail Manufacturing Co......... 120 
Paper Fastening Machines 

Ace Fastener Corp............... 124 

i Pe Ch cess ccdeceensdnee 147 

ee ED. Ge cevcnsteccneeneed 131 

Hotchkiss Sales Co.............. 136 

Neva-Clog Products, Inc......... 62 

Parrot Speed Fastener Corp...... 123 

Sibley, Edw. L., Mfg. Co........ 127 

Victor Safe & Equip. Co. 78 
Paste (See Inks, Adhesives, etc.) 
Pen and Pencil Clips 

Oakville Company . 67 
Pencil Sharpeners 

Graff, George B., Co 139 
Pencils, Cedar 

Faber, A. W., Ine 48 

Mohican Pencil Co .140 
Pencils, Mechanical 

Autopoint Company - ST 

Carter’s Ink Co : 50, 51 

Rite-Rite Mfg. Co ; 144 

Sheaffer, W. A., Pen Co 55 
Penholders 

Sengbusch 8S. Cl. Inkst. Co.... 53 
Pen Sockets 

Sengbusch 8. Cl. Inkst. Co. 53 
Pens 

Esterbrook Steel Pen Co.........144 

Sengbusch 8S. Cl. Inkst. Co.... 53 

Turner & Harrison Pen Mfg. Co. .147 
Picture Hooks 

Moore Push Pin Co.... 147 
Pins and Pin Containers 

Oakville Company .......... . 67 

Prym, William, of America......145 

Vail Manufacturing Co....... 120 
Platens, Typewriter 

Amer. Writing Mach. Co.. .120 

Ames Supply Co en 52 

Shipman-Ward ae Sempteaagaay 129 

St. Louis Typewriter Exch....... 144 

Wholesale Typewriter Co — 


Postal Scales 






Hanson Seale Co............ 128 
Triner Scale & Mfg. Co..... .139 
Case Brothers, Inc............. .125 
Publishers 
Bridges, F. W., Lid 148 
DY axtqecence suaekeenes 149 
Punches 
Acco Products, Inc . 4 
PD ee . Gna <'na6600gn0eneense 131 
Defiance Sales Corp...... 127 
Globe-Wernicke Co. 8 
Push Pins 
Moore Push Pin Co..... 147 
Ribbons and Carbons 
BED Ge Gina owhsvcbseseves seven 
Buckeye Ribbon & Carbon Co... .132 
Carter’s Ink Co.... 50, SL 
Codo Mfg. Corp 144 
Columbia R. & C. Mfg. Co...... 63 
Crown Ribbon & Carb. Co 2s 
Frankel Carbon & Ribbon Co 138 
Imperial Mfg. Co............. 121 
BAG, Bis Pep EB ceveence. 136 
Manifold Supplies — er 47 
Mittag & Volger, Inc........ . 61 
Neidich Process Co........... . 126 
Old Dutch Carbon & Ribbon Co. .126 
Pacific Carbon & Ribbon Co..... 65 
Phillips Process Co. 146 
Phillips Ribbon « Carbon Co. 142 
Rockwell-Barnes Co. .. 135 
Royal Typewriter Co., Inc........ 150 
Ruxton Products, Inc............ 53 
Smith, L. C., & Corona Tws..... 45 
Storms, H. M., Co....... .123 
Underwood E F...... 49, Back Cover 
U. 8. Sypeesiter been a. Co. . .143 
Webster, F. 8., shaveenesee 
Rubber Bands 
Faber, A. W., Inc . 48 
ubber Stamps 
SP eae 145 
Rubber Type Outfits 
Fulton Specialty Co..........++. 149 
Safes 
Art Metal Construction Co....... 73 
Diebold Safe & Lock Co......... 110 


General 
Globe-Wernicke Co. 
Schwab Safe Co., The 


Fireproofing Co..... 





Security Steel Equipment ( ‘orp. Gn 
Victor Safe & Equip. Co.... 


Yawman and Erbe.......... 

York Safe & Lock Co...... 
Scales 

Hanson Seale Co........... 


Triner Scale & Mfg. 
Sealing 
Higgins, 


Seals, 


Mey 
et 


Art 
Gen 


Globe-Wernicke Co. 


Wax 
Chas. M., & Co... 
Not and Corporation 
OF Ge Wc cccccvcses 
Desks 
etal Construction Co. . 
eral Fireproofing Co..... 


Shelf Boxes 


Art 


General Fireproofing 
Globe-Wernicke Co. 


Kk ee 


Wels BEB. CO...ccccsvee 83, 


Shelvi 
All- 
Art 
Art 


Browne-Morse Co. 


Gen 


Steel-Equip Co 


Metal Construction Co..... 


BOE Gi wcccnces 


eral Fireproofing Co 


Globe-Wernicke Co 


Security Steel Equipment Corp.... 
Smokin 

Howell 

Nagel-Chase Mfg. 


Stands, Office 
Company 


Co. 


Stamp Pads 


Bates 


Mfg. 


Carter’s Ink Co....... : 
Fulton Specialty Co....... 


Meyer & Wenthe 
Rockwell - Barnes 
Victor Safe & Equip. 
Stands for Office 


All 
Art 


Gen 


Globe-Wernicke Co. 
Harter Corp., 


Machines 
Steel-Equip Co. ...... 
hee 
eral Fireproofing Co..... 





or to replace the 


It answers by per- 


ob together, prepares 
desirable agents and 


Subscri 
use 


Subscribers’ 


THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and j 
advertising copy, furnishes list of 
dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other ways 
forms useful service, all without charge. 
in every land have made, and are making, g 
of this bureau; manufacturers in every section of the 
field have had evidence of the service. 
requests for catalogues to bring their files up to date, 
le in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 








I OS nate eset bee eued 
Sherman-Manson Mfg. Co.. 
Sturgis Posture Chair Co......... 
Toledo Metal Furniture Co....... 
Tubular £, Socctahe Ps Geo ncese 
Staples, Paper Fastening 
Ace Fastener Corp..... oseseses 
BOD GEE Gisin os co csvccccscnce 
Hotchkiss Sales Co.............. 
Neva-Clog Products, Inc... 
UL. «4 ennebnes danse peel 
Parrot Speed Fastener Corp. . 
Vail Manufacturing Co........... 
Stationery, Engraved, Lithographed 
Stationers Mfg. Co......-.s.s0: 
Wiggins, The John B., Co....... 
Stencils, 
ee SN, 26 kn, a cusincetes 145 
aphers’ Note Books 
Rockwell-Barnes Co. ............. 135 
EE ME is oncebdce essences 130 
Stools 
Bee TO, TBs oso ccccvcects 92 
Sturgis Posture Chair Co......... 95 
Tol Metal Furniture Co....... ol 
Storage and Transfer Cases 
All-Steel-Equip Co. ......... 104 
Art Metal Construction Co....... 73 
ie ee Sd 0.0000 05b6s608 116 
RD EE Dnsncuk cceccncentsie 46 
Browne-Morse Co, ..............:. 109 
Columbia Steel Equip. Co........ 103 
Corry-Jamestown Mfg. Co........ lll 
General Fireproofing Co.......... 75 
Globe-Wernicke Co., The......... 88 
Guide System & Supply GPicsese Sa 
Imperial Methods Co............. 110 
Oxford Filing Supply <a ea i by 
PUES Were GOEBs ccccccccccvccce 136 
Rockwell-Barnes Co. ... oo ASS 
Security Steel Equipment © orp. sea En 
Wrens BEM, GP wccsccecec Bt . 5. 6 
Yawman %. Erbe Mfg. Co......... 99 
Store Fixtures and Equipment 
General Fireproofing Co.......... rf 
Globe-Wernicke Co., The......... 88 
Swinging Typewriter Stands 
Globe-Wernicke Co, .......... 88 
Tables 
Art Metal Construction Co....... 73 
Ps COO 116 
Browne-Morse Co. ..........606. 109 
General Fireproofing Co.......... 7! 
Globe-Wernicke Co., The......... 88 
Tablets 
Rockwell-Barnes Co. ...... .- 135 
Tabulating and —— Machines 
Int’l Bus, Mach. Corp........... 119 
Telephone Accessories 
O08 BE GOs ccacceesoss: 181 
Meilicke Systems, Inc.... . 135 
Victor Safe & Equip. Co... 738 


Telephoae Stands 
Art Metal Construction Co....... 7 
General Fireproofing Co..... ° 


Globe-Wernicke Co., The......... 88 

Yawman and Erbe.......... | 
Thumb Tacks 

Graff, George B., Co....... .139 

Moore Push Pin Co........ 147 

Oakville Company ......... . 67 

Vail Manufacturing Co... 120 
Time Clocks an ers 

Int'l Bus, Mach, Corp....... 19 
Trimming Boards 

Ideal School Supply Co...... 140 
Type, Typewriter 

Amer. Writing Machine Co....... 120 

Ames Supply Co.............655 52 

Shipman-Ward Mfg. Co......... 129 


Typewriter Accessories 





Nu Way Typewr. Fastener Co....143 
Typewriter Cleaning Material 
Amer, Writing chine Co...... 120 
GD TO wandesédaceeveve 145 
Martens Type Cleaner Co 146 
Mittag & Volger, Inc...... cocee OE 
Webster, Tg Gis bccccecosoves 2 
Typewriter Cushion Keys 
Munson Supply Co..........s065 135 
PURER TE Gi ccnceccessevescs 136 
Speed Key Mfg. Co........-...>: 147 
Typewriter Cushion Knobs and Bases 
Amer. Writing Machine Co...... 120 
Dees GRA. Ob. occcecccessevcss 52 
Bickett, L. M., CO......0sese00. 115 
POD BE: Wi coentesssesecoes 136 
Typewriter Parts and Tools 
Amer, Writing Machine Co...... 120 
SE EE Ces navcccovectcase 52 
Shipman-Ward Mfg. Co.......... 20 
Wholesale Typewriter Co......... 124 
Typewriters, Mfrs. of 
American Auto. Renee peemes 146 
Corona Typewriter ..........s.+. 45 
Int'l Bus. Mach. * corp bwotcensece 119 
Royal Typewriter Co............+. 150 
Smith, L. C., & Corona Tws..... 
Underwood E F...... 49, Back Cover 
foodstock Typewriter Co......... 64 
Typewriters, Rebuilt and Used 
Amer. Writing Machine Co...... 120 
Prudtt, IMG. cccccessecsvccscseses 135 
Reliable Tw. & A. M. Corp......145 
Shipman-Ward Mfg. Co.......... 129 
St. is Typewriter Exch....... i144 
Who Typewilter Co......... 
—_— ms Equipment 
yy G. ne aetehinns 
Art Metal Construction Co. 





Globe-Wernicke Co. 
Postindex Co. 
Sheppard, The C. E., Co 
Victor Safe & Equip. 


Yawman and Erbe..........-..++. 
Wardrobes ‘ 
Art Metal Construction Co....... 73 
ASE BOO CO... cccccccsescccccsecs 116 
Browne-Morse Co. ...... 6.666000. 109 
General Fireproofing Co.......... 75 
Globe-Wernicke Co. ..........5. 88 
Waste Baskets 
American Can C0........6.-5540: 115 
Art Metal Construction Co....... 73 
BOR TR Dis none vccgsceccsens 116 
General Fireproofing Co. 75 
Globe-Wernicke Co., The. . ; 88 
Nat’l Vulcanized Fibre Co. 113 

















OFFICE APPLIANCES 


WANTS AND tOR SALE 


The rate for classified advertisements is 


SITUATIONS WANTED 


SALESMAN who knows practically every commercial stationer 
Arkansas and Oklahoma, is 


in the Middle West and south to 
open for new connection Thoroughly experienced in nearly 
all stationery lines. Well acquainted with filing supplies. Now 


actively engaged in another line of business in Ohio but prefers 
supply fleld as salesman for some well estab- 
Has the background and ability to give 
Can show fine record of results dur- 
this field Address J-116, care 


to return to office 
lished manufacturer 
first-class representation 
ing previous connection In 
Office Appliances, Chicago 

BUSINESS WOMAN with practical experience as supervisor 
of files and records, librarian and office executive, desires em 
ployment Commercial school and university graduate and 
special courses in library and business methods. Served four 
years as file supervisor for large public utility company. Es- 
tablished central file, combining legal, executive, accounting 
purchasing and engineering files Thoroughly familiar with 


practically all types of filing. Has also had charge of law 
library and kept the docket Good health Excellent refer 
ences Address J-122, care Office Appliances, Chicago 


VIGOROUS GO-GETTER seeks line to sell to the trade in 


Pacific Coast territory Can handle almost anything in sta 
tionery or office supplies and give good account of himself 
Well acquainted with trade in the territory Does not ask for 
salary but would want some small drawing account, to be 
charged against ommission Will consider connection only 
with high-class firm. Address J-121, care Office Appliances 


Chicago 


TYPEWRITER MAN seeks new connection as sales and serv 
repairman Well experienced on type- 
dictating machines and cash reg- 
isters Has had experience with manufacturer, with dealer, 
and as proprietor of own business Will consider any loca 
tion Address J-124, care Office Appliances, Chicago. 


straight 


achines 


ice man ol 
writers, adding 1 


SPECIALTY salesman, collection and credit man de- 
traveling connection with manufacturer of 
that is established with the stationery 

Good producing record 
Address J-115, care Office 


OFFICE 
sires executive or 
quality merchandise 
trade. Twelve years with last firm 
Southeastern territory preferred. 
Appliances, Chicago. 


SALESMAN with extensive experience selling pencils, calendar 
pads, and other stationery specialties to the trade, is open for 
new connection with manufacturer \ steady worker who can 
produce and wears well with the dealers. Address J-123, care 
Office Appliances, Chicago 


EXPERIENCED OFFICE APPLIANCE and stationery travel 
ing salesman, thoroughly qualified to market any meritorious 
line Successful in developing dealership organization. Ex- 
tensive acquaintance with the trade throughout U. S. A Ad 
dress J-119, care Office Appliances, Chicago. 


MECHANIC-SALESMAN Fifteen years’ experience, on office 
machines, a good knowledge of commercial stationery, outside 
man, Wishes to connect with a reliable organization, or a dealer 
Address J-118, care Office Appliances, Chicago. 


HAVE TWENTY-THREE YEARS carbon paper experienc: 
itlso fair ribbon knowledge available established manufacture! 
Address Box J-120, care Office Appliances, 100 E. 42nd St 
New York 


SALESMEN WANTED 


MANUFACTURER of record books and bookkee ping forms has 
opening for salesman to cover Illinois Has group of books 
for specific purposes such as garage and service station rec- 
ords, income tax record, check register, ete., which sell readily 
on demonstration Salesman will receive substantial discount 
from manufacturer which will enable him to make interesting 
profit on every sale An excellent opportunity for some sales- 
man who is familiar with accounting practices. Address X-201 
care Office Applia Chicago 


neces 


OUR HIGH GRADE TYPEWRITER SPECIALTY is being sold 
profitably right now. Exclusive and superior features easily 
create interest in the product Liberal commissions. Protec- 
tion given. Write for details Address X-199, care Office Appli- 
ances, Chicago 


“CONTROLLED LINES”’—We have several office appliances 
selling from one to five dollars on which we protect salesmen 
in a specified territory Give references and other lines car 


ried. Reply X-194, care Office Appliances, Chicago 


GITS-NIFE has profitable sales opportunities for representa- 
tives in New England, in Ohio, Indiana, Illinois, New Jersey, 


Pennsylvania Minnesota lowa, Wisconsin and Michigan 
Write Gits Bros. Mfg. Co., 1848 S. Kilbourn Ave., Chicago 

FIVE REPEATERS for men selling direct to offices. Specify 
lines now handled Address X-195, care Office Appliances, Chi- 


cago 


eight cents a word, minimum charge, $1.60. 


REPRESENTATIVES WANTED 


interested in securing 


MANUFACTURER of Desk pads, etc.; 
reply stat 


commission salesmen to represent them In your 
territory you now cover, lines you handle and your references. 
Address X-197, Office Appliances, Chicago. 


WE ARE SEEKING efficient distributors for a high class line 
of duplicating supplies that will bring repeat orders. Experi- 
enced salesmen also write for excellent proposition. Excel 
Stencil Corp., 11 West 17th St., New York City 


JOBBERS AND DISTRIBUTORS wanted to represent dupli- 
cating supply lines Exclusive territories Excellent proposi- 
tion to anyone interested in Duplicating Inks, Stencils, et« 
Shale, Inec., 318 W. Adams, Chicago. 


Profitable side- 


TO SELL popular priced Post Card Duplicator 
BOND EQUIP- 


line for specialty men. Protected territory 
MENT CO., St. Louis 


REPRESENTATIVES AVAILABLE 


SALES ORGANIZATION covering Ohio, Michigan and West 
ern Pennsylvania, wants good office specialty to add to its 
line; mechanical or otherwisé Now have sales as well as 
mechanical service organization Address Box J-117, Office 
Appliances, Chicago. 


BUSINESS OPPORTUNITIES 


WANTED: Proven articles of merit for stationery trade, of- 
fice and factory use. Exclusive royalty only Our progressive 
manufacturing and merchandising facilities established ove! 
ten years can help you. Address X-196, care Office Appliances 
Chicago 


WANTED To add to our established line of stamp pads and 
office specialties, new patented articles. Exclusive royalty 
basis only Address X-202, care Office Appliances, Chicago 


MECHANICS WANTED 


WANTED Expert typewriter mechanie on all makes. Must 
be able to take charge of shop, have fair knowledge of rebuild- 
ing and shop costs; good salary and permanent work for the 
right man. Only honest and capable man need reply, with full 
information regarding qualifications, etc Chicago concern. 
Address X-198, care Office Appliances, Chicago 


FOUNTAIN PEN REPAIRING 


PENS REPAIRED for the trad 
regular trade discount All work 
Send all makes to one place- 
trial package today Welty 

Chicago 


ALL MAKES FOUNTAIN 
since 1904. Standard Prices 
guaranteed. Prompt service. 
Saves postage and time. Send a 
Pen & Repair Co., 38 S. State St., 


FOR SALE & WANTED TO BUY 


Ediphones, 200M series offered 
real profits Visible filing 

Hanover Office Equip- 
York City 


MODEL 10 DICTAPHONES, 
to dealers at prices that will make 
equipment, all makes bought and sold. 
ment Co., Inc., 80 Greenwich St., New 


WANTED for cash: dictating machines and supplies, Dicta- 
phone and Ediphone. Advise models and serial number. Box 
X-200, care Office Appliances, 100 E. 42d St.. New York. 


rebuilt—special 
write us. 
New York 


EDIPHONES—rough or 
Increase your sales and profits 
1141 Broadway, 


DICTAPHONES, 
prices to dealers 
American Dictating Machine Co., 
City. 


ELLIOTT-FISHER billing and bookkeeping machines, also all 


office machines, bought, sold and rebuilt. Teeter-Warsh Co., 
309 W. Kilbourn Ave., Milwaukee, Wisconsin 

BILLING AND BOOKKEEPING MACHINES, late models 
Elliott-Fisher, Underwood, Burroughs, et« bought and sold. 
Maloney, Gilmore Co., 508 S. Dearborn St., Chicago 


Adding Ma- 
Chicago Office 


ELLIOTT-FISHER MACHINES, typewriters 
chines, all office equipment, bought and sold 


Appliance Co., 533 So. Dearborn, Chicago 


MULTIGRAPH RIBBONS re-manufactured. Guaranteed work, 
quick service. Send us your old ribbons today 144 yard reels 
of typewriter ribbon fabric, with handy winder, a specialty 
Also two grades of excellent duplicator ink Lewis Co., 95la 
N. 4th St., Milwaukee, Wis. 

Comptometers (Models 
Universal Of- 


Acme, Post Index, 
23 bookkeeping machines. 
York City. 


WAN TED—Kardex, 
F-H-J), Remington 
fice Equipment, 396 Broadway, New 


ADDRESSOGRAPHS, 
Sealers Write us, save 
cago 


Multigraphs, Dictaphones Folders, 
money Pruitt, 166 N. LaSalle, Chi- 
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PATENTS 
Copies of patents shown here can be obtained 


Commissioner of Patents, Washington, 
D. C., fer ten cents each in cash, postoffice 
money orders or certified check. Stamps and 
personal checks not accepted. 


from the 


Design for desk or similar article. James 
R. Jones, Jamestown, N. Y. (assignor te Art Metal 
Construction Company, Jamestown, 

92.852. Design for fountain pen and pencil clip. 
Clinten E. Marshall. New York, N. Y. Application 
March 15, 1934. Serial No. 51,055. 

92,922. Design for stapling device. 
Pankonin, Chicago, tll. Application May 2i, 
Serial No. 51,864. 

1,967,273. eg —~_y ay fyoeurtten. ma- 
chines. Frank H. — © Y. (assignor 
to Ralph C. Stieed A. qs York, N. Y., 
a corporation sae. Application Dec. 9, 1929. 

Alexander 0. McBean, 


Serial No. 4 
1933. Serial 


92,847. 


William G. 
1934. 


1,967,315. 
Chicago, til. 
No. 652,261. 

1,967,450. T ag | oe like machine, James 

. Butt (assignor to Remington 
Rand ine. a. “a corporation of Dela- 
Application March B. 1932. Serial No. 597,- 


Mechanical pencil. Albert H. Stener- 
(assigner te The Wahi Company. 
Applica- 


Fountain pen. 
Application January 18, 


1,967,484. 
sen, Chicago, Iii. 
Chicago, Ili., a corporation of Delaware). 


tion Oct. 15, 1932. Serial No. 637,867. 
1,967,580. Pump pen. Gabriel Larsen, Springfield, 
N. J. (assigner to L. E. Waterman Pen Company, 


a corporation of New York). Ap- 

1932. Serial No. 1,967,580. 
Alfred Marchev, LaGrange, Ili. 

poration of West Vir- 
Serial No. 605,- 


New York, N. Y., 
plication March 24, 
1,967,676. Spindle. 
(assignor te Ditto, Inc.. a cor 
ginia). Application April 16, 1932. 
730. 


1,967,709. Means for inking type amgoupstene. Cari 
Gabrielson, Syracuse, N. Y. (assignor L. Cc. = = 
& Corona Typewriters Inc., New Yor! k “N. Vue 
poration of New York). Application Dec. 2, * 1932. 
Serial No. 645,364. 

1,967,720. Cushion cap for key operated machines. 
Garry W. Munson, East Orange, N. J. Application 
Nov. 27, 1929. Serial No. 410,118. 

1,967,779. Closure member. John P. Paca, Can- 
ton, Ohio (assignor to The Diebold Safe & Lock Com- 





pany, Canton, Ohio). Application Dec. 16, 1932. 
Serial No. 647,638. 

1,967,941. Typewriting machine. Clyde W. Kellogg. 
Wenatchee, Wash. Application April 9, 1932. Serial 
No. 604,326. 

1,968,027. Graining tool. Lieyd V. Castro, Detroit, 
Mich. (assignor te Oxford Varnish Corporation, De- 
troit, Mich., a corporation of M ). i 
Sept. 19, 1932. Serial No. 633,732. 

1,968,082. File box. William B. Jenson, Grand 


Rapids, Mich. (assignor te American Box Board Com- 
pany, Grand Rapids, Mich.). Application Oct. 22, 
1932. Serial No. 639,038. 

1,968,100. Typewriting machine. Charles E. Smith, 
Eimhurst, N. Y. (assignor te Underwood Elliott Fisher 
Company, New York, N. Y., a corporation of Dela- 
ware. Application Aug. 15, 1931. Serial Ne. 557,- 
39. 


1,968,123. 
Orange, N. J. 
George Beaver, 
chine Company, Orange, WN. J., 
ware. Application Feb. 28, 1931. 


Calculating machine. John Bricken, East 
(new by judicial change of name, John 
assignor to Monroe Calculating Ma- 
a corporation of Dela- 
Serial No. 518,- 


1,968,201. Calculating machine. Christel Hammann, 
Neu-Babelsberg, near Berlin, Germany (assignor to 
Deutsche Telephonwerke und Kabelindustrie Aktien- 
gee Berlin, Germany). Application March (5 

$30. Serial No. —~ 994. In Germany July 13, 1929. 

1,968,286. Loose leaf sheet holder. Joseph Eifel, 
ee. heglelion Dec. 17, 1921. Serial Ne. 523,- 


Printing machine. Walter T. Gollwitzer, 
Chicago. it. (assignor te Speedaumat Manufacturing 
Company, Chicago, Ill.. a corporation of —ee- 
Application July 14, 1930. Serial No. 467.7 

1,968,304. Ink remover (no ~ eS john H. 
McKee and Frederick A. Hessel, New > We 
ee June ti, ,-* Serial No. sie, 743. 
322. Punch. Ha D. Snyder, New York, 
Application March 6, 1934, Serial No. 714,- 


1,968, 386. Printing machine. William S. Gubel- 
mann, Brooklyn, N. Y. Original application March 
24, 1915. Serial No. 16,636. Divided, and this ap- 
plication July 8, 1930. Serial No. 466.381, 

,968,558. Dictating machine. Manfred J. Johnson 
and Victor L. Frykman, Bridgeport, Conn. pe 
te Dictaphone Corporation, New York, N. Y., cor- 
poration of New York). Application March iis.” 1929. 
Serial No. 347,211. Renewed Dec. 15, 1932 

1,968,567. Fountain pen. Lucifer J. Most, ” Kearny, 
N. J. (assignor to Herbert L. Carman, Arlinaton, 
ES Application Sept. 9, 1933. Serial No. 688,- 


4 

Loose leaf binder. Adolph G. Lotter, 
(assignor to The Stationers Loore 
Milwaukee, Wis., a corporation of 
1933. Serial No. 


1,968,292. 


1,968, 3. 
m. Ve 
232. 


1,968,607. 
Milwaukee, Wis. 
Leaf Company, 
Wisconsin). Application Jan. 12, 
651,257. 

1,968,669. Printing and severing mechanism for 
cash registers. Charies H. Arnold, Dayton, Ohio 
(assignor to The National Cash Register Company, 
Dayton, Ohio, a corporation of yl Applica- 
tion May 4, 1929. Serial No. 360 

1.968.738. Duplicating machine. 
Chicago, a Application March 
No. 659.651. 

1.908.008. Combined typewritin 
mechanism. Alfred G. F. Kurowski, restive, 
(assignor to Elliott-Fisher Company. Brookly 

i of Delaware). Original 


Harold S. Braam. 
6, 1933, Serial 


and computing 
We 


n, WN. Y., 
replication 


March 12, 1926. Serial No. 94.181. Divided and 
this application Nov. 11, 1930. Serial Mo. 495,064. 
1,969,015. Pencil. Eugene W. Knuth, Land o' 
a Wis. Application Dec. 13, 1933, Serial No. 
1,969,266. ame, support for furniture. Walter 
F. ‘Herold, Brid “per x at (assignor to The Bas- 
sick Company, ridge Conn., a corporation of 
See. ageliedien” May 12, 1933, Serial No. 
1,969,274. Typewriting machine. Louis A. Nem- 














pape 


‘pean 
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covsky, New York, N. Y. (assignor to Peerless Type- 
writer Corporation, a corporation of New York). Ap- 
plication April 23, 1929. Serial b 388 
1,969,362. Sorting machine. Euge ° 
Searsdale, N. Y. (assignor to Satepeeyaas 
Machines Corporation, New Y., a corpora- 
tion of yt York). Application Nov. 1, 1930. Serial 


Me. 

1,969,403. Index for guide cards. William Hoge, 
Youngstown, Ohio (assignor te The General Fire- 
proofing Company, Youngstown, Ohio, a corporation 
< ore). Application Nov. 24, 1933. Serial No. 699,- 


O68, 411. Type bar cushion for typewriting 4 

chines. Samuel Eugene Miller, — ~ (assign 
to L. C. Smith & Corona Inc., a cor 
Appli ation i March 25, 1932. 


1,969,412. are’ device. William C. Miller, Can- 
ton, Ohio (assignor to The Diebold Safe & Lock Com- 
pany, Canton, Ohie, a corosreee. of “ohio). Appili- 
cation June 6, 1932. Serial No. Ao 


1,969,557. Ball bearing caster. alter F. Herold, 
Bridgeport, Conn. (assignor to The Bassick Company, 
Brid , Conn., @, corporation of | Gonneotent. Ap- 
plication April 22, 1933. Serial No. 667,385. 

1,969,597. Typewriting machine. Bernard J. Dowd, 

est Hartford, Conn. (assignor to nya T. iter 
Company, Inc., a corporation of New York). Appli- 
cation March 17, 1933. Serial No. 661,389. 

1,969,773. Typewriting machine. . le. ee Avery 
Groton, WN. Y (assigner to L. na 
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(96 9,916 92.855 \970%0~ 
Typewriters tnc., Syracuse, N. Y., corporati f 
Now York). Application jan. 15, 1932. Serial No. 

1,969,794 Method for pteiee pens, Lioyd 8S. 
Henwood, Merchantville, N. ( te C. Howard 
Hunt Pen Company, Lee a el., eS ee = 


od New Jersey). Application . 26, 
595,287. 


we oeesis,. Copyholder. | Bonnie E. Van Alstyne, 
San Francisco, lif. Application June 17, 1933. 
wr * ra 676,381. 


yy machine, Gustav Lerch, Oak- 


land, Meat, nor to Marchant Calculating Ma- 
chine Company. akiand, Calif., a corperagion of 
eeeeree. pplication Oct. 16, 1929. Serial No. 
1,970,267, Locker. James E. Bales, Aurora, ti. 
(assignor to se Metal Products, tacorporated, Au- 
cree il.). Application May 8, 1930. Serial Ne. 450,- 
1,970,460, Soveiepe mel and sealer. Abra- 
pee S mon, Se - tiv Application Aug. 
; Seria’ 
“> ~Y A, _ leaf binders. Albert 
D. Sutton Aeteee. “Texas, Application April 
~ 1933, Serial No. 666,195, 


1,970,512. Calculating machine. Cari M. F. Fridén, 
Oakland, C Calif. (ngtoner te — Calculating Ma- 


acm. ¥ meryvi Calif., a of 
Saliterala). Dplication July 18, 1927. Seriai No. 








Night scene looking northward across the lagoon at A Century 
of Progress, Chicago, toward the great electric fountain 
and the artificial Aurora Borealis. This fountain 
throws five times as much water as the world’s 
next largest, and the electric lighting effects 
are a wonder in themselves. 
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WE DO OUR PART 


EDITORIAL 


The Special Office Furniture Section 

S40n page 68 of the present issue begins our regular annual office furniture 
section. The nature of the contributions fortifies us in the belief that now is 
the time for office equipment dealers to put renewed life into their office fur- 
niture departments. For almost four years the buying of new furniture has 
been at a low ebb. Now, however, with business showing certain evidences of 
more activity it would seem that the market for new furniture should become 
increasingly apparent. That this is the fact is evidenced by the testimony of 
those who have contributed to this section. 

Readers will find herein suggestions which they can use to advantage in 
their businesses. 

To the contributors we extend our cordial thanks. 


a od 
A. B. Dick, Sr. 
@4By the death of A. B. Dick, Sr., on August 15, the office equipment indus- 
try loses one of its pioneers and one of its outstanding personalities. 

When but twenty-eight years of age, Mr. Dick conceived the idea of em- 
ploying a stencil process for the duplication of certain lists used in the business 
in which he was engaged. 

What followed the establishment of the idea and its gradual evolution of 
form and function throughout a half century makes one of the most interesting 
chapters in the history of the Industry. With that story, readers of this jour- 
nal are familiar. 

Nothing “just happens.” When Albert Blake Dick, twenty-eight years old, 
went into business for himself, he had something more than his limited capital. 
He had initiative and acumen plus. And increased the measure through the 
years. And he had integrity. 

Acumen is defined as “penetration,” “discrimination” and “keenness of in- 
sight.” Who has these qualities combined with initiative will be alert to every 
favorable gesture of time and circumstance, signals of approaching opportunity. 

With these qualities go appreciation of the fact that the measure of success 
will be determined by the measure of service afforded and will inevitably re- 
sult in sound business principles and practice. 

\nd so the little business founded by the youthful Albert Blake Dick and 
for fifty years directed by him steadily increased its usefulness to the business 
world and grew into a great enterprise achieving a measure of success and 
prestige far beyond (one may venture) the visions of the founder at the outset. 

+o 


“On Teaching Typing” 
@@4 An editorial under the above heading in the August 4 issue of the Bridge- 
port Post, Bridgeport, Conn., was called to our attention by C. R. Underwood 
of the American Writing Machine Company. The suggestions made in it 
anent the use of typewriters in public schools as writing tools and as aids in 
teaching spelling are interesting and logical. Following we present the edi- 
torial in full. 

“In schools today as in schools 100 years ago the pupils are taught to read 
and write. Today they are taught a multitude of other things as well. But 
with all the boasted modernism of our schools there is one point in which they 
remain singularly backward. That is the fact that they teach writing only 
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with pen or pencil, whereas the typewriter is the writing tool par excellence 
of today, and everybody ought to know how to use it. 
“For many years our advanced schools have had commercial courses teach- 


ing typing to those planning to be stenographers. 


Sut we suggest that the 


use of the typewriter ought to be taught to everyone as a matter of course. 
It is an extremely useful accomplishment whether in business or private life. 


“Incidentally, the use of the typewriter encourages good spelling. 


You may 


twist your penmanship so that a given word may be read any one of three 


pt wssible ways. 


But you cannot fool the typewriter. 


“The use of the typewriter for personal correspondence and personal affairs 


has grown by leaps and bounds in recent years. 
heavy office machine. 


It is not necessary to use a 
There are many models of small light typewriters 
which are easily portable, simple in operation and inexpensive in price. 


These 


machines are sold by the hundred thousand for home use, yet strangely enough 
our schools do not teach typing except to those who specifically plan commer- 


cial careers. 


“Some of the writing which a pupil is required to do as part of his school 
work might better be done on the typewriter, and the doing of it would, in 


itself, effectively teach the use of the instrument. 
it. The principles can be mastered in a few moments. 


makes perfect.” 


“What's the Matter with 
Advertising?” 

Glen Buck of Chicago, advertising 
man extraordinary, puts the question 
in the above caption and gives con- 
vincing answer in a little book which 
none will read without being deeply 
impressed with the fact that much ad- 
vertising of the present day under- 
shoots the intelligence of the public to 
which it is directed. 


“When 


proclaimed panacea for physical and 


cigarettes are boisterously 


social torments, when it is asserted 


that specific soaps quickly turn ugly 


faces into visions of beauty, when 


ballyhooed as cures for 


goods are 


every disease known to man, when 


tooth pastes claim to magically con- 
vert old bone into new pearl, when 
that 


certain cosmetics will metamorphose 


it is confidently proclaimed 
dried prunes into refreshing personal- 
ities, when commonplace bargains are 
dramatically announced as great and 


important and new and when every 
small merit is magnified into a Heaven 
sent boon, who can measure the re- 
sentment built up against those prod 
ucts with that kind of bunk?” 

Mr. Buck places the standard of gen 
eral intelligence much above the esti 
mate of many, as indicated by the na 
ture of their appeal for public approval 
of their wares 

In support of his argument, Mr 
Buck offers as a cross section of Amer 
ican general intelligence, some exp¢ 
1934 Century of Prog 
ress exposition, where symphony con 


riences of the 


certs of two great orchestras attract 
beyond while “the 
peep 
aren't 


Seating capacity 


shows and the cheap shows 


doing very well.” Evidence 


that “America isn’t hopelessly low 


brow and that the best markets aren't 


in the gutters.” 


Out of the Record 


Mr. Buck pours fusillades of Buck- 
shot into certain types of modern pic- 
ture shows and certain radio programs 
and sends a raking fire against the bal- 
lyhoo, hokum and downright dishon- 
esty of certain kinds of advertising 

While admitting that “there is and 
always has been, a class of people who 
are amazingly gullible and are, there- 
fore, hokum,” Mr. 
Buck insists that it has “comparatively 
to spend,” and that “it 
market in 


easy victims of 
little money 
makes the most unstable 
the world.” “Pandering to this class’ 
results in “loss of prestige among in- 
telligent people, the sacrifice of good 
reputation, the swapping of depend- 
able markets for shifting ones and the 
cheapening of commodities to the dan- 
Good advertising for good 
kind re- 


ger point.” 
manufactures of whatever 
ceives fine tribute in the little book. 
“Advertising per se is in no danger 
In some form it always 
will be. It is 
force in the 


of extinction 
has been, and it always 
an honest and needed 
world. And it has performed no small 
part in the building of great industry, 
and consequently in lowering the costs 
f production. More 


one thing it has helped to make ne- 


than any other 


cessities of former luxuries, and there- 
by has increased the volume of work 
and the extent of wages. And this 
centralizing of production has made 
necessary thousands of great inven- 
tions, which in turn have made more 
iobs. Where markets were once local 
and weak, advertising has helped to 
make them world-wide and strong. 
Mass production and advertising have 
advanced hand in hand. Without the 
one, the other would not have traveled 
far. And advertising has paid its own 
way on the journey, for by increasing 
volume it has decreased manufactur- 


ing and selling costs, to greatly more 


There is no mystery about 
After that, practice 


than offset expenditures made therein. 
The right kind of advertising is never 
an expense foisted upon the consumer. 
It has always been found to be a sure 
and efficient builder.” 


eS 


Mr. Wolcott Returns from 
Eventful Trip 

For a three weeks’ trip to Europe 

Wolcott of the 

Wilson-Jones Company, Chicago, took 


last month, George 


a leaf out of Verne note 
book. 

A fast 
haven, train to 


the Jules 


steamer to Cux 
Then all 


serlin, thence 


German 
Hamburg. 
“jumps” in the air. To 
Moscow. 


to Moscow. Two days at 


“Interesting but somewhat depres- 
Leningrad. Then Danzig, Dres- 
Vienna, Budapest, Mu- 


nich, Paris, London, with brief stops 


sing.” 
den, Prague, 
in some other cities bringing the num- 
ber to thirty in thirteen countries over 
Fast steamer ride from 
York with plane to 
Chicago in time to punch the time 
clock in the Wilson-Jones office on 
the day named for return. 


which he flew. 
London to New 


light and with no com 
hitch in the 
slow-up of 


Traveling 
panions, there was no 
program and no speed 
Berlin “happened to be 
the day of the Nazi 
which the visitor and most of the citi- 
“There 


was an impressive display of military 


The day in 


executions’ of 
zens of Berlin were unaware 


force and much traffic confusion, but 
most persons did not know what it 
was all about until a day or so later.” 
Two days glimpsing Paris and two 
London, 
where two business calls were made. 


or three days in visiting 

In making the trip George was cov- 
ering familiar ground with the excep- 
tion of Russia. The previous visits 
were more leisurely, but the air travel 
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of the Jules Verne venture afforded 
“kick.” 


pointment on 


the bigger [he only disap- 
the trip was that time 
did not permit study of cathedrals and 


certain other architecture which might 


have afforded suggestions for the 
structures which will comprise the 
Old Stationers’ Home on Wolcott 
\cres, near Redlands, Calif. 


~—— 

CCC Labor Develops Ivan Allen’s 
Gift to Georgia 

Fort Mountain in the Cohutta moun- 

North 


presented to the 


tains of Georgia, which was 


State several years 
ago by the Hon 
of the 


of Atlanta, is the site of one of the new 


Ivan Allen, president 
Ivan Allen-Marshall Company 
state parks now in process of develop- 


ment by CCC labor. The mountain is 


notable for its scenic beauty, and its 
lofty crest provides 
of the surrounding country. 

Che area donated by Mr. Allen em 
braces 119% 
Mountain and includes a possibly pre- 
about &85 


a sweeping view 


acres on the crest of Fort 


historic stone fortification 
It was designed with mili- 
skill by 


and its erection is variously credited to 
De Soto 


feet long 


tary some ancient engineer, 


who probably had no need of 


a tort, as the Indians were peaceful 


when he journeyed through this 
region—to some Indian chieftain, hard 
pressed by enemies—and—the belief 


held by Mr 


who, while 


Allen 
still 
Georgia, sent out mining parties under 
authority of the 


to the Spaniards 
holding what is now 


Governor at St 
\ugustine, Florida, to follow up clues 


that DeSoto’s expedition brought 
back. One of the leaders—Juan Paedo 
came from Fort San Filipe, South 


that he 
as a defense against the 


Carolina, and it is believed 
erected a fort 
Cherokee 


the Spaniards 


Indians, in whose domain 


were prospecting for 
gold and silver. 


The 
stones and is about two feet high, but 


fortification is made of loose 


GALESMEN, did you ever think of 


this? 


You are a manufacturing plant! , 
Your output is sales. Your equip- 
ment is two legs, two eyes, two ears, a 


brain and a mouth. 


Let your two legs carry you to the prospect; 
your two eyes take in the situation; your two 
ears listen to his problems. Then your brain 
should get busy translating to him, in the lan- 
guage of your business, with your mouth as 
the medium, what your eyes have seen and 


your ears have heard. 


Without transportation, your eyes, ears, 
brain and mouth haven’t much raw material 


to fabricate into sales. 


The office chair is too convenient a ter- 


has a base of approximately twelve 
feet. At intervals in the walls are 
twenty-nine pits, the purpose of 
which is not known. The wall zig- 
zags and bends irregularly, reaching 
from one precipice to another. A 
gateway now closed by fallen stones 
The 


towers are 


led to a spring 1,277 feet south. 
remains of two lookout 
still visible. 

The new road now being built is a 
two-way thoroughfare two and one- 
half miles long leading from a main 
highway to the top of the mountain. 


+e 


Ann Harding at the Dictaphone 
How constant practice on a Dicta- 
and a 


screen success 


phone led to 





Ann Harding, RKO Radio Pictures Star 
in the Living Room of Her Home in 
Hollywood 


weekly income of four figures, was re- 
cently divulged by Miss Ann Harding. 


Tim Talks 


run 
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Speaking of the time when she be- 
gan her business career as a clerk in a 
New York insurance company, Miss 
Harding revealed some office secrets: 

“My task was to dictate replies to 
complaint letters. From the dictation 
records of the office, the letters were 
transcribed by typists. I found that 
my letters were rather poorly typed— 
due to the fact that the best dicta- 
phone records were always given to 
the more skilled typists to transcribe. 
It was a condition which I resolved 
to change.” 

The star systematically set about 
playing her records over and over to 
study their faults. Then, with the aid 
of the Dictaphone, she contrived to 
improve her enunciation, accent and 
the tonal qualities of her voice—prac- 
ticing at home and in all her leisure 
moments. It was not long afterwards 
that the best typists in the office were 
being assigned to the transcription of 
her records. 

Later, when Miss Harding took up 
acting with the Provincetown players, 
her beautiful speaking voice quickly 
gained her leading roles. And when 
she at length underwent a screen-test, 
it was found that the 
fectly attuned to mechanical reception 
via the Dictaphone was equally well 
recorded by the microphone. 

That the Dictaphone thus developed 
a voice that audiences throughout the 
world love to hear is attested by the 
daily volume of fan mail tonnage Miss 
Harding receives from far and wide, 
the bulk of which testifies to the pleas- 
ing qualities of her voice. 

“Isn't it funny how important are 
the little things in one’s life?” Miss 
would never 


voice so per- 


Harding remarks. “I 
have been starred in motion pictures, 
and my ‘personal appearances’ and 
radio work would have terrified me 
and probably downed me if it had not 
been for that little Dictaphone.”— 


A B as 


minal for a lot of transportation sys- 
tems in sales organizations. 

The only time for any salesman’s 
motive power to go into the round- 


house is when it has finished its daily 


A salesman in his chair at his desk in the 
office does not think he is wasting any time. 
He knows when he loafs in his territory, be- 
cause idleness there is obvious—even to him. 
But at the office there is a sense of doing busi- 
ness when there is a desk and papers and little 


details over which he can fuss. 


Use your motive power—both lower (legs) 
and upper (brain)—and let the upper ac- 


celerate the lower and the lower keep the up- 


per on the run. 


TIM THRIFT, 














WHEN TELLING IS SELLING 


By D. C. Hegarty, Advertising Manager, National Blank 
Book Company Holyoke, Mass. 


NE HOT, sultry day last summer we were in- 

vited to attend a ball game by a friend of ours 
who is a very able sales manager. On the way to 
the ball park we had quite a spirited discussion on 
salesmanship, and our friend, who has had a broad 
selling experience in the stationery held, very torci- 
bly said, “Based on my own experience and observa- 
tion, the biggest stumbling block which prevents 
many salesmen from making a better showing ts that 
they are woefully weak in creating in the prospect’s 
mind a need for the item they have to sell. Many 
salesmen talk on generalities, and today more than 
ever before, generalities mean very little in selling. 
What the prospect wants to know is—What will 
this product do for me? Thus the more the sales- 
man knows about the prospect’s actual need for the 
thing he sells, the better chance he has of selling. 

“The alert salesman has everything to gain by 
spending a little more time in getting more knowl 
edge of the individual prospect’s requirements. Of 
course, there are times when the prospect does not 
feel that he has a need for the particular item the 
salesman has to sell, but if the salesman is on the 
job, many times, he can dig up a need that the pros- 
pect did not think about.” 

“That is not alway easy to do,” we countered. 
But our friend came back with fire in his eyes, and 
said—"It’s easier than you think it is, if you use a 
little ingenuity and imagination. For example— 
look at that boy over there trying to sell fans to the 
people going in the grand stand. Nobody is buying 
fans simply because the boy is saying ‘Get a fan, 
only 10c.”. Now if that boy would only change his 
selling talk to say, ‘It’s awful hot in the grand stand, 
keep cool with a fan, 10c’-—he would increase sales 
materially.” 

“AIl right,” we said, “suppose you tell the boy and 
see what happens.” He did and for the next few 
minutes, while we waited, the boy began quickly to 
sell his fans. 

During the fourth inning of the game a hard 
shower came up, and while it lasted but a few min 
utes, it wet many of the seats in the front of the 
grandstand. While waiting for the game to start 
again our friend said, “Do you want to see another 
demonstration of the right selling appeal?” 

“Sure,” we replied. 

“All right. See that newsboy down there? He 
isn’t selling any of his papers, but by telling him 
a few words, I'll bet the cigars that he will sell out 
those papers in a few minutes.” 

We took his bet. Our friend went down and whis 
pered a few words to the boy, and presto! he began 
selling his papers like hot cakes. We found out 
why when we heard him shouting, to the people in 
front of the grand stand, ‘Get a nice dry newspaper 
to sit on and enjoy the game.’ 

“Boy, you’re good!” we said to our friend with 
enthusiasm. “How does one acquire this magic 


aT 


formula of selling? 
“Well,” he smiled, “it’s easy if you have a little 


imagination and learn to sell ‘news.’ Let me explain. 
My first selling experience dates back to the first 
evening | sold newspapers on the street. I was 
twelve years old. Unlike the first stationer, | was 
not allowed to stand in one place to hawk my wares, 
but had to keep moving because bigger and better 
newsb« VS had first call on the best street corners. 
As a result, and due to my meekness in crying out 
my wares, my first selling experience was a flop. | 
got stuck with the same eight papers | started out 
with, thus taking a four cent loss. 

“The next evening something happened that en- 
abled me to turn over my stock several times, and 
[ sold 64 papers. It was the big news story, that 
President McKinley had been shot. And every time 
I shouted, ‘Extra, President Shot!’ I sold a paper 
because it was important news that everyone wanted 
to know about. 

“That was a long time ago, but ever since I have 
never forgotten the importance of news and its rela 
tion to selling. Because, no matter what you are 
selling, it is absolutely vital to give prospects the 
news about it in the most interesting and convincing 
way. In brief, telling is selling—if it’s news.” 
“That’s very interesting,” we replied, “because the 
same thing is equally true in advertising as 1n per- 
sonal selling. In fact any form of advertising, news- 
paper, direct mail, window display, that has the most 
interesting news appeal will get more attention and 
better results. 

“But,” we continued “how are you going to find 
out the news appeal in the products the stationer 
has to sell and how can it be used to the best ad- 
vantage ?” 

“Anything new—new items 
values, make excellent news-appeal,” he answered, 
“because all of us like to see and know about what’s 
new. In fact, if a stationery salesman will make a 
practice of taking even one new item with him on his 
rounds, and show it to prospects, it will get added in- 
terest and sales. I know this is true, because I have 
done it and insist on my salesmen doing it. And the 
man that has led our sales force for several years, not 
only shows new items, but stresses any unique fea- 
tures of any particular item which makes it different 
and more useful. 

“To put it in a nutshell, find the news facts in the 
items you sell—tell your customers about these 
specific facts—and sales will follow.” 

“How do you train your salesmen to dig out sell 


new features—new 


ing facts,” we asked. 

“We hold a sales meeting every week. Manufac- 
turers are always glad to help. In fact, from the 
manufacturer, through his sales representatives, his 
literature, and advertising material, we get all the 
latest news facts high-lighted in an easy to grasp 
way. The hardest rub of course, is getting our sales- 
men to apply it—but it can be done and right now 
with so many rapid changes taking place in business 
procedure there is a wonderful opportunity to apply 
news to selling.” 
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THE NEW SALESMANSHIP 


A Discussion of Successful Selling Under Prevailing 
Conditions—By Frank Farrington 


HE lines are slowly tightening around the sales- 
man who thinks and talks mainly in terms of 
price. 

Price never was the most satisfactory or success- 
ful of selling arguments. It never was a construc- 
tive kind of sales talk. Today the use of price as the 
climax of sales argument is being further and further 
eliminated by codes, restrictions and decrees. It is 
becoming more and more difficult to offer a product 
at a price lower than that asked by competitors for 
a like product. 

Like it or not, this situation is confronting the 
man who sells, and he must adjust himself to the 
change. It is not being left to him to follow the 
new method only if he wants to. Authority, in ef- 
fect, declares, “You will follow it and like it!” 

Whereas the advantage used to lie largely with 
the salesman who could quote the lowest price, 
though he might be as dumb as a half-wit under an 
anaesthetic, the advantage is coming over to the 
salesman who puts price at the bottom of the list 
in sales talk values. 

Just as the cut price retailers and the cash-and- 
carry chain stores are losing some of that price ad- 
vantage they have made the foundation of their ap- 
peal, so the price salesman is losing his one big ar- 
gument, 

A large proportion of sellers do not like this. An 
equally large proportion of buyers resent it. But the 
reasons of both are entirely selfish reasons. They 
see slipping away an advantage they held over some 
competitors. 

Corporations that have hitherto had their own 
way in the underselling game have sent experienced 
lobbyists to Washington to oppose rulings against 
unrestricted price selling. Buyers, representing pur- 
chasing departments of states, have actually gone to 
Washington to obstruct the pronouncement of de- 
crees compelling state institutions or a state depart- 
ment to pay the same prices for manufactured prod- 
ucts that private buyers pay. 

The whole situation tends in one direction for the 
salesman. It tends to make it necessary for him to 
develop salesmanship. Selling on a price basis is 
not salesmanship. It is mere order taking. 

Many salesmen have had enough to say about the 
buyers who insist upon screwing the last possible 
cent of discount out of them, who seem eager to buy 
where the price is lowest, without regard for qual- 
ity. These salesmen are now coming into their op- 
portunity. They are going to be able to say to price 
buyers, “The code compels us to sell at our pub- 
lished price, and our list is the same as our competi- 
tors,” or “Neither we nor anyone else in this line can 
sell for less than these figures.” 

That being the case, all a salesman has to do is to 
convince his prospect that the line he offers is the 
best value. That is all—but it is enough! It is too 
much for a good many salesmen who have been in 
the habit of saying, “You know what our line is. 
It’s as good as any of them, but lookit! Here’s an 


extra ten off that you can’t get on So-and-So’s.” 


The situation presents a splendid opportunity to 
salesmen to establish themselves personally with 
customers. With such a similarity of products, 
prices and grades, the personality and genuine sell- 
ing ability of the salesman are the deciding factors. 
Other things being equal, people like to buy from 
those of whom they think well. 

Closer and closer the confining rules are holding 
salesmen and that means just one thing. Under the 
new competition, the men who become the high men 
in their various organizations will be forced to de- 
velop their salesmanship on a different basis from 
price quoting. 

Some will struggle against the restrictions and try 
to find ways of getting around them. They will 
spend, in futile figuring on ways to beat the code, 
time they might better spend in learning more about 
their line, their proposition. What a salesman is 
going to need more than ever before is how and why 
the product he sells is full value, how it will give 
better service or last longer or be more satisfactory 
than what competitors offer. He can, at least, cease 
worrying about those competitors who have both- 
ered him in the past by giving secret rebates and dis- 
counts, or who have openly proclaimed their ability 
to beat the world on price—whether they made good 
the boast or not. 

Those of us who are salesmen forget the things 
we learn in our own buying. Even a salesman is at 
times a buyer and he may well give a thought to the 
way he is impressed by those who try to sell things 
to him. I may be a salesman for a hide and leather 
house, or for a manufacturer of office equipment, or 
for some other industry, but I am also, very likely, 
a buyer of such products as automobiles, electric re- 
frigerators, oil heaters, house and garden equipment 
and many other things. From time to time I am ap- 
proached by salesmen offering such products and 
from time to time I make a purchase. But do I give 
any heed to the way the salesman handles me? Do 
I, perhaps, go so far as purposely to act the part of 
a hard boiled buyer, a price buyer, an uninterested 
buyer, or some other of the various types with whom 
I am confronted when I go a-selling, in order to dis- 
cover how that salesman handles such prospects? 

How did I come to buy the Ford, Chevvy, Pontiac, 
Plymouth, or whatever car I drive? It is a safe bet 
that it was not price that finally decided me, be- 

cause there were several cars in the same price range 
as the one I bought. It was, probably, something 
the salesman said or did, for automobile selling is 
probably less a price selling proposition today than 
almost any other important line of consumer-bought 
products. If I bought a certain car because it 
seemed to have features that appealed to me more 
than those of other cars, isn’t it very likely true that 
the way those features were presented by the sales- 
man, as contrasted with the way a competing car’s 
features were presented, had more to do with the 
purchase than the actual features themselves? 

If automobiles lead the field of manufactured prod- 
ucts in the march toward business normalcy, is it 
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possibly true that this is due, at least in part, to the 
fact that automobile selling is not a price selling 
proposition today in the way the selling of some 
other products continues to be? 

The type of salesmanship that is going to bring 
home the bacon in this and the immediately ensuing 
years will be salesmanship that is developed by men 
who make it their business to learn every innermost 
detail of the raw materials, manufacturing processes 
and distribution methods used in connection with 
their products. 

Now is the time for all good salesmen to come to 
the aid of the party of the first part and learn how 
to put through the deal without mentioning price, 
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save as a necessary basic fact. Quote the price for 
the buyer’s information, but forget you ever used 
it as a selling argument. That is a good rule in sell- 
ing in competition with similarly valued lines. Ii 
price still has an appeal value, it is in inducing the 
customer to buy a cheaper grade of product than he 
seems inclined to buy—and how many salesmen 
with a complete line available want to lower the 
buyer’s standards? 

it looks to me as if the salesmanship that is able 
to meet modern conditions must be salesmanship 
that takes great account of what is being offered for 
sale and relatively little account of how much it 


costs. 


WATCH YOUR STEP 
By M. L. Hayward 


The California Warranty 


These appliances belong to me, 


and I'll warrant that I have a good title thereto,” the 


office appliance dealer states, and in that case there is what the courts call an “express 


warranty of title 
On the 
title, the 


other hand, however, if the 


American courts have 


whether the dealer is in or out of possession 


Suppose, however, that the buyer says 


de ale r 


ruled that 


makes no statements in reference to his 
“implied” warranty of title, 


sold 


there is an 


of the property 


“Will you warrant your title to these appliances?” 


“T'll give no warranty,” the dealer tells 


takes the 


breach of warranty 


“I definitely refused to give any warranty,” 


“Then you shouldn't have sold me 


him, the sale 


appliances from the buyer, and the 


the goods,” 


goes through, a third party 
latter sues the dealer for damages for 
the dealer points out 


the buyer maintains 


“And you shouldn't have bought, if you were not willing to buy without a warranty,” 


the dealer retorts, 


the California courts have ruled in his favor on this point in 24 Cal 


458, and there is a Pennsylvania decision to the same effect. 


* 


. 


The Maryland Letterhead 


If an office appliance dealer buys or sells appliances, and the law requires a “signed” 


memorandum of the sale, 


it is quite obvious that if this requirement is not complied 


with, the complaining party has no remedy against the other 


Che question frequently arises, however, as to the form of the signature, the 


\merican 


courts are very liberal in construing the law on this point, and have held that initials, 


a mark, or a printed or type-written signature may be sufficient 


Suppose, however, that an office appliance dealer sells appliances, and writes a memo 


randum of the sale on his printed letterhead, but does not sign it 


Is this a sufficient “signature” 


to comply with the law? 


“It is therefore a sufficient signing if the name be in print, and in any part of the in 


strument, provided that the name is recognized and appropriated by the party to be his 


Che note or memorandum in this case upon its face contains all the necessary terms of 


a complete bargain,” says the Maryland Supreme Court in upholding the contract 


* 


* 


“Satisfactory to the Buyer” 


\n office appliance dealer sells appliances, and one condition of the written contract of 


sale is that “the said appliances shall be satisfactory to 


When the delivery 


the buy er.’ 


date arrives, the buyer refuses to accept the appliances 


“They re not satisfactory to me,” 


is his excuse 


“The appliances would satisfy any reasonable man, and they would satisfy you, if the 


price had not gone down in the meantime,” 


“The appliances are not satisfactory, and y 


the buyer maintains 


On this point the American courts have 


ruled that no matter how strongly the 


the dealer argues 


u're bound by that clause in the contract,” 


“satis 


factory conditions” may be worded, the buyer cannot repudiate the contract, unless his 


dissatisfaction is real and honest. 


Che satisfactoriness of the 


able man, and not by the private taste 


Supreme Court, and there are 


appliances 1s to be 
or liking of the buver,” 


determined by the mind of a reason- 


says the Massachusetts 


lowa and Minnesota decisions to the same effect 
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The Art of Writing as Prac- 
ticed in Marrakech, Morocco. 

This illustration, which ap- 
peared in the July issue of 
UEF News published by the 
Underwood Elliott Fisher 
Company pictures a public 
square scribe engaged in his 


The Close of the Hartford Industrial Baseball League Found 
the Royal Team on the Top of the Heap.—They won the 
championship with a record of ten wins against three defeats. 
Every team in the league was beaten at least once by the 
Royal team. Royal now enters the play-offs for the State 
Championship. Their past record points to the probability of 


succeeding in annexing that title also. 


CARTER’ INK 





Carter’s Strikingly Modern Display at A Century of Progress. 

The attractive, up-to-date packaging of The Carter’s Ink Com- 

pany line is exemplified in this arrangement of Carter’s products 

in the General Exhibits Building at the Chicago World’s Fair. 

The booth warrants a visit by members of the trade calling in 
Chicago to view A Century of Progress. 
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calling in an open air office 
with a sunshade on a tripod of 
sticks. Presumably the client 
is more familiar with the op- 
eration of the dagger hung at 
his side than with a pen. 
(Photo by Nesmith.) 


Three Jolly Fishermen and Their One Day’s Catch.—On the 
right, Jim Hobart of the Eberhard Faber Pencil Company, and 
Lee Paddock of Acco Products, Inc.; on the left, the big shot 
of a large insurance company, all happy over a catch of small 


mouth bass at Squam Lake, N. H. Lee Paddock was of the 
party, but he took the picture. All camera men are shy, be- 


sides there wasn’t any delayed shutter action on Lee’s Kodak. 





Miss Marie Thiem, Winner 1934 International Commercial 

Schools Typewriting Contest at A Century of Progress Exposi- 

tion Last June.—Miss Thiem won the High School Open Event 

with a record of 95 net words a minute. This record also made 

her champion in the International Commercial Schools event. 
She uses a Woodstock typewriter. 
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special Office Furniture section in this issue beginning on page 68 


{ Many new items in furniture lines are illustrated and described in the ] 


Victor “Unit” File for Personal Use 


The Victor Sate & Equipment Company, Inc., Pough- 
keepsie, N. Y., has announced the new Victor “Unit” Let 
ter Filer—a one-drawer file of limited capacity and of low 





Victor “Unit” Letter Filer 


price—complete in itself, and as efficient in operation as 
arger, more expensive filing cabinets 


This new file was designed by Victor to meet the needs 


f thousands of people who want a small file at low pric« 
for filing letters and papers. It will fit in the back of a 
salesman’s cat n a table in the home, on the counter 

na shelf in store or shop, and because of its small, 
convenient size is ideal for use on construction jobs, field 
work, or in the small business or professional office. 


The Victor “Unit” Letter Filer is of the non-suspension 
type [wo steel rollers fastened to the front of the case 
operate in a channel on the side of the drawer, and carry 
it smoothly and easily The follower block is of the side 
locking type The drawer is equipped with a removable 
rod, label holder of generous size, and a bail in the back 
which prevents the drawer from falling out when opened 
all the way Each “Unit” Filer has three holes in the top 
and the bottom, and is provided with nuts and bolts so 
that two or more units may be stacked together. 

Though light in weight, the “Unit” Letter Filer is un 


usually strong and rigid. It will operate easily without 
binding, although heavily loaded Che dimensions of this 
new file are 

Wide High Deep 
Inside of Drawer ere 10 5/8 17 13/16 


Outside Exclusive of Handle...141/32 1111/16 18 
Net weight, 18 pounds 
The drawer has a clear filing depth of seventeen inches 


Che finish is rich olive green enamel, with stamped bronz«¢ 


hardware Simulated walnut or mahogany finishes ar 
ivailable, and the file may be had either with or without 
flat key | ck 


The “Unit” Letter Filer is distinctive, and offers the 
dealer unusual opportunities for sales that are not avail 


New Sheaffer Desk Sets 

The W. A. Sheaffer Pen Company has just announced 
the 1934 line of Christmas desk sets with bases of genuine 
Italian marble or Mexican onyx in the low price range 
varying in accordance with the three types of pens with 
which they are furnished. All are equipped with the 
“Sheaffer safety seal socket.” “This socket,” says the man 
ufacturer, “has a beveled inner shoulder by which the desk 
pen is air-sealed by its own weight when in place, while 
a patented ratchet holds pens and sockets at the ready 
writing angle of forty-five degrees.” 

Referring to the increasing business in desk sets, which, 
by the way, were originated by the Sheaffer Company, the 
company states “it is conservatively estimated that a desk 
set will pay for itself within a year in any office, through 
the savings it effects.” 

~~ 


New Quick Reference Memo and Calendar 

The Defiance Sales Corporation, 72 Spring street, New 
York, is featuring among other things the Daydex quick 
reference memo and appointment calendar—a new item on 
which the corporation has exclusive representation 

[The Daydex is declared to be a new convenience for 
jotting down notations of things one wishes to remember 
For each day there is a roomy page, also visible arrange 


ment of sheets for each week headed with a compact 





The Daydex Quick Reference Memo and Appointment Calendar 


weekly calendar. The permanent holder contains sheets 
for the full year. This device is said to be smart in per 
formance and in appearance and is recommended as a prac- 
tical gift for busy men and women. 
— - 
German Manufacturer Offers New Clip 
Drahtwerk Altroggenrahmede G. m. b. H., Altroggenrah- 
amede, 1, Westphalia, Germany, is marketing a new wire 
clip, known as “Nur-Die”’—“Only This.” This clip is made 
in the form of a longhand “I” and the manufacturer points 





SEPTEMBER, 1934 


out that it is made for every grade of paper, is easily ap 
plied, lies flat and does not spring away from the paper 
it holds 
> 
New Line of Rotospeed Duplicators 

Che Rotospeed Company of Dayton, Ohio, has perfected 
and placed on the market a new, efficient rotary duplicator 
which they call the Junior Rotospeed and which lists at a 
new low price in letter size. 
number of 


claims for this machine a 


[The company 





The Junior Rotospeed with Accompanying Supplies 


It has a maximum printing surface of 
seven and one-half by ten inches; it will print on any kind 
handle any sheet from postcard size 
machine; the position of the print 


valuable features 


of paper, and will 
up to the limit of the 
on the paper may be raised or lowered by a simple ad 
justment; the registration is declared to be accurate—no 
special pads necessary 

Rotospeed Junior has a perforated cylinder for inside 
inking without lifting the stencil. The paper is fed from 
a stack on the feed board, which is declared to make for 
more rapid feeding. The 
machine is neatly finished in the new Morocco black finish 
Art and Ideas 


frames are sturdy, and the 
With each machine sold comes a complete 
book especially designed for the business of the purchaser 


This book is supplied free of charge 


The Rotospeed Company offers liberal discounts to 
dealers 
Chere is a sister machine known as Rotospeed Model 


C for legal size work and under. This model is like the 


Junior except in size and costs a few dollars more. 
i 


New and Ingenious Binding System for 
Loose Sheets 
“Wire-O” is the name of a new binding system ad 
mirably adapted for stenographers’ note books, columnar 
pads, etc. This is the original Trussell Featherweight ring- 
bound idea applied to stenographer’s note books, etc. 
“Wire-O” is difficult to describe. Outwardly it bears the 
appearance of a series of double rings each about 7/16 of 
an inch in diameter, each pair spaced 3/16 of an inch apart 
Each pair of apertures in 
sheets and covers about % of an inch long. But 
back the front cover it is discovered that instead of being 


system consists of a continuous wire 


rings passes through oblong 


on laying 


separate rings the 
ingeniously bent and looped so as to form in effect a series 
of rings. This system is convenient in bookbinding be 
cause it can be formed down over the sheets mechanically 
[t is not a spiral system, although the loops are formed 
of one continuous piece of wire 

The sheets in this new binding turn freely and rapidly, 
Covers and sheets 


flat and in perfect alignment 


and lie 





fold completely back, and the book stands upright for 
comfortable transcribing. 

The Trussell 
in production on this new item by October or November, 
when they will be able to deliver “Wire-O” 
columnar pads and perhaps other items adapted to this 


Manufacturing Company expects to be 
note books, 


style of binding. 
——- ~G—- - — 


New Combination Machine Has Many Uses 

The Handee cutting and drawing table, patent pending, 
is a new and useful tool for those who work with paper, 
cardboard and the like. In it we have a paper cutter; 
scorer for folding and embossing; perforator; ruling ma- 
chine using either pen or pencil; a drawing board with 
compass which makes no center mark; and a protractor, 
all mounted on a neatly finished hardwood base fifteen by 
twenty-one inches, with half-inch graduations and marginal 
inch figures for size reference. The machine is made by 
Printers’ Equipment Manufacturing Company, 1048 Adams 
street, Toledo, Ohio, and is sold through the trade. 

Model 


Model B has all the foregoing equipment except the com- 


A contains all of the above-mentioned features. 


pass and protractor; Model C is without scorer, perforator 
and ruler, and Model D has the table and cutter only. 

The Handee cutting and drawing table has a rigid hard 
wood frame, tenoned and glued, having three strong cross 
members, this structyre supporting the table proper, which 
is made of three-ply hard maple. The graduations, inch- 
marks, arc and degree figures are imprinted in this table 
top before finishing. The top is then given several coats 
of high-grade varnish, leaving it level and smooth for the 
drawing operations, and protecting it against wear. 

Two strong castings are bolted securely to frame work, 
which carry the steel slide bar for the two carriages with 
their attachments for performing the various operations. 
Hardwood knobs are mounted on top of carriages, provid- 
ing an easy and convenient grip for operating, either when 
sitting or standing at table. 

The disc knife is made of best saw steel, tempered and 


ground in oil to a keen edge. A guard surrounds the ex- 





The Handee Cutting and Drawing Table 


posed part of this disc to safeguard the operator. The 
lower cutter or straightedge, is made of high carbon steel, 
securely fastened in position. 

Rubber feet prevent marring when used on polished desk 
or table surfaces. 

EO 

Fulton Adds New Brilliant Red Ink to Line 

From the Fulton Specialty Company, Elizabeth, N. J., 
makers of stamp pads, daters, rubber type and rubber 
stamp toys, comes the announcement that an ink, red in 
color, has just been added to their well known line of Dri 
Kwik inks. The new red Dri-Kwik ink is intended espe- 
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cially for stamp pads, drying rapidly and without odor and 


} 


guaranteed to be tast in color It is said to possess un 


usual brilliancy 


ae 
Hanson Scale Company Announces Complete Line 


Che Hanson Scale Company of Chicago recently issued 


Bulletin N 5, describes their line of postage scales 


W hic | 





Hanson Twenty-five Pound 
Capacity Utility Scale 


ind rechecking utility scales. Formerly the company 


only, 


made an utility scale of twenty-five pound capacity 


from five 
r¢ che ( k 


the company produces 


but now introduces a complete line ranging 


pounds up to sixty pounds. In addition to these 


ing or utility scales for heavy duty, 


scales for 


domestic and foreign postal scales and automat 


practically every mailing and shipping need All of thes 


from accu 


scales are substantially built, hand-assembled 
rately machined parts and constitute an interesting and 
valuable addition to the scale industry 


—_—-—_—~< - 
Fulton Stamp Pad Inks in New Bottles 


Fulton, Dri-Kwik and other well known stamp pad inks 


Fulton Eliza 


Company, 
bottles of im 


manufactured by the Specialty 


beth, N. J., are now being distributed in 





Fulton Ink Bottles with New Labels 
and Improved Caps 


proved appearance brought about by bright new labeling 


and an improved octagonal shaped composition screw cap 


: 


which lends a novel and attractive modern appearance to 


the bottles 
ounce and the 


s| ws the three 


f Fulton Faultless stamp pad inks 


Che illustration quarter 


two ounce bottles 


ie al = 
Swedish House Brings Out New Card Cabinet 


Blasieholms 


The firm of Aktiebolaget Catena, Norra 
hamnen 3, Stockholm, Sweden, has placed on the market 
1 card cabinet known as the Skandex cabinet which, they 
state, contains twenty-three per cent more pockets than 
ther cabinet made p »ssible by reason of the fact that 
the lides are tl pockets t their full length Phe 


company claims, furthermore, that more cards can be put 
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in each Skandex pocket than in other cabinets of similar 


between the slides is about three 


type because the space 
millimeters larger 
The slides are coated with cadmium—a_ rust-proot 


metal, which prevents the accumulation of lac dust on the 


} 


between the slides Phe pockets are of espe- 


partitions 
cially made Swedish craft paper 
\ number of other and minor improvements are claimed 


for the new cabinet 


~> 
German Typewriter Shifts Through Thumb 
Metalwarren-und Maschinenfabrik, Sommer 
Erfurt, Germany, offers a new 
idea in typewriter design. The shift 
key has been changed so that the thumb shifts the carriage, 
rather than the little finger. Julius Kuphal, director of the 
the designer, points out that the 
shifting the 


Rheinische 
ada A. G.,, 


Sommerada bei 
usual position of the 


trade school at Leipzig, 
customary arrangement places the burden of 
type on the weakest finger. The Kuphal design employs 
This argument applies 


shift, but not 


the thumb, the strongest member. 
to correspondence machines with carriage 
fully to typewriters which shift the basket. 


Mr. Kuphal utilizes a split space bar, with the shift key 





German Typewriter with Thumb Control for Shift Key 


placed between the space bar sections, and between the 
second row of type keys, higher up in the keyboard. This 
hands, permitting mors 


changes the writing angle of the 


fluent writing, according to the designer. The keyboard 
arrangement groups the keys in the general form of an in 
verted arrow Key action studies show that the new ar 


rangement places most of the typing action to the left of 
the keyboard 
Chis new 
Buro-Bedarf Rundschau 
Italian Improves New Type of Bookkeeping 
Machine 

Schneider, Via Carlo Milan, Italy, 
of the Postex bookkeeping machine announces a 
financial and industrial 


Rheinmetall typewriter was announced in the 


Emilio Goldoni 5, 
inventor 
new model which may be applied to 
accounting, large stores, pay rolls, savings banks, insur 
ance companies, etc. 

The Postex 
making written records ol 


rhe writing is set up by means of littl 


machine uses the principle of printing in 
accounting 

levers which act 
upon the special printing cylinder. A light pressure on 
a pedal results in a printing impression for one or more 
columns on a sheet as chosen by the operator. The same 
be repeated as many times as desired when one 


slightly another The 


text may 


set-up differs but from differing 
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characters may be placed in printing position with a slight 


movement of a lever. 

















The accounting sheet may be placed in position with 
great ease. It is advanced to a new printing position by 
an electrically operated device which can be regulated to 
make the space between lines as great or as small as 
desired 

The mot ilso operates the printing cylinder and the 

The Postex Bookkeeping and 
Accounting Machine 
totalizer \lthough it is an integral part of the machine, 


the motor may be removed and the machine operated 


manually 
Phe 


and prints a line as long as 11144 inches 


as forty characters 
A special lock 


ing device prevents any change in the characters and set-up 


printing cylinder has as many 


except at the will of the operator 

The 
izer, either manually or electrically operated and with or 
text. It kind 
of paper from cardboard to letter paper flat or in rolls. It 


Postex machine is obtainable with or without total 


without accounting permits the use of any 


is claimed that as many as 1200 to 1400 entries can be mad« 


in one eight hour day. 
\lthough the Postex is primarily a calculating and ac 
counting machine, it has other uses such as imprinting 


deposit records on bank books, automatic numbering, etc. 


More detailed information in the form illustrated pam 


phlets, photographs, etc., are available for inspection at the 
ofhces of this journal 
——_.<g—_—_ 
Type of Finish on New Pronto Storage Files 
he illustration here shown presents a faint idea of the 


finish on the drawer 


This 


beauty of the new simulated walnut 


fronts of Pront 


collapsible semi-steel storage files 





Illustrating the New Grained Walnut Finish on Pronto Files 


finish may be had in walnut or simulated mahogany. Olive 
green is also available 
Che this file 


enty-three of Office Appliances for July. 


features of were referred to on page sev 
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New Kind of Postcard 


A German concern has devised the “Autocol” postcard 
system. After the address and postcard message are writ- 
ten, the copysheet is torn off at the line of perforations. 
The address is then bent over and will stick by itself. 

The address and contents of the postcard are written in 
one form, ready for post delivery—ERB 

—_>—_—_— 
Rochester House Brings Out Blue Printing Machine 
for Office Use 

The F. A. Smith Manufacturing Company, Inc., Roches- 
ter, N. Y., is putting on the market a blue printing machine 
for general office use. It is known as the “Speedway,” and 
produces blue prints up to 9 by 12 inches The 
equipment is declared to be a new and inexpensive devel- 
opment whereby offices can make their own blue prints 
at a considerable saving of time and money. 


in size. 


The Speedway printer is so designed that its operation 
offers no complications. It is declared that anyone can 
learn to operate it after a few minutes’ instruction. Either 
direct or alternating current may be used. 

The Speedway with its accompanying steel cabinet takes 


up only 18 by 22 inches of floor space. The equipment also 





The Speedway Blue Printing Machine 


includes a metal print dryer, enameled trays for solutions, 
and a supply of the necessary chemicals. 
——— 
New Visible Card File 

The new Manufile Visible being introduced by Cottrell- 
Allen-Clarke, Inc., Detroit, Michigan, features an inexpen- 
sive, feather weight, folder construction, utilizing to equal 
advantage either top or bottom card visible marginal hst- 
ing, and other interesting features. 

The Manufile Visible combines valuable ideas in visible 
index practice, including quick and easy changing or shift- 
ing of cards, and although originally designed to meet a 
specific need for portable records, those features of greater 
flexibility, extreme lightness and freedom from bulking 
make it equally attractive for office use or general busi- 
ness control records, 

The Manufile folders when used in conjunction with open 
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desk height, vertical filing equipment, are said to be pecul 
iarly advantageous Che utilizing of the top visible mar 
ginal edges of cards makes it possible for users of card 
record readily { nvert their pre ent cards ovet to visi 
ble index without copying 

Single folders are found attractive for such uses as list 
ing telephone numbers or buyer index: in homes tf 
listing furniture inventories and oking recipes, et¢ 


When con 


nished for carrying 


bined in convenient zipper carrying tur 


the Manufil 


" 


CasCs, 


either tw t Iders, 


offers an excellent combination for sales prom 


property management and other uses 

For Idinge either 3x5 or 4x6 cards, the Manuhile ts 
manufactured in tw sections and for 5x8 cards, in on 
section ft Ide rs, W aré be und in attractive, non soiling, 
jade green, kroydon cover paper Any kind of card o1 
folder may be readily used without punching and there are 
said to be some four methods of attaching records to the 
Manuhle marginal spacers. Several of these methods en 
ploy accessories which are sold by every stationer 

> 

Increased Capacity for Victor “Treasure Chest” 

The Victor Safe & Equipment Company, In Nort! 
Tonawanda, N. y as developed a new size of its “Treas 
re ( est, tor the protection documents and articl 
it value in the me or small business [Two inches have 

en added to the depth of the chest The new size is 


93g inches wide, 13 inches long and six inches deep inside, 

being tw nches deeper than the former model, which is 

still a very popular number Che weight of the new chest 
ity ht pounds 

It rddition t the extra dept! ot two inches, the new 


J 


added convenience of a removable 


Che tray is 9 inches wide, 12 inches 


in the top 





long an 3/16 deep inside, for the housing of small arti 

cle papers and other items of value [The tray has a 
Victor “Treasure Chest” Made Deeper 

large handle at each end and can be lifted out easily t 

gain access to the bottom chest compartment 


} 


veautiful green bronze 


steel 


Finished in crinkle lacquer, wit! 
lock, the Vi 
appearance 


key 


e, signed 


substantial nickeled handles, pull and 


1 


tor “Treaure Chest” makes a highly attractive 


The chest can be equipped with either 


lock or combination lock The tollowing 


manttacturer, 1s 


paracentric 


attached inside the lid of every 


tional work, 
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contents one hour in severe fire reaching 1600 degrees 


‘Aging will not result in any deterioration of fire re- 


qualities of either insulation or metal parts.” 


sisting 
Phe 


s¢ nd 


be please d 
Victor 


Victor Safe & Equipment Company will 
dealer full 


Chest 


any mcerning the 


information ¢ 


lreasure 


— an 
Felt & Tarrant Bring Out New Comptometer 


Che Supertotalizer is the descriptive nan fa new 
Comptometer just announced by the Felt & Tarrant Man 
ufacturing Company of Chicago. The machine has a num 


ber of valuable features, the most outstanding of which, it 





The New Supertotal Register Comptometer Being 
Operated in Conjunction with a Peg Board 


is said, is the Register, where sub-totals are 


quickly 


grand total by 


Supertotal 
accumulated 
Che 


forward 


and easily transferred and for a 


the grand total 


back 


Super 


simple turn of a lever 


may be canceled by a quick and 


ot the 


amount 


movement canceling lever at the left of the 


total Register 
Another 


transfer stops located 


oncerns the selective 


tal 


new and exclusive feature ¢ 


just above the Supert Register 


hese stops have three distinct functions: First, they en 
able the operator to convert an amount, such as $25,678, 

the nearest full cent before transferring to the Super 
total Register This is accomplished by striking the 5 
key in the column to the right of the unit cents column 
and setting the selective transfer stops t the right 
f the unit cents column and turning a transfer lever 
Che fractional cents figures are thus blocked from being 
added into the grand total amount. The conversion of an 
amount to the nearest full cent is not restricted to certain 


positions on the keyboard. 


\ second function of the selective transfer stops ts that 
when set, they automatically throw shutters over the un 
used dial figures, making it easier for the operator to read 
the answers. 

Che third function of the selective transfer stops lies 


in subtraction of the amounts directly trom the Supertotal 


Register. To accomplish this the operator merely strikes 
the the kevboard, 


selective transfer stop and turns the transfer lever 
The this 


amount to be subtracted in presses a 


mac | 


operation of new ine is declared to be 
simple and easy, any Comptometer operator being able to 
master it in a few minutes of instruction But to prevent 


errors because of occasional imperfect manipulations, an 


ingenious system of interlocking safeguards is used which 


signals the operator the instant a misoperation occurs, when 
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The New Sheaffer Vacuum Filling Type of Fountain Pen 


the operator, after a momentary halt, completes the opera- 
tion 

In addition to the features already mentioned, all Super- 
the controlled key—an automatic 


Canceling is 


totalizer models have 
control against faulty or partial key strokes. 
quick and noiseless; register signals are clear; key strokes 
light and balance: d, etc. 

Che Supertotalizer, manufactured in three standard sizes 


of 8, 10 and 12 columns, is introduced as an addition to the 
Comptometer line 
> - 
B. L. Marble Chair Company’s New Swivel 
Mechanism 
of Bedford, Ohio, has 


swivel mechanism featuring their shock 


Che B. L. Marble Chair Company 
perfected a new 
safety device Patents are now 


which are fully de 


absorber and rubber core 


pending on these two new features, 


scribed and graphically illustrated on page 51 of the com 


pany'’s new catalogue No. 35. 
The shock absorber is an ingeniously contrived piece of 
spring steel that functions as a cushion when the chair is 


tilted back to the extreme tilting mechanism 
The chair top is brought to a slow, easy stop which adds 
of the 


re safety device acts as a secondary shock 


point of the 


much to the comfort user. 


Che rubber c: 
absorber, but its most important functions are to lessen 
and to prevent springs 


Cylin 


f spring breakage, 
floor in the 


the possibility 
from falling to the event of breakage. 
drical cores of live rubber fitted snugly inside each tension 
keep the 


tension and reducing to the 


spring springs in absolute alignment, thereby 


equalizing the minimum the 
possibility of breakage 
In testing the filed 


almost to breaking point and the chair top was subjected 


safety device chair springs were 


to a vigorous rocking action. Unnatural stress finally re 


sulted in a broken spring, but both parts of the spring were 











New Swivel Mechanism for B. L. Marble Chairs.—A indicates 
the spring steel shock absorber and B the rubber core safety 
device. 


held firmly in place by the rubber core and the chair con- 
tinued to perform as if nothing had happened 

B. L. Marble’s new rubber core safety device is declared 
not only to act as a preventive of spring breakage, but to 
injury, because it holds the 
event of breakage (which is 


eliminate danger of bodily 
springs in place, and in the 
declared to be most unlikely) there is no tipping over back- 


wards. The broken spring will continue to function pend- 


ing replacement 


Sheaffer Adds Visible-Skrip-Supply Pen to Line 

The first public announcement of a new type of pen 
that has been added to the Sheaffer line by the W. A. 
Sheaffer Pen Company, Fort Madison, lowa, was made in 
the August 11 issue of the Saturday Evening Post. 

The new pen fills, empties and cleans with only one 
stroke of its vacuum disc mechanism. It has great capac 
ity, yet it empties completely with one stroke so force 
fully that the barrel is kept clean and visibility is assured 
It combines many of the most prominent standard Sheat 
It has the patented bal- 
it has 


fer features with new features. 
ance shape that makes for effortless, easy writing 
the two-tone platinum and gold point that identifies a 
Feathertouch pen—and like all Feathertouch pens it writes 
two ways: regular script when held in the regular way, a 
fine thin line when the point is turned over. Unlike Sheaf 
fer’s Lifetime levertype pen, this new pen has a visible 
fluid suppry. 

The new pen is available in three sizes and at three prices 

$5.00, $7.50 and $10.00 gray 
pearl and ebonized pearl and black. 


Two colors are offered- 


The Buckeye Ribbon & Carbon Company, Cleveland, 
Ohio, are nearly ready to place on the market their new 





The New Supreme Brand Carbon 
Paper in Its Attractive Package 
brand known as the Supreme typewriter carbon papers 
and typewriter ribbons. 
This new grade of carbon paper is said to represent out 
standing qualities in maximum wear. 
All Buckeye ribbon and carbon products are now pack 
company 


aged in their newly designed boxes. The states 





Supreme Brand Typewriter Ribbons in 
Sealed Boxes 


that it is meeting with success with its new sealed boxes 
of Supreme typewriter ribbons. 


auiipnimnts 
The Neophot Copying Machine 
A system of photographically producing copies of type- 
written or printed matter at a comparatively low cost with- 
(Turn to page 130, please) 









IN 











R pre sontalives ; off ¢ equif mient concerns abroad, visiting the United States. are cordially nz ag d to make the 


offices of this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, 
and the staff at the branch in charae of C. H. Everly at 1601 Pershina Square Bldq., Pershing Square, 42nd 
St. and Park Ave., New York, will be happy to be of any possibli service. While the facilities at New York 
are not so many as at Chicago, there will be found the same desire to serve. 


LONDON NOTES AND NEWS 
By Mr. Vincent Jackson 


United States manufacturers traveling to London are cor 
dially invited to call upon Vincent Jackson at 22 St. An 
drew street, Holborn Circus, London EC 4. Mr. Jackson's 
association with the trade and his contacts with its organ 
izations afford him information valuable to those desiring 
to cultwate the British market. In subscription matters, 
Vrs. S. S. Elliott, 6 St. Bride street, London, EC 4, is the 
authorized representative of Office Appliances in the 
British Isles. 


London, August 1, 1934 wants. Their anxiety is so often to sell the machine at all 
Another angel f office appliances and business systems costs (This, incidentally, is a point I have similarly ex 
was provided by Mr. F. Hutchinson at the last O. A. T. A pressed myself. It is partly due to paying salesmen on 
luncheon. Mr. Hutchinson is an independent business con commission—but that is another and very controversial 
sultant from Birmingham and in this capacity has to deal subject!) Mr. Hutchinson emphasized the buyer’s point of 
with his clients on the one hand and our trade on the other view that the latter was buying results and not machines or 
The speaker deplored the fact that there is still a gulf systems. 
between buyer and seller. Salesmen in so many cases fail Another point Mr. Hutchinson touched on was the fact 


so tew machine salesmen really knew how to operate 


to take the wider view and consider what the buver real that 


Snapshots Taken at the Opening of the 
New Offices of the Dictaphone Organiza- 
tion in Birmingham, England. 
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their machines with dexterity. This is undoubtedly a fact 


in this country. I was myself recently associated with an 


accounting machine salesman in a demonstration to one of 


The 


should have this particular machine, he 


my customers salesman knew why my customer 


could answer any 
question relating to the accounting aspect, he knew what to 


push and more or less when to push it but—as a demon- 


stration of actually operating the machine, it was hopeless 
\nd yet, I know the man in question is a good and knowl 
salesman 


edgeabk For actual operation, it seems to be 


the general practice to take a girl demonstrator around. 
Why? (Some of you will answer, “Let’s see the girl, 
first!) 

Che advantages, and otherwise, of one time carbon was 
also discussed at this meeting. Mr. Hutchinson apparently 
thinks there is a big future for this but that we have yet 
to produce a good carbon at a low price. In other words, 
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was on holiday and this year I arrived back from Cornwall 
on the Monday when they had their outing on the Tues- 
day. Naturally I did not feel justified in taking any more 
time off from business, especially as we are short-handed 
owing to holidays. The O. A. T. A. 
from tradition this year by joining one of the steamers 


made a distinct break 


which goes regularly from London down the River Thames 

the Kent. Mrs. Elliott, 

the assistant secretary of the O. A. T. A., writes as follows: 
August 10, 1934. 


and round to coastal towns of 


Dear Mr. Jackson. 
Herewith a few snaps of the Annual Summer Outing. 
Sorry you were again unable to join us, 
We were fortunate in brilliant weather and a 
goodly crowd of members and their wives and friends— 
including the mother of Mr. E 


having 


A. Trefzger, of Underwood 
Elliott Fisher Company, over here on her first visit to Eng- 








Photo Record of Happy Members of the Office Appliance Trades Association on Their Recent Steamer Trip. 


mostly we use too good a carbon -a ten time carbon, as 


it were. Of course, to produce a cheap grade, one time 
carbon is not difficult but because of manufacturing opera- 
lowered much more—so I'm told. 
that 

Quite right! 
books, 
about for all 


We 


tions the cost cannot be 


speaker expressed the sufficient 
stock 


receive 


Goods in stock lie 


Finally, the view 


attention is not vet given to control 


Cash and bookkeeping safes, numerous 
machines and safeguards 
and sundry to take 
left to 


Our friends the 


and there is no control. still have 


thank 


Dictaphone Company have just opened 


something live for, goodness! 


up new premises at Birmingham—England’s second big 


\lderman H 


formally 


J. Sayer, a prominent Birmingham 
Mr. 


Thomas Dixon, managing director, and Mr. William Dixon, 


gest city 


business man, opened the new showroom. 


director, were of course there, backed up by a goodly gath 
(Mr. William Dixon, 
folks, 


Birmingham business men 
the 
England at the end of July.) 
fated never to 
Oince 


ering of 


by the way, is on way to visit you having left 


I seem attend the annual summer outing 


of the \ppliance Trades Association. Last year I 


land—enjoyed Mr. Speke’s usual unexcelled arrangements 
for pleasure and comfort. 

The party embarked at Tower Pier for Margate, Spe 
cial Saloon accommodation having been reserved on the 
Royal Eagle. We then proceeded on what is undoubtedly 
the most interesting and colourful part of the river. In 
“The Pool” was shipping of every nationality and a special 
item of interest was the raising of the Tower Bridge to al- 
low the vessel to pass through. Luncheon and tea were 
served on Board and a joyous resolution was unanimously 
carried pledging everybody’s support to the next year’s 
function 

Our Chairman, W. Desborough, O.B.E., was an ideal 
host and was admirably supported by his very charming 
wife whose soft Irish brogue is enchanting. 

It was a very happy party who landed at Tower Pier 
at 9:45 p. m. Yours faithfully, 

S. S. Eliott, 
Asst. Secretary. 
Office 
operated with the headmaster of Harrow County School 


Last month the \ppliance Trades Association co- 











———— = 
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in arranging a small exhibition of office appliances and 
business systems. Nearly every year this particular head 
master holds an exhibition in which the handicrafts of 
boys, special side-shows including model railways and Cur 
tis wind-tunnels and also exhibits likely to interest the 


commercial student are shown Amongst those exhibiting 


were: 


The Dictaphone Co., Halsby & (Protectograph), Na 


tional Loose Leaf ¢ Manifoldia, Ltd., Gledhill-Brook 
Time Recorders, Kenrick & Jefferson, Ltd., Gilbert Wood 
(Calculating Machines) Ltd., Remington Typewriter Co., 
Roneo, Ltd., L. C. Smith & Corona, Ltd., Felt & Tarrant, 
Ltd. (Comptometer), Percy Jones (Twinlock) Ltd. 


honorary educational director for 


as usual, responsible for the excellent 


the 1 ( it t vas 
arrangement nade. The attendance was quite good, al 
though most of the parents seemed (after business hours, 
f course to be more interested in the model railways 
than thee apphances! The bovs, however, were very 
eager to know how everything worked VE} 
a 
Adrema at the IBA 

\ i Ma inenbauges, m. b. h., Berlin, NW 8&7, Gotz 
kowskystr. 20, will present at the International Buro-aus 
tellung, September 7-17, a number of improved models 
ind new de es. These include the addressing and auto 
matic duplicating machine, made in three models. In one 
perating it produces letters with address, salutation, 
text and superscription \ machine with automatic feed 
and slipsheeting attachment is capable of about 3,000 im- 
pressions hour 

Model AVA prints from roll paper, has an eight-roller 
ittachment f letterpress printing, with or without ad 
lress I is a capacity of rolls 530 mm. wide 

\nother model is for the reproduction of letters and post 
cards, handling previously printed form up to 350x240 mm 
it a speed of 6,000 impressions an hour. An automatic slip 


eeter 18 provided 


Chrough electrical control another Adrema model makes 


selection of addresses. The signal cards run in 
rhythm with the address plates, under the regulation of th« 
inism 

> 


Calleja Opens New Office in Madrid 


\Mianuel Calleja is now located at Avenida Conde Pejfial- 


ver 13, Madrid, Spain. On page 75 of Office Appliances 
for July it was announced that he had recently been ap- 
pointed representative in Spain for the Monroe calculating 
machines and the Gardner adding and bookkeeping ma 

ines The item was correct except for the final letter 


ind street number, which were given as Hermosillo 31 1n- 


tead of Hern lla 51 Mr. Calleja has received several 
etters directed to the wrong number, and suspects that 
others may have gone astray 


Mr. Calleja requests that future communications be sent 


to his new address Avenida Conde Pefialver 13, Madrid, 
Spain 
He is a dir f the American Chamber of Commerc: 
in Spain and a member of the local Rotary Club 
— 


American Typewriters for Russia 
A cable trom M New York Times r« porte d 


that an American manufacturer has engaged to manufac 


w to the 


ture typewriters under an arrangement with the Soviet com 
missariat tor Heavy Industry Hitherto German manu 


tacturers have had a monopoly of the Russian typewriter 
machines. The 


technical staffs for 


business, manufacturing German-typs¢ 
American manufacturer is to supply 


manufacture typewriters on a mass production basis 


10,000 typewriters on relatively short 


muy 
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Prose Epic of South African Trade 
Agency Messrs. Gar 


mes a brocl ure 


[Typewriter 
Africa, c 


From the Remington 


lick, Ltd 


concerning the origin of this important business, its growth 


Cape Town, Sout! 
and ramifications 

The business was founded in 1875 by the late Mr. John 
Garlick, 1852 
He went to South Africa as a young 1875 
started to His complete inter- 
ests were registered as a limited liability company in 191], 
under the style of Garlick, Ltd., the shareholders of which 
Apart from his keen trading 


who was born in Lincolnshire, England, 


man and in 


trade on his own account 


are members of his family 
was active in public affairs, and was for some 


Assembly He 


respec ted for his 


ability, he 


time a member of the Cape Legislativ« 

passed away in 1931, in his eightieth year, 

business ability and honored for his philanthropic work 
Inception of the South African Business 

The Remington Typewriter Agency was the result of a 


\frica by G. M 


Typewriter ( 


visit to South Cassatt, European director 


of the Remington ompany, in 1898. The po 
tentialities of the country led to 


which Mr 


a close survey of condi 


tions in the Colony, after Cassatt offered the 





A. I. Little 


agency to the late Mr. John Garlick, and the Remington 
Agency was founded March 1, 1898. The type- 


writer agency was operated as a separate unit of the Gar- 


[Typewriter 


lick business, which was started at Cape Town, and spread 


gradually; at this time in addition to its own head ofhice 


the agency has branches at Cape Town, Johannesburg, 


Durban, Port Elizabeth, East London, Bloemfontein, 
Bulawavo, Salisbury, Pietermaritzburg and Kimberley. 
Each branch is completely staffed, according to its im 


portance An advertising department serving all branches, 


in charge of Miss G. D Town 


Tibbs, is maintained at Cape 


headquarters. 


[The sales franchises of the Remington Typewriter 


Agency place at the disposal of its clientele the followin. 
office equipment 


Dalton Adding 


prominent American manutacturers in the 


held Remington Typewriter Company, 
Machine Sales Company, Marchant Calculating Machine 
Company, Elliott Addressing Machine Company, A. B 
Dick Company, Bates Manufacturing Company, Art Metal 
Construction Company (Jamestown, N. Y. 
Business Machines Corporation, Lyon Metal Products, In 
Thomas A. Edison, Inc., Art Metal Construc 
(London), and Felt & 


International 


corp rated, 
tion Company Tarrant Manufactur 
ing Company 

In addition to the specialized lines listed above, the Rem- 


ington Typewriter Agency stocks general office stationery 
with the 


is at the 


familiar slogan, 
disposal of the 


at all its branches, 
Office,” 


and sundries 
that “Everything for the 
commercial community. 

Vast Territory Served 


served by the Remington 


[ypewriter 


The territory 
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Agency comprises the Union of South Africa, Northern 
Rhodesia, and the South 
This territory is of vast extent—but its po- 


and Southern Protectorate of 
West Africa 
tentialities must not be measured from afar by its area. 
It is to be noted that in South Africa there is a very 
small white population. At the last census the white popu- 
lation in the territories mentioned totaled 1,577,400. It 
must be remembered, moreover, that generally speaking 
South Africa is an agricultural country, and farmers and 
their dependents are seldom purchasers of office equipment. 
The Remington Typewriter Agency, in breaking down the 
population of the towns and villages served by its branches 
to establish quotas, deals with a revised population on the 
basis of 888,700—the size of a single American city of 
moderate importance. This important detail should be 
borne in mind when potentialities of the South African ter- 
ritory are estimated—the point is brought out because it 
is misunderstood frequently by the company’s friends 
abroad who are in the habit of considering South Africa’s 
square than The colored 
population of the Cape territory is of no interest to office 


miles, rather the population. 
equipment suppliers, except and in a restricted degree, for 


a small East Indian section, principally in the Natal 


Province. 
Basis of Evaluating South African Territory 

Business concerns in South Africa doing an importing 
trade of any find it to appoint 
agents abroad at the most important buying centers—the 
Remington Typewriter Agency has its agents at both New 
York and 
these agents by cable, weekly, so that payments on behalf 
of the South African principal can be made promptly, and 
advantage taken of all cash discounts. These agents at 
New York and London attend also to the shipping, insur- 
ance, customs regulations, etc. It is only by using a single 
authoritative channel, well versed in all the detail of the 
shipping trade, and possessing the complete confidence of 
the Remington Typewriter Agency, that its interests and 
those of its overseas connections as well, can be safe- 


consequence necessary 


London. Funds are placed at the disposal of 


guarded effectively. 

The brochure emphasizes that the employment of agents 
never prevents the company from communicating direct 
with the various factories it represents, especially on tech- 
nical and other matters not connected immediately with 
the buying routine. In these cases, however, it is standard 
practice to send copies of such letters to the agents to 
keep them closely informed with the position. From long 
such correspondence 


experience the considers 


should be thus put on record in case, for example, it is 


company 


necessary to cable instructions, orders, etc., at any time 
when a reference to these letters may be required. 


Services Performed by Buying Agents 

The company’s buying agents perform their services for 
a buying commission computed on the value of the ship- 
ments made; it also refunds to them all outlays for cables, 
etc., incurred in handling the South African account. All 
discounts or other concessions granted by factories are 
passed on to the Remington Typewriter Agency in its 
agents’ statements, week by week. 

The brochure brings out the fact that an agency is never 
solicited unless the company feels sure that it can operate 
the agency at least as well as any one else. Agencies are 
not acquired merely for adding prestige to its range. The 
\gency is interested only if it considers that by exploiting 
the line effectively it can be made a profitable addition to its 
business with corresponding advantage to the principals 
The company is not willing to subscribe to 


concerned. 
any quantity stipulation; it has no agreements whatever 
that force it to take certain quantities over a stated period. 
In importing the goods concerned and paying for them 
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promptly either in New York or London long before they 
reach the distributing points, the Remington Typewriter 
Agency has all the incentive required to promote ener- 
getically their sale, and to repeat its orders, if it is success- 
ful. Inasmuch as principals are sometimes able to impose 
quantity stipulations on its agencies abroad—who are ready 
to take a chance on a matter of this kind but may never 
be able to implement the undertaking—the company is 
anxious that its own policy should be made clear. And if 
it does assume a new agency it has no difficulty in impress- 
ing on those concerned—providing the merits of the article 
are undoubted—that the requisite effort is being exerted to 
market it through the numerous branches, 


Buying Agents in New York and London 

The Remington Typewriter Agency’s agents in New 
York are Messrs. Smith, Kirkpatrick & Company, Inc., 115 
Broad street. That corporation is the successor to the 
former firm of Messrs. Crossman & Sielcken, founded by 
the late W. H. Crossman about sixty-five years ago. The 
agencies, apart from general stationery wants, etc., being 
principally of American origin, the great bulk of the pur- 
chasing is carried on by Messrs. Smith, Kirkpatrick & Com- 
pany, Inc., with which the South African business is in 
touch almost daily, and with which it exchanges correspon- 
dence on all matters of detail each mail. 

Agents in London are Messrs. Hollingsworth & Mat- 
thews, 8 and 9 Barbican, London, EC 1. The partnership 
was formed to undertake the buying for the business of the 
late Mr. John Garlick in the early days of his career. The 
sole London office partner is now Mr. C. Walker-Arnott, 
who controls the London buying organization, attends to 
finance, and is assisted by a complete staff of departmental 
buyers. 

The Remington Typewriter Agency credits to its New 
York and London agents a great deal of the success which 
has accompanied its progress since the former was estab- 
lished. 

The scope of this far flung distribution organization in 
South Africa is indicated by the fact that descriptions of 
its head office and branches in South Africa occupy twenty- 
two pages of the total of thirty-six pages and cover com- 
prising this brochure. 

We congratulate the Remington Typewriter Agency on 
its achievements in developing the office equipment indus- 
try in South Africa, and also the American manufacturers 
who have participated in the growth of the office appliance 
field in South Africa. A business pioneer earns the prestige 
which his efforts develop, and the Remington Typewriter 
Agency, assisted by the manufacturers which it represents, 
has demonstrated the potency of its sales policies. 

The brochure which we have reviewed is an excellent ex- 
ample of printing—a brief for increased use of office equip- 
ment. 

— 
New Members of Paris Commerce Chamber 

The American Chamber of Commerce in France, Paris, 
has added several new members. These include: Felt & 
Tarrant Manufacturing Company, 9 avenue de la Opera; 
Thomas J. Watson, president of International Business 
Machines Corporation; E. A. van Waesberghe, agent for the 
Smith Premier typewriter and the “Ediphone,” 28 rue de la 
Pépiniére. 

——@——— 
Antiquity of Modern Inkwells 

An item in the New York Times reported that archae- 
ologists from the United States excavating ruins at Cor- 
inth, Greece, have unearthed inkwells made of clay, the 
prototypes of the modern American inkwell. These ink- 
wells were found in what appears to have been an impor- 
tant building used in municipal administration. 
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Richard Stuhlmacher Honored Steel Products Company making the lighter portions of the 

The Technical High School, Dresden, following an un- work while the Mosler Safe Company will make the heavy 
, : . re lini . 

animous motion of its technical department, has conferred doors, linings, et« 
upon Richard Stuhlmacher, member of the Board of Wan- 


derer-Werke vorm. Winklhofer & Jaenicke Akt.-Ges., 


Schénau-Chemnitz, Germany, the title of “doctor ingeneer 


— . 
French Typewriter Man Visits U. S. 
Charles Boutet, president of Woodstock-France, the very 
honoris causa” in appreciation of his eminent services in active representatives for the Woodstock typewriter for all 
of France, accompanied by his associate, Mr. Aldrige, ar- 

rived in New York on the steamer “Paris” on August 28 
Itis Mr. Boutet’s first visit to America and while here he 
will make his headquarters with the home office at 6 North 
Michigan avenue, Chicago, and while it is essentially a busi- 
ness trip for the purpose of actually seeing the Woodstock 
typewriters manufactured and making plans and arrange 
ments for an important expansion of the Woodstock busi- 
ness in France, Mr. Boutet will take advantage of the op- 
portunity to see some of the interesting things in America, 
especially, of course, A Century of Progress Exposition. 
> 


Harry Balch Takes Chicago Office for Quality Park 


Harry W. Balch, well known in the office equipment 


field, has been appointed by the Quality Park Envelope 





Company as manager of the Chicago office which covers 


Richard Stuhlmacher the greater portion oft the central west and sout!l 
Mr. Balch has been connected with the company for the 
the development of native quality work, especially in the last eight years and has many friends in the stationery in 
line of mechar al technic dustry, having done considerable work in the National 
General Director Stuhlmacher who has been with Wan Stationers Association and having served two vears as 
derer-Werke for about torty years without interruption president of the Central Travelers Club 
owing to his ability and extensive knowledge, has worked 
his way trom a simple smitl up t the position of technical 
leader and member of the be ard t the \W anderer Werke 
reanization ‘ersonally unassuming, simple and helpiul, 
he enjoys the regard of all circles of the population and es 
pecially of the workmen in sympathy with whom he teels 


ind thinks 
-_ 
Ohio Company to Cooperate with Japanese Concern 
in Bank and Vault Works in Japan 


Che Mosler Sate Company of Hamilton, Ohio and New 


York City, recently completed arrangements with the 
Oriental Steel Products Company of Kawasaki, Japan, 
whereby the two corporations will cooperate in the con 


struction and furnishing of bank and security vault work in 
Japan The sale of this work will be restricted to Japan 


and its possessions 





Che Oriental Steel Products Company is a subsidiary ot 


the Mitsui Company of Japan founded over six hundred Harry Balch 

years age Interested in its affairs are all classes of busi 

nessmen. Mitsui has been the representative of the Mosler While he is going to spend some time with the Chicago 

Safe Company in Japan for more than fifteen years trade, he will continue to serve his old customers through 
The new combination will erect a factory, the Oriental out the central west 





Photographic Reproduction of a Scene at a Recent Banquet Given to the Woodstock-France Organization, Repre- 

sentatives of the Woodstock Typewriter for All of France.—The affair was in celebration of the outstanding success 

in the sale of Woodstock typewriters which has attended the efforts of this young, but aggressively active concern. 
\. H. Cohen, continental sales director for Woodstock typewriters, was a happy and an honored guest. 
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Murdoch Appointed President of Canadian 
Filing Equipment Company 
At a recent meeting of the board of directors of The Of- 
fice Specialty Manufacturing Company, Limited, Newmar- 


ket, Ont., Canada, James Y. Murdoch, K. C., was appointed 





James Y. Murdoch 


Murdoch is widely known in Canadian min- 
ing and business circles. Noranda 
Gold Mines, The Chartered Trust and Executor Company, 
Che Canadian Copper Refiners, Limited, and also a director 
of the Bank of Nova Scotia and the British American Oil 


president. Mr 
He‘ is president of the 


Company. 

For a period of several years Mr. Murdoch has been 
keenly Manufacturing 
Company, Limited, and his active control of the affairs of 


interested in The Office Specialty 


the company is a decided asset to the office equipment in 
With Mr. Murdoch 


executive board of the company consists of Thomas Reid, 


dustry in general as president, the 


K. C., vice-president; F. J. Yawman, director, and G. L. 


Manning, managing director. 


The company’s line of office equipment consisting of 
steel and wood filing cabinets, paper filing supplies and 
desks and chairs in wood and steel, is made in the “Office 
Specialty” factories in Newmarket. The sales organization 
consists of company owned retail stores and travelling 
sales representatives in all Canadian cities from coast to 
coast. 
es ae 
Memphis Stationer Buys Valuable Property 


S. C. Toof & Co 
engravers, recently 


, commercial stationers, printers, lith- 
bought the imposing 
property near South Third street, which 
The property 


ographers and 
Madison avenut 
they have occupied since its erection in 1913. 
comprises more than 60,000 square feet of space, and was 
acquired from the First Natianal Bank. 

The Toof organization was founded seventy-one years 
ago. The present official personnel includes St. Elmo New- 
ton, Sr., president; R. Bates Brown, vice-president in charge 
of city sales; St. Elmo Newton, Jr., vice-president in charge 
of out of town sales, and W. E. Wilson, secretary-treasurer. 

The company employs about 200 people-—CG 

scalliliadn sd 
Pratt of Seattle Moves to Los Angeles 


Herbert Pratt, of the sales staff of A. E. Fransen Co. 
of Seattle, has recently resigned from this position and 
has gone to Los Angeles, Cal—CML 





— 
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Kansas City, Mo., House Expands 

Golding Bank & Office Equipment Company, for the last 
two years at 203 Postal Telegraph building, Kansas City, 
Mo., on August 3 moved their office and display rooms to 
more acceptable and commodious ground floor premises at 
806 Delaware street. 

George Golding, manager of the company, was with the 
Baker-Vawter Company and Remington Rand, Inc., for 
twelve years prior to organizing the company which now 
bears his name. 

Greater commercial activity and increased business have 
enabled the Golding Company to make the expansion noted. 
They were recently appointed agents for the lines of the 
Browne-Morse Company of Muskegon, Mich., in the Kan- 
sas City territory. They also handle desks, chairs, office 
accessories, filing supplies, loose leaf devices and bank sup- 
plies. 


-——_—~=@—__-- — 
Three Score Years in Business 
Edwin H. Speed, specialist in bank supplies and fittings, 
Bay Shore, N. Y., calls attention to the fact that he has 
been in business for sixty years, his experience having in- 
cluded London, England, Melbourne, Australia, and New 


York. 


ae Sees 
Mueller Celebrates Thirty-Fifth Anniversary 
with Dixon 

Charles P. Mueller will have in September the enviable 
distinction of having been with the Joseph Dixon Crucible 
Company continuously for thirty-five years. It was just 
that long ago when Sam Mayer, then manager of the 
Dixon office at Chicago, hired Charlie as office boy. This 
was a fine opportunity to learn the pencil business from 
the ground up and the boy applied himself with earnest- 
ness and success. He grew and grew in value to the house 
and ascended through to the 
Dixon pencil representative, holding his place through 
the administrations of the late Sam Mayer and the late 
Dudley Johnson. Today, Charlie Mueller is manager of 
the Dixon office, which has been removed from its old 
location in the Monadnock building to 111 West Washing- 


successive steps post of 





eS a 
Charles P. Mueller 





ton street, where large, light and convenient offices were 
recently secured. 

Ten years ago on the twenty-fifth anniversary of Mr. 
Mueller’s connection with the company, he was presented 
with a ring in recognition of long service. Mr. Mueller 
has a right to be proud of the record he has made. He 
resides in Elmhurst, where Mrs. Mueller presides over a 
Dutch Colonial residence and where the children of the 
Muellers help to make things lively in that household. 

“Mr. Mueller’s career affords a fine example of the value 
of hard work and square dealing,” says a well known Dixon 


executive. “He has the respect of his customers, his com- 


petitors and his associates.” 
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More Efficiency Needed in Business, Says Business 
Show Head 
Frank E. Tupper, president and managing director of the 
National Business Show Company, New York, has been 
doing considerable traveling of late and sums up his con- 
clusions as follows: 
“a growing unanimity 


I go,” he says, 


way to increase 


“I find wherever 
of opinion that one and continue the im- 
provement that has set in is through efficiency and more 
efficiency. President A. P. Sloan of General Motors voices 
a widely spread conviction among business men that NRA 
should be looked upon as a challenge to business to estab- 
lish higher standards of efficiency, and that shorter hours, 
raised wages and increased cost of materials will not be 
met by lowering operating efficiency, but by increasing it. 
Thomas J]. Watson, 
Machines, Ine 


individual or 


president of International Business 


observes that any device or method, any 


that 
more and better results in less time is filling a vital need 


devices and methods thousands 


institution helps business to produce 


‘To learn about such 
will attend the National Business Show on Octo 
ber 15 to 20, 

“Industrial leaders know by 
New 


the efhciency tl 


inclusive 

their records that business 
purchased to achieve 
New office 
purchased to replace obsolete equip- 


is better equipment must be 
at profitable business demands. 
machinery has to be 
ment 


New 


most 


“The greater 


makers the 


York area presents to office equip 


ment responsive market in the world 
reflected by 
acceleration of sales activity in this market 

Hall, Port Authority building, 
as the site for the coming show is peculiarly fortunate. It 
All exhibits will be 


Many exhibitors are taking more space than 


\ny improvement in business is immediate 


“The choice of Commerce 


is centrally located and easily reached 
nm one floor 
have been absent for a time 


heretofore Old friends who 


re reappearing and new features of interest have been 
added. The Direct Mail Advertising Association will stage 


exhibit that will be interesting and instructive.” 
- —~<—— 
Montreal Stationer Takes Larger Premises 

Che Jason Stationery Company, formerly at 440 McGill 
street, Montreal, Canada, has moved to larger quarters at 
444 St. Peter street. The company carries an extensive 
line of commercial stationery and serves its customers in 
also. 


embossing and printing 


~~. 








Royal Executives Who Caught Their First View of the New 

Model H Royal at the New York Introductory Meeting June 

29.—Those shown are W. Christie, credit manager; B. Ries, 

assistant secretary; C. Winters, purchasing agent; J. H. For- 

shay, New York sales manager; A. M. Stonehouse, school man- 

ager; H. C. Draper, assistant sales manager, and M. V. Miller, 
general sales manager. 





OFFICE APPLIANCES 


Woman Pioneers in Posture Chair Field 

Some splendid pioneering in the field of correct posture 
a subject treated extensively in the special office 
this Miss 
Herzog and her organization in Chicago and the 
Miss Herzog has the distinction of being 
holding a franchis« Do/More 

Nine years ago, when 
the subject of little Miss 
Herzog and her staff of associates opened an office and 
education 


Seating, 


furniture section in issue, has been done by 
Camille 
State of Illinois 
the only 


Chair Company, Inc., Elkhart, Ind. 


woman with the 


seated posture was known, 


have been following a program of posture 
among commercial and industrial institutions ever since 
Posture is now, of course, an accepted fact in the busi 
ness world and its value and importance are recognized. 
Much credit for this may be properly attributed to Miss 
Herzog’s faith and untiring efforts along this line. 
Quoting Miss Herzog: “Sometime ago we did some re- 
search work on the changes in chair appearance 
learned that there had not been very much difference in 
chairs being just some 


definitely 


and we 


chairs since the time of King Tut 
thing to sit on—until Do/More brought Posture 
to the 

“If people would just realize the importance of posture 


foreground. 





Miss Camille Herzog 


to their health and appearance, they would be on the alert 


to sit erect—stand erect—and walk erect.” 


Some time ago Miss Herzog collaborated with several 
other women in an article titled “Posture Chairs in the 
The 


home will also 


Home,” which appeared in the Ladies’ Home Journal. 
day is not far distant when chairs for the 
be made along correct posture lines, and to fit the body. 

“Chairs should be made to fit people—and not people to 
fit chairs,” is the slogan of Miss Herzog and her associates 

——— 

Prominent Minneapolis House Changes Name 

On the founding of the or- 
ganization, the Farnham Printing & Stationery 
Minneapolis, Minn., changed its name to Farnham Station 
ery & School Supply Company to give to customers and 
There 


fortieth anniversary of the 
Company, 


the public a clear idea of the nature of the business 
is no change in the company personnel, board of directors 
or financial set-up. Seven years ago the company added a 
school supply and equipment department, which has since 
become one of its principal divisions. Two years ago they 
bought the Northwestern School Supply Company. 

Every vear the Farnham company issues a general office 
supply catalogue and a complete catalogue of school sup- 
plies and equipment. For three years the company has 
confined itself to merchandising and distributing, its large 
printing business having been consolidated with one of the 
Farnham company’s affiliated organizations 


President A. J 


business for the 


Walker reports continuous increase in 
past year. 


The foregoing information came as Office Appliances 


was going to press. 
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Divisional Supplemental Code of Filing Supply 
Industry Approved 

The divisional supplemental code of fair competition of 
the Filing Supply Industry has been approved by General 
Johnson. An industry meeting was held in Buffalo early 
last month. 

Che Filing Supply Code is a part of the Business Fur- 
Filing Supply Industry 


Storage Equipment and 


The title of the supplemental code reads as follows: 


niture, 
Code. 
Divisional Supplemental Code of Fair Competition of the 
Filing Supply Industry. 

The divisional code will be ready for distribution very 
soon 

———— 
Tulsa Concern Takes New Store 

The Downs-Randolph supplies and 
equipment, moved into larger quarters on August 1. The 
new store is at 515 South Boston street, and is declared to 


Company, office 


be a decided improvement over the previous establishment. 

The first floor contains office supplies, office furniture, 
On the mezzanine floor are Mimeographs, safes 
and company offices. The second floor is devoted to office 
furniture, while the basement houses a department of re- 
pairs, servicing of machines and shipping department. 

The Downs-Randolph Company has been in existence 
more than ten years and has shown a consistent record 


files, etc. 


of progress and expansion. 
——— 
Memphis Firm Celebrates Seventy-Fifth 
Anniversary 
From August 20 to 25 the Wm. R. Moore Dry Goods 
Company, Memphis, Tenn., celebrated its seventy-fifth an- 
niversary as a department store and named the occasion 
Week. About 2,000 
friends participated in the event. 
Although the company is primarily in the general mer- 


Diamond Jubilee merchants and 


chandising business it has an active department devoted to 
commercial stationery items such as blank books and loose 
leaf equipment. The stationery department played an im- 
portant part in the celebration —CG 

——— 


J. Preston Smith Takes Over Smith Specialty 
Company 
Smith, who formerly Smith 


for ten years pre- 


J. Preston operated the 
Specialty Company in Richmond, Ky., 
vious to 1930, has assumed control of the company and is 
in his new store on Second street. He expects to carry 
a full line of office supplies and fixtures in addition to 
operating a complete printing plant. He would like to 


receive latest catalogues from all concerns in this field. 


Some of the Trussell Manufacturing Com- 
pany Staff Line Up in Compliment to 
Two Visitors.—This picture was taken in 
front of the Trussell plant, Trussell Park, 
Poughkeepsie, N. Y., during a recent visit 
of Messrs. Elmer and William Pape and 
Otte Cavanaugh. Left to right: C. Har- 
old Feroe, Trussell advertising manager 
and purchasing agent; Claude M. Conger, 
vice-president and sales manager, Trus- 
sell Manufacturing Company; Jack Ken- 
nedy, Trussell New England representa- 
tive; William Pape, Adkins Printing Com- 
pany, New Britain, Conn.; Otto Cava- 
naugh, manager, Plimpton’s, Hartford, 
Conn.; Clarence D. Trussell, president, 
Trussell Manufacturing Company, and 
Elmer Pape, president, Adkins Printing 
Company, New Britain, Conn. 


Moore and Family Decimate Minnesota Fish 

R. C. (“Red”) Moore, manager of the Kansas City, Mo., 
district of the Columbia Ribbon and Carbon Manufactur- 
ing Company, and his family last month spent a cool and 
delightful vacation at Lake Pimush, Black Duck, Minn. 
Mr. Moore confirmed his report of fine fishing by sending 
to friends in Kansas City about fifteen good sized fish, 
observing that that was part of a morning’s catch, Per- 
spiring friends in K. C. envied the fisherman. 





Barney Stapert, former amateur champion speed 
typist trying his skill while riding in a new 
DeSoto automobile.—The riding quality test was 
made while Mr. Stapert was in Detroit appear- 
ing at the first annual business show sponsored 
by the J. L. Hudson department store. A cam- 
era was set up in the front seat of the car and, 
accompanied by a police escort, Mr. Stapert 
tapped off 131 words a minute while traveling 
eighty-two miles an hour. He is shown with 
Miss Madolin Hogan, an employee of the J. L. 
Hudson Company, who timed him. 


Mr. Sheaffer in California 
W. A. Sheaffer, president of the W. A. Sheaffer Pen Com- 
pany, Fort Madison, Ia., and Mrs. Sheaffer are enjoying 
vacation in California, making headquarters at the Bev- 
erly-Wilshire hotel, Beverly Hills. 
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New Company to Take Over Gunn Plant 


The following article, which appeared in the Grand 


Rapids Hlerald of if interest to the ofhc« 
The 


ver and operate 


August 3, will be 


ughout the country Herald said 


take 


has 


furniture trade thre 


Organization tanew company t 


the Gunn Furniture Company, which been active in 


Grand Rapids for 45 years, was announced last night 


The new company will continue the plant’s operations u 


the Ann street, NW tactory 


Direct f the new company are John P. Homiller, J 
Brayton Deane, Thomas C. Wanty, Seigel W. Judd and 
Fred M. Deane, J]: 

Officers are President and general manager, Mr. Ho 
miller; vice presidents, Mr. Wanty and Dudley A. Cox; 


treasurer, J. Brayton Deane; secretary and assistant treas 


urer, William I. Ir 


win 


Gunn Furniture Company, originally the Gunn Folding 
Bed Company, was formed by William S. Gunn, and con 
tinued by his son, William A. Gunn, and his grandson, W 
karl Gunn, who now lives in California Sectional book- 
cases later were made by the firm, and finally desks and 

fice equipment. It was one of the larger manufacturers 
of office furniture, and had a large export business 

William A. Gunn went to Europe about 1900, where he 


lived for the next 20 years, during which time Mr. Homiller, 


president and general manager of the new company, was in 
plant 
15 years ago, Mr. Ho 


Furniture ( 


entire charge of operations at the 


Since leaving the 


Gunn company 


miller has been with the Limbert ompany ot 


Holland, and with Robert W. Irwin Company, Grand 
Rapids 

Mr. Wanty was formerly with the Nelson-Matter Com 
pany, John Widdicomb Company, and the Gunn Furniture 


Company. For the last 13 years he has been with Robert 


W. Irwin Company, as mid-west representative. 


Bissell 


industria 


1. Brayton Deane has been with the Carpet 
] 
' 


Sweeper Company for the last eight years, as 


enrinecr 


red M. Deane, Jr., formerly was with the Americar 
Box Board Company 

Mr. Irwin was secretary and treasurer of the old Gunn 
Furniture Company and has been in charge of its oper 
ations tor nearly 20 years 

Mr. Cox is one of the best known desk salesmen in the 
country, and recently has been sales manager of the Gunn 
Furniture Company 

The new company contemplates a gradual expansion ot 
manutacturing perations, carrving on the tradition of the 


hrm that 1s nearly a half-century old. It is expected that 


the number of en increased in the near future 


= 


Distribution Plan of the Pitt Corporation 
Announcement last month that William Pitt and his son, 
I red D. Pitt, had re-entered the loose leaf field as The Pitt 
Mo., 


good will from many old friends throughout the country 


Corporation, Kansas City, brought expressions ot 


For the present the company will concentrate operations 


in Kansas City and vftinity with a line of standard devices, 


stock and special, and indices for all purposes. Several 
is equipped to fill 


book 


months will elapse before the company 


orders for sheets and forms other than plain price 
sheets 

Che expansion of the business is to be gradual, building 
item. 


Pitt “Flush Lock’ 


up a distinctive line item by 


One of the first items ts the binder, a 





Ate | j 





William Pitt Fred D. Pitt 


post binder intended for use as a current binder until filled, 
lock with its key, it bec 


locked 


surface of the cover. 


when by rotating the mes a stor 


no posts protruding 


age binder, permanently with 


be yond the 


- 
H. B. Williams Travels Through East 
H. B. Williams, : More Chair 


accompanied by his wife John, started 


general manager of the D« 


Company, and son 
itor vacation trip through Canada and the 


After a 


along the n 


\ugust 9 on a m« 


eastern United States stop at Detroit, they tra 


versed the Canadian section irthern shore of 


Lake Erie. Several days were spent at resorts on the way 
Chey re-entered the United States at Buffalo, visiting Ni 
agara Falls hen they drove to Boston, New York City, 


Philadelphia, Washington, Cincinnati and Columbus, Ohio, 
to Elkhart, Ind. Mr. Williams stated that 
the trip was not entirely devoted to recreation, for he called 


on Do/ More dl He 


them generally spects 


and finally home 


dealers in the cities mentione found 


enthused over seating 


1 
sale pt 
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Some Personnel Changes in Art Metal Company 
Several transfers have recently occurred among the per- 

sonnel of the Art Metal Construction Company of James- 

N. ¥ Che net 

2 the staff. 

Manager Edward A. 

appointment of Carl L 


the Chicago branch, as retail sales manager with headquar- 


Mr. Elofson will 


town, result is advancement for several 


worthy members « 
Keeling has an 


General Sales 


nounced the 


ters at 173 West Madison street, Chicago. 

















Carl Elofson R. W. Clark 
be in charge of direct sales efforts of the company. His 
appointment became effective August 15. 
Carl Elofson joined the Art Metal Construction Com 


pany February 15, 1919, just after he came out of the army. 


\t that time he was a canvasser out of the New York 
branch. Later he was put in charge of all the canvassers 
In March of 1925 he was transferred from New York to 


Baltimore, where he served as branch manager until Jan- 
uary, 1928, 


remained 


when he was transferred to Philadelphia. He 


there one year, and in January, 1929, became 


manager of the branch in Chicago. Since then he has 
served a constantly increasing territory, some of his activi- 
ties extending to the Pacific Coast in his enlarged capacity 
been 
Metal 
line of kitchen equipment, in addition to taking good care 
of the 


In his 


as western sales manager. More recently he has 


giving of his time as national supervisor of the Art 


Chicago branch. 

sales, Mr. 
While 
has brought 


new capacity as manager of direct 
Elofson has charge of all branch office activities. 


he retains Chicago as his headquarters, he 


RK. D. Cooper from Los Angeles to be Chicago manager. 
Mr. Cooper formerly was with the Chicago branch as a 


Los 
His place 


went to Angeles as branch manager 


1932 


salesman He 
in September, in the California city is 
filled now by R. H. Polgrean, formerly branch manager 
in Seattl 


Mr. Elofson is 


action 


an optimist and a man of direct, quick 
Business, he reports, is looking up, with real en 


further advances 
* * * 


couragement for 


Roscoe W. Clark has been appointed sales manager of 
the contract division of the Art Metal Construction Com- 
pany with headquarters at Jamestown. He has charge of 
all contract work, his appointment having become effec- 
tive August 15. Mr. Clark is a member of the Art Metal 
board of had charge of the and 


estimating department for several years, also being active 


directors and has cost 
was an officer 
that 


in sales work in the contract division He 


Metal 


was acquired by Art 


Construction when 
Metal in 


manager 


of the Crown Company, 
1916. 


continues in 


company 
Mr. 


chargec¢ 


Keeling as general sales 


of all sales activities of the company. He came to 


this division in 1927 after a successful term of service as 


Pittsburgh branch 


manager of the 


Elofson, manager of 
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Jacksonville Stencil Manufacturer Opens Four 
Branches 
The Fibroin Stencil Corporation, 306 West Adams street, 
Jacksonville, Fla., announces the opening of four branches 
in different sections of this country. 
The Boston office will take care of the New England 
Cincinnati will for Middlewestern 
Dallas will serve Southwestern dealers, and Los 


states business. care 
dealers. 
(Angeles will supply the Pacific Coast trade. 

The Stencil organization has been operating 
since 1928 and has dealers in every principal city of every 
They count among their dealers some of the largest 


Fibroin 


state 
stationers in the United States. 

The company handles no cheap grades or seconds, The 
product is said to be non-infringing. The company states 
that their product does not harden in the winter, nor be- 
come soft in hot weather, neither will it fade out when left 
exposed to the sunlight or air. The company guarantees 
this stencil to remain on a dealer’s shelves for five years 
stencil has a clear, azure 
operator is 


deterioration. Every 
letter is 


without 


color and every readable while the 
cutting the stencil. 

The Fibroin stencil is manufactured in an air-controlled 
room, the coating being on a fine, high-grade Yoshino tis- 
sue, especially processed to give strength and durability. 
It is free from odor and without power to injure the 
machine. These stencils can be filed away and kept in- 
definitely. 

The 
ink especially adapted for stencil work. 
complete range of colors, no less than ten colors being 
The company’s “Climatic” ink is said 
A com- 
writing 


manufactures a high-grade duplicating 
This comes in a 


company 


’ 


regularly available. 
to flow as freely in zero weather as in summer, 
plete line of including styli, celluloid 
plates, silk sheets, oil paper covers, Fibroin rotary dupli- 
cator, etc., completes the list they offer. 

The company caters only to the retail and jobbing trade. 


supplies 


Re ERS 
Practical Drawing Company Incorporated 

The Practical Drawing Company has been incorporated 
at 1315 South Michigan avenue, Chicago, with B. L. Thomp- 
son as president. Mr. Thompson was with F. F. Hansell 
& Brother, New Orleans, La., a number of years ago. The 
past fourteen years he has been manager of the Practical 
Drawing Company’s Chicago office. The new corporation 
is located in the same quarters formerly occupied by the 
Practical Drawing Company. It will have a complete line 
of general school supplies, art materials and miscellaneous 
materials. In addition Mr. Thompson is exclusive dis- 
tributor of the art and penmanship text books of the Prac- 
tical Drawing Company in the United States, excepting 
the southwestern states. 


ee 
Oshkosh House Moves 

On July 1 the Oshkdésh Office Supply Company moved 
to their new location at 150 Main street, three doors south 
of their old place, where they were located for twenty-two 
years. The new store has a modern front with two spa- 
cious display windows. Open display is used throughout 
the store. Karl Hagene and Reed Clark are the owners 


and active heads of the business. 


EXCUSE US, PLEASE 
Mr. Spurlock with National Blank Book 


In the August issue, page 101, an item appeared among 
a series sent from the Northwest, referring to Mr. Spur- 
lock’s return to his territory and stating that he was con- 
nected with the Wilson-Jones Company, The latter state- 
ment was an error. Mr. Spurlock is associated with the 
National Blank Book Company. 














Three Important L. C. Smith Branch Office 
Appointments 


George A. Foxcroft, who has just been named manager 

f the Indianapolis branch of L. C. Smith & Corona Type 
writers, Inc.. was born in Elgin, Illinois, May 19, 1895, 
where he received his education in the public schools. 

He entered the service of the Chicago, Burlington and 
Ouincy Railway Company in January, 1912, where he was 
continuously employed in _ the perating vice-president’s 
office with the exception of the period from December, 
1917, to May, 1919, when he was in the United States Navy, 








Three Recently Promoted L. C. Smith Men.—Left to 
right: H. E. Pogue, G. A. Foxcroft, and L. L. Allen. 
being stationed at Great Lakes, Illinois, and later in the 
verseas s« He entered the employ of the L. C 
Smith & Corona Typewriter Company in September, 1929, 
as office manager of the Chicago branch. On April 1, 
1932 t er the duties of dealer-representative of 
the Chicago brat , which position he held until July 1, 
1932, wher e was placed in are t the zone ofthce, 
andling the accounti and billing for eight branches of 
the L. C. Smith & Corona Typewriter Company When 
the re fice was discontinued on July 1, 1933, Mr. Fox 
roft becan assistant manager of the Chicago brancl 
which | ion he held until August 1, 1934, when he was 

promoted to manager of the Indianapolis branch 

Mr. Foxcroft was married on July 18, 1924, to Miss 
Hazel Lekevre f Sterling, Illinois, and they have on 
laughte Susanne 

Mr. Foxcroft is a brother: f A. H. Foxcroft, who ts 
manag f the Detroit brancl f the L. C. Smith & 
Corona Typewriters, In¢ 

* * * 

L. L. Allen, who has been promoted to the managership 

f the Newark, N. J.. branch office of L. C. Smith & Corona 


[ypewriters, In was born in 1899 in Paterson, New Jet 


sey He was educated in the public schools and in 1916 
began his business career as an office boy in the Haskell, 
N. J., plant of E. I. DuPont de Nemours & Co. In 1918, 
he was made assistant traffic manager at the Tullytown 


bag loading plant, and in 1919 was transferred to the home 


office of the DuPont Company at Wilmington, Delawar« 
His duties there were to dispose of excess typewriters 
when the company started to return to normal after the 
war 

In 1921 he was made sales manager for the Bundy Type 
writer Company in Philadelphia, where he remained until 
1923, when he became a salesman for the L. C. Smith un 
der L. J. Harrington, who was then manager of the Phila 
delphia branch of the company. In 1925 he opened the 
[renton, N. J., sub-office, and in the same year attended 
the first winning salesman’s convention at the L. C. Smith 
plant in Syracus« In 1928 he was employed as brancl 
manager of the Indianapolis office. 

Mr. Allen was married in 1922 and has three daugh- 
ters He is a member f the Newtown, Pa., Lodge, F. & 
A. M.; a member of the Indiana Consistory Thirty-second 


Degree Scottish Rite Masons, and a member of the Murat 
Temple Indianapolis Shrine 
It is an interesting coincidence that Mr. Allen has suc 


sippi and the 


’ 
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eeded H. E. Pogue twice—once, when he was given the 
Bucks and Montgomery Counties territory under Mr. Har- 











rington, and the second time when he was made manager 

{ the Newark branch 

Harry E. Pogue, who has just been named manager of 
the Philadelphia branch of L. C. Smith & Corona Type- 
writers, Inc., was born at Pittsburgh, Pa., in 1892. His 

rst employment with the L. C. Smitl rganization was 
in 1917 when he became a salesman in the Philadelphia 

thee under L. J. Harrington. In 1922 he was given 
charge of the Wilmington, Delaware, sub-office, and three 
vears later was made assistant manager of the Philadel 
phia oftce In 1926 Mr. Pogue became manager of the 
Newark branch, continuing in that capacity until August 
1, 1934 

—s we - 
Pryor Goes to Dallas 

James D. Pryor, well known from his long association 
with the trade in the Middl West, has been transferred 
by the Wilson-Jones Company to the Texas territory, witl 
eadquarters in Dallas. He took over the duties of his 
new field in the latter part of August 

Mr. Pryor is a loose leaf man of long experience. He 
entered the business with the Irving-Pitt Manufacturing 
Company with whom he was connected for approximately 
ten years until that company became part of the Wilson 
Jones Company He continued with Wilson-Jones for a 

J. D. Pryor 
while but was out of the organization for some time, re- 
turning the early part of this year. His many friends will 
join in wishing him the best of success in his new sut 
uundings 
> 
“Uncle Charley” Small Goes on the Road 

‘Uncle Charley” Small, radiating optimism on account 
f improved business conditions in the South, has started 
ut on the road again for the Fulton Specialty Company 
if Elizabeth, N. J He will make his regular fall and 
winter swing over the wide territory which he has covered 
r years and which embraces the states of Georgia, North 
ind South Carolina, Virginia, Florida, Texas, Oklahoma, 
Louisiana, Kentucky, Tennessee, West Virginia, Missis 


District of Columbia 
——_-—~<>—_——_—_ 
Remington Rand Incorporate in Washington 
Withdrawal Marshall 


ller, acting at Seattl for the Remington Rand « 


of power of attorney for Chan 


orporation, 
in 


followed by the filing of 


Washington 


as been incorporation papers 


e state of by Remington Rand, Inc., duly 


recorded as a Wilmington, Del., corporation, having capi 


talization of $28,500,000, and naming Leon 


ard C. Hagner 


ind others as incorporators—CML 
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Northwest Notes 
Cliff Cody of 
\ugust at Hand Lake, near 


Mr. and Mrs 
, 
week-end in early 


Minn 


Dubuque, Iowa, spent a 


Brainerd, 


* 


Art. Walker and tamily 


Guniflint 


of Minneapolis spent a pleasant 
vacation along the rrail and the 


Lake Superior 


Henry Adams of the 
r, Minn., ac 


tended automobile 


\dams Book & Art Shop, Roch 
Mrs 
trip through the East 
New 


Adams, made an ex- 
They 


England states. 


este mpanied by 
particu- 
larly enjoyed driving through the 

* * * 
Hanson of Miller- 
Davis Company, Minneapolis, has returned from a delight- 
Pacific Coast 


* = * 


Miss Loretta Braun, secretary to Ed 


ful vacation on the 


Claude Fleet and family spent two weeks in the Lake 
Superior region 
* * * 
Ed. Cooper and family; Mr. and Mrs. Ted Leckner of 
Omaha Stationery Company, Omaha; Mr. and Mrs. K. 


Herb 
den, spent a week together at Gull Lake, 


Fall and family, and Mr. and Mrs. Bill Bra- 


in northern Min- 


( hase : 


nesota 
* « * 

Mr. and Mrs. Harry Bergquist and Mr. and Mrs. Ray 
Hammond of Zaiser’s, Des Moines, spent two weeks at 
Park Rapids, Minn 

* * * 
Sterley Jerue and family drove to the Chicago World’s 


of July. 
* * * 


Fair the last week 


Paul Book and Stationery Com 


pany was also a recent visitor at A Century of Progress 


Sherman Read of the St 


exposition in Chicago 
* 7 * 
1000, one of the officers of the 


his home atter a suc 


Gus Trapp of Curtis 
seventh district, recently returned to 
cessful operation. He is recuperating rapidly and should 
be back at work by September 1, if not before 


+ . » 


The Farnham Stat 


onery & School Supply Company, for- 


merly the Farnham Printing & Stationery Company, Min 
neapolis, has recently installed a Dictograph intercom 
municatinge system, which connects \ J Walker's de sk 


with six departments without using their outside tele 
phone system 
* * * 

Ham Kendrick of the American Pencil Company is call 
ing on his trade again during August after having been on 
the sick list for six weeks Ham looks better than ever 
and reports a good business 

* * * 


Merrill Hasty, who travels in the Northwest represent 
ing the Sengbusch Self-Closing Inkstand Company of Mil 
underwent an emergency August 


waukee, operation on 


13. The writer visited him on the 17th and is pleased to 
report that Merrill has come out of the operation success- 
fully and expects to be back on the territory the latter part 
of Septembe I FCS 
qe 
New Calculating Machine Catalogue 

Che Marchant Machine Oak 

land, Calif., has recently come out with a new catalogue of 


eight pages showing 


Calculating Company of 
several of the models of electric cal- 
culators. The catalogue is a well printed booklet in which 
color is used effectively. It is suggested that those inter- 
ested in calculating machines should write for a copy of 


this catalogue which is free as well as informative 


north shore of 
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Rand Visible System Speeds Up Fire Alarm System 

\n interesting installation of Rand visible card panels 
in the central fire alarm station, Poughkeepsie, N. Y., en- 
ables the fire department to get quick action on incoming 
alarms, and dispatching the nearest fire companies to the 
nre, 

The illustration shows former Chief Wood, now in 
charge of the fire alarm station, operating the system. 
he records are kept in Rand panels containing 6x4 inch 
cards, mounted on a sloping board immediately above the 
battery of telephones, and adjacent to the outgoing fire 
alarm tapper. 

The Rand equipment operates in this manner. 


A telephone rings, and Mr. Wood answers. “My house 





Rand Visible Panels in Central Fire 
Alarm Station, Poughkeepsie, N. Y. 


“What is your address?” “No. 40 Marshall 
As soon as the address is given, the dispatcher, 


is on fire!” 
street.” 
while still getting details over the telephone, flips the 
card indexed “Marshall Street” on the Rand panels and 
sees that the nearest fire alarm box to No. 40 Marshall 
street is 1-2-4-2. He then turns to the alarm signal and 
sends “]-2-4-2” out on a still to the fire stations. There 
may be ten boxes on Marshall street, so the importance 
of being able to signal the nearest one is evident. 

When the alarm is received at the fire stations the fore- 
men check their assignments against the Rand panels in 
the station houses. Here the cards are indexed by alarm 
box numbers. Call No. 1-2-4-2 may bring Engine No. 4 
and Truck No. 1, etc. 

The checkup must be 
first three minutes after the start of a fire may change 


fast all the way through, as the 


a little smoke into a big disaster. 
The Rand visible panels are the pulse of the fire fighting 
equipment in Poughkeepsie, and are proving a big help 


in providing the instantaneous information that is re- 
quired. 
——@————— 
Warning from Carter’s Ink Company 

Checks drawn to the order of C. H. Devoe on the First 
National Bank of Boston, signed “Carter Ink Co., by A. 
M. Carter,” were recently cashed in Atlanta, Ga., and Junc- 
tion City, Ga. The checks were printed on blue paper and 
of the endorser was similar to the writing 


The checks did not resemble 


the signature 
of the person signing checks. 
The Carter’s Ink Company official checks and no person 
named A. M. Carter is connected with the company. 


Bakelite “Sandwich” for Husher 
The Bakelite Review, published by the Bakelite Cor- 
Park avenue, New York, N. Y., told of a 
Bakelite and soft rubber, used to absorb 
This suggests a possible use of Bake- 


poration, 247 
“sandwich” of 
machine vibration. 


lite and rubber to hush typewriter sounds. 
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The Code Authority and the Commercial Stationers 
and Office Outfitters 


On August 2, the National Recovery Administration an 
nounced its approval of the 


of the members of the 


method of selecting and its 
recognition Divisional Code 
Authority for the commercial stationery and office 
ting trade, a division of the distributing 
trade. Following are the elected members and the groups 
they represent: Wholesalers: Alvin R. Skibbe, Associated 
Stationers Supply Company, Chicago, Ill, and William F 
Johnston, Schwabacher-Frey, Los Angeles. Office outfit 
H. Clark, Clark & Gibby, New York, N. Y., 
Che Clegg Company, San Antonio, Tex 
Western Lithograph Com 
Brooks, Jr., William 


outht- 


wholesaling or 


ters: George 
and W., ¢ Clegg, 
Distributors Herman Cast, 
pany, Wichita, Kans., and William H 
F. Murphy's Sons, Philadelphia. 


* * * 


The National Administration announced its 
approval of the application by the Code Authority for the 
outfitting trade for the 


Complaints 


Recovery 


commercial stationery and office 
authorization of the Trade Practices 


Approval also was given the proposed pro 


official 


committee 


cedure for handling trade practice complaints 
— 
Ivan Allen-Marshall Company Moves Printing 
Division 
Che Ivan Allen-Marshall Company of Atlanta, Ga., has 


printing and lithographing division, recently 
consolidation of the Atlanta 
Company, Kennon-Bryant Lithographing 
Atlanta Blank Book Manufacturing Com- 
pany, from the building at the Alabama and 
Forsyth streets, to the Ivan Allen-Marshall building, cornet 
Marietta and Forsyth. The 8,000 


if floor space and a number of job presses have 


moved its 
formed by the Printing & 
Lithographing 
Company and 
corner of 
division will occupy 
square teet « 
been traded in for modern Kluge units, bringing the equip 
ment up to date in every respect 

Che office occupied by E M Vary, 
sion, is the same office that was occupied by the late Wood 
row Wilson when he practiced law in Atlanta in 1893 


manager of the divi 


printing and lithographing division to 
the company’s main building is the final step in placing 
Allen-Marshall Company under 


Removal of the 
all divisions of the Ivan 
one roof.—JHR 

> 
Sydney Stott Completing Long Tour 
Sydney Stott of Stott & Hoare, Sydney, Australia, spent 
United States during the month of 


\ustralia and by the time 


several weeks in the 
\ugust. He is now en route to 
he returns will have been absent five months 

Mr. Stott with his family went from Sydney to London, 
England, and there bought a car with which he toured 
not only Great Britain but many of the countries on the 
oming to New York he visited at the 


whom 


continent as well, ( 
ofhces of the I nderwood Elliott 
represents throughout 


Fisher Company 


his company Australia. Traveling 
west, he stopped a few days in Cleveland to visit with the 
whom his com 


Addressograph-Multigraph Corporation 


In Chicago he visited at the branch 
offices of Underwood Elliott Fisher 
a day or so at A Century of Progress exposition. He went 
Angeles, from where he sailed for hom« 
i ee — 
Stempel No Longer with Wilson Jones 
Walt. A. Stempel recently wrote to the Mid-West Trav 


elers Club stating that he is no longer connected with the 


pany also represents 
Company and spent 


on to Los 


Wilson-Jones Company of Chicago. His plans are in- 


definite, and he will appreciate hearing from any of his 
suggestions to offer 


Auburn 


friends who may have 
address is 2419 


many 
Mr. Stempel’s 


Texas 


street, Dallas, 
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UEF News Begins Second Year 

The Underwood Elliott Fisher News for July began its 
second year of publication with a special larger than usual 
issue, to which a list of contributors was obtained which 1s 
declared to be exception in the field of company publica- 
tions. The author of the leading article is none other than 
P. D. Wagoner, president of the Underwood Elliott Fisher 
Company, who wrote under the title, No Summer Slump. 

An innovation for the News and something unusual in 
any house organ is a piece of fiction entitled Blond Blight, 
written by Allen Saunders, a Hoosier who glories in his 
He is a graduate of Wabash College, studied 
\lma Mater 


journalism and became a 


birthright 
at the Sorbonne in Paris and returned to his 
to teach. He left teaching for 
story writer of distinction. He has also written several 
plays. He is dramatic critic for a middle western news- 
paper. 

rhe artist of the cover design is Fritz 
also the illustrator of Mr. Saunder’s story. He came to the 


United States from Germany several months ago, his work 


Eichenberg and 


f that country’s leading 


having appeared in almost all « 
periodicals. 

Another article entitled Christopher was written by W 
E. Johnson, vice-president of the agency which handles Un 
derwood Elliott Fisher advertising. 

Abner Dean, who drew the illustration for “the most in 
teresting sale of the month” is one of the brighter of the 
bright young men who have come out of Dartmouth Col 
lege in recent years. His sketches and paintings have ap- 
peared in various magazines. 

The July News is illustrated with a number of very in- 
snapshots of scenes and people at home and 
on the new Champion key- 


teresting 
abroad. There is an articlk 
board, and many other features calculated to please readers 
of this excellent house publication. 
ies ~ 

Feroe Heads New Pen Section of Seattle House 

Weisfield & Goldberg of Seattle, Wash., have recently 
expanded with the addition of a number of new depart- 
ments that include complete lines of fountain pens, foun- 
tain pen films, at 
their enlarged store at 412 Pike Parker, 
Sheaffer and Waterman fountain pens are each represented 


repairing, greeting cards, kodaks and 
street, Seattle. 


by a complete assortment, along with expert servicing and 
repairing. Alfred H. 
the new fountain pen section, having specialized in foun- 
Coming 


Feroe has been appointed to head 


tain pen retailing for the past twenty-two years. 
to Seattle from Minnesota in December, 1910, he first en- 

fountain pen business in Seattle in 1912. He 
l'raser-Paterson 


with Men- 


tered the 
managed the fountain pen division of the 
store for twelve years and was for some tims 
denhall’s of Seattle—CML 

a 


Typewriter Repair Book Out of Print 
Edward H. Johnson, Roswell, N. M., requests that no 
more orders be sent him for his book “Underwood Type- 
writer Repairing,” as the book is now out of print and no 
copies are available. Mr. Johnson publishes no other 
books on typewriter or office machine repairing. He now 
operates a small poultry farm near Roswell, where he con- 
ducts experiments and writes upon the subject for poultry 
and farm journals 
—_—~> 
Whitney Cultivates Eastern States 
George Whitney, dealer supervisor for the Do/More 
Chair Company, spent the last three months in New Eng 
Among new dealers ap- 
Pomerantz & Company, 


land and other eastern states. 
pointed by Mr. Whitney was A. 
Philadelphia, Penna., one of the oldest and most outstand 


ing commercial furniture distributors in the trade. 
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The Guest Book 


Charles S. Lippman, 1709 Locust street, St. Louis, Mo., 
in Chicago for a couple of days, signed The Guest Book by 
telephone on August 10. 
confer with the Victor Adding Machine Company, which 
he represents in St. Louis, was brimming over with enthu- 
Victor and for the outlook in his territory 


Mr. Lippman, up for two days to 


siasm for the 
at the end of summer 


Silas C. Oviatt of New Orleans, division field represen- 
for the A. B. Dick Company, looked in upon us on 
Besides encouraging our hopes for increase 
our old friend enlightened us upon 
Louisiana politics. With Mrs. 
tury of Progress with which both were delighted. 


tative 
\ugust 17. 
in general business, 
Oviatt he had viewed Cen- 


A. Roy MacDougall of Toronto, who as manufacturers’ 
agent for many years has introduced a number of United 
States lines to the Canadian stationery trade, signed The 
He had seen the 1934 Century 
From 


Guest Book on August 20. 
of Progress and found it “tremendously impressive.” 
Chicago, Mr. MacDougall went to Milwaukee and Green 
Bay, Wisc., for conferences with manufacturers whose lines 
he handles. Mr. MacDougall reports gradual improvement 
in Canadian general business and ventures the cheerful 
prediction of increased activity in all lines in the autumn. 
Some indication of the situation may be found in the fact 
National Exposition at Toronto is to 


All space in 


that the Canadian 
be “bigger and better’ 
buildings has been sold and an unusually fine program of 


, 


than ever, this year. 


events has been prepared. 


L. C. Stowell, president of the Dictaphone Sales Cor- 
poration, accompanied by Mr, Will Dixon of London, 
signed The Guest Book on August 23, making a red letter 
day for our calendar. Business naturally received some 
consideration in the conversation but politics and “man- 
aged recovery” were neglected. 

Our visitors increased our knowledge of several things, 
one of them being that maple syrup which adds delicious- 
ness to the pancake and the waffle lends a delightful flavor 
to a certain liquid appetizer, the general ingredients of 
which are secret and known to but few. 

Mr. Stowell’s comment upon the business outlook in- 
His interpretation of the conditions 
Some are vis- 


spire s confidence 
made upon careful analysis, are convincing 
ioning obstacles which they will never encounter; some 
are struggling to build mental bridges over streams or 
will not have to cross. 
Push on, making the most of the 


ravines they Some difficulties are 
more apparent than real 
circumstances of the day 


It is a sound philosophy. 


Mr. Will Dixon, director and general manager of the 
Dictaphone Company, Ltd., London, delighted us with a 
call on August 23. 

Mr. Dixon came over for conference at New York head- 
quarters and for compliment upon the English company’s 
To receive for his company a metaphorical 
For by the initiative and 


achievements. 
might say. 
English company the Dictaphone is in 
Headquarters are 


laurel wreath, one 
enterprise of the 
extensive use in England and Scotland. 
in London and there are branches in Manchester, Glasgow, 
Liverpool, Birmingham, New Castle, Bristol and Leeds. 
The particular object of Mr. Dixon’s journey to Chicago 
was to see the Century of Progress exposition with which 
he was much impressed. 
conditions in the British Isles are 
And that there have 


General business 
steadily improving, said Mr. Dixon. 
been increases in the Colonial trade. 


Discussing the subject, decision was reached that British 


institutionalism has a good bit of influence in resolving 
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many difficulties over there. Conversation turned to sev- 
eral things outside the boundary lines of business, even 
touching upon the scarcity of maple syrup in the London 
market and the difficulty of procuring a bit of ice at short 
notice. 

At Mr. Dixon's entry there clicked in our mind several 
questions to put to him. But his graciousness and infor- 
mality launched us at once into conversation about other 
things and the questions were forgotten—until too late. 
But we venture that Mr. Dixon is enjoying his visit over 
here and will take back a good impression. We have a 
feeling of certainty about it because it was apparent to 
those who had the pleasure of meeting the visitor, that he 
brought good will and a good time with him. 


Robert Bratton of Columbus, Ohio, seventeen-year-old 
son of our friend, A. A. Bratton, president of The A. A. 
Bratton Company, Columbus, Ohio, agents for the Edi- 
phone, looked in upon us with a message from his father on 
August 23. 

Robert came to Chicago for two days with several other 
boys as guest of The Columbus Dispatch newspaper, all 
of whom won the trip by specially good work in the cir- 
Thus does Robert Bratton show “the 
which being interpreted is that Rob- 
Robert goes 


culation department. 
mettle of his pasture,” 
ert has in him some of the stuff of his dad. 
to senior class in Columbus high school this month. We 
predict top grades. 


L. Bronstein of Frankel Manufacturing Company, 
Denver, Colo., signed The Guest Book August 24. He 
travels a number of the Rocky Mountain states in the in- 
terest of the Frankel Company and was in Chicago on a 
brief pleasure trip. While here, he took time to visit A 
Century of Progress exhibition and found it even more 
interesting than a year ago. 


C. A. Goodrich of Case Bros., Inc., Highland Park, Conn., 
favored us with a visit August 25. He was on a business 
trip through the Middle West and expressed gratification 
at the results of his efforts. The outlook for the autumn 
months he finds quite encouraging. 


Joe Phelan of Lansing, Mich., star typewriter salesman 
and branch manager for a number of years, pulled our 
latchstring on August 27. 

Mr. Phelan is the proud possessor of several emblems 
which evidence his good work for the companies with 
which he was connected. For four or five years he has 
been engaged in another field, but the lure of the Office 
Equipment Industry, said to be irresistible, is disturbing 
him. 

“Once a typewriter man, always a typewriter man,” re- 
marked an old timer recently. Anyway, Mr. Phelan is giv- 
ing serious thought to return to his old work. He is an 
intensive cultivator who will give good account of himself. 


B. J. Bodnar of Quill Ink Corporation, New York, called 
at the office of this publication on the twenty-seventh, 
accompanied by William J. Dalton, the company’s Middle 
Western representative. Mr. Bodnar is a chemist. He 
found much of interest to him in the Hall of Science, the 
electrical buildings and the automobile exhibits at A Cen- 
tury of Progress exposition, in addition to some of the 
amusements. He called on the trade in several states with 
Mr. Dalton, touching high spots in Ohio, Michigan and 
Illinois in a week of fast traveling. 


Jack Grey, Dallas, Tex., signed The Guest Book on the 
twenty-eighth. Jack was en route from Denver to Mich- 
igan, where he expected to wind up his summer vacation. 
He plans to return to the stationery field in the near future. 
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Meetings--Conventions--Dinners 


Indiana Stationers Meet 

Che Commercial Stationers Club of Indiana met at Mun 
A banquet was held at the Rob- 
erts hotel, with twenty-nine Indiana stationers at the table. 

The president, H. J. Hampton, presided at the meeting 
which followed the dinner and short talks wer 
Ed Little of the Wabash Cabinet Company; Karl King of 
Office Engine ers, Inc South Be nd: 
Bank & Office Company, Indianapolis; C. G 
Bauer of Conklin Pen Company, Toledo; R. C. Hiller of 
Hiller Office Supply Company, Indianapolis; I. W. Coffin 
of Nicholson and Co., Richmond; and M. L. Ober of Sta 


Indianapolis 


cie, Indiana, on July 24, 


given by 
George P. Davis of 


Stationery 


tioners, Ine 

In the afternoon before the meeting a number of the 
stationers took advantage of their visit to Muncie to go 
through the factory of the A. E 


atter the 


Boyce Company, loose 


leaf manufacturers, and evening meeting ad 


journed were guests of Mr. Boyce in the social room of the 
Hotel Roberts 
Howard Decker of Decker Bros., Lafayette, Indiana, 


was elected to represent the club on the national policy 
board of the National Stationers Association 

The meeting was enthusiastic and did a lot to bring the 
of Indiana closer together 

~~ 

College Store Association Annual Convention 

The National College Stores held its 
twelfth annual convention at the Mayflower Hotel, Wash- 


stationers 


Association of 


ington, D. C., July 19, 20 and 21, 1934 

\s the association has been chiefly concerned in devel- 
oping a cooperative buying system during the past two 
years, the store representatives assembled in Washington 


concentrated their attention upon the development of plans 
to effectuate this purpose. The delegates decided that the 
best way t themselves and with the 


cooperate among 


manufacturers in the future, would be to hold sectional 


buving conferences 
held in New York 


members of the association ar¢ 


The first buying conference is to be 


April, 1935 Phe 


all planning t 


City in 
send a buying representative to this con- 
ference with inventories and order blanks prepared to place 
fall orders. A small percentage of the merchandise will be 


bought in a cooperative way. It is believed that this plan 


will make it possible for any manufacturer to come in con 
tact with the most important college stores with very little 
cost to themselves 

At the Washington convention the 
elected for 1934-1935 
\labama, president; Walter A 


rst vice-president; Neil O 


following officers 
Jeff Coleman, University of 
Baude, 
Thomas, San Jose State 


Lyman, Co- 


were 
University of Cin 
cinnati, | 
College, second vice-president, and Donald G 
secretary and treasurer 
> 

California Typewriter Dealers Secure State Code 
Word comes from H. ] j 


Dealers Association f San 


lumbia University, executive 


Hastings of the Typewriter 


Francisco to the effect that 


the dealers have secured a state code under the classifica- 


tion of the Typewriter and Office Machine Service and Re- 
pair Industry. This code will govern Zone One, or the 
northern part of the state Details and a permanent or 
ganization were worked out at a meeting of Zone One held 


While the 


State 


August 25 in San Francisco code covers the 


entire state, the southern part of the has not elected 


— 


to operate under it, but may do so at any time 
At the June meeting, Harold R. Jacobs was elected presi 
Vincent, vice 


dent: Frank R. Dunn, secretary, and H. C 


pre sident 


Twin City Office Equipment Men Hold Second 
Annual Golf Tournament 

rhe second annual golf contest between Twin City deal- 
ers, wholesalers and members of the Northwest Travelers 
Club took place on Friday, August 3, at the Southview 
Country Club, Southview, St. Paul. The cup given by the 
Northwest Travelers Club was won by the dealers by a 
Poucher Printing & 
for the 


close margin. Einar Carlson of the 
Lithographing Company, having made low score 
dealers, becomes temporary possessor of the cup for the 
coming year, taking it from Charles Regan of the Globe 
Publishing Company, who won it last year. A dinner at 
the club followed the golf match, on which occasion Ed. 
Friedman, president of the Northwest Travelers Club, pre- 
sented the cup to Mr. Carlson, who made an appropriate 
speech of acceptance. 

After 
games 

August Hunn of the H. H 
was a welcome guest and was given a rousing reception at 
Art Walker 


Over forty stationers and travelers attended this tourna- 


dinner, those present played bridge and other 


West Company, Milwaukee, 
the dinner after having been introduced by 


ment, which is now one of the usual, annual events in the 
Twin Cities. 

[The committee in charge of the golf tournament con- 
sisted of Ed. Cooper, chairman; Harry Spurlock, Herb Mor- 
(Pictures on opposite page.) 
sinapiaindiaiiaianiak 

St. Louis Stationers Extend Geographic 
Scope of Association 
Monday evening, July 30, the St. Louis Stationers Asso- 
Mark Hotel, St 


adopted a reorganization program involving the extension 


gan and Merrill Hasty 


ciation met at the Twain Louis, and 


of the territory covered by the association. The name of 
the organization was changed to The Stationers Associa- 


tion of Greater St. Louis. Twenty-one of the twenty-four 


firms represented at the meeting signed as_ charter 
members. 

Among the out-of-towners present were representatives 
of commercial stationers of East St. Louis and Belleville, 
Ill., and Kirkwood, Mo. 

The following officers were elected to serve until the 
annual meeting of the association in January, 1935: Wm. 
& Skinner & Stationery 
Lessard, Lessard Printing 
Mitchell, Levison & Blythe 


Kennedy, 


Schmiederer, Baxton Printing 


Company, president; Ernest 
Company, vice-president; E. J 
Manufacturing Company, Chester 
Wm. F. Kennedy Stationery Company, treasurer, and Chas 


r. Spalding, 


secretary; 


Spalding Stationery Company, member of 


executive committee The executive committee is com 

posed of the four officers and one member elected at large. 
——— <> - 

Florida Marking Devices Men Active 

Mallett, president of the Jacksonville, 

Association, states that such has been 


J. H Florida, 
Marking 
the success of the movement to get the marking device men 
NRA went into effect 
marking device 


De vices 


together in Jacksonville since the 
in the industry that a meeting of all the 
men in the state is planned for the near future. This with 


a view to organizing a state association, the influence of 
which should benefit the members of the industry in every 
part of Florida 

The Jacksonville association is functioning exceptionally 
well. All the marking device manufacturers in the city are 
members of the organization, and the harmony and coop- 
erative spirit which permeate the association are said to be 


nothing less than remarkable, considering the chaotic con- 
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Top Row, left to right: Einar Carlson, Poucher Print- 
ing & Lithographing Company, Minneapolis; Jim Bar- 
rett, Norcross Greeting Cards; Art Walker, Farnham 
Printing & Stationery Company, Minneapolis; Bob 
Roberts, St. Paul Office Equipment Company, St. Paul; 
Merrill Hasty, Sengbusch Self-Closing Inkstand Com- 
pany; Mr. Erickson, Bertelson Brothers, Minneapolis; 
Charlie Regan, Globe Printing Company, South St. 
Paul; Harry Spurlock, National Blank Book Com- 
pany, first vice president Northwest Travelers Club. 
Second Row, left to right: J. Ed. Friedman, Russia 
Cement Company, president Northwest Travelers 
Club; Bill Braden, Stationers Loose Leaf Company; 
Roy Clarke, F. S. Webster Company, secretary-treas- 
urer Northwest Travelers Club; Henry Thoren, H. C. 
Boyeson Company, St. Paul; Winner of the Travelers 
Cup, Einar Carlson, Poucher Printing & Lithographing 
Company, Minneapolis; John Dougherty, H. C. Boye- 
son Company, St. Paul; Karl Kiesel, Carter’s Ink Com- 
pany; August A. Hunn, H. H. West Company, Mil- 
waukee, Wisc. 

Third Row, left to right: Fred Geiger, H. A. Rogers 
Company, Minneapolis; Al. Nordstrom, Smead Manu- 


Twin Crry Gotrers at ANNUAL TOURNAMENT 





facturing Company; Bill Allen, Joseph Dixon Crucible 
Company; Cliff Talty, Poucher Printing & Lithograph- 
ing Company, Minneapolis; Ed. Morgan, Minneapolis 
Paper Company, Minneapolis; Elmer Dalldorf, John 
Leslie Paper Company, Minneapolis; Stan. Griebel, 
Yawman and Erbe Manufacturing Company; Claude 
Fleet, Eberhard Faber Pencil Company. 
Fourth Row, left to right: Ed Cooper, Boorum & 
Pease Company; O. J. Bertelson, Bertelson Brothers, 
Minneapolis; Herb. Morgan, Associated Stationers 
Supply Company; Vic Irgens, Miller-Davis Company, 
Minneapolis; Art Grayston, Thomas & Grayston Com- 
pany, Minneapolis; Bob Valleau, manufacturers’ agent, 
St. Paul; Herbert Fall, Japs-Olson Company, Minne- 
apolis; K. Chase, Dennison Manufacturing Company. 
Fifth Row, left to right: Frank Statt, Jack Goldman 
and Howard Schaub, all Thomas & Grayston Company, 
Minneapolis; Bob Davies and Ed. Hansen, Miller- 
Davis Company, Minneapolis; Floyd Kongsvik, Curtis 
1000, St. Paul; Fred C. Schaefer, Sanford Mfg. Com- 
pany; E. W. Gurney, Smead Manufacturing Company; 
Henry Thoren, H. C. Boyeson Company, St. Paul. 
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ditions which prevailed before the marking device men got 
together and corrected them. 

The association is working under the Marking Device 


naustry Code 
Indust l 


— 
Savannah Stationers Elect Officers 

Stationers Club ol 
election of 


afternoon of July 26, the 


held its 


On the 


Savannah, Ga., annual meeting and 


officers. Charles S. Rockwell, Jr., was elected president, 
and R. P. Wimberly was made secretary. The new officers 
succeed Joseph M. Byck and Henry J. Coleman, re 
spectively, who retired. Mr, Coleman was named as the 
of the Savannah Stationers Club to the Na 


representative 
Association 
Rockwell, is connected with B. C 


tional Stationers 

Che new president, Mr 
Mason, who operates a stationery and printing establish- 
ment. Mr. Wimberly, the new secretary, is associated with 


Printing & Publishing Company 


the Review 
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‘ 
employees, their families and friends were in attendance 


The day was spent in enjoying the amusements afforded 
rides on 
ath 


swimming, dancing and 
In the 
letic program was conducted with attractive prizes going 
to the Two of the the tug-of 
war and indoor the best 


athletes of the factory’s two plants vied for top honors. 


by the park, including 

the various park devices. morning an extensive 
feature events were 
both ot 


winners 
baseball game, in whicl 
A novel feature of the afternoon’s dancing was a clever 


floor show composed entirely of talent from the com 


pany’s organization 


Shaw-Walker Dealers Combine Business and 
Pleasure 

\ group of Shaw-Walker 

Muskegon, Mich., to “A Century of 

an inspection of the factory and an 


representatives stopped at 


en route Progress” at 
Chicago for informal 


sales school session several weeks ago. 


Q 
atlas 


mJ 


neti home “4 ee 
, * eae ae ae 


Freeman Company), Provi- 


Group of Shaw-Walker Rep- 
resentatives who visited at 
the Muskegon factory en 
route to “A Century of Prog- 
ress” at Chicago.Bottom 
row, left to right: A. P. Du- 
gan and F. H. Earthrowl 
(The F. H. Earthrowl Com- 
Mass.: 


pany, Inec.); Roger Turner 
(Robert A. Wilcox & Com- 
pany, Inc. Fall River, 
Mass.): G. W. Shaw (The 
Shaw-Walker Company); W. 
B. Berggren, Omaha, Nebr.; 
G. H. LeBonte (E. L. Free- 
man Co. Woonsocket, R. 
I.); R. H. MeGowan (Sales 


dence, R. I.; A. S. Arnold, 

Shaw-Walker; J. D. Moffett, 
New York 

Top Row: Charles F. Sher- 


man (H. S. Hutchinson & 
Company), New _ Bedford, 
Mass.; L. M. Erbes, New 


York; J. D. McKinney, Bos- 





pany), Springfield, 

George H. Chase, Reginald Manager, The Shaw-Walker ton; A. R. Hedman, Atlanta, 

Packard, Ben Willender and Company) ; Hollis Davis (E. Ga.; B. R. Burns (The F. 

G. R. Hayes (Thomas Groom L. Freeman Company, Provi- H. Earthrowl Company), 

& Company, Inc., Boston, dence, R. 1.) ; Richard Free- Springfield, Mass.; J. A. 
Mass.) . man (EF. L. Freeman Com- Shields (Shaw-Walker). 

Second Row: N. E. Ander- pany), Pawtucket, R. L; Seated in front is F. H. Earth- 


son (Thomas Groom & Com- Raymond 


Che club is one year old and is a part of the National 
organization 

Local members include Nathan Coleman & Son, Inc 
Review Printing & Publishing Company; B. C. Mason and 
M.S. & D. A. Byck 

- 

The General Fireproofing Co.’s Annual Picnic 

Che largest annual picnic in the history of The General 
Fireproofing Company was held on Thursday, August 9, 
at Idora Park, Youngstown, Ohio. Some 4500 officials, 


McGrane 


rowl, Jr. 


(E. L. 


New York Stationers Golf Association 
The eighth tournament of the New York Stationers Golf 
Association took place on Tue sday, August 7 at the Engle- 
wood Golf Club, Englewood, N. J., where James E. Neary 


was host 
where the seventh tourna 
Class A: L 


Kennedy, 2. Class B: D 


Class C: § 


Hackensack, 
ment was held were as follows: 
M. Vernon, 4; R 
Elias, 3; L. Schmidt, 2 


1) McLeod, 2 


Point winners at 
Tavernier, 4; 
Davies, 5; P 


Neary, 3; 


Kahn, 5; J 
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Annual Banquet, 
Francis Drake Hotel, 


First 


Carbon and Ribbon Dealers of Northern California 
\ugust 
10 held its annual election of officers at a dinner in the 
hotel, San 
othcers were elected for the coming year: 
Hammergren, H. & M. C. Company, Inc 
William D. Houston, Mittag & Volger; 
Chapman of A. Carlisle, Upham and Rutledge, Inc. 
new directors are William Taylor of 
Inc. and Al Orton of H. S. Crocker Company. In addition 
to this, the members remain on the board: J. F 
©’Connor of the Pacific Carbon & Ribbon Manufacturing 
Company; T. J. Gibson of Miller-Bryant-Pierce Company; 
Mr. Carscallan of West Coast Carbon & Ribbon Company; 
Mr. Hoffman of Panama Carbon & Ribbon Company and 
LL. Chapman of A Upham & Rutledge, Inc. 


Che meeting was harmonious and successful. The as- 


Che association named in the caption hereto on 


Francisco. The following 
President, F. A. 


vice-president, 


Sir Francis Drake 


treasurer, E. H. 
Two 
Remington Rand, 


following 


Carlisle, 


sociation is composed of the following members: 
Remington Rand, Inc.; Underwood Elliott Fisher Com- 
von & Ribbon Service; American Ribbon & 
Carlisle, Upham & 
chwabacher-Frey Company; D. S$ 


pany; Crow Carl 


Carbon Company; A Rutledge, Inc.; 
Neal, Stratford & Kerr; S 
Webster Company; Miller-Bryant-Pierce Ce 
Glendon Company; H. & M. C. Company, Inc.; Panama 
Carbon Company; Mittag & Volger, Inc.; C. W. Kastner 
Company; Mathews Carbon Company; Pacific Carbon & 
Ribbon Manufacturing H. S. Crocker Company, 
von Company; O. D 
Ault & Wiborg Company; Ink Ribbon Manufacturing Com- 
pany; Alma Abrego; Mart 
West Coast Carbon & Ribbon Company 


ympany; J. F. 


Company; 


Inc.; Columbia Carl Short Company; 


Duplicator Corporation and 
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Chicago Office Appliance Managers at Glen Oak.—Back Row: 
E. D. Treadwell, guest; William Eismann, Nelson Eismann 


Sales Company; J. H. Maxwell, guest; 
Company; 
Gilkey Printing Company; 


Hayes, International Business Machines Company; A. L. 


Dictograph Products Company; 


Carbon & Ribbon Dealers 
San Francisco, Calif., August 10, 


e 8 
t Pris 


“a 
A 


Harry Cross, Dictaphone Sales Company; O. W. Boehm, guest. 
F. M. Farwell, International Business Machines Company; C. L. 


Association of Northern California, Sir 
1934. 


Chicago Office Appliance Managers Have Outing 

Che Office Appliance Managers Association of Chicago 
had its second outing of the summer at the beautiful Glen 
Oak Country Club at Glen Ellyn, IIL, Aug. 3. After doing 
their best to crowd a day’s work into a forenoon, the mem- 
bers drove out to the club and played eighteen holes of 
golf. The weather and the course were perfect. 

Following the play and the distribution of prizes to five 
or six fortunate individuals, the party sat duwn to an elab 
orate steak dinner. 

The dinner was satisfying to everyone, but eighteen holes 
About half the 
each player taking 
first green was reached 


of golf were not quite enough. visitors 
went out at dusk for two more holes, 
just one club. By the 
dusk had turned to darkness. 


were played with lighted matches held over the last hole 


time the 
Nevertheless, the two holes 


to guide the players in their putting. 

Because of a small detour in the village of Glen Ellyn 
the Chicago organization received some unexpected pub- 
Five signs were posted—one on Lincoln Highway 
directing the office appliance man- 


licity. 
and four in the village— 
agers around the detour and to the club. 
—_——_—~<>___—_- 
Chicago Stationers to Hold Golf Tourney 
This Month 
The Stationers Club of Chicago will stage a golf tourna- 
September 9 at the Braeburn Country Club. 
and Son and G. O. 
committee 


ment Sunday, 
[. McCorkindale of Just 
Maloney & Company are on the 
making arrangements. 


Stevens 


of Stevens, 







A. E. Blackstone, Dictaphone 
Front: J. T. Stewart, 


Dunphy, Ditto, Inc.; H. D. Beaumont, 


K. M. Henderson, Ditto, Inc. and H. E. Shifflette, Marchant 
Calculating Machine Company. 














10 
Rhode Island and Southern Massachusetts 
Stationers Picnic 

At Warwick Club, Longmeadow, R. L, on July 25, the 
year-old Stationers and Office Outfitters Association oft 
Khode Island combined with the Stationers of Southern 
Massachusetts, staged an outing which proved to be an un 
qualified success The outing committee which managed 
the interesting event functioned under the leadership of Al 
\vroni Nate Weis, in charge of traffic arrangements, 
moved a sixty-car caravan under police escort out of 
Providence at 12:30 P. M \ luncheon of Rhode Island 
W. K. Dolliver, President of Stationers and Office Outfitters 


Association of Rhode Island, and Al Agronick, Chairman of the 
Outing Committee. 


serve d on 


in wa uahogs and all the fixings was 
irrival at the ub use grounds and immediately after 
vard the d ! were started Lorena Adams had 

urge of the girls’ events and Bud Spooner was in charge 
f the en and umes and contests ran throughout the 
i ‘ I I 

Pre nt Walter K. Dolliver and Walter Wilson super 
ntends thie ame at the SI awomet golt club, where 

t ntestar entered. James Towhill, president of the 
| n Sta s Golt Association, achieved a sixty-nine 
rhe il i it < mors ( VW Travers of the Parker 
Pen Company hot a seventy-six gross Che self-stvled 
nvincible pair, George Pratt and Walter Wilson, were 
taken u camp by Jim Armington and Walter Dollivet 

\t 6:30 P. M. a Rhode Island shore dinner was served 
with chicken, lobster or steak provided for good measurs 
There wer ver three hundred fifty quests and at every 
plate were sever eight souvenirs donated by the various 
manufacturer he door prize, a beautiful walnut book 

se, donat ry e Gunn Furniture Company, was won 

Howard Marsland of the Providence Paper Company 
\fter the award of prizes, a dance orchestra tuned up and 
evervbody danced until midnight when thev went home 

President Dolliver, speaking tor the association, ex 
pressed sincet inks to the committee for its hard work 


Underwood Rod and Reel Men on the 
Good Ship Raymond F. Watts.—This 
group of executives from the New York 
office of the Underwood Elliott Fisher 
Company recently went on a fishing trip 
together and met with success. Left to 
right: General Sales Manager F. PF. 
Wright, Sales Educational Director J. 
D. Donovan, Secretary and Treasurer C. 
S. Duncan, New York District Account- 
Division Manager F. A. 
Statistical Manager R. E. 
Stewart and Accounting Machine Divi- 
sion Sales Manager Alfred Jensen. The 
photograph was taken by Export Man- 
ager Fred D. Lehn. 


ing Machine 


Greis, Sales 
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and great appreciation for the donations and support of 
givers He bids the stationers of the country 


the many 
welcome to Rhode Island, small but mighty 
Much credit is due the 


last year under the leadership of Mr. Dé 


association for its activities dur 


ing the lliver. The 


stationers have developed a closer friendship and from their 


experience many older associations could learn 


Che complete list of donors is rather long for publica 
tion here, but it will perhaps suffice to say t 


number of the best known « 


hat it consists 


oncerns dealing with 


fa large 


stationers throughout the country The donors of samples 


and prizes numbered eighty-two 
RL ae 
Chicago Addressograph Staff Visits Factory 
morning, August 19, the 
Addressograph divi 


o'clock Sunday 
sales and service torces of the 
Addressograph-Multigraph Corporation 


At seven-thirty 


entire 
started on 


sion of 

a trip to Cleveland. They rode in a Greyhound bus chart 
ered by J. B. Ward, Chicago sales agent The party 
reached Cleveland early in the evening and put up at the 


Cleveland Club 


Monday 


luncheon 


the plant \ 
noon \ 


which the 


was given over to a trip throug! 
staff at the 
Monday 


reaching 


was given by the plant at 


farewell dinner was given night, after 


party started back to Chicago, that city Tuesday 


morning 


Che purpose of the meeting was to build up a better ap 


preciation between service men and plant officials, be 


tween executive personnel and salesmen, and also to estab 


lish a more complete understanding between salesmen and 


service men 

Betore leaving Chicago, the sales and service group 
cleaned up every call so that it would not be necessary to 
old any regular member of the Addressograph staff dur 
ing their day's stay at the home office 


: aii 

New York Stationers Golf Association 

Point winners at Englewood on the eighth 
§ the New York Stationers Golf Association 
ows Class A L. 3 J 
2.50 Class B: D. Davies, 


Class C J Hillebrand, 5 J 


tournament 
were as fol 

Kemp, 2.50; L. Me 
4: E. Geehring, 4: S 
Neary, 3: M 


Tavernier, 
Cready, 
Parmenter, 
Popper, 2 

The 
club, Mamaroneck, Westchester 
host 


ninth tournament was held at the Winged Foot golf 


County, N. Y., Ralph Ken 


nedy, 


> 
New York Typewriter Dealers Hold Meeting 


\ meeting of the National Typewriter and Office 
Machine Dealers of New York was held in August for 
dealers only It was voted that future meetings would be 
for dealers only and that manufacturers and wholesale 


supply houses would be invited at various times throug! 


out the year if they cared to come 


re ee oe 
+ Cea e ew 
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Buckeye Organization Takes Larger N. Y. Quarters 

Che New York branch of the Buckeye Ribbon & Carbon 
Company have removed their offices and stockrooms from 
44 Warren at 306 Broadway, 


corner of 


street to larger 


street The 


premiuses 
necessary 


take 


Duane move was made 


by an increase in the company’s business and to 
care of greater expansion in the east. 

\. C. Day has been manager of the branch for many 
yea,rs 


M. F 
Carbon 


Ribbon & 
head- 


Buckeye 
Cleveland 


Donovan, president of the 
Company, recently returned to 
quarters after an extended eastern trip, including a visit 


to the new offices in New York. 


. —— . . 
Briggs Enlarges Territory 


Dwight N. Briggs, manufacturers’ representative whose 
headquarters are at 305 Broadway, New York, has recently 


taken over the New England territory for the Sun Rubber 





Dwight N. Briggs 


Company Mr. Briggs is an energetic worker who gives 


plenty of service in addition to selling merchandise and 
should give a fine account of himself in his enlarged field 


of action 


—__<————_ 
Marchant Head Notes Growing Sales 

Edgar B. Jessup, president and general manager of the 
Marchant Calculating Machine Company, in an interview 
published in the Oakland Tribune of August 5, reported 

a constant increase in sales during the past six months. 
“With the field and 
forces sales during the last six months have been 


complete reorganization of our 
factory 
the largest in the history of the company for several years 
Not only have domestic sales increased, but in addition our 
export business shows a healthy growth. Numerous small 


offices have been subordinated to strong agencies at 
strategic points, our factory organization has been built up 
with a marked increase in production, and new machines 
and equipment have been installed, made necessary by thc 
introduction of new models. 

“The employees of the Marchant 
Company, comprising a total of approximately 800, have 
just completed organization plans for an employee-con- 
institution and have elected the following 
president; L. W. Whitehead, vice- 


secretary, and Charles O. 


Calculating Machine 


trolled welfare 
R. E. Evans, 
president; Miss Mary 
Atchinson, treasurer.” 
Members Get Benefits 

R. E. Evans states 
All members of the club will 
However, the aim and purpose of the 
of the employees, 


officers 
Jonas, 


receive benefits in the 
event of disability. 
club is to promote the 
hold social gatherings from time to time 


general welfare 
and also to en- 
courage various forms of athletics 

The first meeting and entertainment, held on the evening 
of July 13 in the Veterans’ Memorial Building, Emery- 
ville, and attended by about 500 employees, was very suc- 


cessful. 





Setting It Right 

The following is a brief statement by Samuel Hutter, 

secretary and National Typewriter & 
Office Machine Dealers of New York: 

was held at Los 


treasurer of the 
“Since the convention that Angeles, 
quite a bit of misleading information has been distributed 
throughout the United States in reference to the New York 
local’s activity in the Typewriter platen situation, and 
I feel it only fair to our local association as well as to 
those that were good enough to cooperate with the local 
that they be defended in the proper manner. 

“Starting from the beginning, all the leading supply 
houses agreed to a certain set price on a single platen, and 
a quantity price varying according to the amount given. 

“The New York local agreed to collect, through the 
office of the secretary, a minimum of two hundred platens, 
which would entitle us to a price on regular size platens 
and proportionate prices according to sizes, which was the 
code of the supply houses. 

“IT wish to state and emphasize at this time, the associa- 
tion never gave an order for less than two hundred pla- 
tens at one time and received one billing from the supply 
house, which billing was paid immediately upon checking 
same 

“The majority of the dealers in the New York local felt 
that if it was proper for the supply houses to set up a cer- 
tain price on single platens and other prices according to 
quantity, and that they as an association, should group 
their platens in order to take advantage of the quantity 


price.” 
a et 
Agnew Wins High Honor in Royal Sales 
Organization 
James Agnew, national account salesman in the Los 


Angeles branch office of the Royal Typewriter Company 
was the Commander of the Legion of Honor for the month 
Royal in 1926 he has made an 


with 


of June. Starting 





James Agnew 


outstanding sales record for himself, having been a mem- 
ber of the Machine-A-Day Club a number of times, and 
also being in the Legion of Honor. He is a good looking 
Irishman with ready Irish wit and has a thorough knowl- 
edge of Royal. He bases his success on the combination 
of the two. 
a 
Western Office Supply Company Introduces 
New Process 
The Photo-Lith, which is a photographic process of 
lithography applied to office stationery and business forms, 
is being introduced in Seattle by the Western Office Sup- 
ply Company of Third avenue. During August they had 
an entire window devoted to the introduction of this 
process.—CML 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Stationers Association 








OFFICERS: 
Harry A. Morgan, Stationers Corporation, Los Angeles, Calif., president; R. A. Maish, Dennison Manufacturing Company, 


Frami ngham, Mass., 


vice-president and chairman, manufacturers’ division; B. ]. Bristoll, Koch Brothers, Des Moines, lowa, vice- 


president and chairman, office furniture and office outfitters’ division; R. C. Moore, Columbia Ribbon & Carbon Manufacturing 

Company, Kansas City, Mo., vice-president and chairman, field division; ]. O. Davis, Miller-Davis Company, Minneapolis, Minn., 

vice-president and chairman, manufacturing stationers division; Edward Wobber, Wobbers’, San Francisco, ( alif., vice-president 

and chairman, distributors’ and wholesalers’ division; William E. Stockett, Jr., Stockett-Fiske Company, Inc., Washington, D. C., 

treasurer; Woodson P. Waddy, Everett Waddey Company, Richmond, Va., auditor; C. P. Garvin, Washington, D. C., secretary 
and general manager. 


Regional Governors and Retail Directors 


No. 1. A. F. Rebhan, Blake pany, Dayton, Ohio, Gov 
& Rebhan Company, Bos ernor 
ton, Mass., Governor 
2 No. 6. Edwin I. Baer, 
No. 2 J. E. Van Natta, Baers’, Canton, Ohio, Re 
Ithaca, N. Y., Governor tail Director. 


No. 3 John_ A. Brown, J. No. 6. D. S. Hansen, Carl- 
R. Weldin Company, Pitts son Brothers, Moline, IIl., 
burgh, Penna., Governor Governor 


No. 3. J. P. Moriarity, E. No. 6 M. A. Bredesen, 
Morrison Paper Company, Bredesen Brothers, Beloit, 
Washington, D. C., Retail Wisc., Retail Director. 


Director. 
No. 7. L. W. Hamm, The 


No. 4 G. P. Campbell, T Pierce Company, Fargo, 
H. Payne Company, Chat N. D., Governor. 
tanooga, T , Gove s 

. 09 ins G. W. Trapp, Curtis 

No, 5 Cc. W. Roth, Roth 1000, Inc., St. Paul, Minn., 


Office Retail Director. 


Equipment Com 


General Offices and Information Bureau 


Activities in Fifth District 

Che National Stationers Association is doing good work 

n Washington in aid of all stationers, whether members 
ot the association or not. 

Che toregoing is the substance of the opening statement 

bulletin just received from Charles W 


, Ohio, regional governor of the Fifth District 


vf the National Stationers Association. 

In conjunction with the steel association, the National 
elped to put the stationer and office outfitter back in the 
picture or ernment bids for steel equipment 

In the envelope industry, the stationers have been moved 
up from Class 3 to Class 2 and the operation is not yet 


mmittee has been appointed for the fifth 
Regional Code Authority for 


The following ce 


known as the 


the National Council Harry Dick, Ziegler, Rediker & 
Dick, Cincinnati, Ohio; Alfred Mayer, Gregory, Mayer & 
Thom, Detroit, Mich.; A. L. Henz, Wagner Henz Com 
pany, Cleveland, Ohio; W. C. Brass, Indianapolis, Indiana; 


Brown Eager Hull & Company, Toledo, 


Che stationers who do not already belong to the National 


\ssociation, are urged to join. Application should be sent 


1 


to Charles W. Roth, 


grovernor 
~- 
Houston Stationers Association 


As Reported by A. H. Penland, President 


Che Houston Stationers Association of Houston, Tex., 


wa il ed it October, 1932, to get stationers together 
and to obtain cooperation each with others 
In the beginning the association numbered all but two 


stationers as members. Since that time one of the two has 


come in, which gives the association ninety-nine per cent 


The a iation functions without dues At first, meet 





No. 8. C. M. Meyer, Bur No. 11. James S. Ball, Kil 
nap-Meyer, Inc., Kansas ham Stationery & Printing 
City, Mo., Governor. Company, Portland, Ore., 


Governor. 
No 8 John Ford, , 3 


Peterson Litho & Printing No. 12. W. F. Johnston, 


Company, Omaha, Neb., Schwabacher-Frey Com- 
Retail Director. pany, Los Angeles, Calif., 
Governor 
No. 9. P. T. Pearce, The e 
Cargill Company, Houston, No. 13. J. S. Luckett, Luck 
Tex., Governor. ett Loose Leaf, Ltd.. To 
ronto, Canada, Governor. 
No. 9. W. C. Northern, ; 
Stafford-Lowden Company, No. 14. A. J. Kerin, Tower 
Ft. Worth, Tex., Retail Brothers, New York, N. 
Director. Y., Governor 
No. 10. E. Frank Winfield, No. 14. Henry Frank, Henry 


Winfield’s, Grand Junction, 


Frank, Inc., New York, 
Colo., Governor. N 


Y., Retail Director. 


525 Investment Building, Washington, D. C. 


ings were held every other week at a dinner given in the 


evening But this practice has recently been changed to a 
I \ 


noonday luncheon every other Tuesday. Attendance at 


these luncheons is nearly always one hundred per cent of 


the membership 
[The association is officered by a president, vice-presi 


dent, secretary and treasurer. The membership consists of 


Fulton Stationery Company; Johnson Stationery Com 
pany; Johnson Ribbon & Carbon Company; J. E. Kirkham 
Company; Dealy-Adey-Elgin Company; Harry B. Finer; 


Supply Company; Houston Stamp & Stencil Com 
D’Amico & Company; Wilson Stationery & Printing 
Swartz Company; 


Standard 


Othce 
pany, 
Company; The Cargill Company; R. H 
\. M. Carrow & Company and The Printing 
Company 

Since the organization was formed, the members have 
been cooperating with great satisfaction to all concerned. 
\ spirit of harmony exists at all times 

— 
Florida Stationers Adopt State Price List 

Association held 


price list was officially 


At a meeting of the Florida Stationers 
in Miami, Fla., 
The compiling of this price 
Each of the five 


recently, a state 
adopted list had been in 


process for several months districts 


which compose the state association sent a representative 
to a special price committee meeting held in Jacksonville, 
and after taking into consideration the prices over the en- 
a satisfactory minimum price was established for 
use this list and 


Smith, the 


tire state, 
the state list. All stationers agreed t 


from reports coming in to the secretary, P. K 


plan is a practical one. This list in most instances follows 
the manufacturers’ suggested selling prices 
A majority of the stationers in the stats 


were in attend- 


ance, and many local problems were solved. The meeting 
was brought to a close with an entertainment and dance at 
the Coral Cables Country Club 

Next meeting of the association is to be held in Tampa, 
Fla., at the call of the president, C. A. Kern. 
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The handsomest book ever printed from 


type was the first book ever printed from 
type. What old Gutenberg did for type 
printing, that the Mimeograph has done for 
stencil-printing. Printing from stencils! 
Mimeograph originated and developed the 
process. And today the Mimeograph not only 
does speediest printing, at small cost, 
does particularly handsome printing 


of the illustrated letters, bulletins 


but it 
See some 


, forms, charts 
and graphs it is producing today, by the thou- 
sands hourly. 


For the latest information, write 
\. B. Dick Company, Chicago, or refer to your 
classified telephone directory for the local address 
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Wood Cased Lead Pencils to Be Standardized 


The National Administration announced on 


\ugust 21 the approval of a schedule of simplification and 


Recovery 


standardization of wood cased lead pencils as authorized in 


a provision of the code of fair competition for that industry 
industry in conjunc 
United States 


that 


The schedule was prepared by the 


tion with the Bureau of Standards of the 


Department of Commerce and was recommended by 


department 
It provides for classifications of pencils, makes regula 
for their fixes standard commercial 


trons manutacture, 


packing as well as standards of length and diameter of pen 


cils of different determines standard 


classe s, and otherwise 


speciiications 


> 
Larsen Goes with U. E. F. 
Larsen, known to typewriter men throughout the 
as “Win,” 
Underwood Elhott 


has a background of remarkablk 


W. B 
country organization of the 
August 15 He 


experience and achieve- 


joined the Chicag: 


Fisher Company on 





W. B. Larsen 


ment He has served as salesman, branch manager and 
sales manager for other typewriter companies. It 1s re 
ported that in his new connection he already has demon 


strated the ability on which he built his reputation as an 


outstanding typewriter salesman 


i. 
Noteworthy Array of Smokers’ Stands 
The Howell ¢ 


mpany of Geneva, Ill., is out with a new 


and vividly « | mailing piece showing various styles ot 
chromsteel smokers’ stands at prices which will appeal t 
every purse 

Predominant colors of this folder are black and yellow, 
with here and there a dash of gray The folder is smart 
and attractive in appearance in keeping with the newly de 
signed numbers which it features 

_ 
Three Travelers Go Fishing 
\ postal card received by the secretary of the Tex-Okla 


Travelers at Oklahoma City, from R. F. Lanham, who rep 
resents Binney & Smith; Chet Sthall, representing Robbins 
& Myers, and Bill Elliott, representing The Conklin Per 
Manufacturing Company, indicates that the trio are in 
Mexico for a few weeks fishing for striped bas Mr. El 


liott is president of the Tex-Okla Travelers and Mr. Lar 


ham is fifth vice-president 


a 
Vinton Heads Browne-Morse Chicago Branch 
Vinton, for 


manufacturer in the E 


George some vears connected with another 


office furniture ast and in Chicago, 


has been appointed manager of the Chicago branch of the 


Browne-Morse Company of Muskegon, Mich. The Chi 
cago branch is at 35 East Wacker Drive, in the Pure Oil 
building, where an attractive display of Browne-Morse of 


fice furniture is on view 
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Stationers Associations Urge New Practices 


\t a meeting held on July 10 the Stationers Association 
of Northern California passed a strong preamble and reso- 
lution criticizing manufacturers who, the dealers say, have 
failed to 
a satisfactory return, and promising the support of the as- 


inflexible 


establish practices which enable dealers to make 


sociation to those “who establish definite and 


consumer, and 


selling prices upon their products to the 


who prove their earnestness by selling only to those deal 


ers who maintain the prices thus established.” 
The association says that it has been in existence for a 
has labored 


quarter of a century and during all that time 


unceasingly to promote more stable conditions in the in- 


dustry and to set up fair trade practices ensuring a fair 


return to the trade and better working conditions for all 
employed therein 

The resolutions conclude with an expression of approval 
and appreciation directed to a leading eastern manufacturer 
of loose leaf devices who is now definitely operating under 
outlined, and recommending that other 


take the 


the policy above 


manufacturers not operating under a like policy 
same action 

On July 25 the Stationers Association of Oklahoma City 
quoted the California resolution and adopted it, adding the 
qualifying suggestion that manufacturers should not print 
quantity discounts in their consumers price list, since this 
is a matter for state and local associations to determine 


> 

Winnipeg Stationers Play for Luckett Golf Trophy 
The second qualifying game for the Luckett golf trophy 
was played by the stationers and printers of Winnipeg at 
August 16, 1934 


Ideal weather prevailed and the attendance was one of the 


the Assiniboine Golf Club on Thursday, 
best for several years. The game was tollowed by a dinner 
and presentation of prizes under the chairmanship of Jim 
Irvine 

winners were as follows 


Foster W oole 7; 


The prize 


Low gross, low net, Clare Livesley; sec 


ond low gross, Gordon Fraser; second low net, Charles 
Nicholson; third low net, Alex Rigg; high gross, Charles 
Langford; hidden holes, Dave Martin, Jack Martin and 


Bill Borlase 


Club, M. W. N. 


Thomas Mair: high hidden hole, 


Special Eagle donated by Assiniboine 
MecElheran. 
Livesley with a low net of sixty-nine 


“Luckett” cup 


Clare qualified to 


play off for the 


The third and final qualifying game was played on 
Wednesday, August 29, over the Pine Ridge Golf Course 
~~ 
Mr. Stites Predicts Increased Fall Business 


2 ey 
Hanson Company, 
Mashek & Company, the 
Falls 
through his territory and reports business as being on the 
better than in 1933 


who represents the J # 
Fox & Frank 


\utomatic Pencil Sharpener Com- 


Cigar Jimmie”) Stites, 
George E Company, 


panv and Seneca rulers, has recently made a trip 
said, are 
oe 
Advertising Supply Company Moves 

Che National 
ol Nasco products, have moved to 122 East 
street, New York City. 


East Forty-second street 


mend. Conditions, he 


Advertising Supply Company, distributors 
Forty-second 
Their former address was at 235 

The company’s new price list is 
for distribution 


now ready 


i 


George Cunningham Takes New England Trip 


George Cunningham, representing The Carter’s Ink Com 
pany, reports from Maine to the Tex-Okla Travelers that 
he is having a wonderful time and expects to return to his 


territory much refreshed 





SEPTEMBER 





CORONA ANNOUNCES 


CORONA STERLING 


CORONA 


A CO 


at $24.50 
CORONA THREE. 
Made portable type- 
writer history. Over 
600,000 sold at $50. 
Three-bank princi- 
ple, hence lightest 
of all portables 
yet does the job of 
a full size machine. 
Carrying case. 


JUNIOR 


one} Sek, F Wa aen's 


CORONA THREE 





PLETE LINE OF PORTABLES 


at $33.50 
CORONA JUNIOR. 
An excellent “in- 
between buy” for 
prospects notin po- 
sition to buy more 
costly machines. 
Capitals and lower 
case; steel frame; 
ball-bearing car- 
riage. Carrying case. 


at $45.00 
CORONA FOUR. 
Originally $60.00. 
New design. Im- 
proved appearance, 
touch and action. 
Fully equipped. 
Standard keyboard. 
Individual touch 
adjustment. Carry- 


ing case. 


at $60.00 

CORONA STERLING. 
(Formerly Smith- 
Corona). The peer 
of portables. First 
portable to please 
even professionals. 
Floating SMITH- 
SHIFT. Tabulator. 
Piano key action. 
Carrying case. 


at $64.50 
CORONA SILENT. 
Peer of portables 
madeSILENT! New 
quieting principle: 
Noise attacked at 
source. Yet stand- 
ard, trouble-free 
mechanism same as 
Corona Sterling. 
Carrying case. 





L C Smith & Corona Typewriters Inc 


Syracuse New York 
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Just What Does “16 Years of 
Increasing LEADERSHIP” Mean? 
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Making Systematic 
Storage Filing Possible 
ee large banks and firms have become 


interested in = systematic storage filing. 
There is no reason why storage filing should not 
be systematized just as much as reference filing 
and even the small firm can profit by having a 
system. It is in fact easy and simple. All that 
is needed is a numbering of the boxes in storage, 
shelving in the storage room or vault so that all 
space may be utilized, and an oflice index show- 
ing what is in storage. Hundreds of banks and 
firms are using the LIBERTY Box systematic 
storage filing plan 


We are prepared to furnish LIBERTY dealers 
with small index records that may be used by 
LIBERTY Box customers to systematize their 
storage filing. In each record is a full and clear 
description of what to do and how to proceed. 
It requires almost no time and the index record 
always shows not only what is in storage but 
when old records are to be destroyed. These 


index ree ords sell at cost 


String 


BINDERS 





We have an interesting proposition to make to 
stationers on LIBERTY String Binders. These 
binders are for packaging small papers and rec- 
ords and may be used to advantage by any bank 
or firm having storage filing to do. Made in 
three styles — One Button, Two Button, and 
Tabbed. Only highest quality materials are 
used Any size available. Always made to 
order— printed or not as desired. This is a live 
item. Discounts are satisfactory. Advertising 
cooperation. Write for full particulars 
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LIBERTY Boxes were first 
put on the market over 16 
yearsago. At that time they 
were the only corrugated 
fibre board storage filing box 
made Today, many ideas 
have been tried, many dif- 
ferent constructions offered 
to users. But just as LIB- 
ERTY Boxes were first to 
appear, so they are first in 
advantages still after 16 
years they are not only 
leaders but are steadily in- 
creasing that leadership 
Why? 





IBERTY Boxes lead their field for only one reason—they are the 

best solution of the storage filing problem. Sixteen years ago, old 

business records were not so very important. It was thought 
enough to dump them in some dark box or bin, most of them were de- 
stroyed. Now, business records have become tremendously important 
Business studies its own records, in many cases the government wants to 
see them. Tomorrow old records will be more important still. That is 
why LIBERTY Boxes have won their leadership, why they are preferred 
by progressive firms and banks the country over. They give every service 
needed in safe, systematic, low-cost storage filing—in a word, they are 
built for their job. In the final analysis, storage filing is approximately 
95° safety and only about 5°% reference. LIBERTY Boxes alone keep 
records safe—they semi-seal—free from dust, always in order and ready 
for instant reference. LIBERTY Boxes are economical because they cost 
little and permit the use of all vault space to the very ceiling. 


Vacation is over. We shall be glad to cooperate with LIBERTY deal- 
ers or others who want to put on a special drive on LIBERTY Boxes 
this fall. Many dealers through these special drives have succeeded 
in building up sales tremendously. Let us show you what other deal- 
ers have done and what we are sure you can do. 


























BANKERS BOX CO., INC. 


Established 1918 


536-538 S. Clark Street 
CHICAGO - ILLINOIS 
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Former Typewriter Demonstrator Author of Text 
Book on Typing 

From his experience as an expert typist who achieved 

the record of 126 words a minute net as a demonstrator 

Inter 


contest, and later as teacher of the 


for the Remington Typewriter Company in the 
national Typewriting 
Harold H. Smith, with Rupert P. SoRelle as the 


co-author, has evolved a series of typewriting textbooks 


subject, 


Many new features are incorporated in the text. Mr 
Smith is the originator of the idea of using film strips to 
show the exact operation of the fingers by such an expert 
as George H. Hossfield, world’s typewriting champion 
Mr. SoRelle contributed the 


“transparent fingers” photo 


raphs to show the exact position of the hands on the key 


board 

In the text, the whole subject of learning and practice, 
from start to finish, is based on the idea that typing is a 
skill subject. The technique of stroking has been analyzed 
and the procedure set up that brings expert performance 
within the range of accomplishment by any student. Every 
feature of machine operation is built around this same idea 
of skill development 

The psychology of learning and the psychology of teach 
ing has been interwoven in the text to insure the greater 
amount of progress by the students. The entire keyboard 
is covered in the first eight periods of work, a hitherto 
unheard of accomplishment. This lays the foundation by 
skillfully planned exercises, based on analysis and experi 
ment, and a great forward step is taken, which advances 
the student rapidly to a point where he can learn to type 
proficiently in an interesting, natural situation. 


Cycles of learning have been prescribed after each of 


which the student finds himself handling the typewriter 
with greater efficiency \t the end of the first cycle he is 
able to use the keyboard slowly in copying straight matter 


Che need of business today for records, analyses, reports, 
statistical information, tables, graphs, etc., that will fut 
nish executives interpretive data is greater than ever be 
tore The second cycle of training takes the students 
through this labyrinth in a series of suitable exercises that 


develop typing power, and students are able to type upon 


1 


a much higher level of accomplishment 


Legal, business documents, reports, manuscripts are ex 
tensively treated, but only the common forms, as revealed 
by the study made by Charters and Whitley, have been in 
cluded and concentrated drill given upon them. Each form 
is treated separately, systematically, and thoroughly and 
enough practice is provided to enable the student to gain 
skill in applying the information presented. This plan 
gives the student a grasp of each typical business situation, 
because it concentrates his attention on the thing to be 
learned and helps him to master it before taking up an 
other and different subject. Straight literary matter of 
greater and greater difficulty is given, which completes the 
third cycle and carries the student to the expert operation 
ot the typewriter 

Chis text book series is published under the name “Gregg 
['yping Techniques and Projects,” by the Gregg Publish 
ing Company, 270 Madison avenue, New York, N. Y. 


<< ———— 


Retail Sales of United States in 1933 
\ preliminary report by the United States Bureau of 
the Census indicates that retail sales in the United States 
during 1933 were $25,750,000,000. This 
mation, as the final 


1933 total compares with $49,000,000,000 in 1929, and gives 


figure is an approxi 


reports may show some change. The 


a yardstick of the influence of the depression. It will be 
recalled that in the last half of 1933 a material improve- 
effect of this 


ment in business was experienced Che 


movement is reflected in the 1933 figures 
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Harrison Joins Whiting & Cook on Coast 

For more than twenty-three years a buyer and depart 
ment manager for the J. K. Gill Co., of Portland, Ore., 
H. P. Harrison resigned his position with that firm, effec- 
tive September 1, in order to become Pacific Coast sales 
manager for Whiting & Cook, a subsidiary of the Eaton 
Paper Corporation of Pittsfield, Mass. He entered the 
employ of Gill’s in 1911, and during his long service with 





them has been in charge of the stationery, engraving, 

an Qraver product leathe r goods and fancy goods departme nts. Before com- 
ing to Portland he had been with H. S. Crocker & Co. 
in San Francisco, managing Crocker’s uptown store at the 
time just before the great fire—CML 


"Columbus" 7411 - A.W. FABER 8.4. NO2 


173 YEARS’ |) experience 


h t ht h t ak Karl E. Castle, Representative 
as aug us OW oO m = of the Weis Manufacturing 
Company and Chicago secretary 
of the Northwest Travelers 
t e new ie Club.—This picture was taken 
recently by E. J. Mitchell of the 
Levison & Blythe Manufactur- 





A century and three-quarters of pencil-making is responsible for ing Company, St. Louis, Mo., 
" ie “ when the latter was on a visit 
two of A. W. Faber’s most notable successes. e First —“Castell”— to Chicago. Mr. Mitchell says, 


“The picture shows Karl in a 
characteristic pose, smile and 
all. If that smile won't drag 
orders from the most pessimis- 
above anything in the 5e pencil field. Made with the famous tic buyer, nothing will.” 


GE 


conceded the world’s finest drawing pencil. @ Second—"“Columbus” 


—the commercial companion of “Castell”— head and shoulders 


A.W. Faber lead. encased in finest Cedar wood, yellow-polished with 
Some Seattle Brevities 


hexagon ferrule and red rubber tip. Unequalled by any 5c pencil ; = 
& , William Reynolds, former salesman of the Gillam-Bird 


for smoothness of tone and uniformity of grading. In 5 popular Stationery Store of Seattle, has recently joined the staff 
degrees. Are you getting your share of “Columbus” business in of the A. E. Fransen Company of that city. 


« * * 


, »wn? Do you want to? Send for samples and price list. , 
your town? Do ) [ I Large campaign headquarters have been established at 


the Crescent Office Supply Company, Second avenue, Seat 
tle, for Chris. C. Wilkins, of that company, who has tossed 


e oy his hat into the ring as a Democratic candidate for county 
. . 
auditor 
* * * 


With school days and school supplies in the offing, John 
W. Graham & Co., of 707 Sprague avenue, Spokane, had 


Tenjo, Hollywood clown, to provide entertainment for 
the boys and girls coming to the store. 
* « 7 
Robert Keltner, formerly of the Keltner Stationery Com- 


ee ° pany of Everett, Wash., has come to Seattle, and joined 
The Ideal Commercial Pencil Ag 


the Fransen stationery and printing organization 


ORDER NOW FROM A. W. FABER, Imc., NEWARK, N. J.) where he is a member of the outside selling staff —CML 
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UNDERWOOD 
ELLIOTT FISHER 











the organization that in manufac- 
turing its complete lines of type- 
writers, accounting machines and 
adding machines, never forgets 


its obligation to service them. 
* 


UNDERWOOD ELLIOTT FISHER COMPANY 
Typewriters... Accounting Machines... Adding Machines 
Carbon Paper, Ribbons and Other Supplies 


342 Madison Avenue, New York, N. Y. 


Sales and Service Everywhere 





(See Back Cover) 
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@ The Inkwell Bottle sells itself on sight. It is the 2 
logical choice of those who want the finest in desk 
equipment. (above) 

@ Carter's Cico Liquid Paste, the fastest selling desk * 
adhesive, now comes in a brilliant black-and-silver 
package with rubber spreader. (below) 


The appeal of these smart packages, 
styled by Carter, has been amply 
demonstrated. The phenomenal in- 
crease in sales has proved convincingly 
that customers prefer and ask for them. 
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CARTERS INK 


= tight! blue “ \Gack 


For e@untain Pans 





The gay, colorful Cubes now come in three sizes: 
10¢, 15¢, and 25¢. Carter's Cubes have made ink 


history. (above) 

Carter’s Midnight Carbon is a sensation. Striking in 
design, it sticks in the user's memory. Leader in a 
complete line of Carbons and Ribbons. (below) 
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@ Carter’s Jewel Inks are the Tiffany of Inks. In ex- s Characteristically Carter, the Reservoir quarts 
quisite colors for use with the modern tinted station- and pints are a striking feature of the Ink ensemble. 
ery. (above) (above) 

@ Carter's Stamp Pads, with patented “pump action,” @ Carter’s Tube Adhesives, in bright new dress, include 
always outstanding in appearance, ink brilliance and Paper Cement, Minute Cement, Cico, Paste and Glue 
long wear—now bring added beauty to any desk. (below) —an adhesive for every type of work. (below) 


THE CARTER’S INK COMPANY 
Boston NewYork Chicago Montreal 
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Why Do Typewriter Dealers 
PREFER Buying from 


AMES 


The answer is quite simple— 


A 
th 


Thirty years of experience guiding the production 
of every ‘“‘Amesco”’ platen, fostered by constant 
research, is security for the ‘‘Amesco”’ standard 
of quality. 


The largest stock of all makes of typewriter parts 
in the world, including indispensable items which 
cannot be obtained elsewhere. 


Ribbons, carbon paper, cushion keys, twirler 
cushions, shock absorbers, type cleaners, desk 
stands. 


Finest quality japanning and nickel plating at 
the lowest prices in years. 


Atlanta Boston = Chicago Considerable time, trouble and expense saved by 
Cleveland Denver Houston 4 ‘ c 
London, Eng. Los Angeles concentrating all requirements in one order. 
Mexico, D. F. Minneapolis 
New York Philadelphia ; 
Pittsburgh San Francisco One Day Service. 
Seattle Toronto, Ont. . 
Washington, D. C, 


Three branch offices and fourteen conveniently 
located agencies. 





Intelligent cooperation — unbiased, experienced 


and friendly. 


Ames Suprprty Company 


37 Murray Street 564 W. Randolph Street 583 Market Street 
New York, N. Y. Chicago, Hl. San Francisco, Calif. 


Ames Mileans Bi «cellent Mervicea 
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PASSED AWAY 





A. B. Dick, Sr. 
\lbert Blake Dick, Sr., 78 years of age, founder and for 
B. Dick Com- 
pany of Chicago, died at his home in Lake Forest, IIl., from 
i had celebrated the half 
on May 5, and 


more than fifty years president of the A 
a long siege of heart trouble. He 
centenary of the founding of his company 
president 


Dick 


was the only man within our knowledge to be 
organized for half a century. Mr 
August 15 

Mr. Dick was be 


cated in the publi schools, He« 


of the company he 


passed away 
rn in Bureau County, IIl., and was edu- 


began work at the age ol 





The Late A. B. Dick, Sr. 


sixteen with George W. Brown & Company at Galesburg, 
manufacturers of agricultural implements. In 1879, he 
joined the Deere & Mansur Company of Moline. 


In 1882, he came to Chicago and entered the lumber busi- 


ness. Soon he conceived the idea of sending a daily inquiry 
sheet to mills and lumber yards as a means 


stock 


items his yard did not have 


of getting up a 


sheet showing whence he could draw supplies of 


on hand. Writing these sheets 
was a tedious task, so he set about devising a means of du- 


plicating originals. Methods then in use for similar pur- 


poses seemed susceptible of improvement. He concluded 
that the answer to his problem lay in some sort of a stencil 
a method for auto- 
that Thomas A. 


had patented an idea for the multiple reduplication 


process, but while he was working out 


raphic stencil learned 


Edison 


of original writings, etc. 


duplication, he 


The Edison process, though in 


teresting, was not being put to use. The rights had been 
sold for use with a typewriter, but the device had not 
proved practical. Mr. Dick at once saw that his invention 
and the Edison patent together perfected the process. He 


lost no time in seeing Mr. Edison, who, after demonstra- 
tion of the idea, gave consent to the use of his name on the 
Thus was born the Edison-Dick Mimeo- 


through the 


new machine. 


graph, 


which, genius, enterprise, executive 





SENGBUSCH 






Sales 


PYRAMID 


People want Sengbusch desk items because they are 
superior—they serve better and longer, save time and 
effort, and are priced in easy reach of everyone having 
desk work to do 


SOCKETOP, the quick shot writer, is now furnished with 
crystal glass base as illustrated or with black glass base, 
both with hard rubber top. Try it and you will acknowl 
edge its claim as champion ink speeder. Just grasp the 
pen and write. Or, if the ink gets low, simply slide back 
the socket and dip the pen direct into the ink. Inkstand 
alone sells for $1.00—with stainless steel Dipaday Pen, $1.50 


PYRAMID—a quality pen socket at 50c—interests every 
Dipaday Pen owner and the many using pocket fountain 
pens for desk work 


DIPADAY PENS—hard rubber holder with quick re 
movable feed, 50c complete. Stainless steel nibs 35c¢ per 
dozen, fine, extra fine, medium, stub, fine oval and medium 
oval points. 


171 DESK SET —the most serviceable pen and ink com 
bination, requiring least attention for constant service 
Self closing feature shuts out dust and prevents evaporation 
Bakelite base, black, mahogany finish or walnut finish, has 
pencil groove and clip and pin cup. Retails complete with 
stainless steel Dipaday Pen, $4.50-—-with 14k gold iridium 
point Dipaday, $7.00 







DIPADAY 


AINLESS STEEL 
- WEOGE 






iy 
POM 


22 
HARD RUBBER FEED 


Full details of these interest- 
ing office items and of our 
pomt of purchase advertising, 
showcase and window cards, 
blotters, circulars, etc., sent 
you on request. 





INKSTAND CO. 
515 Sengbusch Bldg., Milwaukee, Wis. 


SELF-CLOSING 


Dipaday Desk Sets :: Ideal 


The Self Closing Inkstand 
Kleradesk 


Sanitary Moistener :: No-Over-Flo Sponge Cup 














“os 


916.516 
pending 


SUPER-TEST 


Patent No. I The 


und patents 


TRANSFILE 


a complete serviceable 











durable filing unit at 
a fraction of the cost 
of steel! 


Corrugated board for economy—steel re- 
inforcing of all front and rear edges with 
inset back and patented drawer con- 
struction for strength—steel roller bear- 
ing drawer suspension for easy operation 

simple, effective Interlock for rigidity 
and the Follow Block to keep records 
upright—only TRANSFILE has all these ad- 
vantages of a regular office file and at a 
fraction of the cost. 


TRANSFILE sells easy, stays sold, and re- 


peats. Write for sample and prices. 


Ah non GUIDE SYSTEM & SUPPLY CO. 
a 335 Canal St.. New York 





TRANSFILES are made 


in two styles 
SUPER-TEST and 
REGULAR 

* 


Note the simplicity 
of the TRANSFILE 
two-way Interlock. 








Not a tool required. 
Every member just 
slips in place. 








4 


Illustrating the Follow Block 
an exclusive TRANSFILE fea- 


ture. 
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ability and inventive capacity of Mr. Dick established a 
new convenience and economy in the business world and 
which, with its developments through a half century now 
stands a monument to the ability, courage and broad un 


derstanding of the founder, 


Mr. Dick withdrew from active part in other businesses 
several years ago, but until then was director of several 
banks. He was prominent in civic and social affairs of 
Chicago and Lake Forest and as trustee was active in 
affairs of Lake Forest university. 

All his immediate tamily were at the bedside in the home 
at 870 Deerpath road when he died. Mrs. Dick, four sons 
\. B., Jr., now president of the A. B. Dick Company, and 
Edison, both of Lake Forest, Mathew of Washington, and 
Sheldon of New York city, and one daughter, Mrs. Thomas 
W. Swan of New York city. 

Mr. Dick was a member of the University, Chicagé 
Commercial, Old Elm, Shoreacres, Onwentsia, Chicago 


Yacht clubs of Chicago, the New York Yacht Club of New 
York and the Bath and Tennis and Gulf Stream Golf Clubs 
of Palm Beach 
ole of 
H. K. Brooks 

Henry K. Brooks, sixty-five years of age, president ot 
the Steel Fixture Manufacturing Company and the Capital 
Iron Works Company of Topeka, Kas., died in Stormont 
hospital early Sunday morning, August 12, where he had 


been taken following a cerebral hemorrhage suffered at his 
home on Lakeside drive 
Coming to Topeka in 1890, Mr 


torty 


before 
Brooks s 


years had headed one 


shortly 
von became one 


of the leading citizens and for 
of the most thriving industrial plants located there. 

Born in Kettering, Northamptonshire, Er January 
8, 1869, Mr. Brooks was educated in England and, 


several years of engineering experience there, 


igland, 
follow 
to 


ing came 


this country. He lived in New York City for several years 
where he was connected with the United States Lighting 
and Heating Company as chief enginee He was con 
nected with several American railroads and then was 
named professor of mechanical engineering at the Kansas 


Manhattan. 


State Agricultural college, 

Mr. Brooks came to Topeka to take over the manag 
ment of the Capital Iron Works. A short time afterward, 
he and his brother, George W. Brooks, purchased the com 
pany and Henry K. Brooks started his long career as 
president of the firm. The brothers formed the Steel Fix 
ture Manutacturing Company of which he also was pres! 
dent 

Mr. Brooks was a Scottish Rite Mason, a charter mem 
ber of the Kansas Day club, of New York Citv, a mem 
ber of the board of directors of the Kansas State Historical 
society, a member of the American Society of Mechanical 
Engineers, past president of the Associated Industries 


of Kansas, and past president of the Lakeview Hunting 
and Fishing club 

Mr. Brooks is survived by a daughter, Mrs. R. E 
Kreuger, of the home address; three sisters, Mrs. Donald 
Reid, of Denver; Mrs. Gordon Pollard, of Denver, and 
Mrs. H. C. Williams, of Santa Monica, Calif.; six brothers, 
G. W. Brooks, of Oklahoma City; A. S. Brooks, of Den- 
ver; H. H. Brooks, of Los Angeles: R. W. Brooks, of 
Colorado Springs; P. E. Brooks, of San Francisco, and L 
E. Brooks, of Cordell, Okla 

i oh © 
Milton H. Sheras 

Milton Harold Sheras, 28 years of age, died at Mercy 
Hospital, Manistee, Mich., from a heart embolism following 
a tonsil operation on the morning of August 3. He was 
the son of Mr. and Mrs. Morris Sheras and was associated 





For school-opening put in the 
complete Sheaffer line —for 
more sales and more profits. 
It’s the easy-to-sell line in- 
cluding both lever-type and 
visible-barrel-type pens—all 
filling, emptying, and cleaning 
with one stroke! Handle, push 
Sheaffer—and benefit from 
the protective policies that 
are famous throughout the 
industry. 


SHEAFFER 


PENS + PENCILS + DESK SETS + SKRIP 


SKRIP -GRIP PARA-LASTIK 


W. A. Sheaffer Pen Company, Fort Madison, Iowa, U.S.A. 
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¥ SAY: 
, “Business Will Be Better” 


GET YOUR SHARE OF THE INCREASE WITH ACCO 


Ss ) 


A RECENT nation-wide survey reveals that 77% of the country’s busi- 
ness men expect business to be still better this Fall. Right now that 
up-swing is under way and new office and filing supplies are needed to take 
care of it. 
What line are you offering to meet this demand? What line are you telling 
your customers you recommend? Is it a line they know? Is it a line that’s 
complete? Is it a line of quality and individuality, modern, labor saving, 
efficiency making, economical to use? Is it a line you can sell with con- 
lidence, that will get you group sales, that will make you more money and 


build vour reputation for quality merchandise? 
; | , 


You have the right answers to these questions if you have ACCO PRODUCTS. 
You have, with ACCO, the line you need to make this Fall—and all year 


‘round—a time of better business. Concentrate on ACCO and prove it. 


ACCO PRODUCTS, Ine. 
24th Street and 39th Avenue 
Long Island City, N. Y. 


Europe: Canada: 
Acco Co., Ltd... Acco Canadian Co., Ltd.. 
18 Whitefriars St.. 454 King St., W., 
London, E. C. 4 Toronto 


ACCO PUNCHES 





are made for every loose leaf qauge and 
hole 4 mere pressure of the fingers 
operates the durable, sharp steel cul 

ters. A broad table base supports the 
paper. Acco Punches never break, rust 








ACCO PAPER FASTENERS 


hind papers firmly, vel allow sheets to be 


removed or inserled in a jiffy For ail 

standard gauges of punching and any nor gene servicing of any sort and 

capacity Bound Papers Are Safe are fully guaranieea in every respect 

Papers! Vo. 10 Punch illustrated made with 
fired centers, standard ?*4 in. gauge. 





ACCO “STENOPAL”™ 


Steno notebook holder stands up or 
lies flat on desk. Furnishes a firm 
writing support al all limes. Con- 
venient page mark prevents skip 
ping of letters and the delay of 
“paging back.” 


WOU UULLUNNIOSEN ATONE 


| 
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ACCOFLEX FLEXIBLE 
BINDERS 

filled with standard Acco Fastener for 

binding. Flerible leatherlike feel and 

appearance make them particularly 

suuable for catalogs. sales portfolios 


SMV 7 LL 





HNL, 01 


price lists, reporls and similar uses 
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with his father in the business of the A. D. Joslin Manu- 
facturing Company of Manistee, the elder Sheras being 
president of the company and the younger being vice- 


president 

Milton Sheras was born in Chicago, where he 
his early education. Later he entered the University of 
Michigan, graduating therefrom after taking the prescribed 
He Phi Delta fra- 


received 


course. was a member of the Sigma 
ternity 

In 1925 he 
they have since made their home. 


He was a thirty-second degree Mason and a Shriner. 


accompanied the family to Manistee, where 


Besides his parents he left surviving three brothers, Nor 
man, Emanuel and Bernard, and one sister, Molly, all of 
Manistee. 

Milton Sheras combined a brilliant intellect and sparkling 
wit with a spirit of good will and a depth of understanding 
that won him a wide circle of friends. He was a lover of 
sports and derived his greatest pleasure from the out-of- 
doors. His passing is a grievous loss to his family and 
friends and to his associates in the industry of which he 
was a valued member 

i hh 
Hal D. Patton 


Hal D. Patton, the oldest stationer of Salem, Ore., and 
one of the oldest in the state, passed away July 23, after 
He was a native of Salem, and suc- 


At the time of his death 


a prolonged illness 
cumbed at the age of sixty-two. 
Mr 


thonery 


Patton was still proprietor of the Patton Bros. Sta- 


store, 340 State street 


Mr. Patton joined his father in the stationery and book | 


business while a young boy; he and his brother conducted 


demise of their father. Two years 


Patton sole man- 


the business after the 
ago the death of his brother left Hal D 
ager. Mr. Patton’s activities extended to civic and political 
affairs, as well as business. He was a member of the Salem 
city council many years, and served several sessions of the 
state legislature as assemblyman and as senator. He is 
survived by his widow, Mrs. Edith Patton, and two daugh- 


Misses Marie and Jane—SS 


oh 
George H. Chadwick 


Chadwick, a veteran 


ters 


member of the 
New York, 
He had been ailing sev- 


George H. type- 


writer division of Remington Rand at suc- 
cumbed to pneumonia August 1 
eral months. 

Mr. Chadwick was born in England, joining the Reming- 
ton organization as cashier in December, 1901. In January, 
1919, he joined the sales staff, where he continued until his 
illness 


He 


Freemason, and Masonic services were held at his 


Mr. Chadwick is survived by his widow and one son. 


was a 
late home August 3, with burial services at St. George’s 
chapel August 4 

Mr. Chadwick was a gentleman in cvery sense of the 


word, and was esteemed universally by his associates 
i hh i 
William C. Phelan 
William C. Phelan, a typewriter salesman and repair man, 
passed away at his home in Morgansville, N. J., after an 


illness of one year 


i oh 

H. L. Coit 
H. L. Coit of the Bridgeport Pen Company, Bridgeport, 
Conn., passed away early last June. His son, Harold F. 


Coit, has been appointed executor of his father’s estate 


and will continue the business, probably taking active 


charge. 
Characteristically Mr. Coit remained on the job every 
day although he had been suffering physical discomfort for 


some time, 


MORE SALES 
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THAN EVER 


For Qifepoint- Dealers! 


Sweeping Price Reductions on 
Fastest-Selling Autopoint Numbers 





Now the AUTOPOINTS which have been your 
fastest sellers get still another sales spur. Effec- 
tive at once, we’re reducing prices all the way 
from 20% to 30%, putting an Autopoint into 
the reach of every possible mechanical pencil 
buyer. Tell your customers what’s happened— 
you'll increase your volume tremendously, at 
Increased Sales Makes 

Possible Reductions as 

Just see for yourself the savings we've made 
available to your customers. Here are a few 


these new low prices. 
Much as se feeeeneeee 3 0 ) 0 
examples of these price changes: 


OLD NEW 

NUMBER PRICE PRICE 

2-C (Silvonite cap; ball clip)............$0.50 $0.35 

6 (Open eraser, ball clip)......0..0005+5 0.50 0.35 

S-76 (Oversize with oversize open eraser) 0.65 0.50 

12-B (Silvonite ball clip and trim)...... 0.75 0.60 

13XBG (Short, no clip, gold-filled trim) 1.00 0.75 

14BG (Gold-filled ball clip and trim)... 1.25 1.00 
48G (Oversize, black Bakelite cap, gold- 

GMOd arian). cccccccccccccevcccsoveves 1.25 1.00 


Same Sturdy Quality and Famous 
Troubleproof Mechanism 


Tell your mechanical pencil customers what 
Autopoint gives them at these new low prices! 
Autopoint quality and these savings will sell 
them quickly. If you haven't yet received your 
announcement with the full list of new lower 
prices, write us today for the new Autopoint 
Catalog, and 
particulars of 
terms and 
discounts. 


Handsome 
Sales-Making 
Displays 


Strong, ecye- 
catching displays 
are sent with every 
order for 1 dozen 
or more of a single 
number. Display 
them—they'll 
make sales for you. 
Order today! 




















Those who had the pleasure of knowing Mr. | 


Order From Your Jobber or From 
AUTOPOINT COMPANY, 1801 Foster Ave., Chicago, Illinois 
o 


“The # Better Pencil 
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Well Help You 


with the aid of handsome 
and outstanding merchandise 


TO GREATER NET PROFITS 


on Carbons, Ribbons, Inks, 
Adhesives 




















We believe your recommendation to con- 
sumers is stronger than any advertisement 
sO 


We've put into the Ruxton Plan every 
advantage we know that will cause you to 
want to push this truly modern, beautifully 
packaged, expertly formulated line. 


Rux-tone 


CARBON PAPERS 
TYPEWRITER RIBBONS 
WRITING INKS 
PASTE 
MUCILAGE 
POSTER COLORS 


Write for Details of the Ruxton Plan 
. 


Ruxton Products, Inc. 
430 New Street Cincinnati, Ohio 
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Coit will miss his warm friendship and his exemplary 
honesty and fortitude 
7 
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L. M. Alexander 

Lewis Miller Alexander, head of the Inland Empire Pa 
per Company of Spokane, Wash., died recently at his home 
in Port Edward, Wis., from a paralytic stroke. Mr. Alex 
ander was 76 years old. He was a pioneer paper manufac- 
turer, and was widely known and respected. He was asso- 
ciated in the paper business at Spokane with W. H. Cowles, 
publisher of the Spokane Review -CML 


- ——> 
Salary Standardization and Administration 


Although considerabk progress has been made in de 
veloping scientific control of the pay of wage earners, few 
organizations, according to a recent report of the Metropo 
litan Life Insurance Company, have attempted to evolve 
similar procedures with reference to salaried positions 
The outstanding reasons for such control vary trom that 
of obtaining a complete, accurate and impersonal descrip 
tion of the work done by each employee, to the determina 
tion of fair minimum and maximum salaries for each posi 
tion or kind of work done throughout the organization 

Because of the importance of promotion to the em 
ployee and the employer, the report states that many com 
panies that have established salary limits have placed the 
responsibility for standardization high in the organiza 
tion. In one company contributing to this report, tor ex 


ample, the president kept in direct contact with every im 


portant detail and the development of the schedul \ cer 
tain industrial firm places the responsibility upon the op 
erating committee In this connection the report discusses 
the pros and cons of using “home talent” in making such 


studies 

With reference to the question: What positions will 
come within the scope of the plan? the report points out 
that in some cases supervisory positions up to the rank 
of department heads have been included but that most 


of the companies cooperating in this study limit stand 


ardization to those positions paying up to a maximum of 
about $300 a month \ few companies have extended the 
plan to include all salaried employees receiving up to $5,000 


and $6,000 per veal 

Che report states that it is generally recognized that the 
success of salary standardization depends to a considerable 
extent upon the intelligence with which jobs are evaluated 
and classified 

Che report is illustrated with reproductions of a number 
of forms used by the contributing companies and, in an 
appendix, sets forth the classification of jobs used by three 
organizations. Copies of Salary Standardization and Ad 
ministration may be had by addressing the Policyholders 
Service Bureau, Metropolitan Life Insurance Company 
One Madison Avenue, New York, N. ¥ 

> 


Frankel Company Adopts New Policy 
The Frankel Ribbon & Carbon Manufacturing Company 
of Denver, Colo., is a pioneer in the distribution of non- 
cellulose stencils. The company is now packing these sten 
cils in new modernistic boxes, matching their Kleenwrite 
carbon and ribbon boxes 
its entire line of 


Che company’s sales policy ts to giv 
stencils, inks, ribbons and carbons exclusively to one dealer 
in each city. The company declares that its stencils are 


not in the experimental stage, but are fully tested and tried 


by the experience of numerous users. They guarantee 
exact uniformity in quality on both the blue and white 
stencils 

The Frankel Company has been established since 1906 


as manufacturers of ribbons and carbons 
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The NEW The OLD 


INDEX CARDS 


Now wrapped in 
moisture proof 


ELLOPHANE 


The public will always prefer and select a Cellophane wrapped article— you have greater 
opportunities for display—all spoilage and soilage is eliminated—Oxford alone offers all 
sizes, weights, colors, grades and rulings of index cards wrapped in moisture proof 
Cellophane. Send for prices and samples. Handsome color display sent free with orders. 











OXFORD FILING SUPPLY CO. 340-A Morgan Ave., Brooklyn, N. Y. 
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31. Annual National 


BUSINESS SHOW 


October 15th to 20th inclusive, 1934 


Commerce Hall—Port Authority Building 


8th Ave. and 15th St. 


New York 


A recognized institution for the dissemination of 
up-to-the-minute information on machines, 
equipment, supplies, devices and methods for 
efficient business administration. 

The best opportunity of the year for business 
executives to discuss today’s vexing adminis- 
tration problems with competent specialists. 


NATIONAL BUSINESS SHOW 


America’s Efficiency Exposition 


50 Church Street FRANK E. TUPPER, Managing Director New York City 
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Some Recent Fridén Calculator Appointments 

Sales distribution of the Fridén calculators for Northern 
California has been placed with the Fridén Calculator Sales 
Company of San Francisco, of which Harry G. Swift is 
Suitable offices have been established at 65 Sut 
Swift thus returns to the calculator field 


manager 
ter street. Mr 
after a few years’ absence with an investment firm of which 
he was sales manager. Prior to that he was with a calcu- 
lating machine manufacturer in Oakland and later repre- 
sented the same company in London 

* * * 

\ sales office has been opened at 1906 Alhambra boule- 
vard, Sacramento, Calif., with A. I. Richards in charge 
Mr. Richards is an experienced calculating machine man, 
having been branch manager for another calculating ma- 
chine company in Sacramento for the last six years, prior 
to which time he was associated with a middle western 


organization. 
- . * 


adding machine 


i. 
ness in San Antonio, Tex., 
sentative for the Fridén calculator with headquarters in that 


Hale, for many years in the adding machine busi 
has been appointed sales repre- 
city. He has had many years’ experience in the office 
equipment field. 
« . . 

Minnix Company, 1343 Eighth street, N. W., Wash- 
, has been appointed sales representative for 
for the Fridén Calculating Ma- 
Mr. Minnix is a man of experience in the 


N. M 
ington, D. C 
Washington and vicinity 
chine Company. 
calculating machine field, in which he has made an enviable 
record. He was instrumental in closing one of the largest 
orders ever placed with a government department. 

~ * * 

RK. E. Busher, who carries on business under the title of 
the Ofhce Machines Company, 1514 Prospect avenue, Cleve- 
land, has been appointed Fridén sales representative for 
the Cleveland territory. For many years Mr. Busher was 
connected with an eastern calculating machine company in 
an educational capacity. Later he associated himself with 
a western calculating machine company as branch and di- 
vision manager and assistant sales manager, in which posi- 
tion he remained until he formed his own organization 

+ * * 

Fridén calculators in the Dominion of Canada will be 
handled by the Joseph McDowell Company with head- 
quarters at Toronto. It is stated that branches will be es- 
tablished at all important Canadian points in the near fu- 
ture. Mr. McDowell has had a long experience in the cal- 
culating machine field, for the last fifteen years having been 
manager of the calculating and adding machine department 
of the United Typewriter Company of Canada. 

x * * 

Il’. Armida & Company, Sucs., S. A. of Mexico City, have 
been appointed distributors of the Fridén calculator in the 
Republic of Mexico. Mr. Armida established his company 
in 1908 and it is now one of the most important firms in 
Mexico in this line. The company represents some of the 
most prominent American and European manufacturers of 
office appliances. 

« * * 

Walter F. Bourne has been appointed manager of the 
lridén Calculating Machine Company’s service department 
at Oakland, Calif. Mr. 
perience in calculating machine construction. 


3ourne is a man of extended ex- 
His expert 
knowledge will be an asset to his organization. 

7 * « 

I’. Grosjean of Paris, France, has been appointed Fridén 
distributor for the French republic. He was one of the 
founders and directors of the Perfect Bureau, which has 
American calculating machine 


represented a prominent 


company since 1927. Before this he had served for many 
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Attention! 


Alert dealers are not content to fea- 
ture typewriter ribbons and carbon 
papers only, but are breaking down 
sales resistance and increasing sales 
and profits selling the following special 
items in the extensive ““M & V”’ 
line—viz. : 


STENCIL DUPLICATING INK 


for all Rotary Stencil duplicating 
machines. 


METAL TYPE INK 
for Postage Meter and Check en- 
dorsing machines. 


OMEGA TYPE CLEANER 
in attractive Bakelite top bottle 
with handy spiral brush—Display 
card furnished. 


ALPHA ODORLESS OIL 
in new clear white crystal Bake- 
lite top bottle with wire dropper 
—Display card supplied. 
TYPEWRITER BACKING SHEET 
protects and prolongs life of both 


typewriter ribbon and carbon 
paper. 








Write for prices and complete in- 
formation. We will gladly explain 
in detail how many salesmen have 
used these “leaders” to arouse new 
interest and return to the money 
making class. 


MITTAG & VOLGER, Ine. 
Principal Office and Factories: 
PARK RIDGE, N. J. 


Agencies throughout the world 






































No. A-1000 Staples 


ES, and it is good news to our 
dealers and distributors. 


NEVA-CLOG is now de- 
livering AMERICAN MADE 
STAPLES both in sizes A-1000 and 
D-1000. 


For some time we have been ex- 
perimenting with different types of 
staples (of which there are many) 
in cohesion, grade and quality of 


wire, uniformity, ete. 


it has always been our policy to 
consider the right kind of mer- 
chandise paramount to price alone. 
We wanted a staple that was equal 
or better in quality with the added 
advantage of protection that the 
Genuine were different than “*boot- 
leg’ and to guarantee to our dealers 
a fair profit on their sales. 


it is truly a pleasure to advise our 
trade that we can now furnish 
staples with all these essentials and 
that you can sell them at a profit 
with complete confidence that your 
customer will be equally well pleased 


with their operation. 





No. D- 1000 Staples 


NEVACLOG PRODUCTS, Inc. 


BRIDGEPORT, CONN. 
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years as sales manager for the French distributors of an- 
other well known concern in the calculating machine field 
+ 
Cannon Takes Position with Horder’s, Inc. 

Benjamin F. Cannon has been appointed manager of the 
marking devices department of Horder’s, Inc., Chicago, 
which position he took on June 4. Mr. Cannon has had a 
long experience in the stationery field. At the age of fifteen 
he started with the H. Niedecken Company of Milwaukee. 
Later on he was associated with the Siekert & Baum Sta 
tionery Company of that city. From 1917 to 1920 he was 
associated with the Marshall-Jackson Company of Chicago 
Then he went into business for himself at Whiting and 
Hammond, Ind., under the style of Benjamin Franklin Sta 
tionery & Printing Company. “Benjamin Franklin” is part 
of his name He sold out this business in 1929. For five 
years last past he has been secretary-treasurer of the Whit 
ing Finance Company of Whiting, Ind 

Wilkins Files for County Auditorship 

Chris C. Wilkins, manager and co-owner of one of the 
othce supply companies of Seattle, has recently filed for the 
Democratic nomination for county auditor He is one ol 
the youngest candidates in the primary campaign, being 34 
years old, and a graduate of the Gulf Coast Military Acad 
emy of Mississippi. Besides being active in the office sup 
ply field of Seattle for the past ten years, he has been prom 
inent in the work of the Junior Chamber ot Commerce 
He has installed numerous commercial and accounting ma 
chines and systems in Seattle, and had been auditor of the 
American Tobacco Company before coming to the North 
west metropolis.—CML 

> 
New Catalog of Globe-Wernicke Lines 

\n attractive new catalog of stationers’ products and a 
new price list have just been published by The Globe 
Wernicke Company. 

In his announcement to the trade, H. H. Wittstein, vice 
president, calls attention to the fact that the new catalog 
is loose-leaf style so that replacement sheets can be inserted 
from time to time as changes and additions are made, en- 
abling the dealers to keep it up to date at all times 

Dealers who are interested in obtaining a copy of the 
new catalog and price list may have them upon request by 
addressing The Globe-Wernicke Company at Cincinnati 

——— 
Williamson Takes a Vacation 

O. B. Williamson, salesman for the Underwood Elliott 
Fisher Company at Fort Smith, Ark., recently returned 
from a vacation during which he visited the branch office 
at Memphis, Tenn., and also at Nashville, Tenn., and called 
on Tom Lawler, sales agent for the U. E. F. Company at 
Jackson, Tenn., where Mr. Williamson formerly had his 
headquarters. Mr. Williamson reported that crops are in 
good condition in that section and that business seems to 
be satisfactory. 

~~ 
F. H. Wilson Made Royal Manager at 
Springfield, Ill. 

Late in July, F. H. Wilson was transferred from the 
sales staff of the Royal Typewriter Company office in Kan 
sas City, Mo., to the managership of the Royal office in 
Springfield, Ill. Mr. Wilson’s new address is 318 East 
Monroe street, Springh ld 

oe 
Mixter Takes New Position 

C. F. Mixter, formerly at the head of purchasing for 
the Hale-Haas Corporation of Eau Claire, Wisc., took 
over the same duties for the Michigan School Service Cor- 
poration, Lansing, Mich., on August | Mr. Mixter is 


ere he will make his home 


} 


moving to Lansing, w 
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THERE is a DIFFERENCE IN TYPEWRITER RIBBONS 


CotumsiA an international 


organization, manufactures a 
complete line of ribbons and 
carbons for all machines and 


purposes. 





Pi 


NNACHLE 


QUALITY 


THE STANDARD OF RECOGNIZED 


IN TYPEWRITER RIBBONS AND CARBON PAPERS 










y) ef 
Innactle', 
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Experienced buyers know that 
the quality and uniformity of 
Columbia Products constitute 
definite values —the most com- 
plete assurance of satisfaction 
that the industry has to offer. 


There IS A Difference! 


COLUMBIA RIBBON & CARBON MFG. CO., INC. 
Glen Cove Long Island, N. Y 


Export Department: 305-313 East 45th St., New York, N. Y. 


COLUMBIA 


TYPEWRITER RIBBONS 
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THE 


VALUE LEADER 


OF THEM ALL 





This Seal Identifies the 
Factory “Rebuilt Woodstock” 











GENUINE FACTORY REBUILT 


(AND “MODERNIZED” TO GIVE THEM NEW MACHINE APPEARANCE) 


WOODSTOCKS 


HE Woodstock Genuine Factory Rebuilt is especially 

adapted to today’s buying mood—the most for your 
money. It not only looks like a new machine, but it per- 
forms like one. It is ‘“‘*modernized”’ in appearance, with 
the new crackle finish closed sides, larger platen knobs, 
etc., giving it the style and attractiveness of the popular 
new model Woodstock. It will require less attention on 
the part of your Service Department than any other 
machine—your profit is a clean net profit. 


If you are not on our regular mailing list, please send us 
your name and address and we will mail you our latest 
Wholesale Price List. 


Order at least one of these fine WOODSTOCKS—TODAY 


and learn first hand the merits of these exceptional values 


WHOLESALE DEPARTMENT 


Woodstock Typewriter Company 


Six North Michigan Avenue Chicago, Illinois 
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Weaver Establishes Business in Los Angeles 

A. W. Weaver, head of Weaver Service, dealers in office 
specialties, machines, etc., have opened for business at 307 
South Spring street, Los Angeles, Calif., where in a desir- 
able ground floor location they have taken the exclusive 
distribution of several important lines including those of 
Bradner Smith & Company, Chicago; A. P. Little, Inc., 
Rochester, and Do/More Chair Company, Elkhart, Ind. 
They also have the Progress brand of typewriter supplies 
as well as ribbons for all makes of machines, hoods and 
covers and specially packed rubber key tops of their own 
manufacture. W. G. Loring, who was for many years on 
the sales staff of A. P. Little, Inc., is in charge of the 
ribbon and carbon department. 

The organization maintains a used machine department 
and specializés in late portable typewriters and adding 
machines. Mr. Hafsos, Mr. Housman and Mr. Weaver 
have spent a total of almost fifty years selling and servic- 
ing adding machines in southern and northern California 
and so much of that business drifted into the company’s 
went into it in self-defense. 

The Do/More chair is being sold by H. E. Gillham, who 
has been selling these chairs for ten years, and is one of 
the leading specialty salesmen of the southern California 
section. The Weaver Service takes care of all makes 
of machines as wel! as rendering service to many chairs 
already in use there. The company is establishing contact 
points throughout the state. 


offices, that they 
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Medford Company Purchased by New Interests 

The stationery store at 34 North Central street, Med- 
ford, Ore., is known as the Medford Stationery Company, 
new interests having purchased it. A number of changes 
and improvements are contemplated with the addition of 
new lines of office supplies, etc. Z. N. Agee is the new 
owner of the store, which was formerly known as the 
Koke-Chapman Stationery Company. Mr. Agee has had 
a quarter of a century’s experience in stationery and com- 
mercial paper fields in the Pacific Northwest. He was 
formerly manager of the Eugene branch of the Zellerbach 
Paper Company and at present represents the Carter-Rice 
Company in Portland, Ore. 

Assisting Mr. Agee in the Medford store is A. H. Miller, 
the former owner, who is staying on to give the benefit 
of his experience to the new proprietor —CML 

> 
Hill Joins Nashville Office Equipment House 


Joseph L. Hill, a native of Nashville, Tennessee, and an 
experienced salesman in the envelope field, recently joined 
the sales staff of Lellyet & Rogers, Inc., printers and 
dealers in office equipment at 316 Second avenue, North, 
Nashville. Mr. Hill has a thorough knowledge of adver- 
tising and will specialize in the development of creative 
printing. 

Lellyet & Rogers, Inc., have grown into one of the widely 
recognized houses in Nashville and vicinity, although the 
company has been in existence hardly longer than two 
years.—CG 

—— 

Two Promotions in Royal Branch Office Service 

Fred W. Fogg, for the last eighteen months manager of 
the Springfield, Illinois, branch office of the Royal Type- 
writer Company, Inc., has been advanced to the position 
of manager of the company’s Minneapolis, Minnesota, 
office. Mr. Fogg made a fine record at Springfield. Dur- 
ing his incumbency the sales of that branch greatly ex- 
ceeded any record ever before achieved there. 

Mr. Fogg’s successor at Springfield is F. H. Wilson, 
formerly a salesman at the Royal office in Kansas City, 
Missouri, where he made a fine record. 
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“Certainly I'll see him ... send him right in!’’ | 











THE 


NEW 


MODEL 12 


DUCTAP EONS 


N spite of his wiles and stratagems I wouldn't see him 

the first time he called. I probably never would have 

owned a Dictaphone if I hadn't seen one a thousand miles 
from my office—at A Century of Progress. 


“How ridiculous of me! All he wanted to do was to 
show me this new Model 12 that I’m using right now. He 
said it was worth a look just from the standpoint of a 
really fine styling job. He offered to bring one right to 
my desk and let me get acquainted with it. 


“Then I saw the new Model 12 in Chicago! I saw that 
today there is one dictating machine that looks modern, 
easy to use, and fast on its feet. Now I wonder how many 
other men are depriving themselves of this easier way of 
getting things done because they think they haven't time 
to take a ten-minute look in their own offices. 


“If I'd known what this man really had, I'd have sent 
for him in the first place.”’ 











Why don't you? Write or ‘phone the Dictaphone office 
in your city. Ask for your copy of the new Progress 


Portfolio. 


Dictaphone Sales Corporation, Graybar Building, New 
York, N. Y. 


DICTAPHONE SALES CORPORATION 
420 Lexington Avenue, New York, N. Y. 


| 
ee 


Send me your “Progress’’ Brochure. 
OA9 


Name... 


Company. . 








*The word DICTAPHONE is the registered Trade-Mark of Dictaphone 
Corporation, makers of Dictating Machines and Accessories to which said 
Trade-Mark is Applied. | 





OFFICE APPLIANCES 


Valuable Desk Catalogue 

Of exceptional beauty, value and interest is the new desk 
catalogue just issued by the Jasper Desk Company of Jas- 
per, Ind. This catalogue is twelve and one-quarter inches 
long by six and one-quarter high and contains pictures in 
actual colors of the several different lines of desks which 
the company makes, including the 1700 series, which con- 
tains seven desks, two tables, a costumer, waste basket and 
telephone stand. The typewriter stand is of genuine wal- 
nut as is the table. Walnut is also the wood with which 
the two typewriter desks, double and single pedestal, are 
finished. Also, there is a line of flat top desks with drop 
head typewriter stand attachment, a desk having a single 
pedestal and single drawers, three double pedestal desks, 
etc. 

The 800, 900 and 1000 series are mentioned, the 
being in full quartered oak and consisting of twelve num- 
bers, very handsome and useful. 

The 500 series is made up in full quartered oak, ma- 
The features of these desks are 


first 


hogany or walnut finish. 
carefully described and the line shows up in the catalogue 
in a convincing way. 

The 400 series is in semi-quartered, or mahogany 
There 


and 
walnut, according to the wishes of the purchaser. 
are sixteen numbers in the 400 series. 

In the 200 series there are twelve numbers mad« 
The writing beds of 


in imi- 
tation walnut or mahogany finishes. 
the desks and tables are of genuine walnut or mahogany, 
five-ply, built up an inch and a quarter thick. This line 
is very sightly and attracts immediate attention. 

The 100 line is made of plain oak and consists of two roll 
top desks, two flat top double pedestal desks and two single 
pedestal, one of which is a double flat top for the use of 
two men. A desk particularly designed for salesmen is 
also presented and a secretarial desk with drop head type- 
writer stand, single and double pedestal typewriter desk, 
plain typewriter stand and an office table, also a bookkeep- 
er’s desk, standing desk, telephone stand, waste basket and 
costumer. 

A few pages are devoted to products for the school furni- 
ture division, including Nos. 16, 19 and 21 types of desks 
and other desks for similar purposes at moderate prices. 

This catalogue is well gotten up and strikingly executed 
in colors so that one can vision almost the actual desk he is 
called upon to consider. 

—— 
Montgomery Again an Author 

Richard G. K. 

Gill, and assistant manager of the J. K. Gill Company at 


Montgomery, grandson of the late J. 


Portland, Ore., recently brought out his second volume en- 
titled, “White Headed Eagle: John McLaughlin, Builder 
of an Empire.” This book is to be published by the Mac- 
millan Company of New York. 

Like Mr. Montgomery’s first book, it is biographical and 
is the fruit of eighteen months’ special research and writ- 
ing in addition to the busy days and evenings Mr. Mont- 
gomery has spent with the problems of the stationery busi- 
His first book was entitled “Pechuck.”—CML 

ae 
Business in Discarded Fountain Pens 

The Nichols Pen Shop, 4243 Sixth avenue, N. E., Seattle, 
Wash., is reported to have built up quite a mail order busi- 
It is stated that the shop 
The Pen Shop 


receives two old fountain pens and sends back one new 


ness. 


ness in discarded fountain pens. 
has five thousand schools using its plan. 
pen in their place. The practice is said to have proved 
popular with parent-teacher associations and schools as 
well as with individuals who like the two-for-one proposal. 


—CML 
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WIRE STAPLES 


Just added to the Oakville OTHER RECENT AppiTIoNs 


YELLOW BOX LINE > 


Another article ‘‘Designed to Speed Modern 
Business.’” With the same high quality, the same 





sturdy construction and handy, substantial pack- 








ing. Oakville KW/K Wire Staples are old under the 











same protective policy that has made hundreds of 


friends for the Oakville Yellow Box Line. 





Packing: 210 staples to a strip; 24 strips to a 


strong box; flap at one end for easy removal. 10 
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OFFICE FURNITURE LOOMS LARGE FOR AUTUMN 


FFICE furniture, considered to be 

in general the most unfavorably 
circumstanced of any division of the of- 
fice equipment industry for the last three 
or four years, has not only swung into 
the advancing line, but looms large as an 
opportunity for autumn. 

Government purchases for the alpha- 
betical instrumentalities of “mana “d. re- 
covery” supplied some stimulant; but in- 
crease in the main has come from slight 
impulse to general business. 

When the tide of office furniture sales 
ebbed about three years ago, there was a 
great number of concerns throughout the 
country who were then prospects for of- 
fice furniture replacements — concerns 
whose equipment had been long in use, 
much of it being in bad condition and a 
great deal of it being inappropriate to the 
requirements of their businesses. Three 
or four years more of service has still far- 
ther reduced the utility value of such now 
obsolete desks, chairs, tables, cabinets and 
files. The immense amount of high-grade 
furniture, some of it almost new, which 
was forced on the market by the liquida- 
tion of banks, brokerage houses and other 
corporations and individuals has practi- 
cally been absorbed. For a time the mar- 
ket for office furniture was disrupted. But 
today there is no such condition. The 
market is practically free from this retard 
ing influence. The used furniture will 
have little effect on the market; further- 
more, what is left of the used furniture 
disposed of during times of depression is 
what remains after the mass has been 
picked over and most of the really desira- 
ble pieces taken. Then too, a good deal 
of the office furniture which was forced 
on the market four years ago and dis- 
posed of at exceedingly low prices is now 
becoming obsolete, and the owners figure 
that, having cost little, they can now af- 
ford to tn es the furniture with the new 
lines which offer distinct advantages over 
the old. But this idea must in most cases 
be suggested to prospective buyers—it is 


Market Becoming 
Increasingly Active 
—Encouraging Out- 
look Stimulates 
Efforts of Producers 
and Distributors 


not a self-acting proposition except in a 
few instances, for there is always the in- 
clination among a majority of people in 
business and professional life to do with 
what they have without looking around 
for something new to replace it. If they 
are not informed of the advantages of the 
new designs with which the market is 
fairly we ple they cannot be ex- 
pected to become buyers. As the tide be- 
gins to flow these concerns whose dor- 
mant buying power is so great become 
fine prospects for new business. 

The receptivity of such concerns to 
proposals for new equipment is even now 
shown by the increasing number of siza- 
ble installations which are being made 
here and there. 

That nothing will be accomplished by 
leaving initiative for this promising vol- 
ume of business to the buyers is so ob- 
vious that the statement seems silly, yet 
—“page Ripley”—that very thing is be- 
ing done to a considerable extent, because 
quite a number of dealers are apparently 
unaware that the tide of office furniture 
business is now coming in and that the 
ebb tide no longer is 5 3 controlling fac- 
tor. They may be likened to the gar- 
dener who waited so long for his beans 
to emerge from the ground that he be- 
came discouraged and quit watching, turn- 
ing his attention to other things, and did 
not know when they were above ground 
ready for cultivation and poling. 

Dismissing from mind the a years 
of mans. prosperity,” it may be 
said that never before was there a better 
outlook for the sale of office furniture. 


Manufacturers are now ucing 
matched suites and commercial numbers 
of the finest artistry in the lower priced 
levels. Filing cabinets incorporate new 
features in function and design, and con- 
sideration of “correct seating” is opening 
the way for the extensive use of posture 
chairs. 

The presence of a well-selected line of 
office furniture in any commercial sta- 
tionery store imparts to the establishment 
a certain prestige among the people who 
are daily attracted by timely displays in 
windows and stores. 

The new lines now being offered by the 
office furniture manufacturers are particu- 
larly suited for display purposes, combin- 
ing as many do, the features of artistry 
and practical use and application to the 
daily problems of business record keeping. 

Many years ago Office Appliances in- 
itiated a strong and persistent campaign 
to induce the commercial stationers of the 
country to take on office furniture as a 
regular part of their stocks. Month after 
month and year upon year this journal 
has hammered away. Many were quick 
to see the point ers waited to see how 
the pioneers came out—but today there is 
hardly a commercial stationery store of 
standing that does not carry some com- 
mercial furniture, and many make it the 
leader in their businesses. They have 
found that whenever an office furniture 
sale is made a new outlet is created for 
accessory purchases which in the course 
of a reasonable time aggregate more than 
the price of the furniture sold. This is 
true today as in the past, which is the rea- 
son why many dealers are coming to stress 
the importance of accessories and sup- 


ies. 

Office Appliances has abated none of 
its enthusiasm for the sale of office fur- 
niture in the office equipment establish- 
ment, and believes y that there is a 
new opportunity set before the dealer in 
the handling of the excellent lines now 
being offered. 


TwoO DISTINCT VALUES OF APPROPRIATE 


HO Is there in the office furniture 
WW voviness either among dealers or 
manufacturers, who can accurately ap- 
praise the value of a new piece of office 
furniture? Should you be interested 
enough to secure the answer to this ques- 
tion s yourself, make a test. Lay aside 
a suite desk, for instance. Don’t divulge 
the maker’s name, but ask the next dozen 
office furniture men who visit you what 
that desk should cost you. 

Provided they are not familiar with the 
price list governing this item, you will un- 
questionably get a dozen different answers 
and with a marked variation in prices. 


OFFICE FURNITURE 


By Sterling Lord, Sec- 

retary, The Leopold 

Company, Burling- 
ton, lowa 


Is it, then, any reflection upon the judg- 
ments of these twelve men, all versed in 
furniture values, that they cannot at sight 
accurately appraise office furniture. 

Let us rise in the defense of these gen- 
tlemen and point out a most significant 
factor in the industry that a dealer should 
capitalize upon. We scrutinize closely 


the piece of furniture in question. It 
contains so many feet of | , SO many 
feet af sate so much finishing mate- 
rial, ware, etc., and all put together 
and shaped at a possible variable amount 
of labor with a varied degree of skill. 

Before the eye it stands—so many 
cubic feet of furniture. Yet that is only 
a small part of the value. 

These twelve trained furniture men 
have consciously or unconsciously each 
one ascribed into the furniture their 
visualization of the manufacturer. They 
visualize the “Priceless ingredient.” 

(Turn to page 72, please) 
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SOME NEW PIECES IN 
wooD 






























On the Left Is a Likeness of One of the New Lines of the Jasper 
Desk Company of Jasper, Ind.—This is a No. 1718 flat top genu- 
ine walnut desk, which comes in three lengths and a width of 
thirty-six inches. It may be had in sixty, sixty-six or seventy-two 
inch lengths. 


One of the Two New Desk Series of the Alma Desk Company, 
High Point, N. C.—No. 400 turned post design, and No. 700 
square post design, both in the low price range. The desk in 
the illustration on the left is one of the No. 400 series. The 
new desks are offered in walnut finish with walnut veneered 
tops. Alma high grade construction standards are maintained. 
The company offers a new turned post sectional bookcase to be 
known as No. 400, to go with their square post bookcase line. 
It comes in walnut or mahogany finish. 


One of the Four New Turned Leg Designs of Walnut Newly 
Offered by the Wagemaker Company, Grand Rapids, Mich.— 
These lines have been priced on a volume basis which the com- 
pany has been able to maintain. The lines have been de- 
signed in a somewhat different style, getting away from the box 
drawer beveled front effect and developing a new high appeal. 
This applies particularly to the new cheaper lines, which are 
said to be entirely unusual in appearance. The company re- 
ports a more than satisfactory reaction on all of the lines men- 
tioned, the cooperation of some of the best dealers having been 
secured. The company is running full time and is well satisfied 
with the results of its efforts. These desks are made just as well 
as Wagemaker desks have always been made, incorporating the 
exclusive features of Wagemaker construction. 














On the Left Are Two Items of the New Execu- 
tive Office Furniture Recently Offered the Trade 
by the Imperial Furniture Co., Grand Rapids, 
Mich.—Desk No. 7-D66 and a No. 6 Costumer, 
in Walnut or Mahogany.—Both are from the 
Imperial’s executive furniture line. The Im- 
perial Furniture Co. are pioneers in the produc- 
tion of sectional bookcases for offices, fine tables, 
and complete office suites. President F. Stuart 
Foote has authorized the bringing out of four 
complete executive office suites—a modern en- 
semble in walnut, a fine Chippendale in mahog- 
any and walnut, a traditional oak or walnut 
grouping, and still another style in walnut only. 
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AMONG THE NEW DESK 
NUMBERS 


One Pattern of a New Macey Company Series._-An impressive 

model in the lower price range. It is the forerunner of an ex- 

tensive line of office furniture at lower prices styled by the 

foremost designers in Grand Rapids. The design is plain and 
of proper proportion and balance. 


One of the Leopold Company’s Tyler Suite.—This suite is built 

only in walnut, with selected butt matched veneer. Its design is 

of simplified early English style. This desk is made in a 

variety of sizes and is a more than usually attractive piece of 

furniture. The other members of the suite are built to correspond 
in quality and appearance. 


One of the Series 3400 Desks Made by the Myrtle Desk 
Company of High Point, N. C.—This is a new series made in 
all commercial sizes, featuring stream line panel backs on all 
pieces and heavy blocked turned posts made in combination 
walnut with naturally finished oak interior. The suite of which 
this desk is a member is richly finished and of dignified pro- 
portions. It is designed to meet the retail demand for a quality 
line at popular price. 


On the Right Is the Newest Member of The Imperial Desk 
Company's Line Made at Evansville, Ind.—This is a knee-hole 
desk said correctly to interpret the modern influence in design- 
ing, yet is conservative enough to be used in any environment. 
This desk is forty-eight inches wide, twenty-four inches deep and 
thirty inches high. The top is of five-ply selected walnut with 
heavy five-ply walnut end panels and walnut back panels. 
Drawers are veneered in handsomely figured burl walnut. The 
lower drawers are in feather crotch walnut carefully matched 
for figure. Burl walnut banding extends entirely around base 
of each pedestal. The oak drawer interiors are nicely finished 
and the drawers have catalin drawer pulls and knobs with gold 
finished mountings. There is a vertical letter file in the lower 
right-hand drawer. A gold stripe appears around beading 
on top. 
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(Two Distinct Values of Appropriate 
Office Furniture —Continued from page 
69) 


“The priceless ingredient” of furniture 
is the character of the house that created 
it. It is reliability, honesty in conception 
and manufacture, pride in craftsmanship 
It is as real a part, as essential a value 
to the furniture as the breath we breathe, 
but which we cannot see, is a part of each 
one of us. 

Roughly outlined, these three ingre- 
dients, namely, these materials, these 
craftsmen’s labors, and these fabrication 
ideals, are what compose the first distinct 
value in office furniture. Let us call it 
the “dormant” value in office furniture. 

The dealer uncrating his new furni- 
ture pieces, places them upon his display 
floor. So far so good. The furniture 
ranks high in “dormant” value. But has 
the furniture the Second Value so essen- 
tial if the buyer is to get full value? That 
is up to the dealer and up to his sales- 
men. They must make the furniture 
articulate. They must make the furni- 
ture express itself. They must make the 
furniture show off with all its qualities. 


That is the second distinct value of office 
furniture—its value as a unit with other 
items with which it is surrounded—a 
group value. 

This does not mean or imply that the 
furniture must be elaborate or expensive. 
It must merely be appropriate. From the 
wild orgies of excesses to which we have 
subjected ourselves, the pendulum is 
swinging back again and people are re- 
covering their sense of repose, their ap- 
preciation of the simple. This taste the 
modern design satisfies. We are on the 
threshold of a new era. Throughout the 
country one territory after another has 
gradually absorbed its surplus of distress 
and used furniture until we now find 
little or only broken sets of such stock 
available. 

Those manufacturers who have carried 
on are contributing today their best ef- 
forts to place available to dealers office 
furniture that is well designed and well 
made. 

It is now up to the manufacturers and 
dealers to dispel the attendant clouds of 
business inertia by developing in their 
wares this second value by cleverly and 
ingeniously enticing their prospects into 
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new ideas of arrangement, layout, decora- 
tion, appropriateness. Information and 
intelligence in these matters are the sales- 
man’s stock in trade. It is his reason for 
existence. It is his mission to interpret 
this furniture to the business office, pro 
fessional or public institution in terms 
that are expressive and that tend towards 
economy. 

The buyer of today has lost nothing of 
the appreciation of the beautiful or come- 
ly that the buyer of yesterday had. The 
real difference between the two being that 
the buyer of today, while he wants you 
to tell your story again, he wants you to 
say the same thing a little differently and 
with a trifle different accent. He has 
and is asking for a slightly changed view- 
point. We must, therefore, add this sec- 
ond value to our merchandise if we would 
succeed in the sale of furniture. We 
must make it articulate. 

We must have faith and confidence in 
the future of office furniture and we must 
express our faith by building worth-while 
office furniture, by displaying it adequate- 
ly, and by pushing its sale with ingenuity 
and energy. 





Believed to Be the Oldest Metal Desk. 


This engraved iron desk was made 


for the personal use of Charles I of Spain who (it may have slipped your 
memory) was crowned Emperor Charles V of the Holy Roman Empire in 
1520. The desk is assumed to be the work of Desiderio Colman of Augsburg, 


Germany, who was armor maker for Charles. 
Charles gains admittance to the pages of OA. 


up the pages of history. 
summoned Martin Luther before the Diet of Worms. 


sacked Rome and took the Pope prisoner. 


Then he 


in the Encyclopedia Britannica for any who care to read it. 


graph sent by Mr. Venancio Guillamet to The 
pany, Youngstown, Ohio, for which company 


distributor for Spain. 


By being owner of the desk 
Less passive things opened 
Only a year after his coronation as emperor, he 

Not long after he 
but it’s all set forth 


Cut from photo- 


General Fireproofing Com- 
Mr. Guillamet is general 
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You 


carry the [moving mod... 


Art Metal carries the complete reserve.... 





a For the Office Manager, a double pedestal flat top desk, suitable for all 


general office work. 





A correctly designed desk for the calculating machine operator. Many 
small dealers depend upon the factory for their reserve. 


By using the Art Metal sales plan, 
the small dealer can have the most 
complete line of office equipment on 
the market ready for immediate 
delivery, yet he carries only the 
fast moving models in stock. 

Art Metal has every one of its 107 
models of desks ready for shipment. 
Whatever the special need of your 
customer, Art Metal has a model to 


fulfill it. 


AGENCY DIVISION, ART METAL CONSTRUCTION CO., 








An ideal desk for the Purchasing Agent is the Mount Vernon Model. 7 


It adds distinction to your display. 


Typical of Art Metal 





dels is the Bookkeeping Machine 





sa 





Every Art Metal product is of 
sturdy, all-steel construction. Cor- 
rectly and efficiently designed, easy 
to operate, and beautifully finished, 
they go far toward selling themselves. 


The carefully prepared and attrac- 


purpose 
Deck. All models are ready for immediate delivery. 


tively designed Art Metal catalogs 
are potent factors in aiding sales. 
Every model is illustrated in an 
appropriate setting, along with the 
kind of product story that gives you 
real “sales talk.”” Many of the illus- 
trations are in color. 

Dealers find the Art Metal fran- 
chise a valuable one. There are a 
few cities still open. If you are 
interested write to us. 


JAMESTOWN, N. Y. 
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BEAUTY 
REFINEMENT 
UTILITY 
ECONOMY 


Qualities that . : 
will increase == 
your sales! 


No. 846 — Solid American 
W alnut—Genuine Leather. 
Seat 23"x2114”. Height of 
Back 181/,". Equipped with 9 
springs on steel frame. Dixie 
Vealskin and New Eagle 
Grain, or Full Top Grain. 
Shipping weight wrapped, 45 
Ibs. 






















You know what it takes to outfit an office properly. And you know that no 
piece of equipment is more important than the chair. It must possess both 
endurance and style. Naturally you prefer the line of chairs that provides 
these vital qualities in largest measure. . .. WE know what it takes to produce 
such a line. We are chair specialists. Highly skilled artisans attend to 
every detail of manufacturing; top grade materials are used. Such a high 
standard of construction, together with pleasing designs and reasonable prices, 
may be depended upon to create and maintain a most satisfactory volume of 


sales. 










No. 847 Solid American 
W alnut—Genuine Leather. 
Seat 23”x2114”. Height of 
Back 1814”. Equipped with 9 
springs on steel frame. Dixie 
Vealskin, New Eagle Grain, or 
Full Top Grain. Shipping 
weight wrapped, 28 Ibs. 














The New Catalog 


Jasper catalog No. 9 has been 
off the press only a few weeks. 
Its numerous illustrations 
(many in color) show new de- 
signs of beautiful chairs for of- 
fices, banks, libraries, schools 
and public buildings. It reveals 
interesting details of construc 
tion and materials. And it of- 
E fers a variety broad enough to 
Chairs for Offices, meet every p ersiir oie atten 


Banks, Libraries, | | : | 
Pa wor ee “The Right Chair at the Right 
Buildings Price.” Send for this catalog 


JASPER CHAIR COMPANY, JASPER, INDIANA 


W. H. BROWN, Chicago Representative—Telephone Rogers Park 3644 
6708 Glenwood Avenue 
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BRINGS OUT 







Here is a new GF winner: that promises to 
match strides with GF Super-Filer sales and 
profits. It’s just as easy to sell. And it is just 
as big an improvement in its field as Super-Filer 
is over ordinary files. The GF Tabulating Card 
Cabinet makes its bow. It’s Goop. And when 
we say Goop we mean extraordinarily good. 
Now, for the first time, you can offer your trade 
a Tabulating Card Cabinet that has everything 
that combines all the essential requirements. 


One of the outstanding features of the 
new GF Tabulating Card Cabinet is 
found in the improved, movable sliding 
trays and their method of handling. 
They can be removed just twice as fast 
as the old-type tray and are practically 
fool-proof. A slight pull forward—the 
carriage is extended—a slight upward move- 
ment—the tray is released from the carriage. 
High sides provide clearance for drawer stack- 
ing. Trays cut away at the sides facilitate card 
removal without the slightest mutilation. Trays 
are returned to the cabinet with tray carriage 
in either open or closed position. 


You know what an amazing record Super- 
Filer is making. New sales records are being 
made right now on this new GF Tabulating 
Card Cabinet. Find out about its many advan- 
tages and improvements. Send for literature 
that tells the whole story by picture and word. 
Get the facts and be ready to get your share of 
fall sales and profits. Address 


THE GENERAL FIREPROOFING COMPANY 
Youngstown Ohio 


cous a AT OFF 


TABULATING 
CARD CABINET 


SUPER-FILER SERIES 








Quen 














No. 415 SOFA 


IN THE LONDON 
MANNER......a 


Majestic creation 


The quiet dignity, richness, comfort 
and refinement of these Majestic num- 
bers bespeak the good taste of the 
owner. They are truly the ultra of 
practical luxuriousness. 

And only real craftsmen, like Majestic 
craftsmen, can combine these eye-ap- 
pealing qualities with rugged, sturdy 
construction which guarantees years 
of luxurious service. 


And only leather from the finest tan- 
neries, hard and seasoned woods and 
good materials can Majestic craftsmen 
produce these individualistic crea- 
tions. 


There is a place for these and other 
Majestic pieces in every office—com- 
mercial, social and professional. Con- 
sidering their service the investment 
is negligible. 


OFFICE 





No. 415 CHAIR 


To be known as a Majestic dealer is to 
be recognized as a house where qual- 
ity furniture can be bought at re- 
markably reasonable prices. A re- 
stricted number of reputable office 
furniture dealers will find this fran- 
chise exceedingly worth while. 
Would you like to examine our catalog 
showing the full Majestic line. We 
will be glad to send it to responsible 
dealers. 


MAJESTIC LOUNGE COMPANY, Inc. 


NEW YORK OFFICE AND SHOWROOM—6S W. 18rH ST., NEW YORK CITY 
FACTORY AT BRIDGEPORT, CONN. 
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Security Steel Equipment Corporation 
Avenel, New Jersey 









Our New 
U p-to-the-Minute 


Catalogue Is 
Ready tor You 


Write today for your copy and secure the . . : 
: , " You will find our Dealer-Agency policy 


complete story of our new products and 
particularly attractive. 


improvements in the various lines. 
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BIG SALES POSSIBILITIES 





LIST PRICES 


According to the Steel Fur- 
niture Code 





CONVENIENT SIZE 


Wide High Deep 
Inside of Drawer...........1214" 105%" 17*%% $7.00 Eastern Zone 
Outside, exclusive of handle..14'~" 11'% 18 7.70 Central-Southern Zone 


Clear filing depth, 17 inches. Net weight, 18 Ibs. 
Rich, olive green enamel finish, with stamped bronze 
handle and label holder. Walnut or mahogany 
grained finishes also available 


with the new Victor UNIT Letter Filer 


8.40 Western Zone 


Thousands of people want a small file at low price for AT e 
— filing letters and other papers—a real file that works g \ NN gl 

~< oe g } like a big one, not a “makeshift’’—light, but with | I oh t 
‘ = oe room for plenty of filing—in other words, they want E<F 12 | | 
Be the new Victor UNIT Letter Filer. hw - dd 7) ' 


For filing social or business 


Non-suspension drawer. Side : ; : F 
locking follower block. Re Once more Victor blazes the way with a new idea correspondence, bills, notes 
movable rod. Large latel p ’ : . and other papers in the home. 
holder and handle. a new winner. Designed especially for him, the 

UNIT Letter Filer gives the man with small needs ——— 


the conveniences of genuine filing—it starts him out 


right. y 4.4 


] 





. dien The UNIT Letter Filer is in a class by itself. It is Ry fot 
Ne : ‘ . . ae wv 
hes attractive in appearance and its use and desirability AY a 
, are instantly recognizable. It will sell easily from dis- The only file built for the 
Two steel rollers in front of e.° traveling man’s needs. Fits 
case carry drawer emocthly play. It opens up opportunities for sales and profits in the back of his car for filing 
ont openty. you cannot take advantage of with any other item. : 
" . : Hundreds of Unit Letter Filers have already been sold Waid. 1% 
* a small investment will prove its profit making er & OT 
- eg eee, ° | = Sag | 
an possibilities. Lg . a 
| Pl 
~~ 3S pee | 


FREE DISPLAYS—FREE LITERATURE Le 


Efficient filing for price lists, 


apt de WRITE TODAY FOR DETAILS ee eee on 
stacked together counter, shelf or table. 


THE VICTOR SAFE & EQUIPMENT COMPANY, INC. ey 
North Tonawanda, N. Y. 
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CARRY QUALITY LINE AND KNOW THE STOCK 


HE dealer who is confronted with the 

problem of selecting a line of office 
furniture faces no small undertaking. 
Our experience is that he can make no 
mistake in selecting a foremost line from 
a manufacturer who cooperates with 
dealers. He should stock the line com- 
pletely, and be prepared to act promptly 
in delivering stock orders. 

Being located upon one of the upper 
floors of the Union Trust building, it fol- 
lows that the subject of window display 
does not engage our attention; but if we 
were differently situated, we should re- 
gard ourselves as all the more fortunate 
in possessing a line that lends itself so 
admirably to window display purposes. 

We believe that under our plan of 
direct solicitation, systems service selling 
is most economically and effectively ac- 
complished by direct mail advertising. 
Our sales territories are so laid out as 
to include in each a fair proportion of 
the downtown office buildings along with 
retail and manufacturing areas. 

An office furniture salesman, in addi- 
tion to all the other qualifications for sell- 
ing, should be able to apply a certain 
amount of business engineering ability to 
a suggested office layout, cultivating at 
the same time a knowledge of pleasing 
combinations and contrasts in rugs, dra- 
peries, wall treatment, etc. A man who 
is in earnest can acquire this knowledge 
from contact with architects and interior 
decorators, not forgetting that the public 
library affords much valuable information, 
also. 

Recently we took an order from a large 
manufacturer who moved his executive 
offices from an outlying office building 
where plenty of space was available, to a 
downtown building where space is greatly 
restricted and rent is high. We were able, 
by reason of the completeness and ver- 
satility of the line we represent, to produce 
one of the finest office layouts in the 


Some Timely Sug- 
gestions on Office 
Furniture Merchan- 
dising—By W. A. 
Helms, President, W. 
A. Helms, Inc., 
Cleveland, Ohio 


a 





"ile. Helms 
(Bachrach Photo) 


Middle West, with economies in space 
and features of convenience that provided 
the customer with a more efficient layout 
than he had in his former location, despite 
the smaller space in the new premises. 
We supplied all of the steel furniture 
throughout, even to aluminum chairs, 
five-drawer files, steel desks for every pur- 
pose, etc., while the customer supplied 
floor tiling, acoustically treated ceilings 
and new office partitions of his own 
manufacture. The order amounted to 
about $10,000. So much for a concrete 
example of a complete steel installation. 

It is easier to determine where an up- 
to-date line of steel furniture is appro- 
priate than where it is not. We are 
bound to say that the negative has very, 
very seldom arisen in our experience, 
thanks to the amazing progress that has 
been made in the soukeuinn of steel fur- 
niture for every conceivable need. 

In my opinion steel furniture is ap- 


iate for offices everywhere 
private office use to quite a marked ex- 
tent. It is permanent, therefore, eco- 
nomical. It is never obsolete until some- 
thing better takes its place. Steel has 
many good points which make it predomi- 
nant for use as general office equi t. 
We eoiniles & segnanditnes sate 
our satisfactory results have been 
achieved with the Shaw-Walker line and 
that company’s splendid cooperation. 


Posture Chairs 


One must be able to prove to the pro- 
spective customer the economy to him of 

viding the means for correct posture 
for all employees whose work keeps them 
constantly at desk or bench. This makes 
for day by day efficiency, because, cor- 
rectly seated, every such worker is capable 
of turning out a greater volume of work 
than he could if he were conscious of 
fatigue and muscular strain. There is a 
mass of statistics proving the increased 
efficiency of an operator in a posture 
chair, properly adjusted, over that of the 
same operator in an ordinary chair. The 
general public is fast becoming aware of 
the advantages of the posture chair. 

** * 

We take in trade as few pieces of used 
office furniture as possible. We spend 
as little time as possible dolling up old 
files, desks, chairs, etc., but turn them 
over quickly at as near the allowance 
prices as we can and still make a profit. 
We prefer to spend our time on new 


business. 
* * * 


Regarding the code, it worked well 
until about the middle of May, and 
should have continued to do so had it 
not been for capital buying, strikes and 
politics. Some of our accounts are 
trying to buy used equipment or are seek- 
ing to obtain discounts. 


CHOOSING THE OFFICE FURNITURE STOCK 


wom factors guide the purchase 


of stock in the office furniture de- 
partment of the commercial stationery 
store? What are the local conditions to 
be considered? Are there any singulari- 
ties of custom or popular taste to be ca- 
tered to? How does the room available 
in the department affect the selection of 
stock? Should the dealer give considera- 
tion to allied lines when considering an 
office furniture line? 

To answer the foregoing questions is 
not easy, yet in one way or another the 
buyer must take them up and answer 
them to the best of his ability. 


Suggestions with Re- 
gard to the Factors 
Which the Dealer 
Should Consider in 
Purchasing for His 
Office Furniture De- 
partment—By Ern- 
est H. Franke of The 
H. H. West Company 
Milwaukee, Wisc. 
The H. H. West Company has always 
made it a point to buy from the largest 
factories, whose ucts they r as 


the best to be had. These factories are 


able to supply complete lines. There are 
no gaps that have to be filled by hurry- 
up orders to other factories or by . 
ing a small stock of other lines to make 
up a deficiency in the regular line. 

Our buying policy has several advan- 
tages. By purchasing from fewer firms 
we are able to buy more from the 
individual companies. Our orders are 
relatively larger because concentrated; 
they are more easily handled by ourselves 
and our manufacturers, and we stand 
higher in their estimation, because every 
order we give them something 

(Turn to page 89, please) 
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Above.._Part of an Outfit of 
Twelve Hundred General Fire- 
proofing Aluminum Chairs and 
Nine Hundred Aluminum Ta- 
bles Recently Installed in a 
Chain of Dairy Restaurants. 
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RECENT 
INSTALLA- 
TIONS SIC- 
NIFICANT 
OF THE 


Enterprise and 
Initiative 





Above.—Board Room of Lee 
Stewart & Company, Equipped 
with Johnson Chairs.—The in- 
stallation was by Remington 


Rand Ine., Buffalo, N. Y. 


At the Left Is an Installation of 
the Corry-Jamestown Manufac- 
turing Corporation’s Equipment 
in the Charles Edwin Wilbour 
Memorial Library, Brooklyn In- 
stitute of Arts and Sciences, 
Brooklyn, N. Y.—This is an in- 
stallation of exceptional fea- 
tures. The equipment consists 
of standard type library stacks 
on the main floor, balcony struc- 
ture with stair, balcony stack, 
catalogue file, reading tables 
and librarian desks. All equip- 
ment was built to specifications 
and was finished mainly in blue 
and gray. The plain cornice of 
all book stacks was utilized to 
protect a reflector trough by 
means of which adequate light- 
ing of book shelves is secured. 
Free use was made of stainless 
steel in facing drawer pulls, 
label holders, etc., including 
trim on tables and desks. The 


customary desk legs are re- 


placed by stainless steel skids. 
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IMPULSE 
THAT HAS 
BEEN GIVEN 
TO OFFICE 
FURNITURE 


Is Getting 
New Business 


Above.Do/More Chairs In- 
stalled in the Offices of the 
Massachusetts Mutual Life In- 
surance Company, Springfield, 
Mass.—This is a view of one de- 
partment in the home office at 
Springfield, Mass. This company 
is one hundred per cent Do 
More equipped. The Do/More 
Chair Company attribute part of 
their success in the sale of their 
product to the educational serv- 
ice rendered. 


On the Right.—Two views of in- 
stallation in Bronx County Court 
House, Bronx County, N. Y., by 
Herbert L. Farkas Company, 
Newark, N. J.—The chairs in 
this installation were made by 
the Gunlocke Chair Company. 
The upholstering leather was 
supplied by the Lackawanna 
Leather Company. 


Above. — Fine Installation of 
Gleobe-Wernicke Tri-Guard Files 
and Safeguard Filing System by 
the Comfort Printing & Station- 
ery Company, St. Louis. Mo., in 
the Office of the Paris Medicine 
Company of That City. — The 
users are said to be greatly 
pleased with the new system 
because of its efficiency and 
economy. 
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MORE INDI- 
CATIONS OF 
RECENT AC- 
TIVITY IN 
OFFICE 
FURNITURE 


Fixture Installation by Art Steel 
Company, New York City, in the 
store of the Master Printers and 
Stationers, 535 Bergen Avenue. 
The Bronx, New York. The 
layout is orderly and conven- 
ient. Asco Steel Shelving used 
for the Typewriter Stock pro- 
duces a clean-cut display. The 
Steel Display Stands and Steel 
Wrapping Counters as well as 
the Shelving were all supplied 
by Asco. 


Automatic File & Index Com- 
pany Equipment Installed by 
Tallman, Robbins & Company 
in the City Water Works De- 
partment, Chicago.—This shows 
how five hundred thousand 
names can be placed in a visible 
card system housing the same 
number of cards in approxi- 
mately seventy-five square feet 
of floor space at low cost. This 
visible card installation has been 
put into twelve counter-high Au- 
tomatic expanding file drawers. 
saving a great deal of labor and 
reducing errors in granting dis- 
counts on water bills. 


Installation of Folding Chairs 
in the Auditorium of Meier & 
Frank, Portland, Ore.—-These 
chairs were made by Lyon Metal 
Products, Inc., Aurora, I. It 
will be observed that in this au- 
ditorium chairs must be remov- 
able because of the variety of 
different shows held here. 


Dealer Room of the Ford Motor 
Company Exhibit at A Century 
of Progress, 1934.—Furniture 
made and installed by The 
Howell Company, Geneva, III. 
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Office Chair Casters 


The result of quality and mechanical efficiency combined 
with economy. 


Every demonstration means a sale and every sale a guaran- 
tee of satisfactory service. A satisfied customer for future 
additional business. 


Write for catalog and complete information on Bassick 
casters and floor protection equipment. 


THE BASSICK COMPANY 


BRIDGEPORT ...CONNECTICUT 


Canadian Factory . . STEWART-WARNER — ALEMITE CORPORATION OF CANADA, LTD., BELLEVILLE, ONTARIO 


Printed in U.S.A 





| 
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THIS NEW WOOD FILING CABINET 














COMBINES BEAUTY, EFFICIENCY 



































The Tri-Guard filing prin- 
ciple speeds up filing and 
finding . . . saves time, 
work, and money. Guides 
on three rods support as FEATURES 


well as index contents of 


the file. A ‘VW" shaped finding. (See illustration at left) 


filing pocket provides drawer), counter height (three drawer), and 
ample working space 


wherever needed. 


AND ECONOMY 


In this new, modern Globe -Wernicke wood 
fling cabinet, the beauty, dignity, and 
charm of fine furniture are combined with 
the latest and best mechanical features de- 
sired in efficient filing equipment. 


Tri-Guard Filing Principle—A revolutionary 
patented feature that speeds up filing and 


Capacity—Available in full height (four 


desk height (two drawer), in both letter or 
cap sizes (legal). Drawers have 25!" 
filing capacity. 


Optional Inserts—Insert drawers are fur- 
nished upon order for 3 x 5 or 4 x 6 cards, 
check file, and documents. 


Construction—Thoroughly air-seasoned 
wood of highest quality, properly kiln dried, 
and uniform in appearance. Drawer bodies 
are made of steel, except front, with dust 
proof bottom. 


Drawer handles, label holders, and rod knob. 


of polished cast bronze, smart in designs 




















cradle type progressive 


ball-bearing rollers. This 


insures smooth quiet, easy 





ee ma 


All drawers operate on cradle type, ball. Beauty can be efficient, and efficiency 
tewing extension slides. (Patent applied cealtan Maiatiiel, 
for.) 

CU Finish — Genuine oak, walnut or mahogany face veneer, revealing all the 


beauty of natural wood. 


Greater Floor Space—Improvements in design and construction now make it 


steel extension slides with possible to conserve valuable floor space. 


These beautiful and distinctive wood filing cabinets reflect the experience, 
knowledge of woodworking, and fine craftsmanship gained by Globe-Wemicke 
during more than half a century, and combine to an unusual degree the de- 
sirable features of good office furniture—beauty, dignity, efficiency, economy, 


Mela lived high quality. 





Dealers are invited to write for prices and additional details. 


Globe-Wernicke 


Cincinnati, Ohio 
MAKERS OF OVER 4000 ITEMS NEEDED IN OFFICES 
teel and Wood Office Furniture, Filing Equipment, Bookcases, Partitions—Special Steel 


and Wood Equipment for Libraries, Schools and Public Buildings—Filing Supplies, 
Stationers’ Products; Storage and Visible Record | quipment and Steel Shelving. 
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(Choosing the Office Furniture Stock 
Continued from page 79) 


worth while. Our business is worth hav- 
ing. It can be handled at the minimum 
of cost, and the manufacturer can. afford 
to give the maximum of service and let 
the dealer enjoy the advantage of any 
special conditions which may arise. 

The policy of handling a limited num- 
ber of first-class lines makes it easier for 
the sales force to sell, as they become 
better acquainted with the lines and do 
not have to hesitate as to whether or not 


all types of office furniture are made in 
the particular grade. 

By avoiding the effort to handle many 
lines we can give better service to our cus- 
tomers. We can fill all the requirements 
of our customers and do it promptly. 
There are fewer numbers, and confusion 
and delay are done away with. 

In the matter of local tastes and pref- 
erences it is hard for the buyer to decide. 
He is almost entirely guided by his stock 
record as to what numbers move the best. 
This is probably true of any locality. 
This seems to answer the original ques- 
tion, because it is fair to assume that the 
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numbers which move the best are a reli- 
able guide to what the community prefers. 

The subject of available room in the 
office furniture department is closely re- 
lated to, if not identical with, “available 
capital.” These two items are rather 
close t er when it comes to deter- 
mining the size of a display floor a firm 
can keep up. The display floor is largely 
yates cto by the physical structure and 
layout of the building occupied by the 
dealer. One can imagine the layout of 
an ideal office furniture department, but 
one seldom achieves it. Hard facts 
usually interfere. 


INSTALLING THE COMPLETE OFFICE 


ONY too often are office equipment 
dealers likely to get into the “Desk, 
Chair and File” rut. About this unfor- 
tunate and almost inexcusable viewpoint, 
many pages have, of course, been written. 
Many cures have been formulated and de- 
scribed and no doubt tried successfully by 
other progressive dealers. 

As we see it, however, the weakness in 
these plans lies in the fact that as their 
novelty wears off, they are allowed to slide 
into disuse and the sales force is in the rut 
once more. What we have tried to do in 
our department is to remove the cause at 
the beginning and we have established an 
engineering and contract department, 
which specializes in floor coverings, 
decorations and window hangings. 

In every office furniture transaction, 





A Good Example of What 
Drapes and Floor Coverings 
Will Do to a Plain Room. 

This installation was made by 
W. G. Brown, manager of the 
office equipment division of 
the Farnham Stationery & 
School Supply Company, Min- 


How a Minneapolis 
House Keeps Office 
Furniture Business 
Out of a Rut—By 
W. G. Brown, Mana- 
ger, Office Equip- 
ment Division, Farn- 
ham Stationery & 
School Supply Com- 


pany 


some selling has to be done. It is regret- 
table that in nine cases out of ten the 
customer does the real selling. He con- 
vinces the salesman that he wants this 
chair and that desk, and no more. Too 


often the salesman inquires no further. 
Too often he does not get into the cus- 
tomer’s problem at all and misses the 





chance to be of real service to the cus- 
tomer. 

It is here that our engineering and 
contract department enters the scene. As 
each prospect arises, as much information 
as possible is turned over to the depart- 
ment and the draftsman sketches a floor 
plan. As complete a submission as pos- 
sible is prepared for the first showing— 
floor coverings, lighting fixtures, steel or 
wood partitions and drapes, as well as 
suggested color schemes and accessories. 
Even in periods of depression there is a 
certain amount of expansion and we feel 
that we cannot afford to pass up a chance 
to render every possible service and make 
every sale complete. We have found this 
service of great help in eliminating con- 
sideration of competing lines. 


neapolis, in the private office of 
A. W. Strong, president of the 
Strong-Scott Company, Min- 
neapolis. The furniture con- 
sists of a Mount Vernon desk 
and aluminum chairs made by 
the Art Metal Construction 
Company. 








POSTURE CHAIRS 


ODILY comfort while performing mental work or mental and manual work com- 
bined, promotes concentration upon the task in hand. It leaves the worker 
without depression, ready to take up other labors. Work complicated with a backache, 
cramped leg muscles or undue fatigue in any part of the body soon loses the fine edge 
of concentration, and the work suffers as well as the worker. Large concerns now 
quite generally recognize this and give attention to the posture of workers, as well as 
to other factors of health, comfort and well-being. Smaller organizations which lack 
the means with which to install elaborate precautions can nevertheless do much. Posture 
chairs for typists and accountants and all whose work requires prolonged sitting at desk 
or machine are within the reach of every concern. Posture chairs for executives are also 
provided by some manufacturers, while the principles of posture seating have wrought 
modifications in office chair design calculated to promote better health generally. 
Science and art have combined to produce the modern posture chair. 
* * * 

“Recently a series of statements by users of posture chairs in industrial plants came 
to our desk,” said a medical journal not many years ago. “All are by reputable firms 
who are large employers of labor. The statements are all worded generally, but each 
stresses the one fact, viz., that the use of adequate seating equipment has increased 
production and therefore profits. As many employees operate on a piece work basis, 
it is obvious that increased production means more money for them as well as for their 
employers.” 

A prominent manufacturer of posture chairs gives two general propositions which 
he has concluded are fundamental. First, if a man is more comfortable, he will be 
happy and will live longer. Second, if we properly control the conditions of his com- 
fort, fatigue and health, he will turn out more work at less cost to himself and to his 


employer. * * * 
ae + 








The various factors that enter into the sale of posture chairs are dealt with ex- 
tensively in the following articles by men who write with the authority of practical 


experience. 


POSTURE CHAIRS SALESMEN’S OPPORTUNITY 


E SAT down after lunch, my 

friend and I. He was sprawling 

all over his chair, even though the sub- 

ject of our discussion was correct posture. 

This friend, who is a prominent dealer 

in office furniture, reminds me very much 

of most of us who discuss in a very im- 

personal way, the ills of local government 

and seem to feel that a correction is the 
other fellow’s job. 

This friend of mine complained about 
indigestion. I know he had no idea of 
what caused this as he was very much sur- 
prised when I suggested that his habitual 
poor posture was undoubtedly one of the 
chief causes of this and other minor ail- 
ments which he had come to take as a 
matter of course. 

As the word “efficiency” has been used 
to exploit certain methods lacking that 
quality, so has the expression, “correct 
posture,” been employed by some to de- 
scribe so-called posture chairs which fail 
in certain essentials to fulfill the designa- 
tion. Nevertheless, correct posture is a 
subject to which the most efficient stu- 
dents of office management have given a 


By Paul L. Barrett, 
Director of Sales, 
Johnson Chair Com- 
pany, Chicago, Ill. 
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great deal of time and attention, and are 
still doing so. 

As far as the business world in general 
goes, the field is very largely uncultivated, 
or I might say, ready for cultivation. 
The average executive or office worker is 
heedless as to the rules of correct posture 


and also as a rule, prejudiced or resentful 
at first of any proposed change that might 
affect his daily habits in posture. 

The most successful sales in correct 
posture chairs have been made by those 
who thoroughly understand the psychol- 
ogy of the situation and who first build 
up an acceptance to a new idea in seating 
before they attempt to sell the means of 
accomplishing it 

It has always been true that those who 
make the greatest success in any line, are 
those who first understand their subject, 
secondly, understand how to present it, 
and thirdly, work industriously. 

There are certain principles I believe 
that correct posture chairs must embody 
successfully to fill the requirements, such 
as flexibility and proper seat and back 
support in all sitting positions. Given the 
proper equipment to sell, a salesman must 
master his subject, knowing thoroughly 
the ills of poor posture and what good 
posture will accomplish. 

His next step is to learn how to pre- 
sent this subject in a manner that will 
assure its acceptance. 
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Nothing 
like THIS 


POSTURE 
CHAIR 
Oates A's . 


























has ever been offered 
BEFORE! 


Now for the first time you can offer 
a POSTURE CHAIR that induces com- 
fortable, correct posture by the 
simple act of sitting in it. Just 
adjust for height. That is all. No 
bolts, screws, or springs to set, 
tighten or loosen. No complicated 
adjustments, no servicing. 


Comfort, simplicity, sturdiness 
are built in. Manufactured by an 
organization of recognized experi- 
ence in posture research, this chair 
sells on sight—at an attractive price. 


Send now for complete facts. 


ADDRESS DEPT. OA10 
Responsible dealers will be considered 


For exclusive selling rights to other than 
educational institutions. 


AMERICAN 


@ SEATING 
2 company ~ 


Makers of Dependable Seating for Offices, Schools, 
Churches, Public Auditoriums. 


General Offices: GRAND RAPIDS. MICH. 
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‘“Postur-Chair” 






- AAAA 
FIRST 
UHL — 
pioneered 
in the design of seating AN D 
for correct posture. NOW 





UHL 


sets the pace is potete of 
anatomic support, 
> andl durability and 


genuine comfort. 


Above 
No. 8500 


At right 
No. 9606-17 
“POSTUR- 

CHAIR” 


For the Office Furniture Merchant, the 
important point is this: Sedentary 
workers demand the comfort and fa- 
tigue reducing qualities of ‘“Postur- 
Chair.”” Employers and Office Man- 
agers appreciate the durable construc- 
tion resulting from UHL steel u-bar 
construction. And the dealer who 
demonstrates these points of superiority 
is in line for a dominating position in 
the field. Catalog and full details for 
stock carrying dealers on request. 


The Toledo Metal 


Furniture Company 
1558 Hastings St., Toledo, Ohio, U. S. A. 
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OFFICE APPLIANCES 





OSTURE seating is a live issue. It is 

| making sales in thousands of places 
where sales are otherwise dead. Dealers 
everywhere are making posture chair instal- 
lations in instances where they couldn’t open 
the door with just a line of *‘office furniture.” 


The reason is obvious. There is always a mar” 
ket for a product that improves HEALTH, 
relieves FATIGUE, increases EFFICIENCY 
and adds to COMFORT, The Posture Chair 
is the only one that provides these positive 
benefits to the seated worker 


It is the only type of chair that makes its own demonstration. It works for 
you eight hours a day when you have it out on trial. This fact has created a 
new technique in selling—the highly successful “Sit and Learn’’ method 
the Harter plan—the simplest kind of specialty selling. 


Write for complete information on the Harter plan. There is still some open 
territory for alert dealers—the type who are making sales the Harter way. 


THE HARTER CORPORATION, STURGIS, MICHIGAN 


Rm 


No. 76 —DeLuxe Posture Chair for No. O517T Swivel Posture No. 0522T—-Swivel Posture Chair 
Executives Stenographic Chair for High Work 


HARTER 


Manufacturer of the Only Complete Line of Metal Chairs 
in America—Posture Chairs for Every Seated Occupation 
Metal Chairs for Offices, Factories, Hotels and Institutions 

Also the Famous Harter Handistands. 
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Too many failures have been due to 
the fact that a salesman will push his 
product forward and expect it to do all 
the selling without first preparing the way 
himself, for after all, a chair or a machine 
is limited in its capabilities. It cannot 
point out its own features and advantages. 
That is the job for the salesman. At best, 
the chair can only do what it was made 
to do. It can complete the demonstration 
by satisfactorily performing its service, 
but it cannot perform the functions of 
the salesman, whose job it is to see that 
the door is open and the way clear for 


PRINCIPLES 


Note.—Mr. Stewart differs slightly with 
another writer on posture chairs with reference 
to the time allowed for trials. Mr. Evans of 
Kansas City permits a maximum trial period 
of thirty days and finds it successful. Fol- 
lowed up at weekly intervals the period may 
terminate at any time within thirty days. Mr. 
Stewart prefers a trial of ten days, which, of 
course, does not permit so many follow-ups, 
but closes the deal one way or another more 
quickly. 


 ipaeer ena seating of office or factory 
employees is of prime importance, 
both to worker and employer. Correct 
seating of employees should be given the 
same consideration that is now given to 
the proper lighting and ventilation of the 
present day office or factory building. 

One cannot expect efficient service from 
employees when they are not comfortably 
seated. The average office chair or stool 
decreases the efficiency of workers, in our 
opinion, at least twenty-five per cent! 
With a constantly increasing overhead ex- 
pense, executives are trying to find ways 
of increasing production or reducing ex- 
penses in some form. Posture chairs will 
help solve the problem. 

We find office workers only passively 
interested in correct seating, when ap- 
proached on this subject. This, in our 
opinion, is due mainly to a lack of knowl- 
edge of what correct seating will mean to 
them from the standpoint of health and 
comfort. 


the actual demonstration of the product. 

Like all good jobs, there must be a be- 
ginning and I think many times that sales- 
men lack the knowledge of how to begin, 
and this will, many times, keep a good 
man away from an excellent chance to 
cash in on his sales ability. 

I believe that he should start his work 
on his best account, a customer whose con- 
fidence he has. Persistency and earnest- 
ness are the keynotes of advertising and 
if he is persistent enough and earnest 
enough, a customer will sooner or later be 


sold by his argument and the way is 
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opened for an actual demonstration of his 
line. 

As he makes good on these initial sales 
efforts, his field broadens and he becomes 
then, efficient in that line because he 
has first mastered his subject, mastered 
the art of presentation, and has found a 
way to begin. 

A big field awaits just such office fur- 
niture salesmen who will specialize on 
correct posture and who will secure as 
merchandise the means of guaranteeing 
correct seating. Our own experience has 
proved this to be true. 


OF POSTURE CHAIR SELLING 


Some Suggestions by 
E. N. Stewart, Vice- 
President, Stewart 
Office Supply Com- 
pany, Dallas, Texas 


_ - 





Mr. Stewart 


To be successful in selling posture 
chairs, one must follow the age-old prin- 
ciples of salesmanship: 

First, KNOW YOUR CHAIRS. 

Second, Know the APPLICATION 
of your equipment to your prospect’s 
needs. 

If you do not know your chair, you 
cannot interest the prospect. Unless you 
have made a survey of the prospect’s re- 
quirements, you cannot make the applica- 
tion. 

Make a survey of seating conditions in 


the offices or factories you call on from 
day to day, making notes on each call that 
will be of value to you. With this infor- 
mation, you are ready to call on the pros- 
pect with a definite plan of procedure in 


mind. This plan does not take a great 
deal of time during working hours, as all 
the preliminary work can be done after 


business is over for the day. Go to the 
office man and head stenographer, 
and through them, if possible, to the 
workers themselves. Generally speaking, 
this can be accomplished very easily by 
working through the users themselves, if 
possible. 

Put chairs on trial freely where you 
have interested prospects. Otherwise, do 
not do so. Fallow thets closely, and do 
not neglect them. If the sale is not made 
in ten days, take your chair or chairs out. 
Long drawn-out trials will kill your sales! 

A well-selected mailing list—not large 


—is another effective means of getting 
business. Secure the names of the in- 
dividuals in charge of the largest number 


of workers (these are generally the office 
managers) and follow up at least after 
the second mailing. This paves the way 
for you to call. 

Last, but not least--KEEP A FOL- 
LOW-UP FILE on your desk, and use 
it when you make an appointment with 
a prospect. BE THERE ON THE 
DAY AND HOUR SPECIFIED. 


PROFITS IN POSTURE CHAIRS 


esa in any undertaking may 
usually be measured by the amount 
of effort that is put forth. Success in 
selling posture chairs requires a consider- 
able amount of work without much re- 
sult appearing at first. The market must 
be created to some degree and while pos- 
ture chairs may not all have the beauty 
appeal which some users desire, they are 
certainly the abode of comfort to anyone 
who must sit while doing his daily work. 
Many thousands of posture chairs have 


By William J. Evans, 
Evans Office Equip- 
ment Company, 
Kansas City, Mo. 


been bought, but not so many have been 
sold. We have found in more than half 
the cases where a chair is placed on ap- 
proval and properly adjusted to the 
worker, it will be bought within a period 
of thirty days. 

This seems like a long time, but we 
keep up our stock so that we are always 


fully prepared to provide for trials and 
to fill at once such additional orders as 
may arise at any time. We find this 
method profitable and have gained thereby 
many profitable and lasting business con- 
tacts. 

When making calls from office to office, 
our salesmen have obtained gratifying re- 
sults by taking along a posture chair of 
the better grade for demonstration. Such 
demonstrations result in many oppor- 
tunities to put chairs in on trial among 
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the secretaries of head men, who in most 
cases occupy the key position with regard 
to posture chair sales. 

We find that when posture chairs are 
properly adjusted they are a source of 
comfort to those who are doing office 
work all day. In outright sales and in 
trials we make at once such adjustments 
as appear to be neecssary, then call back 
in a few days to see if the chair is fit- 
ted satisfactorily and to make such minor 
adjustments if any are needed as will 
perfect its performance. We make it a 
point to inquire the user’s reaction to the 
posture chair, particularly in cases where 
one has been accustomed to the old- 
fashioned standard chairs with large seats. 

In closing sales of chairs which have 
been left on trial, care must be used to 
avoid the suspicion of attempting to force 


the sale. Prospective buyers justly resent 
such tactics. We make a call each week 
during the trial period, at the end of which 
we usually find that the prospective cus- 
tomer is ready to become a purchaser and 
that little remains to do except to send 
the bill. In many cases a trial of one 
posture chair will result in the sale of 
several in the same office. 

In the case of a considerable installa- 
tion of posture chairs, the head of the 
company is often the one finally to pass 
upon the matter rather than the purchas- 
ing agent. He must be called upon and 
shown the benefit to be derived from the 
use of posture chairs by desk and office 
machine workers. He must understand 
how the use of the chair tends to mitigate 
fatigue of body and how it lessens the 
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tendency of the operator to certain ail- 
ments which are aggravated by wrong pos- 
ture long continued. The chief is almost 
without exception a person of more than 
average intelligence and information and 
will be quick to understand that the sales- 
man has something real and worth going 
into. More than that, at the start no 
salesman can possibly ask. To such men 
we can drive home the economy of healthy 
nerves in sound bodies. Out of such con- 
tacts we derive much benefit ourselves, 
and try to give as much as we receive. 

The cooperation of the manufacturers 
is very helpful, of course. Our experience 
has been with the Harter Corporation, 
who are always willing and ready to lend 
a helping hand in the sale of their prod- 
ucts and it all works out like a happy 
family with profits for everyone. 


POSTURE CHAIRS TO INFLUENCE OFFICE 


g* YOU will look around you the 
next time you visit an office, you will 
observe that a considerable percentage of 
the girls are sitting on the front edges of 
their chairs. Neatly all of the chairs used 
in offices have been manufactured by men 
for the use of men. There is practically 
nothing on the market intended for the 
exclusive use of the feminine members of 
office staffs. This thought occurred to us 
some years ago. We made the suggestion 
to several chair manufacturers, and they 
agreed with us, but were unable to de- 
sign anything that would meet the situa- 
tion. 

Just about this time we found that a 
group of doctors in Pittsburgh had de- 
signed a chair for the use of pupils in 
schools. This chair had a deep saddle 
seat, and the back was shaped so that the 
pupils would sit in balance with the 
proper back support. The chair described 
had four legs, and we had the factory put 
on four large casters, making the distance 
from seat to floor 1814 inches. We in- 
troduced this chair in our territory as a 
posture chair for girls. We sold about 
1,500 of them, and while no adjustments 
were possible, they gave satisfaction and 
seemed to be better than anything else on 
the market at that time. 

Later on we became interested in the 
Do/More posture chair, and after care- 
ful study we decided that this chair had 
advantages in the form of adjustments 
for both height and back which made it 
superior to the one we had been han- 
dling. 

However, we have put most of our ef- 
fort into selling the four-legged chair, be- 
cause a swivel base is heavy for a girl to 
move around, even with good casters. 
With an easy working caster we find that 
the leg chair turns with sufficient ease for 


CHAIR DESIGN 


By G. E. Stimpson, 

The G. E. Stimpson 

Company, Worcester, 
Mass. 
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practical use, and there is not the danger 
of damaging shoes because of the operator 
not knowing exactly the position of the 
base legs. Also, the selling price of the 
leg chair is considerably less than that of 
the swivel chair. 

We explain to the office manager, pur- 
chasing agent, or to the girls themselves 
that the chair is fitted to the girl just like 
anything she purchases for ~ am 
clothing, shoes, hats, etc.—which makes 
it individually hers. This is very appeal- 
ing to the girls. 

Sitting in an upright position promotes 
better digestion and better breathing. 
Properly seated operators will be less tired 
at the end of the day than those not cor- 
rectly seated. The ever-present back sup- 
port keeps the muscles relaxed so that 
there is much less fatigue at the day’s end 
than there would be if the back muscles 
had to be tensed to support the weight 


of the torso. It is also to be noted that 
the use of the posture chair encourages 
the habit of correct posture. This is a 
point which never fails to interest the 
girls to whom posture chairs are demon- 
strated. It is interesting to note that the 
use of the posture chair has often been 
beneficial to persons who have trouble 
with their backs, because the lower end of 
the spine does not rest on the seat of the 
chair, and there is consequently no pres- 
sure at that point. 

We have found that the best method 
of selling the posture chair is to put it in 
the prospective purchaser’s office on trial 
for a period of ten days. Almost every- 
one is willing to give the chair a proper 
trial, it being understood, of course, that 
there is no obligation to purchase it. But 
in almost every case after a girl has used 
the chair for the time mentioned she 
wants to keep it. We have encountered 
instances where the girl was willing to 
pay for the chair herself when her em- 
ployer refused to purchase it. 

Even in these times it is easy to sell the 
posture chair. By getting people inter- 
ested in the health feature we are able 
to sell chairs to many who had no inten- 
tion of buying additional equipment. In 
some cases we have made allowances for 
old chairs which were in good condition 
and which we could dispose of at a profit 
through our furniture department. 

We have distributed circulars describ- 
ing the posture chair to the offices in all 
the larger buildings by sending Western 
Union messengers who handed them to 
the girls in the offices. This service cost 
us featy cents an hour, which was less 
than mailing charges would have been. 
Also, we ran two-inch advertisements in 
the morning and evening local papers, 
and on the days that these advertisements 
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STURGIS 


POSTURE CHAIRS 


| @ EASY TO DEMONSTRATE 

| @ EASY TO SELL 

@ A SMALL STOCK ON HAND 
@ WILL SURE PAY YOU WELL 








No. 500 
STENOGRAPHIC 
MODEL 





No. 275 
SECRETARY 
MODEL 
(ALUMINUM BASE; SPRING SEAT) 





Dealers everywhere like the Sturgis line be- 
cause it is complete, its adjustments do not 
require tools; every model is a true Posture 
Chair; and finally, it is strictly a Dealer’s Line. 


Write for Copy of Our New 17-Page Catalog 


Sturgis Posture Chair Co. 


| STURGIS, MICHIGAN 














The New 


B. L. Marble 


Catalog No. 35 


embraces a compact but complete line gauged to the 
present day demands of modern business . ... a line 
carefully planned with two important purposes in mind— 
to help dealers sell more office chairs and to enable us to 
make prompt shipments. 


NEW MODERATELY-PRICED UPHOLSTERED 
CHAIRS 

whose attributes are quality and attractiveness ... . par- 
ticularly Nos. 1702 and 1702'/2, 2806 and 2806/2 agp 
represent unusual values. Other new designs in Executive 
and Club chairs, Davenports, Posture chairs and all-wood 
chairs round out the new book. 


OUR CORRECT POSTURE CHAIRS 


are illustrated and described on Pages 34 and 35. This 
new Posture group has been expanded to cover all re- 
quirements and features our new seat bumper made of 
live rubber. Our Posture chairs are anatomically correct 
in design and are equipped with all necessary adjustments 
but free from unnecessary contraptions. These 
chairs, effectively displayed, will secure orders. 


NEW SWIVEL CHAIR MECHANISM 

featuring the two most outstanding improvements in many 
years .... our shock absorber and rubber core safety 
device (patents applied for) available only on B. L. 
Marble Business Chairs. Write for full information. 


DEALERS who have not received the new catalog are in- 
vited to write for their copy and for details of our selling 
cooperation and designing facilities. Inquiries are so- 
licited from dealers in other countries who are in- 
terested in securing the benefits of our experience 
in the efficient handling of export shipments. 


THE B. L. MARBLE 
CHAIR COMPANY 


BEDFORD, OHIO, U. S. A. 
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What is 


DO/MORE 


Educational Service? 


Beginning with the first Do More, this Company has 
maintained a research organization to discover the relation of 
elexiathaamesielele me lile Monte Meco ll Matti (aeleyil Me) Meolmolthnrtimecehe 
its effect on health, on comfort, and on production in 
Telthicaw 

Supervised by J. R. Garner, M. D.. recognized inter- 
nationally for his original research and practical develop- 
ments in health seating. this department has co-operated at 
all times with health.and medical associations, plant engi- 
neers and physicians, to develop the most healthful types of 
seating, and to educate the public to the harmful effects of 
poor posture. and the beneficial effects of good posture. The 
results of these studies have been disseminated through the 
printed word, through anatomical films. through exhibits 
at medical, health and business meetings. and by word-of- 
nileleieo mde) cel ttsdel DloMm\y oleae Men thelzemilalemelacrtely lees Mm com tol: 
employer andemployee. Do More has pioneered this effort, 
and as a result the American public is posture conscious. 

The Educational Service of Do/More alone has the 
stamp of approval of health and medical associations. 

OM olceltt-semeelamacucl-dilyze mr ltiaelea a ake) MidelL ae steltierlareyr! 
Service. Do More seating commands consumer acceptance 
to a degree that makes an agency highly desirable and profit- 
able to the holder of a franchise. Dealers are aware of this 
prestige, as the following paragraph from a letter written by 
osiTame) Mi Gole) (e(aiamlilemelcian erlehu si Morelia wii cae milil oleae til: 
Slamiieielesy 

“Do/ More Chairs are not new to us in this territory. We have 

seen and will admit have marveled at the progress which 

vou have made in selling Do More Chairs: and being “dyed-in 


the-wool furniture people. =O much more have we Tih ilate (al 


Desirable territory is still available to aggressive dealers. 


DO/MORE CHAIR COMPANY, INC. 


90! Monger Building, Elkhart, Indiana 
Affiliated with 








Pan-Saip Do More Cua Co. Lrp. Posture Researcu Core. Do More Cua Co. of Canapa 
London. England Chicago and Elkhart Poronto. Ontario 
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appeared we had special window displays 
showing different models of posture 
chairs. 


We doubt if the newspaper and cir- 


cular advertising sells many chairs, but 
we feel that our advertising makes it 


easier for our salesmen to get the chairs 


in on trial. 
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We believe that the pioneer work that 
has already been done on posture chairs 
will eventually bring about the re-design- 
ing of all types of office chairs. 


GOOD POSTURE PAYS BIG DIVIDENDS 


OOD posture pays big dividends, 

first to the individual in_ better 
health, second to the employer who re- 
ceives better and more intelligent service 
from his employees, and third to the 
dealer in posture chairs who is alert to 
the possibilities inherent in selling the 
principle of correct posture. 

Perhaps from the merchandising angle, 
the third point should take the first posi- 
tion. Selling good posture, which of 
course involves the sale of equipment that 
will tend to induce proper posture, un- 
doubtedly pays big dividends, both di- 
rectly on the chairs sold, and indirectly 
in the high degree of customer satisfac- 


By L. E. Fisher, The 
Wagner-Henzy- 
Fisher Company, 
Cleveland, Ohio, 
Dealers in the Uhl 
Line of Posture 
Chairs for the Past 
Eleven Years 


tion in an investment that provides more 
healthful working conditions and in- 
creases the general efficiency of employees. 

As dealers we have sold posture chairs 
for more than eleven years, and we know 


that this specialization has helped to ex- 
pand every branch of our business in ad- 
dition to building up a very nice steady 
repeat business in posture chairs. Again 
there is the factor of indirect dividends. 
The influence of posture chairs upon the 
other departments of our business is in- 
valuable. —— indirect returns can- 
not be computed accurately, they never- 
theless play an important part in the gen- 
eral affairs of a business. Our experi- 
ence convinces us that posture chairs rate 
a high place in the record of those ele- 
ments which contribute to the building 
and maintaining of a retail office furni- 
ture business. 


SELLING THE POSTURE CHAIR 


as SELLING the posture chair some 
knowledge of human anatomy is im- 
portant. The salesman who knows the 
structure of the human frame, its bones, 
muscles and nerves, and the circulation 
of the blood, has an advantage over the 
salesman not so equipped and over the 
customer, who, in most cases, knows 
nothing about such subjects. The story 
of how the posture chair is built to con- 
form to the human anatomy; how its use 
relieves needless pressure on the nerves 
and muscles of the back and thighs; how 
it invites the proper position of the back 
and shoulders, relieves constriction of the 
chest and permits the free circulation of 


the blood, are good talking points, val- 


uable to the salesman who has made him- 
self a smart anatomist as well as a master 
of the features of the chair he sells. We 
are pointing out a somewhat ideal state. 
Few salesmen are expert in anatomy, but 
there are many tx posture chair sales- 
men. Nevertheless many would be more 
effective in selling if they had knowledge 
apart from the inanimate features of the 
posture chair. In selling chairs as in sell- 


ing other things the watchword is “Know” 
—know all that can be discovered about 
every aspect of the subject. Be intelli- 
gently curious. 

Some manufacturers are able to supply 
anatomical charts for use in connection 
with posture chair selling, with explana- 


tion of the points to be brought out in 
demonstration. 

The salesman should know the right 
chair for a given use; know its construc- 
tive features; why it will give the maxi- 
mum of service and the minimum of dis- 
comfort, and should be able to demon- 
strate how, with its adjustable features, 
it can be adapted to people of different 
height and type of physique. These 
problems are being solved every day by 
posture chair manufacturers. 

In selling a typist’s outfit the posture 
chair should come first since it is going to 
be the operator’s daily abode and respon- 
sible for her health and efficiency for an 


indeterminate time. 





Installation of Harter Posture Chairs in the Hiram Walker & Sons, Inec., 
The young women in the picture are bottling, labeling and affixing revenue stamps 


of Progress. 


to thousands of miniature bottles containing Hiram Walker & Sons’ most famous product. 


Exhibit at A Century 
The 


chgirs are of the factory type finished in copper to match the other equipment. 














WHEN INTURMION HELPED THE SALE 


EVERAL months ago I received an 

inquiry requesting a quotation on of- 
fice furniture. The furniture consisted of 
approximately sixty desks and one hun- 
dred forty chairs. The request specified 
a particular manufacturer’s desk or its 
equivalent and this same thing applied to 
the chairs. The order was to let in 
two parts, one part in the amount of ap- 
proximately $1,000 and the other part in 
the amount of approximately $4,000. 

Upon investigation I found that the 
furniture would be purchased by the pur- 
chasing agent upon the recommendation 
of the two departments that would use 
it. I contacted the two departments for 
whom the furniture was intended, going 
over the proposal in detail and then sub- 
mitted our proposal to the purchasing 
agent. Bids were received by the pur- 
chasing agent at the specified date we a 
nounced to those who were interested 
enough to be present. A tabulation of 
the bids showed that there was very little 
difference between our bid and two other 
bids on furniture which met with their 
specifications. This meant that properly 
directed sales effort would be necessary 
particularly in view of the fact that one 
of the companies was somewhat close to 
the purchasing agent and had supplied 
considerable furniture to him previously. 

Feeling that the award on this order 
would be the result of the recommenda- 
tion of the two departments involved I 
again contacted these departments and 
went over in detail our construction and 
the application of our furniture to their 
particular job. 

About two weeks elapsed during which 
time I kept informed as to the status of 
the job. Finally late one afternoon I 
learned that the bids had been sent from 
the purchasing department to the audit- 
ing department for consideration and rec- 
ommendation. 

I immediately interviewed Mr. A. and 
was told that the bids were in his posses- 
sion and that the following morning he 
would go over all of the bids in detail 
with the two department heads and would 
probably make a recommendation at that 
time. I asked if it would be possible for 
me to be in his outer office, making the 
plea that something might come up rela- 
tive to our bid which I could explain to 
them in detail. He stated that it was not 
supposed to be generally known that his 
department was considering the furniture, 
but as long as I was on the job it would 
be all right for me to remain in the outer 
office, but I could not do any sales work 
with him or the other department heads. 
This, of course, I agreed to, and was in 
the outer office at 9:30 the following 
morning. 

Mr. A’s inner office was built of glass 


The Will to Follow 
Through, and a 
Shrewd Conversa- 
tion with a Stranger, 
Clinch Important 
Furniture Sale— By 
Jack Sheean, The W. 
B. Read Company, 
Bloomington, Ill. 














Mr. Sheean 


partitions. About eleven o’clock he and 
four other men entered his office and I 
could see that they were considering the 
furniture bids. I identified four of the 
men, including Mr. A, but the fifth man 
I could not identify, neither could I find 
out from any of the employees in the 
outer office who he was. The fifth man 
seemed to be very friendly with the other 
four men and went in and out of their 
private offices at will. The thought came 
to me that he might be a competitive sales- 
man and I felt if he were that our chances 
of securing the business would be poor. 
About twelve o'clock they came out and 
Mr. A informed me that they were going 
to lunch and that they would be back at 
1:15 at which time they would make a 
decision. During the noon hour I made 
a mental check of the things I had done 
on this job and I was unable to find where 
I had overlooked a single bet. I had in- 
terviewed all of the department heads 
and had gone over our bid in detail as 
well as construction details with all of the 
interested people but the fact that this 
fifth man, who was unknown to me, 
seemed to be taking an active part in this 
was rather disturbing and I determined 
that I would contact this man before they 
went back to the office at 1:15 in an effort 
to learn who he was. 

I was back at ten minutes to one, and 
at one o'clock they started to return. The 
first to come back was the unknown fifth 
person. As he was even with me I arose 


and asked him if he had a match. He 





gave me a match and before he could get 
away I asked him if he had read about 
the insolvency of the Peoria Life Insur- 
ance Company, which I had just finished 
reading in the Tribune. This opened the 
conversation and I then asked him if he 
was an office furniture salesman, and sup- 
plemented the question with the remark 
that if he was I thought I would pick up 
my brief case and leave as he seemed to 
have an entree with the department heads 
which I could not hope to have. This re- 
mark met with a favorable reception. He 
assured me that he was not a salesman, 
but was president of the D. Company of 
Chicago, and that he was making a per- 
sonal visit among his friends. He then 
became somewhat interested in me and 
asked my line. I informed him that I 
was representing our company on a fur- 
niture requirement which was being de- 
cided by the four men with whom he was 
visiting. He asked me the name of the 
company and then stated that perhaps he 
might be of some assistance to me, to 
which I replied that I would be very grate- 
ful for any assistance that he could give. 
By this time the other men had returned 
to the office and the fifth person, whom I 
shall designate as Mr. E, went into the 
office where they continued the confer- 
ence on the furniture. In about ten min- 
utes Mr. E came out and said that it 
looked as if I would be favored with the 
order for $1,000 but the larger order for 
$4,000 was going to a competitor. He 
stated that it was just a toss-up. We were 
about $90.00 higher and as the specifica- 
tions in general seemed to be about the 
same, they could not justify this differ- 
ence. 

I had checked over all of the specifi- 
cations and I knew that the $90.00 differ- 
ence came in the Executive desks which 
were specified and that we had given them 
a much better desk than the competitor. 
I asked Mr. E if he would do one of 
two things. Either have the purchasing 
agent take into consideration the fact that 
we were giving them a much higher grade 
Executive desk than our competitor or 
have this item of Executive desks, of 
which there were three, removed from the 
bid. This would throw our bid $20.00 
lower than our competitor. I also in- 
formed Mr. E that the specifications on 
the Executive desks were somewhat vague 
and we had bid on high grade Executive 
desks according to our previous conver- 
sations with the department heads. Mr. 
E returned to the inner office and from all 
appearances, he immediately took charge 
of the situation, pointing out these vari- 
ous facts to the department heads. 

This discussion lasted about twenty 
minutes, when Mr. E came out with a sat- 

(Turn to page 105, please) 
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EMPIRE FOLDERS 
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One More Proof of the 
Value of the “Y and E” 


Franchise. 


Time has proved every claim we ever 

made for Empire Folders. Thousands of 
dealers and hundreds of thousands of satisfied 
users will tell you why they prefer the Empire line. 


A few exclusive territories are still available. 


YAWMAN »»? FRBE MFG.(. 





955 JAY STREET ROCHESTER, N. Y. 

Steel and Wood Filing Cabinets .. . Steel Desks . . . Steel Shelving . . . Safes 

Office Systems and Supplies . . . Visible index Equipment .. . Bank and Library 
Equipment 


OFTEN IMIFATED ~ NEVER DOUPL ICA 
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D O re 9 T Sell Your Customers a FALSE FRONT 


in Low Priced Desks » » » » » » » 


No. 761-F 





Sell them known values in honestly made Alma Desks, which come in 

the low price range, but which are genuine values through and through— 
Sturdily constructed to give lasting satisfaction; not merely false fronts, 
with outside eye-eppea!. 

The Number 700 line is a new addition to our Commercial Series having plenty of price- 

appeal without departing from the well known Alma principle, “G esks for Little 

Money." Write for prices. 


ALMA DESK COMPANY 


HIGH POINT, NORTH CAROLINA 








WE DO OUR PART 














BOLING OFFICE CHAIRS 





No. 6110 


The thoroughly tested Number 6100 Series represents 
an Exceptional value in turned post design, and is an 
excellent exemple of the reason dealers Everywhere 
heve come to rely on the ready Sele and Customer 
Satisfaction found in Boling Office Chairs. 





HIGH POINT BENDING & CHAIR COMPANY— _— sILER CITY 


Seld Together and Shipped in POOL CARS with MYRTLE and ALMA Desks North Carolina 
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Our Most Important Announcement 
imn 5 years=! 





No. 3461-F 
60 x 34 


The No. 3400 Suite 


DICTATED BY THE TREND OF THE TIMES, this 

New Myrtle Series has been developed with every 

detail designed to create renewed life and energy 

in retail sales. 

It is merchandise that will make a bright spot on 

your floor for prospective Fall business. Made in 

complete range of sizes for every office requirement 

—every piece equal to the most rigid comparisons. 

We say again, this is our most important announce- a 
ment in three years. Write for prices and details— : 
number 3400 series. 


MYRTLE DESK COMPANY 
yoy HIGH POINT, N. C. 


pESks | 









S veep 


DESKS 


GOOY 


WE DO OUR PAR? MYRTLE 
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leaders in this field. 


INDIANA 
DESK COMPANY 


JASPER, INDIANA 


Teacher’s Desk No. 640 
30x54 


For the past thirty years we have success- 
fully manufactured a very complete line 
of teacher’s and school desks, tables and 
special furniture and are today regarded as 


We have equipped some of the largest tion upon request. 
schools in all sections of the country to the ’ 
entire satisfaction of the respective School We are working in conjunction with the | 
Boards and Architects. | 


If your trade requires any item not shown ments, giving the dealer the advantage in 
in our catalog or if any special features are the saving of freight. | 
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desired, we will gladly give you our quota- | 


New Indiana Chair Company, which en- 
ables us to make up complete car ship- 















New 
Indiana 


Chairs 


No. C-301 


Build up your office furniture sales with new 
designs and better service. This is a line with 
quality built in throughout and real sales features 

the more you tell, the more you sell. Solid 
walnut, quartered oak or birch. Recent catalog 
and full details on request. 


New Indiana Chair Company 
JASPER, INDIANA 


Pool your chair shipment with Indiana Desks, improving the 
service and reducing the expense. Ask us for facts and figures. 

















SHER-MAN STANDS 


Top Notch 
Quality— 


The Most Economical 






They satisfy discrimi- 
nating business men, 
making office machines 
available for more 
people, placing them in 
best production posi- 
tion, saving office space 

-in short serving all 
the details that total 
perfect convenience. 
Electrically welded 
tubular steel— 
stronger, lighter, 
cleaner—a record of 30 years’ high grade service. 
Your choice of flush or raised shelves, either or both 
sides. 


Dealers in first quality machines and furniture in- 
clude Sher-Man Stands to make theirs a wholly high 
grade service. Full information on request. 


Sherman-Manson Mig. Co. 
621-631 S. Kelmar Avenue Chicage 








CN 
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ASH-AWAY 


Reg. U. S. Pat. Off.—Patent Granted 


SMOKE - igs 





Trophy $5.00 


Are 
Regular 


Office 


Equipment 








Servatray $5.00 








RAPIDLY increasing 
use affords a profitable 
market for you. Take 
advantage of it. ASH- 
AWAYS are popular. 
They dispense with ashes, fumes, fire 
Airtight 
All metal 
Choice of several colors, 
And they're 


hazards, cigarette burns. 
receptacle, easily emptied. 
construction. 
with chromium trim. 
reasonably priced. 
ASH-AWAYS assure you a generous 
profit. Order a few and see how 
quickly they sell. Send for literature 
and trade discounts. 


The Nagel-Chase Mfg. Co. 


Chicago, U.S. A. 


2813 N. Asbland Avenue 


Victory $2.00 


Ideal Table 75c & $1.00 
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COLUMBIA 


SATISFACTION 
IN SELLING 


There is a satisfaction in selling Columbia 
products which dealers and their salesmen ap- 
preciate most of all when they are talking to 
prospective buyers. 


If a buyer acknowledges the superiority of 
the Columbia Standard line, but states that his 
budget calls for a smaller expenditure, the 
Apex Commercial, Colonial Utility or Atlas 
non-suspension lines can be recommended both 
for lower price and permanent satisfaction. 


If a buyer describes a particular filing situa- 
tion for which he desires equipment, several 
ways of meeting it will be possible, owing to 
the surprising variety of Columbia products. 
Four lines offer not only a choice of grades, but 
a surprisingly wide range of units for all stand- 
ard purposes. 


This quality and variety, combined with un- 
failing service and cooperation, result in con- 
tinued satisfaction for the dealer in handling 
Columbia products. 


We invite requests for further information 
about Columbia products and service. 


Columbia Steel Equipment Co. 
Office and Showroom 
Lineoln-Liberty Building 
N. E. Cor. Broad & Chestnut Sts. 

P. 0. Box 2244 Philadelphia, Pa. 
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TODAY—The Cards Are Stacked in Favor of the 
DEALER with the COMPLETE STEEL EQUIPMENT LINE 
and that means— 
































Mm vockers 
& 

The big A-S-E line of cabinets, ASE TRANSFER CASES 
lockers, transfer cases, etc.. 


gives the alert dealer a sales 
SHELVING, FILES, 
TYPEWRITER STANDS 

















opportunity tuned to the 
buying habits of today. 











With the A-S-E line, a wide range of needs 
for models, types, and price can be met. 
Kvery member of the A-S-E line is in- 





telligently designed, honestly constructed, Write today for complete details on the big A-S-I 
and priced to leave a profit for the dealer. line of office equipment. 


ALL-STEEL-EQUIP COMPANY 


Incorporated 


600 Griffith Ave. "4 Aurora, Illinois 
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(When Intuition Helped the Sale 
Continued from page 98) 


ished smile and informed me that he 
thought everything was all right. In a 
few minutes Mr. A came out and said 
that we were to be favored with both or- 
ders in amounts of $4,000 and $1,000. 
After thanking Mr. A I looked up Mr. 
E and expressed to him my appreciation 
for what he had done and asked why he 
had taken this interest in me. He stated 
that he had been a salesman for twenty 
years and his sympathies were always with 
the fellow on the firing line and that in- 
asmuch as no one else had apparently fol- 


lowed the job all the way through as I 


had done, he decided to throw his in- 
fluence in my favor. 

I not only secured these two orders for 
$5,000, but received subsequent orders 
amounting to $8,000 from this customer, 
which we would not have received had we 
failed to secure the original orders. 

The moral of this experience is one 
which has made a lasting impression. In 
analyzing this I realized that I had done 
everything a salesman could possibly do 
to secure the business. I had contacted 
all of the various departments and fol- 
lowed the job aggressively. Yet all of 
this work would have gone for nothing 
had I not felt that in some manner the 
man whom I contacted and who later 
turned out to be Mr. E could help me. 
As stated previously I had no tangible 
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idea when I contacted him that he could 
be of any assistance, but intuition seemed 
to tell me that in some way or other he 
might assist me, and as it turned out he 
was of considerable help. 

I believe that many sales are decided in 
just this manner, that is, by the idea that 
originates just about the time the sale is 
consummated. There are perhaps other 
salesmen who have instances similar to 
this, but to me this was by far my most 
interesting sale. I believe that it illus- 
trates very decidedly the point that in 
sales work as in sports the breaks go to 
the team or man who makes them by fol- 
lowing through all the way and the man 
or team who secures the breaks almost 


invariably comes out on top. 


MAKING THE PROSPECT STEEL MINDED 


N old saw says: “He who serves 
best, profits most.” And after all, 
we are in business for profit. Which be- 
lief led, after months of consideration, to 
our choice of steel furniture for our major 
selling effort. Investigation convinced us 
that steel desks and tables are both better 
and more economical for the user. 

That was in 1929. Our first move was 
to equip our own offices completely with 
steel. And for our first major prospect, 
we picked a large firm who had not a 
steel desk or table, although using steel 
files, storage cupboards, shelving and 
lockers. 

After much effort, we secured permis- 
sion to demonstrate “Berloy” steel desks 
and tables tc the officials of this firm— 
even the president consenting to attend. 

With the assistance of The Berger 
Manufacturing Company, we planned our 
demonstration carefully, going over ore 
point until we had the “story of steel” 
logical order. 

Fortunately, our customer set aside a 
large room for the demonstration—fortu- 
nately because we had taken along an en- 
tire truck load of steel—a flat top, double 
pedestal desk; a Clemco desk; a drop-head 
typewriter desk; a salesman’s desk; two 
office tables; and perhaps the most im- 
portant, two parts of a desk—a complete 
pedestal and a desk top. 

The desks and tables were arranged op- 
posite the door, so that those entering 
would at once be impressed by the sturdy 
beauty of steel. 

Starting our demonstration with the 
double pedestal, flat top desk, we laid a 
lighted cigarette on its waxed linoleum 
top—asking if any desk they now owned 
would stand such usage. 

Opening the large file drawer, we stood 
inside it—then with one foot placed our 
entire weight on the drawer handle of the 
open drawer—demonstrating that even 
such strain could do no damage. 


Some Considerations 
on Selecting the Line, 
and a Lively Word 
Picture of a Demon- 
stration Which Made 
an Important Sale— 
By Hugh Kline, The 
Rogers - Miller Com- 
pany, Canton, Ohio 











We explained how the spring at the 
back of the center drawer keeps the lock- 
ing mechanism released, eliminating the 
usual banging and pulling to open other 
drawers. 

We showed the ease of interchanging 
any of the drawers to either pedestal, top 
or bottom position; pointed out that all 
box drawers are slotted for dividers— 
making possible their easy conversion into 
card file drawers; the sway stops in the 
large file drawer, and the ease of conver- 
sion from letter to legal size was an ap- 
preciated convenience. 

Banging an old chair repeatedly 
against the desk legs vividly proved that 
even the hardest abuse would produce 


no splinters to cause havoc with the 
ladies’ hose—and no ugly mats on the 
enameled surface of the desk legs. 

Then for the grand finale, we placed 
four blocks of wood, about the size of 
paving blocks, under the four outside 
legs of the double pedestal desk—and had 
seven large men stand in the center of the 
desk. Each of our prospects was asked 
to examine the top for sag—and the 
drawers for ease of operation. 

Then the careful examination of the 
desk top and pedestal made plain why a 
steel desk can stand such punishment— 
convincing proof that bale will be prac- 
tically no upkeep for years to come. 

Of course, the firm became “steel 
minded” on desks and tables—as they 
had been on files and cupboards and 
shelving. An initial order for over $3,000 
has been followed by one or more steel 
orders practically every month since—and 
that was more than four years ago. 

Steel desks cost no more—first cost— 
than comparable desks of other materials. 
There is practically no upkeep on steel— 
but what a difference in resale values! 

Last week we had occasion to appraise 
a number of desks for resale—no steel 
desks among them. If the owner secures 
20% of the original cost of these desks 
he will be fortunate. The same week we 
sold one of our own steel desks that had 
been in daily use for nearly five years— 
for 80% of its retail price—and the cus 
tomer hauled it himself! 

We follow the same procedure in sell- 
ing files, lockers, storage cupboards and 
shelving as we do on desks. There are 
many good talking points about each 
article and if you tell your’ story in logical 
order, you will overcome any sales resist- 
ance. 


Every order must be clean cut. Rather 


(Turn to page 108, please) 
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Jasper Chair Company's Swivel Chair No. 844, made of 
solid American walnut and upholstered in genuine leather 

Dixie Vealskin and New Eagle Grain at list; Full Top 
Grain for a few dollars more. Back, 191% inches high; 
seat 23 by 21'4 inches. Swivel mechanism equipped with 





NEW THINGS IN FURNITURE 

















New Type of Fixed Platform Typewriter Desk No. 5534 TW made 

by the Shaw-Walker Company, Muskegon, Mich., and built on the 

“Skyscraper” principle. Desk especially designed for air condi- 

tioned offices and suited to machines of all carriage widths. A single 
pedestal desk is also available in this type. 





six springs on steel frame. 





New Line of Book Shelving for offices 
of lawyers, doctors, schools, libraries 
and business offices by Browne-Morse 
Co., Muskegon, Mich. Line is built of 
steel and said to have unique features 
of design, finish and mechanism. Shelv- 
ing of knocked down construction, but 
easily assembled by interlocking fea- 
tures without bolts or screws, producing 
rigid, substantial unit. Shelves slide in 
and out of slots in the uprights and are 
adjustable to one inch spacing. Standard 
finishes: olive green, and brown, and 
walnut or mahogany grained. Stocked 
in four heights, four widths and two 
depths. 


New Type of Correct Posture Chair made by the Ameri- 
can Seating Company, Grand Rapids, Mich. Chair in- 
duces correct posture naturally, it is said, and is simple 
in mechanism, and easily adjusted. Wood used is solid 
maple finished in dark brown lacquer; metal parts are 
in mahogany brown baked-on enamel. Chair is moder- 
ately priced and comes in three types—-299S, 299R, and 
285. Upholstered back pad is covered with dark brown 
two-toned grained imitation leather. Chairs may be had 
in various finishes, with or without swivel and with or 
without casters. 


New B Grade Steel Storage Cabinet 
made by the Brown-Morse Company 
of Muskegon, Mich., in the usual com- 
mercial sizes. Doors swing on piano 
hinges from top to bottom, retaining 
alignment and operating with smooth- 
ness and ease. Easily adjusted shelves 
are held rigidly in place without bolts 
or use of tools. 














PIECES RECENTLY ANNOUNCED 





Stenographic Model No. 315 
made by the Sturgis Posture 
Chair Company, Sturgis, 
Mich. Chair has a specially 
shaped saddle seat 12 by 16 
inches and form-fitting back 
5 by 14 inches, both uphol- 
stered in genuine leather 
over curled hair. Base made 
of 114 inch steel tubing; seat 
height adjustable from 17 to 
21 inches; back adjustable 
vertically and _ horizontally 
without tools. Screw guard 
covers threaded spindle. Soft 
rubber casters 1% inches in 
diameter are provided, and 
rubber bumpers on back 
post may be had when speci- 
fied at slight extra cost. 





New No. 900 Utility Stationery Cabinet of the 
Art Steel Company, New York City. 
full-weight furniture steel, strongly reinforced. 
It is 43 inches high, 15 inches deep, and 24 
inches wide. Cabinet has lock and corrugated 
keys. Done in olive green, grained walnut and 
grained mahogany, and is specially adapted to 
needs of small offices. 





New Steel Transfer Case by the 
All-Steel Equip Company, Inc., 
Aurora, Ill, for which outstand- 
ing refinements and constructive 
features are claimed. Good ap- 
pearance, durability and ease of 
operation without greater cost 
are characteristic of this cabinet. 
Drawers are equipped with two 
or four rollers, or with none at 
all, as preferred. The case is 
strong, sightly and offers features 
of versatility and convenience 
which afford satisfaction to the 
user. 


Aurora, IIL. 
Made of 
seat and 


back, 


New Folding Chair 
known as CL-290, 
m a de by the Lyon 
Metal Products, Ine., 
It is char- 
acterized by a curved 
contoured 
and both seat 
and back are of steel trates the Howell 
imitation cane. 
chair is safe, sightly 
and comfortable. 














New Club Chair by Majestic Lounge Company, New York 

City. It is beautifully upholstered in leather of a deep buff 

supplied by the Eagle-Ottawa Leather Company, which also 

supplies other colors to harmonize with environment. This 

chair is declared to be a quality article, distinguished alse 
for comfort and moderate price. 


Two Smokers Stands Representative of the Newly De- 
signed and Enlarged Line of the Howell Company, 
Geneva, Ill—The larger illustration, No. 0130 pictures 
the ball-cap smoker, which conceals burned matches, 
cigar and cigarette stubs and ashes. Both cap and round 
table are carried on three slender chromium shafts. 
Encircling the ball is a full ring chromsteel handle. The 
height is 26 inches. This stand may be had with plate 
glass cocktail tray, if desired. Both construction and 
design are patented by the Howell Company. Other new 
numbers are made in ball-cap and other styles with full 
ring and half ring handles. The smaller picture illus- 
romsteel smoking table No. 0100, with 
13% inch black Formica top. It is 18 inches high. These 
items are finished in colors to harmonize with the pur- 
chaser’s other equipment. 


The 
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(Making the Prospect Steel Minded 
—Continued from page 105) 


than have any kick-back on a sale, we 
make sure that our customer has a clear 
and definite understanding as to price, 
terms, delivery, capacity, finish, etc. 
We never promise the impossible to 
secure an order, but once a promise is 
made, we move heaven and earth if neces- 
sary, to keep that promise to the minute. 


he truck is just arriving to deliver 
one of our small safes. My name is 
on the sales order, but I am taking credit 
that belongs to someone else. I don’t 
know who my assistant is, he won’t come 
around and ask for a commission. In 
fact he has plenty of commission already, 
but he made the sale for me. 

Two months ago I was seated at my 
desk in our safe and office equipment 
store. I was sorting through various 
notes, planning how to sally forth and 
convince the subjects they were making a 
sad mistake in longer doing without my 
wares. The stenographer was busy with 
her typewriter and books. The Telechron 
was silently reeling off the minutes—it 
was already after nine and I must be on 
my way. 

Then there appeared from the quiet 
Monday morning street a visitor in the 
doorway. He was a man who even from 
my distance of seventy-five feet I could 
see was middle aged or more, had a mind 
of his own and no time to waste accom- 
plishing his errand. 

Hard by the entrance we had a really 
imposing and carefully planned display 
of safes. Even as I rose from my chair 
and rushed forward to greet the stranger, 
he strode determinedly to the smallest 
home safe, and stooping low, seized and 
read the price tag. His whole appear- 
ance was a combination of suspicion, 
secretiveness and belligerance that I could 
see would be hard to deal with. 

By the time I had reached him he had 
with great rapidity examined three or 
four tags, although as far as I could see 
had paid no attention to the safes them- 
selves. 


“Good morning,” I said. 


“I see you 


However, if a promise must be broken, 
we notify our customer as much ahead of 
time as possible and before he has a 
chance to complain. 

After delivery has been made, we call 
and make sure that everything is exactly 
as the customer expected, and lay the 
foundation for the next order. We con- 
sider this post-salesmanship extremely im- 
portant. 


I SELLE A SAFE 


By C. E. Hamilton, 
The Austin Safe & 
Desk Company, 
San Diego, Calif. 





Mr. Hamilton 


are looking for protection for your rec- 
ords, your money, or both. I’m sure I 
can be of help in explaining what these 
safes will do for you.” 

This poor effort was greeted in silence, 
while my intended customer continued his 
study of tags. Finally, grabbing one on 
which the price was plainly marked, he 
demanded, 

“How much is this safe?” 

Without waiting for my reply, he fol- 
lowed with, 

“Got any used safes?” 

Further details are embarrassing. I 
tried to explain to an indifferent and im- 
patient hearer the functions and value of 
safes; the protection they will give to busi- 
ness records in case of fire. I explained 
those records were the heart and life of 
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What little success we have had in sell- 
ing steel furniture we attribute to the 
wonderful line and the hearty cooperation 
of The Berger Manufacturing Company 
whenever we require it; to our own belief 
that steel furniture does serve the average 
customer better; that we keep our cus- 
tomers satisfied, and that we keep ever- 
lastingly at it with calls and calls and 
more calls. 


his business. I discussed burglars and the 
devices we have for making their lives less 
easy. 

All I accomplished with to find my vis- 
itor’s name was Henry Williams and he 
ran a feed and fuel business. He wasn’t 
worried about his records, guessed an ex- 
pert could get into any safe if he tried; 
and he wanted something cheap. 

I called on Mr. Williams several times. 
Pictures of safes, and drawings of how his 
could be arranged inside, were left for 
him to study. I let him know it was my 
opinion his wood and coal would make a 
hot fire, certain to destroy his records; I 
advanced the theory it must be known he 
was in receipt of considerable cash from 
time to time. He was, I said, in a lonely 
part of town, ideal for burglars. But it 
was not until yesterday morning that I 
closed the sale. 

I was glancing through the paper and 
saw the headlines and story which follow. 
“BURGLARS GET MORE THAN 
CHICKEN FEED 

“Sometime Saturday night, burglars 
broke into the Williams Feed and Fuel 
plant at 4860 Railroad avenue and got 
about $800. The money was hidden in a 
sack of chicken feed . . . 

“mo insurance . . . police have 
several clues . . . hopeful of making an 
arrest.” 

Just as I finished reading this, the tele- 
phone rang. I answered it. 

“Say, this is Henry Williams at 4860 
Railroad Ave. I was in your place a 
couple months ago looking at safes. You 
got one near the door for sixty dollars. 
Send it out—I need a safe.” 

That’s the easiest way to sell a safe, 
with a burglar for “partner.” 


ESSENTIALS IN HANDLING OFFICE FURNITURE 


HE basic factors which should de- 

termine the selection of office furni- 
ture lines by the dealer are capacity for 
service, proximity of plant so that goods 
can be promptly delivered when not in 
stock, completeness of lines and max- 
imum price range. 

In arranging our office furniture win- 
dows, we provide for a complete office 
layout, chairs, lounge, club chairs, filing 
cabinets, a desk with accessories, smoking 
stand and bookcases. These are arranged 


From an interview 
with J. L. Wren, Jr., 
Western Bank & Of- 

fice Supply Com- 

pany, Oklahoma 
City, Okla. 


in a logical way and never fail to attract 
favorable attention. We change our win- 
dows every week, endeavoring to present 


fresh items or regular stock in a new way. 

Our advertising is practically confined 
to the local newspapers. We are careful 
to make our copy as plain and simple as 
possible, carrying the message directly to 
the mind of the reader. 

As to handling salesmen, we give each 
man a territory. However, these terri- 
tories overlap, but this is not a subject for 
controversy. We keep a card record of 
all calls and follow-ups, and carry a com- 

(Turn to page 117, please) 
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IT’S A LONG ROAD 


that has no 


TURNING 


A few years ago business left Prosper- 
e ity Highway and turned into Depres- 
sion Avenue. Builders of office furniture 
were one of the last to turn into this 
thoroughfare. A few stop signs seemed 
to increase rather than slacken the mad 
rush to fill orders. But after all busi- 
nesses had crowded into Depression 
Avenue, everyone predicted that the 
office furniture business would be the 
last to get back onto Prosperity High- 
way. 
The Browne-Morse Company has ridden 
several Depression Avenues during its 
27 years of experience and each time it 
has forged ahead with better products, 
better service to merit the fine loyalty 
of Browne-Morse Dealers. 


Now that business is getting off De- 
pression Avenue and back onto Pros- 
perity Highway, you can safely bank on 
the high quality and better design of 
Browne-Morse products and the sincere 
service of every employee of the Browne- 
Morse Company. 


You too can get off Depression Avenue 
if you make the right turn and send for 
our catalogs on filing equipment, desks, 
cupboards and supplies. Make your 
selection from its pages, give your selec- 
tion adequate window or floor display. 
And see how quickly it brings new faces 
into your store and new customers on 
your books. 


* 


REMEMBER the Browne-Morse Com- 
pany is located at Muskegon, Michigan. 


Chieage office, 35 E. Wacker Drive 
New Yerk office, 140 Maiden Lane 

















* A typical example of Postindex cooperation is found 
in the experience of an Ohio agent. In June, 1933, this 
agent advised our office of the possibilities of a large 
installation in a Government department. We imme- 
diately sent samples and complete information. Several 
months later a small part of the installation ($276.30) 
was bought as a trial to determine the adaptability to 
the work. Within six months this agent forwarded the 
order to make the complete installation amounting to 
$6,103.35. 

Dealers everywhere are reporting similar results from 
this Postindex cooperation, which has been a definite 
agency policy for over ten years. It is the kind of help 
that dealers must have and the central office is prepared 
to render it. 

Postindex systems are easily sold because of their 
compactness (4 sides to write on), the ease of trans- 
fering cards, and the convenience and speed of posting. 
There is a chance for local representatior. in many 
cities. Write for complete information. 


AGENCY DIVISION, THE POSTINDEX COMPANY, 
JAMESTOWN, NEW YORK 
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Characterized by a 
fine sense of balance, 
correct proportions 
and grace of outline, 
the IMPERIAL No. 
600.A Group has a 
style appeal that lifts 
it far above the com- 


No. 667-A 


monplace. 





BETTER PROFITS FROM DESK 


TIMES ARE CHANGING! During the recent lean 
years customers measured office furniture by price 
alone. Today, they are definitely looking for per- 
manent quality and eye-appealing style. IM- 
PERIAL Desks adequately satisfy the requirements 
of today’s market. 


Be ready to get your share of this new business. 
Remember—the desk dealer who is best equipped 
to meet these changing demands is the one who 








~ The 
66-inch desk from 


a new series in 








Walnut exteriors, 
moulded tops, reeded 
legs, unusual trim- 
mings, well-figured 


veneers, solid brass 





drawer pulls these 






are just a few of the 






outward signs of the 
fine interior con- 


struction. 


will profit first and most from the return to former 
buying habits. 


Find out—now—how you can appeal most strongly 
to customers who are again spending money for 
worthwhile office furniture. Learn about IM- 
PERIAL Desks, Tables, and Matched Suites . 
designed to sell to the post-depression market . 
priced to bring you quicker profits. Write today 
for full details. 


SALES 





IMPERIAL DESK COMPAN Y— Evansville, Indiana 











=a 





Some Executive | 


in Your Locality 


is worried today about the added protection 

he knows his company needs—records that are 
the actual backbone of his business; money for 
payrolls or the day's receipts; securities with- 
drawn from the bank! What a fertile field of 
profitable sales extends before you right in 
your locality today. 

Write at once for the facts that will put 


you in touch with your local protection 
market. 





The Medium Priced Line of Good Quality 


SECTIONAL CARD INDEX 
CABINETS 


OAK, MAHOGANY AND WALNUT FINISHES 





Write for Your Copy of Our Latest Price List 


IMPERIAL METHODS CO. 
FOREST PARK, ILLINOIS 


Western Wholesale Stationers 
397 East Third St. 
Los Angeles 


ee 
DIKBOLD 


SAFE & LOCK CO., Canton, Ohio 


{ 


Gerard D. White 
100 Worth St. 

















See Our Werld’s Fair Exhibit—General Exhibits Bidg. 


New York City 


=] 
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STEEL AGE DEALERS 


have at their disposal our entire facilities for 
manufacturing special built-to-order work of 
all kinds. Let our staff of experienced en- 
gineers help you solve your problems on 
special built-to-order equipment. 


STEELAGE Exclusive Agents are in a posi- 
tion to take care of all of their customers’ re- 
quirements whether it be stock or special. 
We invite and solicit your inquiries and urge 
that you investigate the possibilities of our 
Exclusive Agency Plan. 


Warehouses are located in New York, Chi- 
cago, Philadelphia, Boston, Detroit and San 
Francisco, insuring prompt delivery of stock 
equipment. 


CORRY-JAMESTOWN MFG. 
CORP. 
CORRY. PENNA. 


Branches in all principal cities 
Export Dept.: 5713 Euclid Ave., Cleveland, Ohio 
Cable Address CORJAM 


(Corry- JAMESTOWN 


STEEL FURNITURE 




















ABPDPROVED BY THE TEST OF TIME 








For Over 
Half a Century 


JASPER Desks have held the esteem of dis- 
tributors and users because of undeviating 
high quality of materials, superior con- 
struction, attractive and practical’designs, 
and reasonable prices. Variety of patterns 
sufficiently large for every standard need. 
Surplus stocks permit immediate filling of 
orders. 






















Ne. 817 


Full Quartered Oak. 
Also Walnut and 
Ma ny Finish. 
Length 48 in.; width 
32 in. Length 54, 
60, 66 and 72 in. 
Width 34 in. Height 
30 % in. 


Chicago Representative 
Send for Catalog No. 421 LouisH.Farber,7610PhillipsAv. 


aaa Telephone: Saginaw 5027 
The Jasper Desk Co., 































Jasper, Ind. 
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Complete New Line of 


EXECUTIVE OFFICE FURNITURE 


Suites, directors’ tables, chairs, costumers, bookcases, odd 


tables, wardrobe, reception room pieces, etc., are included 


in the new Imperial line of Executive Office Furniture. 


Send for catalogue and complete details. 





IMPERIAL FURNITURE CO., Grand Rapids, Mich , 











Business hazards always exist 
—eliminate all that you can! 


Every business man stores his valuable papers 
in what he believes is a safe place. Often, 
however, the safe used is inadequate or out of 
condition; sometimes it is actually outgrown 

too small or too weak for business needs. 
The service of the Schwab representative is a 
friendly one, in checking up the conditions 
and reporting the facts. Let us tell you about 
the Schwab sales plan and the opportunity 
for office equipment dealers and salesmen. 


The Schwab Safe Company 
LAFAYETTE, INDIANA 











cost thus effected, stimulate TUSCO 








HE MARK OF QUALITY 


Tubular STANDS 


INCREASE 
TYPING 
OUTPUT 


Rising office machine prices expand 
the market for movable stands 
rUSCO tubular metal stands by 
their convenience and easy move- 
ment, make one typewriter available 
for use of several people. The im- 
provement in service of the type- 
writer equipment and reduction in 


sales, increasing the dealer's oppor- 
tunity 

The TUSCO 100 line stands are 
of rigid tubular steel frame, black 
japanned, with tops and side leaves 
of Masonite tempered presdwood 
They are mounted on two cadmium 
plated casters and two rubber feet, 
or by means of the new footlock, 
the rear legs can be set down on 
rubber feet or raised up, bringing 
into action all four casters, and the 
stand is then rolled about as de- 
sired, without the necessity for 
tipping up one side 


REPRESENTATIVES: 
Typewriter Circle Co., 359 Broad- 

Hundreds of dealers handle these way, New Yor 

fast selling models. Writefordetails E. Ritter, 2451 E. 78th St.., 


and prices ( hicago: Phone REGent 1110 


Tubular Specialty Mfg. Company 


1940 Stanley Ave. Detroit, Michigan 
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MODERN 
ATTRACTIVE 
EFFICIENT 


















No, 0105 







CAN 
SELL 






HOWELL 
MODERN 


Chromsteel 


SMOKERS 


Business offices are rapidly going mod- 
ern. Messy ash trays are disappearing. 
In their place come Howell Modern 
Chromsteel Smokers—Smart, Practical 
and Inexpensive. No wonder they're 
popular! You, Mr. Progressive dealer, 
are the logical distributor. Take advan- 
tage of this opportunity NOW. 


Howell Modern Chromsteel Smoker 
Stands provide better appearance 

better service— better values. Most 
complete line available. Priced to retail 
from $1 to $10. New Patented designs, 
with or without cocktail trays. Full 
or half ring handles. Trays of glass 
or metal. 







\\, 














No. 0125 


The Howell line of Strict 
ly Modern Smokers 
m plete a type tor 
aste 















SEND FOR CIRCULAR 


Action vy ° = Investigate this fast selling line 
now. It is fully described in an attractive circular. 


THE HOWELL CO. 


GENEVA, ILLINOIS 


SH SS 
CHICAGO 









American Furnitur 


| only nationally known wastebasket. 
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Vul-Cot—on display! . . . Because Vul-Cot is standard in 87 
per cent of business offices in America, Because Vul-Cot is the 
Because Vul-Cot is guar- 
And again—because the Vul-Cot — 

ul- 


anteed for five years. 
policy assures good stationers a good profit on every sale. 
Cot—in olive green, maroon, oak, walnut, mahogany. 


NATIONAL VULCANIZED FIBRE CO. 


Wilmington, Delaware 








New features and New 
Ideas to interest the 
more particular business 
WD s+. ates 








Attractive, thoroly practical and in the price class 
that closes most orders, the EDCO 3500 series is 
a favorite with many office furniture merchants. 
Tops are beautiful striped walnut, 1/4 inches thick 
5-ply built-up with moulded edges; outside panels 
are 3-ply walnut veneered, except back panels on 
Nos. 3560, 3552 and 3519 which are continuous 
5-ply and '/2 inch thick. Solid parts are genuine 
American Walnut. The series includes flat top, 





typewriter and secretarial desks and tables. It is a 
group well worth featuring. Prices and details on 
request. 


EVANSVILLE DESK COMPANY 


Evansville, Indiana 
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No. 8166— Knobs Optional—See July, Page 153 


FORE! 


FOR THE FOURSOME 





 “KELEAN” 
ere See 2.25 THEY MUST BE GOOD WITH 


(U. &. Patent 1.782.623. Canadian Patent 324.059. Other patents pending.) 


All parts machined from bar stock and heat-treated, PRODUCTION AHEAD OF 1929 


outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatsoever. ) GET OUR ART PICTURES AND PRICES OF THESE 4 FRESHLY 
For cradle slides our ball bearings and rivets are in one ORIGINAL STYLES NOW, AND 


it fi ick assembly. 95% of fili bi 
slides in United States and Canada operate on“Kiian” | DRIWE FOR THE “LONG GREEN” 


unground bearings. Samples made to your specifi- WITH 


cations. 
Kilian Manufacturing Corporation 
107 North Franklin Street Syracuse, New York 


GRAND RAPIDS, MICH. 


Suggest METALSTAND 


for an additional profitable sale 


A stock of these convenient small stands enables you to 
recommend them to typewriter users as they call. if you 
sell typewriters or adding machines, the natural thing to 
do is to add a stand to the sale. METALSTAND is useful us. 
also for calculators, directories, large account books, etc. 
It is a dimensions, side poe Set mocked WE DO OUR PART 
with ru mounted casters. It is ship nockec : 
down, weight 13 Ibs. All orders filled subject to dealer's METALSTAND 
approval. r 
Retails at $5.00 for olive green finish papers top. COMPANY 

Walnut, mahogany and oak finishes slightly higher. Full 909 Walnut St., 
details, discount quotations and sales helps on request. Philadelphia, Penna. 


ACME VISIBLE RECORD EQUIPMENT SAVE MONEY 








mam Gar 




















od lO DIVISIONS ]}]SELLING NEW YORK 
. Siok cians pe ie | nny ononggag salesmen with recognized followings 
e t , s insure distribution. 
= dealer franchise WAREHOUSE—Stictly modern, sprinklers, night patrol, 
| avatiohle lowest insurance rates insure safety. 
= . DELIVERY AND INSTALLATION—Prompt, efficient 
Maw eatelon and | and skilled to insure satisfaction. 
> | s - Here is a real selling service for furniture manufacturers who 
Septem ber Ist price are in need of goo distribution in the New York territory 
me list sent on request. | PO dee ed po) Danaea about this excellent 
ACME CARD SYSTEM COMPANY ~ || METROPOLITAN FURNITURE SERVICE 
8 So. Michigan Ave. Chicago 627-29 W. 43rd St. New York City 
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This New 8 Globe ('s3) 


is now the fastest selling number 


Best Value To Retail At 
$450 


Everybody 
wants and can 
afford to buy 
this globe. 


You need but to 
display— it sells 
itself. Large 
globe-—com- 
plete in every 
detail with @& 
dull aluminum § 
finish—-of mod- 
ern design and 
substantial 
construction. 


Send for further 
details on it as 
well as on the 
most complete 
globe line. 


Address 
Dept. OA9. 


WEBER COSTELLO CoO. 


MANLEIFACIULERS -= CHICAGO PEIGH ts, 














Respirator 
CHAIR CUSHION 
the Efficiency Cushion 
Cushion Pads 
Chair Mats 
Bickett Desk Pads, Rubber 
Typewriter Pads 
Phone Pads 
Cuspidor Mats 


Every product we manufacture is deserving of your 
consideration. 


L. M. BICKETT COMPANY 


WATERTOWN, WISCONSIN 
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TOO MANY 


LINE 











| 

| o® Result? Too big an inventory, too little profit. 

| This year, concentrate on one line of metal 
waste baskets—the Canco Profit Line. Give yourself 

| a break. 


Canco metal, fireproof baskets are good looking. 
Customers like them on sight. They come in styles 
for every type of market—beautifully styled and dec- 
_orated for home use; oak, mahogany and walnut for 
| offices; and for institutions, green and white. They're 
inexpensive. And backed by a name that is famous in 
metal work. 


Galvanized Ware Department 
AMERICAN CAN COMPANY 


City Park Avenue and Hamilton St. cA Oy 
TOLEDO, OHIO 











ee OS Pit Aen Natasa lh Bc ont 
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ORK 


TS 


THE DEALERS’ LINE 


“YORK” SAFES are now built 
priced for dealer distribution 


and 
and 


quick turn over. 


The York Line 


One Hour Classified All Steel Safes 
Underwriters “B” Fire T-20 Burglar Label Safes 


Underwriters “A” Fire T-20 Burglar Label Safes 


“YORK CERTIFIED TWO HOUR 
T-20 BURGLAR LABEL SAFES” 


Burglar Proof Chests (Insurance Rate “C”) 
Burglar Proof Chests (Insurance Rate “E” and “H”) 
Burglar Proof Chests (X-60 Label Insurance Rate“F” ) 


UNDERWRITERS APPROVED FLAT SILL 
VAULT DOORS 


Bearing % hour—Il hour—2 hour—4 


hour—6 hour labels 


oe 
Church Safes, Poor Boxes. Wall Safes, 
Truck Chests, Fur and Silk Safes, 
Special Safes of all kinds. 
Write for catalogs and additional information 


We Have a Dearer’s Propost- 
rion THatr Witt Inrerestr You 


YORK SAFE AND LOCK CO. 
YORK, PENNA. 


SS 
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POSITIVE LOCK 
COMPRESS 


SAFETY LATCH 


EXTRA STRONG 
KICK PLATE 


STEEL FILES 


a good line to tie to 


It’s mighty hard to beat the value 
in these two ASCO series of steel 
files. They are real winners in 
their own classes. 

Look at the construction of the 
2600 series for instance. Here is 
rugged case construction com- 
bined with skillfully designed 
progressive drawer suspension for 
smooth, easy and efficient drawer 
operation. Rollers evenly timed 
to give full support in all posi- 
tions. Interchangeable drawers 
with a spring follow block. Safety 
latch prevents drawer rebound 
and holds securely even when 
tilted. Yale paracentric lock. 
Or the improved 200 series now 
2642 inches deep with its sturdy 
case and easy-rolling ball bearing 
drawer operation, safety latch and 
follow block. 

This is real quality and at a popu- 
lar price. ASCO strives contin- 
ually for better quality—giving 
the dealer better value. Display 
a four drawer unit today. 


ART STEEL CO., Ine. 
300 E. 145th St., NEW YORK, N. Y. 


2600 SERIES } 
Standard, counter and desk height 
vertical units in letter, legal and com- 
binations: Voucher and invoice size 
units in standard height and in 5- 
drawer letter and legal sizes. All 







units 26'. inches outside pane Wn 
depth. In olive green, 
grained walnut and 
grained mahogany fin- 
ishes. ith or without 


Yale paracentric lock. 
200 SERIES 
NON-SUSPENSION 
Standard height in letter, 
legal, invoice, check and gc ure 
document sizes. Counter ““""* 
height in letter and legal sizes. Desk 
height in letter and legal sizes. All 
combinations of card and letter. 
8-drawer double compartment card 
cabinets, 7-drawer double compart- 
ment 5x8 card (can be used for greet- 

ing cards.) In all standard finishes. 
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(Essentials in Handling Office Fur- 
niture—Continued from page 108) 


plete stock record and buyers’ guide on 
purchases. 

The salesman should be experienced in 
the lines carried and should have a knowl- 
edge of construction, period furniture and 
general information on the subject of of- 
fice layout. The only way to acquire 
these things is by work and by study. 


The types and prospects who are most 
likely to consider purchases of matched 
suites are the executives, insurance men, 
oil men and promoters who want to put 
up a good front. Price is usually a sec- 
ondary consideration. 

We do not stock drapes and rugs, but 
obtain them from household furniture 
stores with which we have connections. 

The factors which determine the se- 
léction of steel furniture are its capacity 
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to stand up under hard usage and service. 
It is ideally suited to general offices and 
field offices. Modern steel furniture is 
quite different from that of ten or fifteen 
years ago and lines are appearing now 
upon the market which would be a credit 
to any office. 

Interior constructive features as well as 
exterior appearance have been refined and 
made convenient to the last degree. 


OFFICE FURNITURE REVIEWED 


HE BASIC features which deter- 

mine the selection of office furniture 
lines by the dealer include design, work- 
manship, finish, service, ability to make 
prompt shipment, location of factory as 
regards freight rates, equipment and dis- 
position of factory in making minor 
changes in stock lines to conform to de- 
sires and uses of retail trade; ability of 
factory to make special designs on con- 
tract jobs. 

Too little thought is given by most 
manufacturers to design, as their inclina- 
tion seems to be mainly to keep to the 
same patterns. In such times as these, 
when sales are hard to make, eye appeal 
is a big factor, and design, therefore, is 
most important. 

Too little concern is given to finish. 
Most factories have been using the same 
colors for years. 

In arranging window displays, we use 
mostly private office displays: desks; 
tables of wall and conference types; 
chairs; davenports; club chairs; smoking 
sets; desk accessories; costumers; screens; 
bookcases; waste baskets; fire-place equip- 
ment; rugs. 

Arrangement and style depend, of 
course, on which window we use. Ar- 
rangement is carefully laid out on paper 
before the decorators receive the pieces. 

We show different periods in a com- 
plete set-up with each display. As these 
are almost entirely private offices, we do 
not show general office equipment, such as 
filing cabinets, safes, etc. 

Our budget on office furniture advertis- 
ing is arranged each year in advance. All 
advertisements are prepared and placed by 
our advertising counsel. We do very 
little advertising aside from that in news- 
papers and magazines with local circula- 
tion. Direct mail, we have found by 
checking results for our business, to be 


A Resume of Policies 
Calculated to Aid 
Dealers in Daily 
Sales — By C. B. 
MacCabe, Vice-pres- 
ident, Flint & Horner 
Company, Inc., New 
York, N. Y. 


rather more expensive than other adver- 
tising. 

We have found it quite satisfactory to 
assign salesmen as specialists in a partic- 
ular line of business—banking, brokerage, 
insurance, manufacturers, wholesalers, etc. 
Having too small a sales force, we do not 
assign territories. Records of past pur- 
chases are kept on index cards with order 
numbers referring to details of purchase. 

Records of our office furniture business 
are kept in our accounting department 
and include daily records of sales, pur- 
chases, deliveries, credits, stock on hand, 
also records of sales of principal items— 
desks, chairs, tables, etc., as well as mis- 
cellaneous items. 

We believe the office furniture sales- 
man who will best succeed in selling high- 
grade furniture should make careful study 
of period designs and be familiar with the 
history of period furniture. He should 
also be equipped to make floor layouts 
and, if possible, take a course in interior 
decorating, so that he will be able to give 
his client good advice on the proper mate- 
rials to be used for floor coverings and 
draperies. In these days, when we are 
difficult to get, it is essential that the sales- 
man possess unusual ability with reference 
to a knowledge of good furniture and a 
taste for its proper arrangement. 

Our experience has been that the type 


of prospects who desire nice, livable of- 


fices are the type of people who have 
given thought and care to the selection of 
furniture for their homes. 

We have found that where a man lives 
in pleasant surroundings at home, he is 
anxious to continue this atmosphere in his 
office. Many men have taken an active 
part in the decorations and furnishings of 
their homes and are familiar with the dif- 
ferent periods of furniture, and, if ap- 
proached in the proper manner, they will 
be interested in furnishing their offices in 
some particular period for which they 
have a fondness. 

We find that men who are fond of 
literature, music and art are good pros- 
pects for furnishing any office where they 
spend most of their working hours, and 
where they desire a pleasant environment. 

In New York, we find many good pros- 
pects among executives who live in the 
suburbs and have beautiful homes, of the 
pleasant surroundings of which they are 
very proud, and they desire this same at- 
mosphere in their offices. 

When we furnish an office, we en- 
deavor to do a complete installation, such 
as carpets, rugs, draperies, etc. We have 
a special carpet and rug department in 
our store with a capable person in charge 
who assists our salesmen in the office fur- 
niture division in making sales of floor 
coverings. 


In designing a room, we usually start 
with the ot coverings and background, 
including draperies, in order to arrive at 
an atmosphere or period, which governs 
the type of furniture we use. The pieces 
of furniture are usually picked last. 

We make no effort to push the sale of 
steel furniture, aside from filing cabinets. 
Our business consists principally in de- 
signing and furnishing private offices, 
where steel desks are not so popular an 
item as fine wooden desks. 


Here endeth the Annual Office Furniture Section of Office Appliances 


for September, 1934. 


The readers who have perused the articles 


herein and scanned its many illustrations will have dis- 


covered ideas of value. 


To those dealers and manu- 


facturers who have contributed hereto Office 
Appliances extends its sincere thanks. 





| 
| 
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ONLY 


‘9 > on 


COMPLETE 


“ JUNIOR” ROTOSPEED 
is the machine YOU'LL SELL! 


AND WHY NOT? 


AT A NEW LOW PRICE for any rotary, 


letter-size duplicator. 


Quick re-inking from inside the perforated 
cylinder without lifting stencil. 


Paper fed off a stack on the feed board. 


Morocco black finish, strong sturdy construc- 
tion. Five years guarantee with each ma- 


chine. 


Price includes supplies and the famous Roto- 


speed ART and IDEA BOOK. 


OTHER MODELS 


INVESTIGATE! 


Rotospeed machine models allow you to 
offer superior values at various price 
ROTOSPEED SUPPLIES 
ARE UNCONDITIONALLY 
GUARANTEED. 


ranges. 


now! 


Same model as the above is available in the 
Model “C” with a legal size (74x14) print- 
ing surface to sell at $35. 


Prospects using a machine for long daily 
runs should be shown the Model “A,” legal 
size, at $58. 


Model “B” at $165 is for those who want all 
the latest improvements in AUTOMATIC 
DUPLICATING. Automatic paper and ink 
feeding, automatic roller release and stop 
plate feeding. 


Write 







S. WILKINSON ST. 
DAYTON, OHIO 
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An Instructive House Organ 
The summer edition for 1934 of “Little Tails,” 
quarterly by the General Pencil Company of Jersey City, 
N. J., is, as usual, interesting and informative. Having 
read it, our reaction, like that of Oliver Twist, is “more.” 
A previous issue of “Little Tails” was referred to in two 


issued 


former numbers of Office Appliances. 

The origin of the title of the magazine is explained, then 
the subjects of papyrus and parchment are discussed, an 
interesting story being told of the origin of parchment, 
invented in order that an eastern potentate 
Then there is a paragraph on the 


which was 
might not lose face. 
fees awarded to scribes who copied manuscripts on rolls of 
papyrus in ye olden time. 

Finally, there is an article about Rockwell Kent, 
artist, who is a consistent user of “Kimberly” pencils made 


the 


by the General Pencil Company. 
— +> __ — 





Anita Loos, Well-Known Writer of Popular Novels 


Including “Gentlemen Prefer Blondes,” Is Shown 

Seated at the New Model H Royal She Is Using 

While in Hollywood Writing for Metro-Goldwyn- 

Mayer Pictures.—Royals have been popular for 

many years as the typewriters used in office scenes 

in pictures, and are gaining favor among scenario 
writers as well. 


—_—_—_——_ 
Howard D. Boyer Co., Inc., Changes Name 


Che Business Equipment Company, 502 St. Paul street, 
Baltimore, Md., has been organized by Howard D. Boyer, 
head of the former Howard D. Boyer Company, Inc., and 
Homer D 
department of that company 
succeeds the original concern, is headed by Mr 


Mayers, former manager of the office furniture 
[The new company, which 
Boyer as 
president, and Mr. Mayers as secretary-treasurer 

The St. Paul 
company a better 
handling its diversified lines of office machines and equip- 


the 
for 


street location recently leased gives 


situation and improved facilities 


ment, office furniture, service department, typewriters, etc. 


The company handles the Macey line of steel and wood 


office furniture. 
—— 
Goldberg Returns from Orient 
Abe Goldberg, New York wholesale stationer, has the 


habit of going abroad every summer. This year he and 
Mrs. Goldberg went to the Orient from where they sent 
letters to a number of their friends. In San Francisco, be- 
fore sailing, a representative of this publication had the 
pleasure of spending a couple of hours with Mr. and Mrs. 
Goldberg and Charlie Hyatt in Golden Gate Park. As on 


their previous summer journeys, they found the trip de- 


lightful 





INTERNATIONAL BUSINES 


General Offices: 
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YOUR BUSIK 


WILL SPEAK TO YOU 





THROUGH 


PUNCHED CARD ACCOUNTING 


Changes are occurring constantly in every 
business—in your business. Are you keep- 
ing up with them? Are you aware of the 
day to day status of every department? 
Do you have immediate knowledge of 


You do if 


you employ the International Electric Ac- 


men, minutes and materials? 


counting Method, 

By this method, all detailed facts pertain- 
ing to the gaunagement of your business 
are continually at your fingers’ ends. Your 
business “‘speaks”’ intimately and clearly. 
The basis of the International Electric 
Accounting Method is the tabulating card. 
\ll business transactions, operating and 
statistical information are transcribed 


from the source into these cards in the 


S MACHINES CORPORATION 


270 Broadway, New York, N. Y. 


form of punched holes. And these punched 
cards automatically operate the ma- 
chines which produce complete reports in 
printed and tabulated form. 

The economy and efficiency of this mod- 
ern accounting method are acknowledged 
by business and government in seventy- 
nine different countries. A complete dem- 
onstration awaits you in any of our branch 


offices. Meantime send for new, illus- 
trated folder—The Progress.of Machine 
Accounting. 


Other International Business Machines 
include International Time Recorders and 
Electric Time Systems, International In- 
dustrial Scales, and Electromatic (All- 
Electric) Typewriters. 
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SMALL..... But How Important! 


Paper Clips that are made right—Staples that are accurately formed—Fasteners 
that are dependable—what satisfaction to know that every item of your Vail line 
gives perfect service! There’s a very good reason—Vail products come from plants and 
mills especially equipped to produce the finest 


PAPER CLIPS 
PINS 
BRASS FASTENERS 
STAPLES 
and 
THUMB TACKS 


And VAIL SERVICE is comparable to VAIL QUALITY. Send your next order to Vail. 
Price List upon request. 


Vail Manufacturing Company 
1752 East 75th Street, Chicago, IIl. 











Experts in the typewriter business are 
not developed overnight. It takes long 
training in the hard school of experience. 
The men of AWMCO have all been 
through that school. They, like you, 
know machines and supplies values. 





They talk your language and the job of 
each is to render to you the maximum in 
service and profit. For each must uphold 
the 50-year record of AWMCO — 50 











E. A. (Ed) BULGER, 
Manager, St. Louis Branch 
AWMCO 


“Ed's"' whole business experience 
has been with typewriters, start- 
ing years ago as a railroad stenog- 
rapher As a manager he has 
meade an enviable record, and is 
held in highest esteem by the 
typewriter men of the Midwest 
and South He is a typical 
AWMCO man 


American 





years of honest values and square 
dealing. 

You will find it pleasant and profitable 
to know the AWMCO man in your ter- 


ritory. 


Writing Machine 


BRANCHES IN ALL PRINCIPAL CITIES 


374 Broadway, New York 


J. O. WAEDEKIN, 
Manager, Milwaukee Branch 
AWMCO. 


“J. O."" has been in the typewriter 
business, man and boy. He has 
been with AWMCO for over twenty 
years and knows all angles of the 
typewriter business from the 
ground up. Every dealer in the 
north mid-west knows “‘J. O."’ 
and likes him. He is a typical 
AWMCO man. 


Company 
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Boorum & Pease Catalogue and Price Lists 

The Boorum & Pease Company, manufacturers of Stand- 
ard blank books and loose leaf devices, New York, has just 
issued its General Blank Book Catalogue No. 48, Blank 
Book Dealers’ Buying Price List No. 20, and Loose Leaf 
Dealers’ Buying Price List D. These lists are said to be 
complete and helpful to dealers. In the blank book list, 
full information is given as to packing. A new addition 
is a comparative list showing competitors’ numbers cor- 
responding to the Boorum & Pease numbers. The loose 
leaf list contains detailed information as to binding, sizes, 
capacity, etc. 

The company calls attention to the fact that there has 
been a reduction in prices on their Indestructo price book 
line and also on first-grade ledger sheets and celluloid tab 
indexes. A new line of Zipper covers has been added. The 
new feature in this list is the numerical index and price list 
which will help the dealers in checking in every shipment 
and aid them in obtaining necessary information in regard 
to prices, at a glance 








WEDDING S 


Oakes-Blanton 
On August 18, John E. Oakes and Helen Blanton, both 
of Amarillo, Tex., were married. “The event of the month 
in office appliances circles in the short grass country,” 
whereby H. M. Russell, president of the Russell Station- 
ery Company, lost “a mighty good secretary,” although the 
retains the services of a “deservingly popular 





company 
salesman.” 

On August 8 an announcement party was held at the 
home of the bride-to-be. Certain friends of the couple 
considered that the young man should have an announce- 
So an eight by sixteen inch sale 
town. 


ment on the same day. 
bill was printed and 
First deliveries by the contributors were made to the 
guests of the party at the young woman’s home. 

The sale bill, printed in the usual conspicuous display 


“lovingly circulated” about 


type employed for the purpose was as follows: 

PUBLIC SALE—Owing to the fact that I must leave 
the state I am now in and do not expect to return, I will 
sell at auction by public outcry all my single harness, ac- 
coutrements thereto, and all other articles of value thereto 
appertaining, on Saturday, August 18, 1934, at my place 29 
miles west of Claude on Highway 33, 1349 miles east of Hol- 
lywood on Highway 66, RFD 1607 Monroe. Nothing held 
back. All articles guaranteed until de- 
livery. 

Machinery: 1 trout reel; 2 bass reels; 


Everything goes 


1 bamboo trout 
rod; 1 steel bass casting rod. 

1 plug fishing tobacco; 1 address 
telephone numbers and last 
Sutler Field, and other arti- 


Personal Property: 

book, used, complete with 
names; 1 player’s gate pass, 
cles too numerous to mention. 
Dinner will be served on the 
ground to all who bring their own lunches. Ice Cream and 
Refreshments. Ladies’ Aid of Mt. Zion A. M. E. church 
will serve ice cream and fried chicken at popular prices for 
benefit of fund to stock Thompson Pool with catfish. 
Terms: All bids 25c and under must be cash. Bankable 
note at usual finance company rates, 24%, will be accepted 
on all larger bids, if accompanied by 10% down payment in 
United States money. John Elmer Okkes. Col. J. T. Mc- 
Clure, Auctioneer; Frosty Hamrick, Clerk 

So John and Helen were married in the presence of a 
great crowd of their friends. And there was a shower of 
rice at their departure. And old shoes dangling from the 
And bells and good wishes. May all of their dreams 


Dinner on the Ground: 


auto. 
come true. 


| 
| 
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‘Imperial SIMPLIFIES 





Carbon Paper Selling 


OR years the dealers of America have been 

waiting for some manufacturer of carbon 
paper to really simplify the handling and selling 
of carbon paper— 
Simplify it in such concise, A.B.C, form, that the 
dealer would not have to absorb a lot of knowl- 
edge to recommend intelligently to his customer 
the precise sheet for the particular carbon paper 
need. 
The IMPERIAL CARBON PAPER MER- 
CHANDISER—a unique, handy pocket-size 
sample carbon portfolio (patent applied for) 
performs for the deaier and the dealer's sales- 
men the service of simplifying the handling and 
selling of carbon paper. 
This portfolio is made to order for the dealer 
who is dissatisfied because of his comparatively 
small carbon business but who feels that if he 
had some real merchandising aid on carbon 
paper, he and his salesmen could go and get 
some substantial business. The IMPERIAL 
CARBON PAPER MERCHANDISER will do 


a real job for any dealer. 
Write us. 


IMPERIAL MANUFACTURING CO. 
401 MULBERRY ST. NEWARK, N. J. 
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The Recognized Standard 


STENCIL 





















INDESTRUCTIBLE STENCILS 


The Best Stencil 
infimerica loday 


The Fibroin Indestructible Stencil is not a new product 
of untried merit. For many years the Fibroin name has 
been recognized by over 1,000 stationers as the standard 
of stencil quality. Years that have been devoted to un- 
ceasing effort by this company to produce the finest sten- 
cil it is possible to manufacture. Today Fibroin offers, 
indisputably, the best non-infringing dry stencil on the 
American market. 

Increasing sales indicate that dealers recognize this 
fact and are turning to Fibroin as the one stencil that, once 
sold, resells itself many times to increasing numbers of sat- 
istied customers. 

The future success of your duplicator supply business 
demands a stencil that is dependable in every respect — 
that will not deteriorate — that is tough and fibrous—that 
is not affected by heat or cold, and which is backed by an 
unconditional guarantee of perfection. 

Investigate Fibroin TODAY. A limited number of ex- 
clusive territories are open to wide awake dealers. A test 
of samples of FIBROIN for Drawing, writing or typing will 
convince you that YOU SHOULD SELL FIBROIN. 


FIORDIN 


STENCIL CORPORATION 


306 WEST ADAMS STREET... ...JACKSONVILLE, FLORIDA 


e Branches: Cincinnati, Boston, Los Angeles . 





UALITY 


INCREASE This year 





OFFICE APPLIANCES 


New Steel Furniture Catalogue in Units 
catalogue sections recently issued by the Art 
Jamestown, N. Y., are fine 


Five new 
Metal Construction Company, 
examples of the catalogue maker's art. They divide the 
company’s lines into five parts, giving each the advantage 
of separate treatment, the sections together forming a com- 
plete catalogue. 

“Vertical Filing Equipment,” 
a capital text-book on the Art Metal filing equipment lines, 
covering vertical files for every standard record, and ex- 


a thirty-six page section, 1s 


plaining construction and other valuable features. This 
is supplemented by a four-page presentation of the Art 
Metal 5900 line giving a few particulars in addition to thos 
recited in the catalogue referred to. 
“Wide Sections and Half Sections” 
pages giving complete information concerning these de- 
valuable 


contains thirty-two 


vices, their use, installation, versatility and other 
features. A striking center spread shows in color the com- 
plete layout of wide sections and half sections in two bat- 
teries. 

“Sectional Counter Filing Equipment”’—a booklet of 
thirty-two pages, shows a number of installations, and pic- 
tures the conveniences of sections, which include among 
other utilities check and bill files, card index units, several 
styles of cupboards, a full battery of sectional counter 
units, in a center spread, and various features of the line 
explained in illustration, diagram and text. 

Then comes a twenty-four page catalogue of Art Metal 
Special Purpose desks, showing several fine installations, 
diagrams showing saving of floor space, etc. There art 
transcribers’ desks, continuous form desks, savings ledger 
desks, bookkeeping machine desks, card record desks, and 
desks for still other special uses, all illustrated and ex 
plained in great detail. 

Many of the phetographic illustrations used in the sec 
tions described were printed on antique finish stock, pro 
ducing a pleasingly soft effect without loss of detail. 

In addition to the catalogue sections, the company has 
recently offered dealers four colorful blotters in series and 
three new mailing enclosures in color, and has just 
launched an important new broadside mailing campaign 


> — 


W. C. Lothrop Returns from Europe 

Walter C. Lothrop, of the Adding & Calculating Machine 
Exchange, Chicago, IIL, returned in August from a short 
tour of Europe. He sailed from Montreal, and made a 
brief tour of Scotland, Ireland, France, Belgium and Hol- 
land. The trip was pleasant and he found the ocean voy- 
age an excellent rest. Mr. Lothrop was interested particu- 
larly in the wide use of the bicycle in Holland, both as a 
means of travel and for recreation. 

Scotland was the high point of his trip, affording views 
of many historic points. He enjoyed the various distinc- 
tive types of foods of the different countries visited, but 
found the frequent meal schedules a bit trying to a man 
who is accustomed to satisfy his appetite twice a day. 





ie Ok Oc “¢2- OR 't 





Greetings to Myron Aaron Libien 

A clever birth announcement card was recently sent out 
by Bertha and Jesse Samuel Libien (Sam. Libien) an- 
nouncing the birth of a son, Myron Aaron. The Libiens 
intimate that they will be at home after August 26 at 135 
West Seventy-ninth street, New York, where the Junior 
Libien will be happy to meet his friends 

Sam. Libien is a well known New York stationer, head 


of the Libien Press. 
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m and bigger new’ 
— ahead! Watch 
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BABE STAPLES 


reduced OB Re 


per box of 1000. 
Cadmium-treated, rust-proof, boxed 


anno 


of new 
next OL! they're REDUCED to make It wecth 


your while to coneentrate on these 
splendid New Babe staples! 


uncement 
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363 Broadway NEW YORK, N. Y. 


¢ PARROT SPEED FASTENER CORP. 




















Ribbon and Carbon Dealers—Stationers—ATTENTION 


PROTECTION FOR YOU 


UR sales policy is EXCLUSIVELY WHOLESALE— 

always has been. Our line is STRICTLY A DEALER’S 

LINE—Inked ribbons—Carbon papers—Roll carbons—Honest 

Values—Uniform Goods—developed through years of experience in 
meeting and solving Ribbon and Carbon Dealers’ problems. 


Successful dealers throughout the world give us their confidence and 
patronage. They KNOW our STRICTLY WHOLESALE policy 
merits their confidence and have found it insures their PROTEC- 
“The Complete Line” TION. 


Stationers and Specialists in Ribbons and Carbons, deal with Storms. 
The best insurance for your independence. 





RIGHT PRICES—RIGHT GOODS—AND 
PROTECTION FOR THE DEALER. 





H. M. STORMS COMPANY 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons. 
561 GRAND AVE. BROOKLYN, N. Y. 
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MAYBE YOU'RE MISSING SOMETHING 
—buying typewriters on price alone! 


After all, good workmanship does cost money. And a few 
cents often makes the difference between perfection and 
failure—the difference between a satisfied customer and 
a “eome-back” ... At any rate, you owe it to yourself 
to investigate the incomparable value of 


MASTER GRADE 


UNDERWO 





ODS 


100°) remanufactured Modern factory assembly 
Genuine UNDERWOOD Precision adjustments 
replacement parts Perfect in appearance 






WHOLESALE TYPEWRITER CO. 


FACTORY and GENERAL OFFICES, 155 SIXTH AVE., NEW YORK, U.S.A. 
Cable: SALETYPE, New York 





IMPORTANT NOTICE TO DEALERS—Ace Stapling Machines carry 
a lifetime guarantee if Genuine Supreme Quality 
Ace Staples are used exclusively 











NOTE: Genuine Ace Staples 


are sold only in the above 


ACE FASTENER CORP. 


3415 N. ASHLAND AVENUE CHICAGO, ILL. 


package. 
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A Helpful Collection Envelope 

A collection envelope that brings results is used by C. B. 
Johnston & Son of Remington, Ind., to collect from credit 
customers each month. The envelope is slightly smaller 
than a regular letter-size envelope so that it can be slipped 
into the standard envelope without being folded. The 
smaller envelope is addressed to C. B. Johnston & Son, 
On the outside of the flap is printed the 
On the inside surface of the 


Remington, Ind. 
words “Our Story is Inside.” 
large flap just below the gummed,edge, is printed the fol- 
lowing pointed but courteous coffedtion letter : 


OUR INSIDE STORMS 


Dear Mr. PT ee = oat 
One of our ideas abot being in*Dusifi%ss is to be 
as helpful as we can to ofr customers. “& 


We help them plan their buying—help fem get fair 
prices—and even help them pay their bills by sending 
them handy return envelopes like this one. 

Won’t you slip your check into this envelope to 
balance your account and help us with our collections? 
Thank you! 

On the back of the envelope and under the flap when 
the envelope is sealed, is printed a small ledger design 
headed “Memo Statement of Your Account.” On one line 
are the words “Balance Due” with a blank in which is filled 
the amount of the account in question. A cheerful red 
“Thank You!” is printed below. 

All that is necessary each month is to type in the name 
of, customer and the “Balance Due” and the statement 
wendy to be mailed with good chances of receiving a 
k im Feturn. —LED 


a > ae 5) ” ; 
MePRike Wins oes Honors 


On August 26 at the Monroe Country Club near Monroe, 
Michigan, Harold C. McPike, general manager of the Weis 
Manufacturing Company, won his fifth golf championship 
title, overcoming his opponent, Floyd B. McCourt 9 and 8. 

Mr. McPike won the championship of his club in 1923, 
1925, 1927, 1932 and now in 1934. In winning this year’s 
championship Mr. McPike played the consistent game that 
is characteristic of him and which his friends expect. The 
Monroe Evening News reported the match in detail. In 
a paragraph of introductory comment that paper remarked 
that Mr. McPike excelled in his wood shots and in his 
short game, and his work on the green was dangerous. A 
number of times he holed out with a single putt, or ap- 
His many friends 







proach putted within inches of the cup. 
will note the foregoing with interest. 


nei 


“Doc” Hanson an Officer of Commercial Men’s 
Association 

Walter “Doc” Hanson was elected second vice-president 
of the Commercial Men’s Association of America. 

The objective of the society is to promote better feel- 
ings among the salesmen and their employers, to promote 
the sale of quality merchandise, and to eliminate cut throat 
competition. 

National 
Ohio. 


headquarters are Colonial Hotel, Cleveland, 
= 
Braden Increases Territory 
The death of Joe 
the Stationers Loose 
without a Texas and Louisiana representative. 


Mannon, southern representative of 
Leaf Company, Milwaukee, left the 
company 
W. R. (Bill) Braden has taken over the states named in 
addition to his other territory. He left August 26 on a 
trip through Texas 

Mr, and Mrs. Braden spent three weeks in 
ing northern Wisconsin and Minnesota. 


August tour- 
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Guts! 


Not a delicate word. But no other word so 
truly describes the true quality of Case 
Brothers’ Pressboard when compared with 
other boards used for file guides and folders. 


Case Brothers’ Pressboard has guts—plenty of 
guts. That's why it stands the gaff year after 
year. That's why so many buyers specify Case 
Board. They know that quality means economy. 


If you don't care about the quality that you 
get when ordering file guides, just say, “Send 
any old thing.” 


But if you do care—if you want to know that 
you're getting your money's worth, specify 


CASE BROTHERS 
PRESSBOARD 


on every order. 


CASE BROTHERS, INC. 


Highland Park, Conn. 
Compare CASE Quality 


us 


CASE BROTHERS, INC. 
Highland Park, Conn. 


Please send sample guides made from Case Brothers Pressboard, 
that we may compare them with guides we usually get. 


SE oduct canta dens Cheats 


pe Peer 
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CARBON PAPERS 





NATIONAL 
DISTRIBUTION 
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MADE IN U-S-A- 


Inked ribbons and carbon paper for every purpose. 


Exclusive dealers and stationers who desire to 
build successful distribution of carbon papers and 
typewriter ribbons with the assurance of satisfied, 
permanent customers, as well as dependable profit, 
will find the outstanding quality and extra points 
of value built into OLD DUTCH LINES will pay 
big dividends in consumer confidence and attending 
good will. 


Old Dutch Line of carbon papers and inked 
ribbons are engineered to meet a broad spread of 
consumer requirement and price range. We have 
scientifically allocated each quality number of 
carbon in formula charts as to weight of tissue, 
strength of write and price range, which will enable 
your sales organization to readily prescribe the 
correct quality for a given requirement, thus 
rendering a superior service which h builds good will, 
wins repeat business with attending profits. 


If there isn't an Old Dutch dealer in your city, 
write for details of dealer franchise 


*) 
(2 





OLD DUTCH CARBON & RIBBON CO 


‘S77 Wo ab ob - Sw © 2A * 70 We ob ob - 
elk Abie). me) i. 1 t10)l@l_ mt -)- 1018 +-1-metel i-th 
sT LOUIS, MO. 
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Manookian Opens Branch Store on Broadway 

Y. Manookian, proprietor of the Dependable Office Fix- 
ture and Partition Company of New York City, has opened 
a branch store at 419 Broadway. The new branch is known 
as the Dependable Office Furniture Company, and will 
carry a broad line of office equipment both new and used. 

Mr. Manookian has been in the office fixture and partition 
business since 1918, and it has long been his desire to enter 
more specifically into the office equipment field. The new 
store is located in the heart of New York’s business dis- 


trict 





From Stenographer to Scenarist is the story of Miss Sally Sand- 
lin, shown here at her Underwood typewriter.—Miss Sandlin 
stepped from behind her secretary's desk at a movie studio in 
Hollywood, tossed her shorthand notebook into a wastebasket, 
moved into an office of her own in scenario writers’ row. For 
some months she had been doubling as a reader and, impressed 
with her ability to discern screen values, her boss decided to 
advance her to a writer's duties. (International Photo.) 


oo 
Page Mr. King 

The Carter’s Ink Company of Boston sends the following 
information: 

“There is a man in Nevada representing himself as a Mr 
King, calling on the offices in that state, selling fountain 
pens and telling the customers that they were made by The 
Carter’s Ink Company. He identifies himself with one of 
The Carter Ink Company Midnight carbon paper erasing 
Carter’s Ink 
Company, selling pens and pencils direct to the trade 


shields and claims to be an employee of The 


‘Any information obtained about this individual should 
be reported immediately to The Carter’s Ink Company.” 


quate 

Burroughs Takes Old Bank Premises at Jackson 

A lease has been closed by the Burrough’s Adding Ma- 
chine Company on the entire ground floor of the old Jack- 
son-State National Bank Building, Jackson, Miss. 

The Jackson agency of this organization is managed by 
G. T. Moore, better known as “Dinty” to his host of busi 
ness associates and friends over the South—GHW 
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Lists at $2.50. 
Guaranteed for 
5 years. Usual 
liberal Sibley 


discounts. 


Any customer calling for eyelets of any kind is a hot 
prospect for the new ‘*K-O”’ Punch. 


No first perforations with this tool, no inserting the eye- 
let with fingers and nursing the work to another post to 
No fuss nor bother. Simply squeeze the handles 
twice in quick order—once to drive it through the material 
and again to head it over. In all respects it functions as 
simply and perfectly as does the ‘*Challenge”’ Eyelet Press. 
Furthermore, this tool redeems (as well as removes) a set 
eyelet; more paper may be added and the original eyelet 
reset without taking it from the Punch. So sensible and 
convenient “it takes’? wherever introduced. Made by the 
makers of the **Challenge”’ Eyelet Press. 


Kdw.L.Sibley Mfg. Co. Ine. 


VERMONT 


crimp. 


, 


BENNINGTON 





THE CHALLENGE 
EYELET PRESS 
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Shows a Week at a Glance 


Send a Trial Order and Let “DAYDEX” 
Prove Its Advantages to You and Your Trade 


Defiance Sales Corp., 72-78 Spring St., New York, N. Y. 


Exclusive representatives and distributors for DA YDEX for United States and Canada 





it's NEW... 


. and Much Better! 


DAYDEX 


Quick Reference Memo 
and Appointment 
Calendar 


b | dare aet A full week! And 
plenty of room for every 
memo. Day of month and week 

-and even the hours—clearly in- 
dicated. Utmost convenience. 
Time saving. Economical. Smart 
looking. Permanent holder con- 
tains sheets for an entire year 
no refilling. Naturally your cus- 
tomers will prefer it. You'll like 
it, too, because it gives satis- 
factory service and is quick-sell- 
ing and profitable. 
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FALL BUYING } ~~~: 


OFFICE APPLIANCES 


HIGGINS’ 


Writing Inks 


Adhesives Sealing Wax 


. 
- 





‘ 










BEGINS | 


Buu sees a marked increase in the 


buying of school and office supplies. 


Attractively packaged Higgins’ quality 
merchandise— products everyone wants 
and uses—will make an inviting display 
in showcase and store window. Write 


for attractive displays and leaflets. 


You're sure of your investment and 
profits when you feature this popular 


line which has been consistent in qual+ 





ity and uniformity since 1880. 


271 NINTH ST. 





CHAS. M. HIGGINS & CO.. INC. 


BROOKLYN, N. Y. 











Let the Hanson Merchandising Plan 
Help You to 


SELL 
MORE 
SCALES! 


OU realize, of course, 
that every business 
office should possess an 








ter how seeming the need, there still remains the 

problem of transferring scales on your shelves into 
active service. Even Hanson scales, though perfectly 
constructed and comprising every known improvement, 
need to be backed by a successful merchandising plan. 


There is such a plan—‘‘The Hanson Weigh,” plus per- 
sonal service especially adapted to your particular sales 
problems. Hanson dealers are provided with this 
service. Hanson scales must—and do—move into 
their ultimate mission—that of giving unvarying and 
efficient service to industry. This is the objective of the 
Hanson Merchandising Plan. Send for it now. Let it 
establish for you a profitable postal scales department. 


Hanson Scale Co. 
525 N. Ada St., Chicago, Il. 











we . Five 
efficient postal scale, because of its general con- rund 
. f 
venience and the postage it saves. But no mat- 7% 0! 








CROWN 


RIBBONS 
AND 


CARBONS 


—Also win the 


second order ! 





oon paper and typewriter ribbons are service sup- 
es. If the service is good, sales grow. CROWN Rib- 
a and Carbons are growing in use. Salesmen are 
successfully introducing them Taher afield. The qual- 
ity of the line and the accurate application to needs 
of the business office combines to make an excellent 
ity for qualified salesmen, with whom we are 

ays eased to go into the proposition in detail, on 


CROWN RIBBON 
& CARBON MFG. CO. 


782 - 790 St. Paul Street 
Rochester, i> Be 


Making Good Impressions for 
More than a Quarter Century 
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New Pen Demonstrator for Dealers 
The Pen Company, St. Charles, Ill, has 
developed a new electric demonstrator for its dealers. The 
is continuously filling and 
It compels atten- 


Monochrome 
machine when in operation 
emptying a Monochrome vacuum pen. 
tion and is an important factor in building up pen sales. 

Below the pen used in the demonstration is an electrically 
lighted tray which holds eighteen pens. 


The 


The demonstrator is of a brown, velvety finish. 





SM onochrome 





New Pen Demonstrating Unit Offered to Dealers by the 
Monochrome Pen Company, St. Charles, Il. 


circle at the top, the narrow panel leading from it, and the 


name “Monochrome” are all in gold lacquer. It can be 
cleaned without injury 

The demonstrator is made to be used in windows and 
on counters. It is furnished to the dealer with a conserva- 
tive purchase of pens. The machine remains the property 


of Monochrome Pen Company, which services it regularly. 


———— 
Woodstock Continental Sales Director Visits 
Home Office 
\. H. Cohen, Continental sales director for the Wood- 
stock Typewriter Company, with headquarters at 5/11 


Theobalds Road, London, is spending a few days at the 
home office in Chicago for consultation in regard to the big 
Woodstock drive which is to be extended to every country 
in Europe during the coming season. 

This is the first time Mr. Cohen has been home since he 
assumed charge of the European business about two years 
ago. 

> 

“Jack” Barfoot Heads Metro Do/More Branch 

J. H. Barfoot, better known as “Jack” to the office equip- 
ment trade, has been appointed manager of Do/More Seat- 
ing Service, the New York City branch of the Do/More 
His new field covers the entire metropol- 
Mr. 


New 


Chair Company. 
itan area, opening a wide scope for his salesmanship. 
Barfoot had supervised Do/More sales in western 
York state and Canada, with headquarters at Buffalo. 





| 
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Shipman- Ward 


Complete Services 


All Makes of Typewriter parts 


Typewriter Tools and <Ac- 
cessories 


Super-Grade Platens (all 
makes) 


Retyping (Underwoods only) 
Enameling (anything) 
Nickel Plating (anything) 
Welding (anything) 


100% Rebuilt Underwoods 
and Royals 


Crusader Grade Underwoods 
and Royals 


Blue Ribbon Rough Under- 
woods and Royals 


Underwood Fanfolds 
100% Rebuilding 


Write for our Latest 


Parts Catalog and 
Typewriter Prices 


Shipman-Ward 


Manufacturing Co. 


4401 Ravenswood Ave. 
CHICAGO, ILLINOIS 
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FURORE IN THE 
STATIONERY FIELD 





Trussell Announces a New 
Creation in Multi-Ring 
Wire-Bound Stenographers 
Note Books 


Here is the ingenious Trussell 
‘“*Featherweight’’ Ring Bound idea 
applied to a stenographers note 
book that opens perfectly flat with 
every sheel in alignment—folds 
completely back on itself—stands 
upright for most comfortable tran- 
scribing—and retails at 10c. 


Full Particulars in WIRE-O 
folder just off the press. 
Send for your copy and ask 
for prices. 


TRUSSELL MFG. CO. 


Poughkeepsie, N. Y. 














OFFICE APPLIANCES 


(New Machines and Devices—Continued from page 21) 


out the use of expensive stockroom equipment has been 
placed on the market by Neopress, 7, Boulevard des Ca- 
pucines, Paris, 2, France, under the name of Neophot. The 
manufacturer states copies of documents printed on one 
side only can be obtained for less than a penny in two or 
three minutes. It is further stated that all documents of 
any kind can be photographed and reproduced by electric 





The Neophot Copying Machine 


light without any special training in the art of photog- 
raphy. 

The Neophot machine is made in two models of the 
same dimensions both capable of copying up to 13% x9™% 
inches. One model is for the small user and the other is 
designed to fit the requirements of the large organization 
whose business routine involves considerable copying. 

ES ———— 
A New Type’ of Machine Fastener 

The NuWay typewriter fastener for every make of type- 
writer is one of the recent devices to come on the market. 
It does away with hook-bolts, set screws and other con- 
trivances without affecting alignment or paper feed. Once 
this device is affixed to the typewriter bed, whether desk, 
table or other support, the machine is as free for removal, 











ee 





( Patents Pending ) 


The NuWay Typewriter Fastener 


replacement and tilting as if it were not fastened. Two 
small wood screw§ hold the fastener to the typewriter bed, 
and the slots in each end of the fastener engage a stud 
providing for easily placing in the lower edge of each side 
bar of the typewriter. The studs as well as the fastener 
remain permanently in place. The typewriter may be re- 
moved or tilted by pulling it forward on its support, slid- 
ing it back when desired. 

This device is made by the NuWay Typewriter Fastener 
Company (not incorporated) 6322 Cottage Grove avenue, 
Chicago. Patents on the device are pending. 


SS Eee 
George Meyer Takes Elbe Line for Illinois 
The Elbe File & Binder Company of New York City has 
appointed George L. Meyer representative for the State of 
Illinois. Mr. Meyer, a well known manufacturers’ repre- 
sentative, carries one or two other lines, but is devoting his 
attention primarily to Elbe products. 
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FILE 
POCKETS 


still lead the way to 
greatest filing satisfac- 
tion. 









































Sturdily constructed 
from first-quality red- 
rope stock, their lasting 
serviceable qualities 
make them the cheap- 
est buy in the long run. 


“Vertex” Pockets will 
satisfy your customers 


ALVAH BUSHNELL CO. 
925 Filbert Street Ww PHILADELPHIA 


wi po ova meat 




















300 


NEW ITEMS 
IN A SINGLE YEAR 


In a single year Office Appliances announced 
some 300 items in the section devoted to new 
machines and devices. 


Usually this information is given before the 
items appear on the market and always in 
advance of most sources of such news. It is 
not uncommon for a dealer to tell us that 
some of his best selling lines have been secured 
from seeing the things in Office Appliances. 
Many readers say this section in itself is 
worth the subscription cost, not to mention 
all the other features. 


If you want to keep in touch with the activi- 
ties of the office equipment industry, there is 
no better way to do it than by entering a sub- 
scription to Office Appliances. The rates are 
$2.00 a year, $3.00 for two years; Canada $2.50 
and $4.00; Foreign $3.00 and $5.00. 


The Office Appliance Company 
417 South Dearborn Street 


Chicago, 111. 































Bates Featherweight 
— Bakelite frame 
gives lightness plus 
strength, The most 
popular numbering 


machine made. 


TWO FACTS 


Which tell the story of 


BATES 


_ DEALERS throughout the country state that the 
| ratio of their Bates Numbering Machine sales to 
| other makes was greater during the depression 
| than before, and that on the comeback in business 
which has taken place during the past year, this 
ratio s not only holding its own, but increasing in 
favor of Bates. 
USERS. A consumer investigation just com- 
pleted by a neutral agency shows that the public 
of this country recognizes Bates as the leading 
numbering machine in the ratio of 17 to 1. 
Of course it will pay you to display and push 


such recognized quality. 


Bates 


NUMBERING MACHINE 


New York Office: 20 Vesey St. 


| 





THE BATES MFG. CO., Orange, N. J. + 
Makers of Bates Staplers 
Mun-Kee Stamp Pads 


Bates Eyeleters 
Bates Ink 


Bates Indexes 
Bates File Fasteners 
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CARBONS 
and 
RIBBONS 


Announcement of 
importance to the Distributor: 


SUPREME BRAND CARBON PAPER 

We are now ready to market this new grade of type- 
writer carbon paper. It possesses outstanding wearing 
quality, making it supreme in performance as well as 
in name. 

SUPREME BRAND TYPEWRITER RIBBON 

This popular ribbon, unsurpassed in quality, is now 
available in a sealed air-tight round box. It maintains 
ribbon freshness and prevents deterioration in any 
climate. 
THE BUCKEYE RIBBON & CARBON CO. 

1458-1468 East 55th St., 
CLEVELAND, OHIO, 


“Makers of the famous Raven Line of carbon paper and 
Dictator Brand Silk ribbon.” 


So; S) 
— . 








OFFICE APPLIANCES 


A GOOD ROLL IN A 








@ You'll sell more Progress Adding Machine Rolls 
because they are made of better stock ... other Progress 
Roll specialties include Cash Register, Teletype, Address- 
ograph, Telautograph, and Police Signal Paper. Ask us 
about them, 


BRADNER SMITH & COMPANY 


333 South Desplaines Street + Chicago, Illinois 





Anticipate 
September 


School 
Openings! 












Marks offers you a 
complete line of 60 
home and office 
desk lamps rang 
ing in list price 
from $1.35 up 
Each is made to 
give the maximum 
of light at a mini 
mum of cost 


™ 


» | 
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NEW CATALOG—24 pages of profit- 
@ producing lamp ideas will be sent with- 
out charge. Simply attach this ad to your 
letterhead and mail to 


MARKS 
MANUFACTURING CO. 


2! W. MON ROE ST. CHICAGO ILL 









: 





For More 
and Better Business 


Readers of Office Appliances 
have a constant source of 
useful ideas. 


The journal contains 
thoughts that many identi- 
fied with office equipment 
can use to advantage. It is 
a common meeting place for 
the exchange of worth-while 
information. 


If you want more and bet- 
ter business, you can profit 
by a subscription to Office 
Appliances. Domestic rates 
are $2.00 a year, two years 
for $3.00; Canada, $2.50 and 
$4.00; Foreign, $3.00 and 
$5.00. 


The Office Appliance Company 
417 S. Dearborn Street 
Chicago, Tl. 


> 
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Some Woodstock Activities 
Following are some items of news from the Woodstock 
organization which will be of interest to the trade: 


Frank Roark, who has been a distributor for the Wood- | 


stock Typewriter Company at Sioux City, Ia., has just been 
promoted to the position of district manager for Nebraska 


and eastern lowa. 
* * . 


D. W. Whitney has just recently been made district man- 


ager for the Woodstock Typewriter Company in Kansas. 
*~ + * 

J. B. Sizemore, who has been distributor for the Wood- 
stock Typewriter Company at Quincy, IIl., has just been 
appointed manager of the Kansas City branch of the com- 
pany. Mr. Sizemore has had a wide experience in the 


business equipment field. 
> -2@ 


John Quincy Adams, who has been connected with the 


American Writing Machine Company in Kansas City, Mo., | 


recently purchased the Sizemore Typewriter Company at 
This agency carries the Woodstock type- 


Quincy, Ill. 
It is a coincidence that 


writer franchise for that territory. 


Mr. Adams is locating in a town of the same name and in | 


a county bearing the same name as his own, as Quincy, 


Ill., is in Adams county. 
Ys 2 


District Manager C. L. Jones for the Woodstock Type- | 


writer Company in the states of Mississippi and Louisiana 
visited Chicago a few weeks ago and reports that conditions 
are very good in his territory. 

* * + 


W. A. Walkup, who until recently has been in charge of 


a sub-branch office at Rockford, Ill, for another typewriter | 
company, has been appointed district manager for the | 
Woodstock Typewriter Company in northern Illinois and | 


the state of Wisconsin. 
* * * 


Jack Spillane, district manager for the Woodstock Type- 


writer Company in Georgia and Florida, visited the home 
office in Chicago the latter part of August. 
* * * 

F, J. Weiss, district manager for the Woodstock Type- 
writer Company on the Pacific Coast, was a visitor at the 
general offices during August. Mr. Weiss reports condi- 
tions on the west coast very good. 

————E——— 
Updike Leaves Star Paper Fastener 

M. T. Updike, who for many years has guided the sales 
activities of the Star Paper 
severed his connection with that company. 

Mr. Updike has had a wide and varied sales experience. 
For the present he plans to distribute office appliances and 
machines direct to the consumer. His address is 65 South 
St., Stamford, Conn. 

Ike Kaplan Ill 
Ike Kaplan, proprietor of the Office Supply Company on 
Atlanta, is seriously ill in an Atlanta 


Auburn avenue, 


hospital. 

Mr. Kaplan has been secretary of the Atlanta Stationers 
Association for a number of years and is one of the best 
known stationery executives in the southeast. His many 
friends wish him a speedy recovery. —JHR 

———— 


Chehalis Concern Takes Larger Quarters 
Gabel & Gabel are now at 880 Market street, Chehalis, 
Wash., where they have recently moved from 860 Market. 
The store has enlarged the scope of its stationery service 
and in the new location has spacious windows equipped for 
showing a large quantity of merchandise —CML 


Fastener Corporation, has | 
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429 Moyer St. 


Chicago Branch 








ISAY TO 
DEALERS:— 





little acorns....” 


Often, big orders come to you because you've pleased 
your customers with the quality of a relatively small 
item such as filing pockets. 

FIBERSTOK Filing Pockets and wallets, for example, 
have many superior features that give an extra meas- 
ure of service—satisfaction—that win good will for you. 
FIBERSTOK Pockets and Wallets have double-thick 
backs and fronts, solidly glued over their entire sur- 
face; that’s why they're absolutely wrinkle-proof— 
why they won’t warp like ordinary pockets that are 
glued only around the edges. 

And Fiberstok flaps, too, will give your customers the 
fullest measure of service; special reinforcements give 
them extra leverage as well as longer wear through 
extra strength. 

Sell the Fiberstok line. It carries as much profit as 
cheaper goods and builds 
good will and repeat busi- 
ness. 

Write now for catalog and 
details of our sales coop- 
eration plans. ° 


National FiberstoK Envelope Co. 
Philadelphia, Pa. 


54 W. Lake St. Mutual Stationery Co., 368 Broadway 














134 





There’ s a Growing Demand 


for DESK FILES 





Meet it with the Dependable, 
Long-Lived, Economical 


EXECUTIVE 
DESK FILE 


eo men regard the desk 
file as standard equipment. It’s 
so handy, neat and orderly 
time and steps. Many are buying 
it voluntarily; others need but a 
suggestion or demonstration. It 
must be well designed and made 
of durable materials. You can de- 
pend upon the Quality Park EX- 
ECUTIVE Desk File to give com- 
plete satisfaction. 


saves 


Two Grades of Quality 

Three Styles of Binding 
Gray cloth covers with heavy tagboard 
leaves—cloth tab indexes. 


Heavy gray pressboard covers with docu- 
ment manila leaves—cut in indexes. 


Made in all standard sizes and indexes. 
Packed three to a box. Carried in stock 
for immediate shipment. 


QUALITY PARK ENVELOPE CO. 
11-116 Merchandise Mart, Chicago 


Factories at St. Paul, Minn. 











OFFICE APPLIANCES 


D. O. Burger Enjoys Pleasure Jaunt 
During the first two weeks in August, D. O. 
president of the Art Steel Company, Inc., of New York 


surger, 


City, accompanied by Mrs. Burger and a party of friends, 
enjoyed a trip to Cuba, Mexico and Yucatan aboard the 
popular Ward liner, “Oriente.” 

Mr. Burger returned with very vivid impressions of the 
natural beauty of those countries. Particularly was he im- 
pressed with Mexico, the train ride from Vera Cruz to 
Mexico City being one of the highlights of the trip. 

The remains of ancient Aztec and Toltec civilizations 
about Mexico City intrigued him greatly. “The degree of 
culture reached by these ancient peoples is simply astound- 
ing, and I returned with the firm resolve to make a more 
leisurely trip over the same ground at some future date,” 
said Mr. Burger. 





Young Metro- 
Goldwyn-Mayer Player, Seated at a Royal 
Typewriter Used in His Latest Production, 


Robert Young, Popular 


“All Good Americans.”—The Royal is used 
in scenes depicting a busy newspaper office. 


> 


Neva-Clog Products Appoints Fred Fenne 
for Mid-West 


Neva-Clog Products, Inc., Bridgeport, Conn., announce 


the appointment of Fred Fenne as their representative 


through the middle west, succeeding Mr. Anderson, whose 
continued ill-health has forced his retirement 

Although Mr. Fenne has spent the last three years with 
the retail organization of Chas. G. Stott & Co., Inc., of 
Washington, D. C., he is no stranger to the dealers of the 
middle west. 
his years of service with two well known office equipment 


He will be remembered by many friends for 


manufacturers. 

It is Mr. Fenne’s intention to establish headquarters in 
Chicago, from which point he will be at the service of 
dealers within the area he will cover. 

ae 
A. W. Faber Issues New Price List 

On August 1, A. W. Faber Inc. of Newark, N. J., issued 
a new price list on a discount of thirty-three and one-third 
per cent which succeeds the former set-up of fifty per cent 
from list. The new set-up, we are informed, is the one 
generally adopted by all pencil manufacturers. 

Ba ae. SEN 
Tacoma Concern in New Premises 

New quarters have recently been taken by H. D. Baker 
& Co. of Tacoma, Wash. 100 A 
street, this firm has lately moved to its new location at 
109 A street, where enlarged floor space provides greater 


-CML 


Formerly situated at 


merchandising opportunities.- 
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¢e SPOTSEALD °¢ 


ADDING MACHINE ROLLS 

















Easy Opening—No Waste: A Distinctive Feature 
Firmly wound—free from breaks and lint. 
Grades for every need—all standard sizes. 


All rolls now wound with red stop-signal 
about three feet from end of roll. 


WRITE FOR SAMPLE ROLL”“AND QUANTITY,PRICES. 


Rockwell-Barnes Company 
1511 West 38th Street Chicago 


Quick, Accurate 
FIGURES 


END MISTAKES — DOUBLE SPEED WITH 
PRECALCULATED, VERIFIED ANSWERS 


Meilicke ready-made answers to routine problems cut 
calculating time in half for Western Union, Western 
Electric and many other users, Any employee can use 
Meilicke Systems without training. There are no keys 
to punch, no levers to pull. Just turn the card and copy 
the answer. 


The Meilicke line consists of 
the following devices: 
N.R.A, P. ll Calculators 
The Dictaform for letters, 
paragraphs and all data 
Savings Bank Calculators 
Commercial Calculators 
Y Calculators 
Dozen Basis Calculators 
Urit Basis Calculators 
Electric Bill Extenders 
Water Bill Extenders 
Butter-fat Calculators 
Discount Calculators 
Interest Calculators 
Vertical Cataloging 
Payroll Calculators 
Express Calculators 
Freight Calculators 
Lumber Calculators 
Coal Calculators 
Bonus Calculators 
Time Calculators 
Price Checkers 
Phone Indexes 











Meilicke Systems meet every need, and spe- 
cial Calculators can be supplied to meet any 
special requirements. Let us show you with- 
out obligation how Meilicke systems can save 
money for your business. Dealers, send for 
our new catalog. 


Meilicke. Systems, Inc. 
€.Z~. 3466 No.Clark St. Chicago, Illinois 











_ _ _ 








1 WANTED 
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y i 
Your Customers 


Addressographs & Supplies 
Multigraphs " " nt 
Folders * * 

Sealers ag oe 
Dictating Machines ” ” 

Check Writers es ” 
Mimeographs - me . 
Ditto Machines " *” il 
Mailometers % ” 


3° ss 


Kardex Systems 


Wire or Write for Low Prices 
to Your Customers — Big Profit to You 
on Fine Rebuilt Equipment 
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Taz 


THE TYPEWRITER 
KEY THAT MEANS 
BETTER WORK For 
THE USER MEANS 








] 











Munson Suppty Co. 
348 Hudson St., N. Y. City 


Please send information about the 





New Ke New Package and 

Counter Display to 

ee rr ee Se ee 
DO, ic. ss kee eee bwibals eee 

Ces ss xaos bees > Ss cinta ceet 
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3A 17 ILE- 
fiyres 


QUALITY 
CARBON PAPER 


WE DO OUR PaRT 


mae IH HNN 


Dependable 
Quality 
sells and 
re-sells 
—ata 


profit! 





Your selling effort will long avail only if your first sales con- 
sistently induce re-orders TTLE Ribbons and Carbons, 
for 46 years the standard of comparison, are dependable qual- 
ity. Evidences are continually coming to light. People write 
us of the high grade coating of LITTI EB enten, serving longer, 
making blacker copies, leaving cleaner sheets. One tells of a 
LITTLE ribbon that was found in first class condition after 

unintentional 25 years’ storage and gave sharp, colorful im- | 
Another relates how 40 years after it was made, a 

ITTLE carbon sheet produced strong, legible copies. And 

| 


PITTLE 

so on! 

If you are not getting your full share of the available ribbon 
and carbon business, compare your merchandise. LITTLE 


brands can help you get more of this important and profitable 
volume 


| A. P. Little, Ine. 


ROCHESTER, N. Y. 
New York Office: Bible House, Astor Place 


OFFICE APPLIANCES 


a of your 


customers 
RUBBER KEYS MEAN 


PEERLESS 





Four-fifths of the large 
city dealers sell PEERLESS RUBBER TYPEWRITER 
KEYS. And to four-fifths of the nation’s buyers rubber 
keys mean PEERLESS. 
The moral is that PEERLESS TYPEWRITER KEYS are 
therefore easier to sell—better known—more widely ad- 
vertised and more profitable for you to push. 
Write now for the reasons why PEERLESS is the big 
seller—let us show the features of the PEERLESS Security 
KEY —let us tell you about the Peerless dealer policy—let 
us help you advertise for Peerless profits. 

PEERLESS KEY CO., INC. 


Manufacturers of the Only Complete Line of Rubber 
Keys Sold Through Dealers 2 


176 Fulten St. New Yerk City 














PRONTO Storage File 


“a. 





STEEL FRONT (Sr*ouive orcen 
STEEL-REINFORCED 
DRAWER and CASE 
THE only corrugated collapsible storage file having 


these desirable features. 


Which accounts for their unprecedented popularity, 
where front-office file appearance, strength, accessibil- 
ity and stacking qualities are appreciated at no more 
than storage-bex prices. 


26 stock sizes for every filing purpose, 
retailing at 85c¢ to $2.10. 


Write for Sample and Trade Discount 
PRONTO FILE CORP...636 Broadway, NewYork 
SSK SAE I TT 








BEWARE OF IMITATORS! 





There’s No Substitute for 
GENUINE, GUARANTEEDQUALITY 


HOTCHKISS WIRE STAPLES 


MITATIONS of standard staples have caused more grief 

to the stationery trade than any counterfeit we know. 
They won't work in Hotchkiss mac chines because they are 
of inferior, wrong size wire. Buy your staples only from 
manufacturers of known reputation — be sure you get the 
standard staples for standard machines — be certain of 
quality before you talk price. It is the only wey you can 
avoid complaints, satisfy customers and build a big, 
profitable staple business. 

Genuine Hotchkiss Staples are made by a special process in- 


suring greater oe. S uniformity, perfect operation. They 
mean more good will ts for those wise dealers who 


concentrate on known Hote oy quality. 


THE HOTCHKISS SALES CO. 


Norwalk Connecticut 
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TYPE Weis & aS 


Auburn, Wash.—-The Valley Typewriter Exchange has occupied its new 
office and shop. This business was established in 1929 

Chicago, i1!.—H. C. Von Hacht, formerly with the San Francisco branch 
of the Underwood Elliott Fisher Company, visited the Chicago branch in 
August He was = his way to headquarters at New York. 

Chicago, #1.-L. G. Buchoiz, of the L. C. Smith & Corona Typewriters 
Inc., has been transferred to the home office at Syracuse, N. Y. His work 
in the Chicago wholesale department has been assigned to Ben Teck. 

Chicago, !i!.—W. B. Larsen has joined the sales organization of the 
Underwood Typewriter Company here. He had been with the Chicago 
branch of the Woodstock Typewriter Company. 

Chicago, t1.—The local branch office of the L. C. Smith & Corona 
Typewriters Inc., has been enlarged and re-arranged. The change makes 
possible a more convenient location of departments, and brings ample day- 
light to the service department 

Chicago, 11.-A. B. Froehlich, of the Reliable Typewriter & Adding 
Machine Corporation, attended a reunion of his class at St. Jude's Col- 
lege, Peru, Ill., in August. He took advantage of the opportunity to 
motor through North Central Illinois while driving to the reunion. 

Chicago, I1.-A. J. Sallander has been appointed assistant manager of 
the L. C. Smith & Corona Typewriters Inc., replacing A. H. Foxcraft, who 
has been appointed manager at Indianapolis. Mr. Sallander was for- 
merly in charge of a loop territory. 

Fort Smith, Ark.—L. A. Hummer, L. C. Smith & Corona Typewriters 
dealer here, recently drove to many eastern points on his vacation. He 
covered a total of 39,000 miles 

Indianapolis, Ind.—G. A. Foxcroft, formerly assistant to L. H. Olson, 
manager at Chicago for the L. C. Smith & Corona Typewriters Inc., has 
been appointed branch manager here. 

Kent, Ohio.—G. P. O'Leary has opened a typewriter and electrical ap- 
pliance shop, located in the Patchin department store. Mr. O'Leary had 
been engaged in business at Pittsburgh before locating here. 

Kilgore, Texas.—-The Kilgore Typewriter Exchange has been organized 
by J. I. Goodwin and J. L. Barber, at 207 East North street. The Ex- 
change handles new and used typewriters, does a repair business, and 
handles a line of office supplies. 

Louisville, Ky.—The Leet Typewriter & Equipment Company has been 
chartered to deal in office equipment; capital stock, $1,500; incorporators 

William M. Leet, W. Huston Overstreet. aud, William M. Leet, Jr. 

Milwaukee, Wis.—E. L. Weiser, formerlfd@-salesman for the typewriter 
division of Remington Rand Inc., has been appointed local manager. He 
succeeds F. M. Echoff, who has been promoted to the Pittsburgh branch. 

Newark, N. J.—L. L. Allen has ‘been appointed manager of the local 
branch of the L. C. Smith & Corona Typewriters Inc. 

Phitadelphia, Penna.—-Harry Pough has been appointed manager of the 
local L. C. Smith & Corona Typewriters Inc., branch. He was trans- 
ferred from the Newark branch 

Pittsburgh, Penna.—-F. M. Echoff, formerly manager at Milwaukee, 
Wis., for the typewriter division of Remington Rand Inc., has been ap- 
pointed local manager here. 

Princeton, t11.—The Johnson Typewriter Company conducted an office 
equipment booth at the Bureau County Fair August 28-31 It featured 
L. C. Smith & Corona typewriters, adding machines and other utilities. 

Rochester, N. Y.—-H. B. Sims has been appointed branch manager here 
for the typewriter division of Remington Rand Inc. 

San Francisco, Calif._-C. E. F. Russ, manager for the Royal Type- 
writer Company, Inc., here, reports business at present very encouraging. 
Perhaps the significant feature is that activity is distributed evenly over 
all of Northern California. An indication of the upturn of office employ- 
ment is the fact that the Royal employment department is now placing 
many more stenographers than it was a while back. The new Model H 
typewriter has been doing a great deal to increase the total sales volume. 

Springfield, 11!1.—F. H. Wilson has been appointed manager of the local 
branch of the Royal Typewriter Company, Inc., 318 Each Monroe street 
He was transferred here from the sales staff at Kansas City, Mo. 

Salinas, Calif.—C. E. Dunn, hitherto well known to this community 
through the sale and servicing of typewriters, has opened a full fledged 
stationery store. Commercial stationery and office equipment are empha- 
sized. The stocks include a liberal supply of business forms, loose leaf 
equipment, binders, etc. The store is located at 12 West Gabilan street. 
Cc. E. Dunn, 8Sr., looks after the store, while the son continues the out- 
side and service work. 

Topeka, Kans.—The Western Typewriter Company, 520 Kansas avenue, 
celebrated its fifteenth anniversary in July. This business was estab- 
lished at 624 Kansas avenue by Irwin 8S. Vincent and R. G. Nichols. The 
present location has been occupied the past eleven years 

Temple, Texas.—The Temple Typewriter & Adding Machine Company 
has been established in the Professional building by William Clark. He 
is an experienced mechanic on typewriters and other office machines 


ADDING MACHINES 


Chattanooga, Tenn.—A. L. Bateman, salesman for Remington Rand, 
sold a portable adding machine for use in a mission school at Balupe 
Day School, Luebo, Belgian Congo, East Africa. 

Chicago, I!.—Herbert Paszotta has returned to Chicago after an ex- 
tended trip to the Pacific coast, as well as to Northern Mexico. Mr 
Paszotta had been engaged in the office machine business at 35 North 
Dearborn street until a few years ago, abandoning that enterprise to take 
up the study of law. He plans to continue his studies. 

Cleveland, Ohie.—-Local representation of the Fridén calculating ma- 
chine has been undertaken by the Office Machines Company, conducted 
by R. E. Busher at 1514 Prospect avenue. 

Jackson, Miss.——-The Burroughs Adding Machine Company has leased 
the entire ground floor of the old Jackson-State National bank building 
G. T. Moore is manager here 

San Antonio, Texas.—C. B. Hale has been appointed local sales repre- 
sentative of the Fridén Calculating Machine Company. 


OTHER MACHINE S 


Chicago, I1i.—The Automatic Pencil Sharpener Company experienced 
an unusual spurt in sales to the school supply trade late in August. 
This suggests that public and private schools are doing emergency buying 
of supplies which were not on the school budgets 

Chicago, t!.—Dura Flex Company, 225 East Ninety-fifth street, has 
been chartered to manufacture, repair, buy and sell duplicating and ad- 
dressing machine paper and supplies; capital stock, 100 shares par value 
common ; Incorporators—Paul A. Golnick, Naomi Golnick and Harry A. 
Golnick 
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The girl of Spain grows wan ) 
and sad, 
When writing errors 
face her; 
Unless of course, beside 
her stands, 
A’lliptical 














“ sor 





wowrnae 











a 









ee Weldon Roberts Eraser No. 121 
Elliptic has a popular, convenient shape 
for easy handling. It has the properly 
cured gray rubber composition for clean, 
fast erasing of all pen and stubborn pencil 
marks. It has appeal for all users—in 
office, school, home, art or architectural 
studio. It makes SALES. 


Yes, WELDON ROBERTS Erasers are 
money makers—because Weldon Roberts 
concentrates on making erasers—because 
the Weldon Roberts 
name and reputation are 
known everywhere—be- 
cause Weldon Roberts 
cooperates with dealers 
in service, advertising 
and price. 


We'd like to send you 
the catalog and price 
list of Weldon Roberts 
Erasers. Why not write 
for them now? 


WELDON ROBERTS 
RUBBER CO. 


America’s Eraser Specialists 


Newark 


Weedon Rotertr 


New Jersey 
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met 


‘For 5 YEARS 


the 
STANDARD 
of 
QUALITY 
for 


NON-CELLULOSE 


STENCILS 


| 


WRITE US today 
for exclusive sales 
rights for your city 





PRODUCTS 
RIBBONS 


OTHER QUALITY 
CARBONS 


* 
FRANKEL 
CARBON & RIBBON MFG. CO. 


Denver, Colorado 











One Girl--- with One 
Typewriter TYPES 
MORE FORMS than 
3 Girls on 3 Machines 
es SAVE 
$7.00 


per 
pay! 


LET US ’ 
PROVE IT, 
. 

















The cost of form writing is one of the major overhead expenses. 
Cut this cost two thirds. You can, without changing your 
typewriter without investing a dollar in equipment. Miami 
FastForms fit any machine —permit continuous typing because 
they are printed in continuous sheets——ready to type. One 
airl does the work of three and does cleaner work. Dealers. 
represent us. Write for attractive discounts, complete circular. 
Real volume. Unlimited prospects. Write now. 


THE MIAMI SYSTEMS CORP., Cincinnati, O. 
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OFFICE APPLIANCES 


Milwaukee, Wis.—Rex-O-Graph, Inc., has been chartered to manufac 
ture, buy, sell, lease, import, export, deal in, operate or otherwise use 
duplicating machines; capital stock, 100 shares without nominal or par 
value ; incorporators—T. W. Samners, M. 8S. Lietz and H. J. McGrath 

Springfield, i!!.—The Hannah Register Company, Indianapolis, Ind., has 
been moved to this city. Controlling interest in this business has been 
purchased by H. L. Williamson, president of the Hartman-Jefferson Com- 
pany. 
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Chicago, Il!.—The factory equipment and office furniture of the Engle- 
wood Desk Company, 5816-20 Lowe avenue, was auctioned August 8 by 
Samuel L. Winternitz & Company 

Chicago, !l!.—-S. E. Elliott, manager here for The Berger Manufactur 
ing Company, spent his vacation at Chautauqua Lake, N. Y., amid scenes 
familiar to his boyhood days. 

Chicago, tli.-Walter Hansen, of the furniture department of Stevens. 
Maloney & Company, visited the store in August, the first time since he 
was injured in an automobile accident in November, 1933 

Chicago, it.The Original Cabinet Corporation, Niles, Mich., has 
opened a branch office at 155 North Clark street, in charge of Clarence 
R. Jensen. The company specializes on cabinet work for public buildings 

Chicago, tl.-The Globe Furniture & Stationery Company has added 
a number of new salesmen, and has excellent prospects for fall business 
The aggregate sales experience of the staff totals 100 years, accumulated 
with various retail houses and manufacturers. 

Kansas City, Mo.-—-The Golding Bank & Office Equipment Company has 
moved from 203 Postal Telegraph building to ground floor premises at 806 
Delaware street. George Golding, manager of this business, had been 
with The Baker-Vawter Company and Remington Rand Inc., twelve years 
before organizing his company. 

New York, N. Y.—J. A. Barfoot has been appointed manager of Do/ More 
Seating Service, the Metropolitan branch of the Do/More Chair Company 

New York, N. Y.—The Dependable Office Fixture & Equipment Com 
pany, conducted by Y. Manookian, has opened a branch store at 419 
Broadwa.: The branch is conducted as the Dependable Office Furniture 
Company, and carries new and used equipment 

New York, N. Y.—The Palace Fixture Company, Inc., has been char 
tered to handle filing equipment and office fixtures ; incorporators—George 
H. Bernstein, 1133 Broadway (Manhattan), Bertha Rabinowitz, 279 New 
Jersey avenue (Queens), Jacob L. Sirota, 1133 Broadway (Manhattan) 

Philadelphia, Penna.—A. Pomerantz & Company has been appointed 
dealer for the Do/More Chair Company 

Philadelphia, Penna.—-The Frank A. Newland Company, office and 
store fixtures, 1124 Washington avenue, has been registered as a com 
mercial title in the common pleas court by Frank A. Newland, 6715 North 
Sixth street, and Henry C. Fawthrop, 502 Sixty-seventh avenue 

San Francisco, Calif.—The Schwabacher-Frey Company. featured an 
effective window display some weeks ago, devoted to ‘‘Acme’’ records 
It was arranged by J. Clay Thomas, who evolved a striking effect with 
high merchandising values 

Tulsa, Okla.—The Downs-Randolph Company has moved to 515 South 
Boston street 
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Chicago, !11.—The National Pen Products Company has surrendered its 
corporate charter 

Chicago, Iti.—-Leslie Shaw, office manager of the local branch of The 
Conklin Pen Company, drove to Devils Lake, Wis., with his family for 
a vacation in August 

Chicago, ti!._-Charles P. Mueller, head of the pencil department of the 
local branch of the Joseph Dixon Crucible Company, celebrates his thirty 
fifth anniversary with the company this month 

Chicago, I)._-Premiums have been used often to induce the opening of 
bank savings accounts The First National Bank of Englewood used 
mechanical pencils as premiums to induce small depositors to close ac 
counts of $100 or less which were not profitable to the bank 

San Francisco, Calif.—Oliver Pierce. Pacific coast representative of 
The Conkiin Pen Company, has returned from a successful trip to the 
Hawaiian Islands 

Seattle, Wash.-The Nichols Pen Shop, 4243 Sixth avenue, NE, fea 
tures a trade-in plan for used fountain pens For two old pens the 
shop gives a new one 

Seattle, Wash.—-Weisfield & Goldberg, 412 Pike street, have expanded 
their lines, including the organization of a fountain pen department. The 
fountain pen work is in charge of Alfred H. Feroe 

Toledo, Ohio.—The Conklin Pen Company has received an order for 250 
pen and pencil sets from the Mexican government These will be used 
by the deputies and senators of the national legislative body *‘Nozak’ 
pens with. the word gauge feature are included in these sets 
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Dallas, Texas.._James D. Pryor has been transferred by the Wilson 
Jones Company to the Texas territory, with headquarters here He was 
with the Irving-Pitt Loose Leaf Company many years, affiliating with the 
Wilson-Jones staff when the Irving-Pitt business was brought into the 
Wilson-Jones organization He was out of the Wilson-Jones organization 
some time, rejoining the forepart of this year 

Ilion, N. ¥.—The McBee Binder Company, Athens, Ohio, has brought 
suit against Remington Rand Inc., claiming infringements of patents cov- 
ering improvements for inking mechanisms spotting manifolding compound 
on sheets of paper 

New York, N. Y. 
105 Sixth avenue ; 





The Loose Leaf Equipment Company has moved to 
increased space facilitates taking care of trade 


a ee 
Loose Leaf Manual for Auto Insurance Men 


The 1934 manual of the National Automobile Underwriters Association 
has been revised and published in loose leaf form Separate editions 


were published for various sales territories, the loose leaf form facilitating 
the making of necessary changes from time to time 
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WARSHAW INDEX CARDS 
FOLDERS Full rotary cut (4 sides) 


with clean, trim edges — 
of strongest grade manilla uniform margins — good 
—round cornered—ac- 


quality — wrapped in Cel- 
curately scored — perfect 


lophane — at a distinct 
tabbing — excellent work- price advantage. 
manship — at surprisingly 
low prices. 


WARSHAW 
MFG. CO. Inc. 


1 MAIN ST. 
BROOKLYN, N.Y. 


Protex Stickons 

Mending Tape 

Gummed Index 
Tabs 


Card Index Ticklers 























WITHIN 10 GRAINS! 


That is now the postoffice scale sensibility 
and tolerance for checking postage. 


Forty-eight cents to $2.00 per pound prevailing postage 
cost must be checked by every mailer to prevent 
costly postage waste. 


Over-Under Weight 


indicator at end of beam 
indicates an unmistakable 
hair-line balance 






Airmail No. 1—Capacity 1 Ib. x % oz. with computing chart 
Airmail No. 4—Capacity 4 Ib. x oz. with computing chart. 
Airmail No. 9—Capacity 9 oz. x % oz. without computing chart. 


Com puting chart shows all mail and parcels post rates up to full capacity 


Over 20,000 Triner New-Type Scales 


recently installed by the U. S. Postoffice Department 
because a variation of only a FEW GRAINS is now 
permitted between each ounce division—such a fine 
variation is not apparent on any ordinary scale. 


TRINER SCALE & MFG. CO. 


2714 W. 2ist Street Chicago, Hlinois 
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specify Graftfco 


when buying MAPTACKS 














If you use maps or charts, these smart little 
tacks are “RIGHT TO THE POINT” in telling 


what you need to know. 


Millions of Graffco Maptacks in daily use 
prove their outstanding worth. Unbreakable 
metal heads, uniform in size and shape; per- 
fect tool steel points. 3 sizes; 20 plain colors; 
many color combinations. There’s a Graffco 
Maptack for every purpose. 


Dealers: write us if you do not now handle 
Graffco products. 


GEORGE B. GRAFF CO. 
64 Washburn Ave., Cambridge, Mass. 





EQUIPMENT 





Not only a complete range of 
Standard Binders and Forms, 
but many popular numbers 
which are exclusive with the 


CESCO line! 
SEND FOR CATALOG 


and learn what a vast array of 
modern business tools are avail- 
able to your salesmen. Liberal 


Dealers’ Discounts. 


THE C. E. SHEPPARD CO. 


4401-4429 Long Island City 
Twenty-First Street New York 
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CLIP-ON 


FAST FASTENERS 


EVER 





Easily Applied 
Hold Fast 
May be used many 


times—or for 
permanent fastening 


& é 


ee ee, e 


Fit close—do not 
hook on unrelated 
papers 


Unexcelled for 


mail enclosures 


CLIP-ONS satisfy the most particular 
people! 


Three sizes, nickel or brass finish, 100 to a 
box, 10 boxes to a carton. 


CLIP-ON CORPORATION 


OSWEGO, N. Y. 

















INGENTO CUTTERS 





2 models 


A Cutter for 
Every Purpose 














Whether it be a small card or photo, or heavier 

materials, such as corrugated board, cloth, leather, 

rubber, sheet metal, etc., one or more of the eight 

sizes (6 to 30-inch blades) will do the cutting job 
perfectly. 





SEND FOR NEW PRICE LIST 


Manulactured Only by 


IDEAL SCHOOL SUPPLY CO. 
8316-8346 Birkhefl Avenue 
ILLINOIS 


CHICAGO, 

















CELU-DEX CORP. 
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TRANSPARENT 
INDEX TABS 
by the FOOT 









CELa:DEX 


1 Main Street BROOKLYN, N. Y 








CUSTOM BUILT 


PENCIL 
by Mohican 


Make it YOUR LEADER. Stim- 
ulate interest in your service 
through its fine quality. It offers 
a new deal in the Stationer's most 
staple merchandise. Ask about 
the real profits retailers are now 
making with this better pencil. 


Mohican 


Pencil 


(Formerly United States Pencil Co.) 
MANUF ACTURERS 


Res. U.S. Pat.08. PHILADELPHIA, PENNA. 
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RIBBONS AND CARBONS 


Brooklyn, N. Y.—The Acme Ribbon & Carbon Company has been in- 
corporated in Delaware, capital stock, 3,000 shares no par value. 

Chicago, !.—The Jasper Hunt Manufacturing Company, 411 South 
Wells street, has changed its name to Fidelity Paper & Manufacturing 
Company 

New York, N. Y.—The Buckeye Ribbon & Carbon Company has moved 
its Eastern branch from 34 Warren street, to larger quarters at 306 
Broadway. 

San Francisco, Calif..-The dinner meeting of the Carbon and Ribbon 
Association of Northern California held at the Sir Francis Drake Hotel 
August 10 was well attended. Al Hammergren, of the H. & M. C. Com- 
pany was re-elected president; W. G. Huston, Pacific coast manager for 
Mittag & Volger, Inc., vice president; L. H. Chapman, of A. Carlisle, 
Upham & Rutledge, Inc., treasurer; John H. Griffith, 68 Post street, con- 
tinued as secretary. The new directors are William Taylor of Remington 
Rand, and Al. Orton, of The H. 8. Crocker Company 


MARKING DEVICES 


Elizabeth, N. J.—‘‘Uncle Charley’’ Small, southern representative of the 
Fulton Specialty Company, is on the annual fall and winter tour of his 
extensive territory 

Chicago, Ili.—-Benjamin F. Cannon has been appointed manager of 
Horder’s marking device department. He had been connected with the H 
Niedecken Company and Siekert & Baum Stationery Company, at Mil- 
waukee. He had also conducted the Benjamin Franklin Stationery & 
Printing at Hammond and Whiting, Ind 

Defiance, Ohio.—The Alliance Printing & Stamp Company has been es- 
tablished at Arch and Prospect streets by Martin R. Battey and George 
G. Stackhouse 

Sacramento, Calif.—-The Sleeper Stamp Company, 825 “J’’ street, has 
added a department devoted to commercial stationery and office supplies. 
This work is in charge of R. A. Day, who had been with F. F. Hansell 
& Bro., New Orleans, formerly. 




















BUSINESS OPPORTUNITIES 


Important to Manufacturers 





The following detailed inquiries, received direct from readers of OFrice 
APPLIANCES, are tangible business opportunities. 


Wants Abroad 


Representation Offered for Germany and Czechoslovakia.—-Felix Teucher, 
Liebigstrasse 19, Dresden A24, Germany, wishes to establish connections 
with American manufacturers as general representative or wholesaler for 
Germany and Czechoslovakia. He has been operating nearly thirty years 
as a wholesaler of typewriters, calculating machines, packing materials, 
office articles and patented office items. He offers commercial references. 

Stationery Lines for Japanese Dealer.—H. Hiyoki, 192 Kitazawa, 2 
Chome, Setagayu-Ku, Tokyo, Japan, wishes to add to his agencies for 
stationery items made in the United States. He is distributor in Japan 
for the Manifold Supplies Company line of ribbons and carbons. Mr. 
Hiyoki is described by the Manifold Supplies Company as an energetic 
distributor 

Office Equipment and Supplies for Spain.—Kuh, Balmas, 16, Apartado 
860, Barcelona, Spain, wishes to get in touch with American manufac- 
turers of office equipment and supplies. American loose leaf items are 
now sold. 

Stationery Lines for West Indies.—Mr. A. Leonard Moses, P. 0. Box 
245, Kingston, Jamaica, B. W. I., is planning to extend his activities to 
include the sale of general commercial stationery items He wishes 
to hear from manufacturers interested Mr. Moses is distributor in 
Jamaica for the L. C. Smith & Corona Typewriters Inc 


5 Wanted Here at Home 


Cleveland Typewriter House Asks for Catalogues.—Acme Typewriter 
Service, 319 Erie building, wishes to receive catalogues and prices on all 
types of office equipment. This business is relatively new. George Bar- 
rick, manager of the company, has been connected with the typewriter 
industry more than thirty years Please mark mailings for the attention 
of Neale M. Brown, of the service department 

Colorado Dealer Wants Office Machine Lines.—J. F. Stahl & Company, 
926 Seventeenth street, Denver, Colo., wishes to add new lines of type- 
writers and adding machines. The company already handles new and used 
office machines. Please mark correspondence for the attention of Louis 
Santangelo 

Catalogues for Kentucky Stationer.__J. Preston Smith, who conducts 
the Smith Specialty Company, Richmond, Ky., wishes to receive cata- 
logues of office furniture and stationery 

Catalogues for New St. Louis Statiener.—Harold S. Cohn, 4131 South 
Grand avenue, St. Louis, Mo., opened an office supply and stationery 
store at 4131 South Grand avenue, St. Louis, Mo., recently. He wishes 
to receive catalogues and other advertising matter from manufacturers 

New York Dealer Requests Furniture Catalogues._-The Dependable Fur- 
niture Company, established recently at 7119 Broadway, New York, N. Y., 
wishes to receive catalogues from manufacturers in the office furniture 
field. He has been in the office fixture and partition business in New 
York City since 1918. The Dependable Office Furniture Company is con- 
ducted as a branch of his primary business. 

Office Equipment Project at Princeton.—The Johnson Typewriter Com- 
pany, Princeton, Ill., is planning to install a complete office equipment 
department, supplementing its typewriter business Manufacturers are 
requested to send catalogues and other advertising matter to assist in 
formulating plans for the new department. 


New Enterprise 
Following is a concern reported in further detail elsewhere in this issue. 
It offers possibilities of additional outlets for 
manufacturers in this field. 


Stationery Store Opened at St. Lowis.-An office supply and stationery 


store has been opened by Harold S. Cohn at 4141 South Grand avenue, 
St. Louis, Mo 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 

















for 
ROTARY 
DUPLICATING 
DEVICES 





YOU CAN MAINTAIN PRICE 
WITH QUALITY 
Order TEMPO and you will be sure of getting 


the Best. 
For your convenience a complete stock is carried at 


435 N. Wells S*, - 710-Third Ave. 
Chicago = Secttle 


Write for catalogue and dealers’ discounts 


MILO HARDING CO., LTD. 
1362 South Hill Street, Los Angeles, Calif. 
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OFFICE APPLIANCES 





DON'T LOSE AN ORDER ‘ 
ON DELIVERY 


EASTERN DEALERS 


NOW! 


STEEL FILES + FILING SUPPLIES 
By BROWNE MORSE 


WOOD DESKS + WOOD CHAIRS 
By JASPER 


IN NEW YORK STOCK 
FOR YOU TO DRAW FROM 
. 


FOR’ CATALOGS OR OTHER INFORMATION, WRITE 
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CAL CAMERON 
140 MAIDEN LANE —— 


NEW YORK, N.Y. 
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DEALERS 





4 


For Deal in 
Repeat “Philco”’ 
Business Products 





To introduce the "EXCLUSIVE" TAB 
EDGE feature, we will send any dealer 
writing us on his printed letterhead, 25 
sheets of our No. 797 Carbon Paper, one 
of the longest wearing sheets on the 


market. 
IR 


HIGHEST QUALITY 





WE DO OUR PART 


Phillips Ribbon & Carbon Co., Inc. 


Factory and Executive Offices 
61 HALSTEAD ST., ROCHESTER, NEW YORK 


BRANCHES 
NEW YORK CHICAGO BOSTON 
82 West Broadway 200 W. Jackson 115 Purchase St. 
PHILADELPHIA Bivd. CLEVELAND 
1033 Chestnut St. MILWAUKEE 1002 Leader Bidg. 
8ST. LOUIS 6114 Plankinton PITTSBURGH 
221 Fullerton Bidg. Bldg. 410 Bessemer Bidg. 
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Atlanta, Ga.—Van Jernigan has associated himself with the John B. 
Harland Company, 8 Pryor street. He had been vice president of Lester’s. 

Boston, Mass.—-The George T. Bailey stationery store has moved from 
42 Central street to 57 Main street. This business is conducted by Mr. 
and Mrs. Dexter Brown 

Chehalis, Wash.—-Gabel & Gabel, an old-time stationery store of this 
city, has moved to 880 Market street, where the facilities are modern, 
with an abundance of window display space, and good light 

Chicago, !1..-Harry Balch, who has been with the Quality Park En 
velope Company eight years, has been appointed manager. He will con 
tinue to serve his old customers in the central west. 

Chicago, ti._-Carl K. Hart, who had been engaged in sales promotional 
work for the W. A. Sheaffer Pen Company and The Parker Pen Company. 
has joined the Chicago sales staff of Liberty magazine. 

Chicago, t1.-The Rainbow Ink Company, 928-32 West Huron street, 
has been chartered to manufacture and compound, buy and sell and deal 
in printers’ and office supplies; capital stock, 250 shares per value com 
mon; incorporators—Sixten J. Erikson, Frank E. Bloom and Theodore 
Levin 

Chicago, It).—M. W. Carson has joined the sales staff of the Globe 
Furniture & Stationery Company He had been connected formerly with 
the contract department of The Globe-Wernicke Company, and with the 
Amberg File & Index Company. 

Chicago, t11.—-The Practical School Supply Company, 1315 South Michi- 
gan avenue, has been chartered to buy, sell, lease, fabricate, print, pub- 
lish, edit, distribute and deal in all school and art supplies; capital stock, 
200 shares n. p. ¥.; incorporators—B. L. Thompson, Frank O. Frisk and 
I. L. Richmond 

Chicago, Ili._-Stevens, Maloney & Company have rearranged the center 
aisle of the store through the use of short display counters, with frequent 
cross passages. This plan tends to induce visitors to weave around the 
counters, exposing them to many items displayed temptingly. 

Fall River, Mass.—-The Robert A. Wilcox Company, 116 Bedford street, 
celebrated the sixtieth anniversary of its founding in June. 

Grand Junction, Colo..-Winfield’s, the well known stationery and office 
supply business of this city, has opened a branch at Durango, Colo 
E. H. Daniels is in charge. 

Indianapolis, ind.-The American Sales Equipment Company, Inc., 1621 
Prospect street, has been chartered to manufacture sample cases, brief 
cases, physicians’ bags and leather goods; capital stock, 1,000 shares no 
par value; incorporators—-Woodburn Masson, Nellie G. Masson and Ethel 
Dilley 

Lansing, Mich.—-C. F. Mixter has become purchasing authority for the 
Michigan School Service Company. He had carried similar responsibili- 
ties heretofore for the Hale-Haas Company, Eau Claire, Wis. 

Medford, Ore.—-Z. N. Agee has purchased the Koke-Chapman Stationery 
store from A. H. Miller. This business is now known as the Medford 
Stationery store Mr. Agee is giving his personal attention to the busi- 
ness; Mr. Miller is remaining in service for the present. Mr. Agee has 
had twenty-five years’ experience in the stationery business, both whole- 
sale and retail. He is planning some increases in stocks. 

Memphis, Tenn.—-S. C. Toof & Company has purchased the building on 
Madison avenue near South Third street which it has occupied since 
1913. This business was founded seventy-one years ago. 

Montreal, Canada.—-The Jason Stationery Company, formerly at 440 
McGill street, has moved to 444 St. Peter street 

New York, N. Y.—The Knickerbocker Stationery Company has leased 
the north store in the building at 102 Fifth avenue 

New York, N. Y.--The Advance Paper Products Corporation has been 
chartered to produce school supplies for the jobbing trade. This company 
is affiliated with the Advance Sales Book Company 

Oshkosh, Wis.—-The Oshkosh Office Supply Company has moved its 
store to 150 South Main street, three doors south of the former location, 
which had been occupied by this business twenty-two years 

Owensboro, Ky.—-Jagoe’s Book Shop, 306 Friedericka street, has held 
a quitting business sale. The stocks of the store included office supplies 
and stationery 

Richmond, Ky.—-J. Preston Smith has resumed control of the Smith 
Specialty Company and is operating in his new store on Second street 

Salinas, Calif.—C. E. Dunn has opened a store at 12 West Gabilan 
street, handling stationery and office equipment 

San Francisco, Calif.-A. Carlisle, Upham & Rutledge, Inc., 135 Post 
street, has been getting excellent results by announcing specific specials 
over the radio, and tying in with window displays. A card in the display 
window calls attention to the radio announcement 

Seattle, Wash.—The Diamond Variety store, conducted at 4517 Univer- 
sity Way, by H. 8S. Robinson and C. E. Boekenoogen, had added com- 
mercial and social stationery to its lines. 

Springfield, Mass..-The LeBoeuf Fountain Pen Company has been ac 
quired by the Pilgrim Fountain Pen Company, Inc., 4 Birnie avenue 
Benjamin F. Hambro is president and Frank G. Walsh is vice president 
of the new organization Both had been connected with the LeBoeuf 
organization 

Tampa, Fla.—The Ridge Stationery Company has been chartered; cap- 
ital stock, 100 shares (par value) $50.00; incorporators—H. M. Heidt 
B. B. Bush and B. D. Foster 

nm <> ’ 
Convention Photographs Enrich Benevolent Fund 


Mr. J. Adams Keene, an ardent member of the Stationers’ Association of 
Great Britain and Ireland, is an expert photographer He carries his 
camera to meetings and conventions, and secures many photographs of 
interest to the members attending In case they wish prints of Mr 
Keene’s snap shots, he furnishes them for a nominal sum. The proceeds 
of this camera sketching are donated by Mr. Keene to the benevolent fund 
of the Stationers’ Association. Already he has enriched the fund over £11 


Ee 
“More Ink to His Ribbon” 

A writer to the Chicago Daily News added a new figure of speech to 
the American language, in commending Howard Vincent O'Brien, a fea- 
ture writer for the News. The correspondent called for ‘‘more ink to his 
typewriter ribbon.’" Which puts the old saying, ‘““More power to his 


elbow,.”” on the shelf 
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U.S. TYPEWRITER RIBBON MEG. Co. 






RIBBONS C CARBONS 


ESTABLISHED 1895 
Dealers Inquiries Solicited 


IR 
Sansom at Tenth Street Philadelphia, Penna. 














NuWay we smrics 


most practical 


TYPEWRITER FASTENER 


TL —e 


NS GG 24 BEL HN 


( Patents Pending ) 


rYPEWRITER MEN. Take a few along on your service calls; 
your trade will welcome the suggestion, which will add to your 
earnings. NuWay holds the typewriter securely, yet releases it 
easily for removal, cleaning, adjusting, etc. Two small wood 
screws hold the fastener to the typewriter bed; two studs in the 


typewriter frame engage slots in the fastener ends. NuWay also is 
used for clamping typewriter for shipment. A line on your letter- 
head brings price and terms 


NuWay Typewriter Fastener Coe. (not inc.) 
6322 Cettage Grove Ave. Chicage For that Sales Manual, Catalog, 


Book of Regulations, etc. 
PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding pmo 
Many different types and sizes of rin post 
binder metals are now being used and Bewdh we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is exceptionally valuable 
in its field 

If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable sematidibend of useful in- 
formation on the subject. 


Loose Leaf Metals Co., Inc. 


6816-6824 Arsenal St. ST. LOUIS, MO. 


Pacific Coast Ronpeitin & . & D. Loose Leaf Co., 427 N. San 
Pedre St., Los Angeles, Calif. 
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DURA-FLEX CO. 


Duplicating Stencils and Supplies 
Addressing Stencil Inserts for 
salvaging those old stencil frames 


{ 

i 

| 

| 

i 

| 

4 Proof ~~ the public prefers stencils MADE IN 
I I 

i THE U.S. A. is evidenced by the necessity of en- 
i He: oh our plant facilities to meet the increasing 
demand for our products. 

i I 

1 We can still use a few more dealers and distributors. 
i Write for details. 

| 

i 

| 


Dura-Flex Co. 


255-59 E. 95th St. Chicago, II. 














THERE’S A STEBCO FOR EVERY NEED 
VARIETY! RED here are but two of 


pzeru 

the many original designs man- 
ufactured exclusively by Stein 
Brothers. No matter what your 
customer’s requirements may be, 
there’s a Stebco to secure his order. 
We are pioneers in the zipper field. 
At your command is the most ex- 
tensive line of Envelopes, Port- 
folios, Ring Binders and Briefcases 
on the market—quality goods at 
reasonable prices. 


Send for well-illustrated catalog 
Stebco Pioneer Sectional File Case or sample. Stebco Aristocrat Multi-Pocket Portfolio 

STEIN BROS. MFG. CO... INC... 564 W. Adams St... CHICAGO, ILL. 

TTC LL 
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New Zipper Type Envelopes 


Feature these and other new National 
Zipper Envelopes and Ring Books for 
201 Opening and general autumn sales. 
No. 9930 at left is made of walrus seal, 
black or mahogany, with side bands; 
gusseted 4 sides, zipper in top and side, 
leatherette lined, handy pockets—ex.ra 
durable 
No. 9923 at right, top grain cowhide in 
shark or baby walrus; 1'4 inch gusset 3 
sides, sliding handles; 3 gusseted pockets 
Send for circular just off the press, 
showing over a dozen other new numbers. 


NATIONAL 































No, 9930 
16x11 inches, $5.50 
13 ‘4x10 inches, $5.00 


Brief Case Mfg. Co. 
512-532 S. Peoria St., 
CHICAGO 





No. 9923 
16x12 
inches, $7.00 



















\ GITS-NIFE 


(POCKET KNIFE) 
The Modern Office Knife—Offers 


opportunity to active salesmen 


The GITS-NIFE blade of high carbon 
steel can be used at four projections or 







Opens and 


and many others Although known and 
used extensively, it is capable of greater 
levelopment; we have a profitable oppor 
tunity for sales representatives in New 
England, in Ohio, Indiana, Illinois, New 








Jersey. Pennsylvania, Minnesota, lowa 2 
: WHOS ERS Sieniges. § write Absolute satisfaction guaranteed. Sample mailed 
A GITS BROS. MFG. CO. to any address in the United States postage pre-paid. 
r 1848 “. ee Ave. Chicago Write for new low price. 
, J blades ST. LOUIS TYPEWRITER EXCHANGE | 
ax-® hae) _ceneen 49 Years Under Same Management | 
mm. 3 a a ge a ee We Telephone MAin 1162 718 Pine St.. St. Louis, Mo. | 








ALBRIGHT'’S 


lengths of blade exposed It is safely 

closes with ypened and closed with one hand. It is a 
9 onvenience greatly in demand by drafts ~ > - — - om . 
one hand: men, layout men, electricians, peensmnen FINISHED TY PEWRITER PLATEN coy ERS 


Non-Hardening; made of Best Grade Rubber and 
ground on Dead True Steel Mandrils by expert 
Mechanics. 











u-dia- 
Brands 


DUPLICATOR INKS 


Guaranteed quality . . for use on all stencil 
duplicating machines. Intense color . . . gives 
more copies to the pound and requires but 
minimum flow through the pad, obviating the 
possibility of offset or smudgin Makes sharp. 
clean prints no oily sutline Used with 
satisfaction_by the Army, Navy and other gov- 
ernment offices, educational institutions, etc. 
Offer a pound to a few of your best customers. 
We guarantee the quality 





Ape Menefutrere Ink Specialties 


Ea 644 So. Clark St. Chicago 


unham-(xSatson @ 








bstertrvuk 


FOUNTAIN PENS 
| and STEEL PENS 


Esterbrook Steel Pen Manufacturing Co. 
86 Cooper St., Camden, N. J. 








Wherever Mechanical Pencils are 
used, feature 

RITE-RITE’S 
Micrometric 


LEADS 


Rite-Rite’s Micromet 
ric Lead Display con 
sists of 12 tubes of 
Micrometric quality 
leads packed in amber 
celluloid tubes with caps to match the color of the lead. These tubes 
are mounted on a smal! easel display card, which very effectively pro 
duces an artist's pallet done in colors. No. 1515S represents the black 
lead display This can be had in HB or any other grades desired 
No. 1517S represents the colored lead display. The list price is $14.40 
per gross tubes, packed two cards to the carton 


Rite-Rite Mfg. Co., 1501 W. Polk St., Chicago 








Color is the life of type- 
writer ribbons and carbon 
paper. 

Strength and perma- 
nence of color are the excel- 
—— 


Color can help you be- 
come the leading distributor 
of ribbons and carbon in your 
territory. 


The quality of CODO 

Sinaly cosmapiied tn thete 
po. Mg ee - jiant, estoasthed 
packing. 


Proof and full information 
on request 


The Codo Manufacturing Corp. . 


New York Coraopolis, Penna. Chicago 
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POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 


| MEYER & WENTHE - CHICAGO 
) OFFICE & FACTORY - 24 to 30 S. Jefferson St. 


LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 30S. Jefferson St. 


_————— =e 























—the one duplicating 
machine black ink 
that gives first class 


results on both open and 
closed drum types of ma- 
chines — 


making this an 
all purpose ink 
Samples & prices on request. 


H. D. ROOSEN COMPANY 
Brooklyn, N. Y. Chicago 


Factory, foot 20th St. 609 S. Clark St. 





This business is YOURS! ern ey ov. 


Pittsburgh 
* The Chatfield & 
LMOST every customer oa <. 
uses cards; and if you make a bid for ,. onatield Paper Co. 
the business, it’s a ten-to-one chance t 
Seaman-Patrick 


you'll get it. For business cards come Ay 
to mind in the same thought with Washington, D. c. 
ry aitimore 
office supplies. Th Berton. Dyer «& 
Ask any paper merchant here how Grunt eee 
to build a repeating business with Carpenter Paper Co. 
Wiggins Compact Binders and Book Houston | : 
Form Cards me gy -_ 
Columbus, Cleveland 
The JOHN 8. WIGGINS COMPANY The Central Ohio 
(Originators of Scored Cards) Paper Company 


1162 Fullerton Avenue Chicago 


Wissins 


BOOK FORM CARDS COMPACT BINDERS 














GEM CLIPS fh meses nai” 
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MANIFOLD BOOKS 

















ORDER RECEIPT 
PURCHASE REQUISITION 
Penruled and Printed Lithographed 
Record Sheets, Ledger Leaves Letterheads, Envelopes 
Machine Accounting Forms Stat , ; 
Manifold Sets Check nee 
Accounting System Cards 
Office and Factory Forms Stock Certificates 
Time and System Cards Insurance Policies 
Difficult Press Numbered Work Advertising Coupons 

















A complete stationery manufacturing service for the dealer 
STATIONERS MANUFACTURING CO. 











BARGAIN BULLETIN 
No. 801 Summer 1934 


CHUCKFULL OF BARGAINS in 
Adding Machines 
Billing-Bookkeeping Machines 
Calculating Machines 
Typewriters 


WRITE OR WIRE FOR YOUR COPY TODAY! 


. TYPEWRITER“ ADDING 
Keliahle macuine 


For loose leaf bocks, binding reports, blueprints, etc. 


Write for information T oose Leaf Metals 





Ends a Messy Task for 
the Stenographer 


Clarotype’s handy dauber eliminates 
the spattering of brush methods 


Clarotype makes cleaning typewriter type possible 
without soiling hands or clothes; and does its work 
thoroughly in half the usual time. These simple 
facts make Clarotype one of the best 50 cent repeat 
items on the market and the leader in its fleld for 


over 12 years. 


the modern type cleaner 


Try a dozen. You will find, if you are in an aver- 
age business district, that you can sell at least a 
half gross or more a year, When over 3500 dealers 
order Clarotype regularly, it must be a good item 
for you, too. A liberal discount is offered. Send 
your trial order to us or your jobber. 


Clarotype Co., Inc., 16-K Hudson St.. New York 
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Orderly 
Compact 
Neat... 


F.B. 


LOOSE LEAF 
HOLDER 


F. B. MFG. CO. 


1228 Intervale Ave., 
NEW YORK 





Adjustable to any width of records 
or distance between punch centers 
with capacity regulated by means 
of interchangeable posts of various 
length, F. B. is adaptable to any 
available space without waste or 
crowding. No wonder many of the 
larger corporations standardize on 





F. B. A note on your letterhead 
brings sample and details 


$3.50 per dozen sets, 
list, f.0.6. New York 








AMCODATER 


NOW wit Dsize TYPES 


TINY TYPE REGULAR TYPE 


NOV 1842 NOV 18 °42 


Sharp, engraved type— 
Self -inking — 


sium $9295 


American Numbering Machine Co. 
224 Shepherd Ave., Brooklyn, N. Y. 














ZIPIT 


THE NEW 
TIME SAVING 
MODERN CARBON 


(ARBON PAPER 


Territory now being 
J allotted. 
Send for samples and 
agency proposition — 


a> 
IT SELLS 


PHILLIPS PROCESS CO., Inc. 
82 ST. PAUL ST., ROCHESTER, N. Y. 














BUY & 





ERADICATORS 


The standard for thirty years. In use the world over for 
removing ink stains from paper and white cloth. Beware 
of imitations: Look for the stars around the No. 1 — 
No. 2 on the front of the box for the genuine “‘H. 


H. A. Ink Eradicator Company — 


1707 Zerega Avenue, New York City, N. Y. 
Phone: WEstchester 7-5197 Cable Address * SERA DIC ATOR” 








Originators of Special Imprints and Vial Style Ink Eradicators 










S 
mr 
N& 
NO 
\Z 

an 


i 


AN are a 


Stacks of incoming mail— 


| 

only « few pieces are read— 
the personal lettes. One girl at 
Auto-typist can produce 250 


NNN 


] 


Y) individually typed ween each Z 

ters a day—cost, one cent each. 

And every penny hits its mark 
when letters are Auto-type- 
written. 

Dealers 


a, rental yh ont yee 


prove these 
asking your ~ Hy to <—— 
Write today for details. 


Y!LLLL——<—- 


atically d typewriter ma 
dle of individually typing 250 cect 
letters « day and requiring only pert of — 
_— time for inserting names end ~\ 

AMERICAN AUTOMATIC 


ne — 
A uo 


DUUANUAUEUAOEEUUEEU ACETATE ({ 


MARTENS 


TYPE CLEANER 


Cleaning type is not the mussy, 
dirty job it used to be—not with 
Martens Type Cleaner. The pat- 
ented applicator does the trick. 
Typists like its quick, thorough 
cleaning action. You'll like its 
quick turnover and repeat profits. 
Retail price 50 cents. 


FREE INTRO- MARTENS 


DUCTORY OFFER! TYPE CLEANER CO. 


lib- 
bya Pah Bn 120 E. 28th St., New York, N.Y. 





Hf 




































AUTOMATIC 


ELECTRIC 
DEMONSTRATION 


WILL BOOST YOUR 
“= FOUNTAIN PEN SALES 
UR NEW DEMONSTRATOR will bring customers to your 
window and into your store. MONOCHROME PENS sat- 
isfy in perfo:mance and design. Priced to sel! for $1.00 and up. 





Write for Special Proposition 


Monochrome Pen Co. - - St. Charles, Ill. 








paste 
that never wrinkles paper 


not even the thinnest tissue. Scrapbooks never bulge, tracing 
papers never pucker; extended charts and forms can be typed or 
penned on immediately, smoothly . . . Write for Free Tube and 


Profit Story to Harriman-Welts Products Co., 200 Summer St., Boston 
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Pens —— 


WHY NOT TURNER & HARRISON? 


High Grade Pens 
iz Our One Product 
“s Since 1876 


TURNER & HARRISON PEN MBG. Co. INC. 
PHILADELPHIA 








DEALERS WANTED 


for a patented typewriter 

cushion key, with advan- 

tages and merits no other 

key possesses. You'll get 

MORE key business by 
selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co., Inc. 
295 Columbus Place 
Brooklyn N. Y. 











CELLULOID INSERTABLE TABS 
NOTE THE BEADED TIP 


ae Patented feature for double strength 
em | 1 to 3” lengths 


14-34-l_" exten- 
sion 

6Different Colors 

Printed Inserts 

(A-Z, Months, 
States) 

Plain Inserts 

Samples Avail- 


G. J. AIGNER COMPANY 


Index Manufacturers 
503 S. Jefferson St. Chicago 








PATENTED 























= —_ 
Markile Celluloid Products 


are made of the acetate (non-inflammable) cellulose, and 
embody features of our own 
design. 

Envelopes for ring binders, 
—billfolds, cards, papers, etc. 
Indexer strips (blank-label) 
and tabs, celluloid fasteners. 
Book markers, book covers, 
i etc. The Dozen System vs. 
Decimals, Booklet 25c. 


MARKILO CO., Mfrs. 
9360 W.63rd St., Chicago, U.S.A. 
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ACME MIDGET 


TheOutstandingQuality —_TNg Sit nitice stapling, ‘The lever 
resser action is quiet and vel vet- 

Fastener ike. Note the superior MID- 
GET staple — small, flat. 
Papers fastened with it are 
filed in less than half the 
















———7 
The New Midget 


ACME 
STAPLE CO. 


1643 Haddon Ave. 
Camden, N. J. 





i 
Old style staple 


Pro. oem 1S Tae 
\$) i” 
e* 


we 


Stanley R.Bristow 
24 Central Ave.West Orange.N.J. 


























and properly arranged. The 
most efficient desk file on 
the market. Made in four 
sizes. A very profitable 
item for stationers. 











Needed in every office 


Moore Metal Maptacks 


20 Plain Colors 100 Combinations 
Used by Executives, Sales, Promotion and Ad- 
vertising Managers, Public Officials, Police and 
Fire Chiefs. Our small display is all that a 
dealer needs for transient sales. For larger 
orders, we supply dealer with quantity desired 
on short notice. 


Moore Aluminum Push-Pins 


Can be used with a hammer on plaster walls 
or woodwork to Hang-up-Things. 
Order a Counter Display from your Jobber. 
New Price List of our products now ready. 


MOORE PUSH-PIN CO. 
113-125 Berkley St., PHILADELPHIA, PA, 


ALLEN-WALES 


A record of more than 25 
vears’ satisfactory service rec- 
emmends Allen-Wales Add- 
ing Machines and The Allen- 
Wales Franchise to office ma- 
chine dealers of experience 
and sales power equal to a 
first-class proposition. We 
offer a valuable business get- 
ting opportunity. Write 
to-day for details. 
Allen-Wales 
Adding Machine 
Cerpeoration 
W. J. Pickering, President 
ITHACA, N. Y., U.S.A. 


- 





















148 


OFFICE APPLIANCES 


¥ 


THE STATIONER’S 


SCRAP 


BOOK 


OF IDEAS 


PRICE $400 POST FREE 


The most valuable moneymak- 

ing volume ever placed before 

the Stationer Trade—Contains 

nearly 200 hints in connection 

with every department of your 
business 


Press Comments: 

The book conlains some 178 pages of common sense 
suggestions for commercial slationers and dealers in 
office equipment. It is conveniently divided into four 
seclions, as follows: Organization; Adverlising and 
Publicity; Selling Ideas; Window Display and Selling 
Ideas for Specific Lines. An indez in the front of the 
book classifies the subjects treated and gives the numbers 
yw pages where the stalioner may find suggestions on 
the particular phase of his business thal he may be in- 
lerested in al the lime. The subjects run all the way 
from account books lo winduw dressing and are wrilten 
- ~. a way that the volume is an excellent reference 

IR. 

—Office Appliances 


The Scrap Book can be dipped into almost anywhere, 
and useful hints on a wide range of subjects, presented 
in a very readable form, will be found on every page. 

—The Newsagent, Bookseller’s Review and 
Stationer’s Gazette. 


It was a distinetly good idea lo bring together such a 
series of approved ideas, and the volume should meel 


with a warm we 
—The British Printer. 


A good idea in itself and admirably carried out. 
—The Stationery Trades Journal. 


Send Your Order with Remittance Today 
to the Publishers 


F. W. BRIDGES, Lp. 


GRAND BUILDINGS, TRAFALGAR SQUARE 
LONDON, W. C. ENGLAND 
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IN EVERY COUNTRY 


You will find ONE leading office equip- 
ment trade journal of national importance. 


IN 
FRANCE 


First and foremost office equipment maga- 
zine dealing with office and factory manage- 
ment and efficiency is the ideal advertising 
medium for U. S. Manufacturers desiring to 
increase their export trade, particularly with 


FRANCE 
BELGIUM 
SWITZERLAND 
ETC. 


Include “METHODES” in your ad- 
vertising appropriation: It pays. 


Send for free copy today. 


METHODES 


27 rue des Petites Ecuries 
Paris X* France 
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Let FULTON 


Fill ALLY our Requirements in 


RUBBER DATERS 


For the Increasing Volume 
That’s Now Just ’Round 
the Corner! 


YOR the Fall and Winter volume that will 
soon come, it’s just as important to have 

a proper stock of daters as it is to be plenti- 
fully supplied. FULTON can take care of 
all your requirements in rubber daters—with 
merchandise that’s fresh and up-to-the-minute. Fine value 
models to meet “price” competition and for “quality” buyers also. 


Stamp pads, too,—a full line. 
FULTON DATERS SERVICE DATERS 
the world’s finest. Have fixed 


The world’s best value at a low price. 
Real quality products to sell ata price knob, knurled duralumin drum, pre- 
to meet cheap competition. ave venting band slipping. Duco-coated 
deep, well-wearing bands, nickel plated knob, heavy silk steel finish. Deep 
frame and other features found only moulded live rubber bands carry six 
in high priced daters and numberers. years. 


A Fulton Made Stamp Pad for Every Dealer 


DRI-KWIK STAMP PADS FULTON Self Inking 
for smudge of, quick drying im- STAMP PADS 
pressions. Have no odor—give great The trade's standard utility stamp 
wear. Will not injure rubber or dry pad. Contains pure glycerine ink, 


out in dealers’ stock or in use. Five $ . 
Colors: Red, Black, Blve, Vicict and  “asurpacsed in purty and strength of 


Green. 
Send for Special Folder NEWI ee > 


F U L T O a A brilliant and remarkable 
color for stamp pads—dries 
quickly —s i. han 

SPECIALTY CO,  wree-capped bettie.” 


ELIZABETH,N. J. Sales Office, 200 Fifth Ave., N.Y. City 

















STATIONERS / 175 your 


LINE... EXCLUS/VELY/ 


STEEL: STRONG  PROOUCTS 
TAIROUGH DEALERS ONLY 





Accounts in your territory are your accounts. 
You control them—earn and get full com- 
missions. We have no salesmen to pirate your 
customers and cash in on your missionary work. 
No competitor gives you that protection and that 
is why Steel-Strong franchises are valuable . . . 
secure ... with the guaranty of Members of The 
Nat’l Ass’n of Stationers. 

Steel-Strong Products include Coin Wrappers, 
Bill Straps, in Trays, Tray Pans, Coin as, 
Currency Cabinets, etc. ... and each product 
has been developed to the highest efficiency. 
Write for liberal discounts and sales helps. 


THE C. L. DOWNEY CO., Cincinnati, Ohio 


STEEL-STRONG "PRODUCTS 























MAKE **X”’ 


YOU MAKE 


BUT 


Customer-satisfaction, no less than a fair profit on each 
sale, is the keystone of your continued business success. 

Unless the product you sell pleases the customer, 
creates genuine enthusiasm, your chain of profits is 
quickly ended. 

Concerning the Royal Portable—let us look at the 
record! 

Month by month, during 1934, Royal’s sales have 
equalled or exceeded past years! 

Careful study indicates that more and more owners, 
actual and prospective, are stating definite preference 
for the Royal Portable. 

When you sell ROYAL, your customers know that 
you have their best interests at heart. They recommend 
you to their friends and thus your sales and profits grow. 

And do not lose sight of this fact; the Royal Portable 
is the finest of home-sized typewriters, built by the 


ROYAL 
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MAKE“Y” 


ae 
aq 









MAKE “Z”’ 


THE SAME PROFIT ON EACH 


which can you rely upon... to 
build prestige ... to bring new 
business into your store? 


world’s largest organization devoted exclusively to the 
production of typewriters! 

For increasing volume and profits . . . stock and 
handle the Royal Portable exclusively . . . LINK TO 
LEADERSHIP. Royal Typewriter Company, Inc., 2 
Park Avenue, New York City. Canadian: 362 Notre 
Dame St. West, Montreal. 








HOME TYPEWRITER WEEK—September 16 to 22nd, 
inclusive. The Royal Typewriter Company pledges its 
support to the purposes of this important national effort. 
Throughout the period, coming as it does so soon after 
the opening of school, all portable typewriter dealers are 
advised to concentrate upon the student market . . . to 
obtain names and addresses from local schools . . . to 
arrange for home demonstrations. SELL portable type- 
writers—IN THE HOME! 

















@e” (3 ange . 





INC. 


COMPANY, 

















: Pe 3 
i.’ — READY FOR 


THE FALL SCHOOL MARKET AND NEW SALES RECORDS 


Thirty-one years otf outstanding success lie behind 
these items—for ever since 1903 these “Heyer Qual- 
ity’"’ Duplicators and Supplies, The Hektograph, The 
Ideal Duplicator and Refill Composition shown above 
have dominated the low-priced duplicator market with 
their high quality, eficient performance and popular 
prices. 


Now they are about to enter a new era in their sales 
successes. For thirty-one years their quality and per- 
formance have been standards by which others were 
judged. Now with their startlingly new designs and 
greatly improved values they emerge head and shoul- 
ders above competition, 


The “Heyer Quality’ Hektograph and Ideal Dupli- 
cators are especially suited to the needs of the occa- 
sional user whose requirements seldom exceed 50 or 
100 copies. They are extremely simple to operate— 
merely write, type or draw the original copy with Hek- 
tograph Copying Materials, transfer this writing to 
the copying surface of the Hektograph or Ideal and 


from this single writing quickly reproduce up to 100 
brilliant copies at a cost of but a few cents. And 
they're reasoneb!y priced, too. The Letter Size Hekto- 
graph (illustrated) retails for $2.75 complete—the 
Two-surface, Letter Size Ideal Duplicator (illustrated) 
retails for $5.50 complete. 


Why not acquaint yourse!f with this profitable line? 
Thousands of teachers will shortly return to school 
and each one will need an inexpensive duplicator to 
reproduce lesson sheets, problems and examinations. 
And mind you, they'll be asking for Heyer Products, 
for they've seen these quality duplicators and supplies 
in use by thousands of teachers everywhere and they've 
had convincing demonstrations made to them at their 
conventions. They are quick to appreciate the attrac- 
tive new designs and better values offered by the 
“Heyer Quality’’ Hektograph and Ideal Duplicators. 

Will YOU have a stock of these better values to of- 
fer? Write for prices and further details—prepare 
yourself for a profitable business this Fall. 
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Good Bait — A fish won't nibble unless he likes the bait. Nei- 
ther will a customer. In Webster’s Micrometric Carbon Paper, 
with five extra sales features, you have a lure few can resist. 
More and more stenographers and business men are turning to 


Micrometric as a time and money saver. 


Good Salesmanship — Even with good bait a fish has to be 
coaxed a bit. So do customers. Here again the Webster ‘ company 
is glad to help you with consistent advertising and with dealer 


helps. But it’s up to you to close the sale. 


A Good River — You can't catch a trout, sitting in your store. 
Few customers are caught that way, either. Dealers from all over 
the country report to us that there is more business to be had, 
if they take the trouble to go out and get it. We would be glad 
to help you with good bait and good salesmanship — but it’s up 


to vou to find the river. 


13 AMHERST STREET 
CAMBRIDGE, MASS, 





F. S. WEBSHER COMPAN 
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The Cudahy Packing Co. saves 50% on billing and 
shipping paperwork — with DITTO 


EFORE Ditto came on the job, the Kansas City 

plant of The Cudahy Packing Company used a 
carbon manifolding system for writing up its orders. 
It was a laborious job—two girls copying salesmen’s 
orders, one girl checking, and one girl at a tag ad- 
dressing machine. 


Now, two boys and Ditto do the whole job, releas- 
ing the girls for more important work. With Ditto 
there is no recopying of salesmen’s orders, no address- 
ing of labels and tags, and most important of all— 
Absolute Accuracy. The elimination of errors provides 
an even greater saving than the reduction of labor. 


By the Ditto method, each salesman carries a Ditto 
pencil with which he writes up his orders. From this 
first writing Ditto makes all of the 21. copies necessary 
to fill and bill the order, as well as any tags or labels 


| DITTO INCORPORATED, OA-1034 | 
| Chicago, Ill. | 
! Gentlemen: Please give me full facts about Ditto. .. | 
| How it cuts costs in Billing and Shipping . . . also its | 
many other uses. No obligation, of course. | 
Name Title | 

i 

Concern i 
! 

| Add ress , 
| City State | 
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required. The salesman is sure that each order will 
be handled, and even the shipping tag made out, 
exactly as he writes it. The same system is now in use 
in all of the larger Cudahy plants. 


ad —_—_ 


Wherever copies are used or ought to be used 
Ditto saves money, because it eliminates rewriting and 
rechecking. From one original—which may be written 
with pencil, pen and ink, or typewriter—Ditto makes 
100 or more clean copies. It’s easy, quick, error-proof. 
No type to set—no stencils to cut. 


In every line of business, small concerns and large 
show how Ditto has saved them many times its 
cost—in the first year. Write today for information 
on how Ditto can help you in your business. It costs 
nothing and may mean substantial savings for you. 


Ditto 


INCORPORATED 


2243 WEST HARRISON STREET 
CHICAGO, ILLINOIS 














@ From where we stand it certainly looks as if 
4. W. Faber has scored another Bull's Eye. America 
is Discovering Columbus ... the New Five-Cent, 
American Made Pencil! * * Five popular degrees 


of the fameus A. W. Faber tead, encased in fine 


Southern ced cedar Hexagon rounded corners 
and hexagon ferrule Polished in yellow with 
red rubber tip . . . Packed in beautiful New litho- 
graphed cartons .. Poday, Columbus is the 


biggest nickel’s worth of pencil on the market! 
* * Send in your order now to obtain the colorful 
New Free Counter Display shown at the right. 
* * A. W. Faber, Inc., Newark, N. J. 


The Ideal Commercial Pencil oo 
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A uM 
Accesso Desk Tray \g Booth " Management Publications, Ine Booths M5, 6 13 14 
Acme Card System ¢ Rooths N-1. N-6 Marchant Calculating Machine Co Rooths 18, 19, 20 
id ! ' , ' , McCaskey Register Co., The Booths 80. 81. 82 
ddressog mh Ce flooths 2 22. 2 ) 
. : — Monroe Calculating Machine Co., In Booth “P 
Addressograph-Multigraph Corp I ths 21, 22, 2 24 
Amberg, A. J., Business Equipment ¢ ! Booth 67 N 
American Multigraph Sales ¢ I hs 21, 22, 2 24 National Cash Register Co., The $ 
Booths 1, 2, 3, 4, 5. 6, 7. 8 9, 10, 11, 12, 13, 14 
B National Business Show Co., The 
Beck Dup! ator Cer Booth 2 ° 
to - ‘ ‘anform Co ‘ Sooths 7. M12 . F we 
Bonnar-Vawter Far In I ths M7, M1 Office Applian: Co.. The 
Burroughs Adding Machine Co Rooth — Ormig Corp Booths 35 1G 
Oxford Filing Supply Co Booths 61. 62 
Cc 
P 
Coxhead Corp Ralph C I ths H-l H-18 
Postindex Co Im Booth 84 
Pronto File Corp Rooths 37 + 
D 
Deflance Mfg. Booth “I R 
a phone Sa ‘ } 5 64, ¢ 6 Railway Express Agency, Inc. I th & 
tecore K ‘orp th 57 
Dictograph Prod ‘ I Booths 22 Recordak Cor} Boot 
Rectigraph Co., The Booth 132 
D tt Booths 58 » OY Remington Rand, In Booths “I F.’ G 
Richie, Robert Y Booths 78. 79 
Ez Ripnen Co., Kenneth H Booths 26, 27, 28. 29 
Edisor mr} : 4 | | ths ‘ Royal Typewriter Co., Ine Booths 126. 127. 128. 129 ( 1231 
I t Add MI rl | ths 8 x9 s 
Scholfield Service, In Booths M4, M1 H4, Hi 
F Smith & Corona Typewriters, Im ry, « 
Paber Pencil ¢ i h H-t Booths M1, 2 16, 17, 18 
} gidaire Cory | hs MS ’ 10. 17 Standard Mailing Machines Co Booth 68 
Standard Register Co I th 1 
G Swift Co., Ine., John S I th H-14 
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Gardr I tl I 
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‘ wa ] | th 68 Tabu nz Machine Co The | } \ 
fluid ~e < - Ticketograph Co ‘ 
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Carbon Papers 
Inked Ribbons 


Stencil Inks 


Lead the World For— 


Neat Writing 
Long Service 
True Economy 





a, 
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No product, having attained perfection, can hold its 
position without eternal vigilance. 


So, the Miller-Bryant-Pierce Company, throughout all its 
processes, from the intensive procuring of the raw ma‘ 
terials forming its products, to the carefully wrapped 
reception of those products by their users, countenances 
no curtailing of care, no reduction of quality, no relaxing 
of vigilance anywhere along the line. 


That is the reason the inked ribbon you find in a Miller 
Line enameled container always measures up to specifi- 
cations for the purpose for which it was manufactured. 


That is the reason a Miller Line carbon gheet always 
fulfills its intended requirements. 


The Willer Line is Superfine 





Manufactured Exclusively by 


THE MILLER-BRYANT-PIERCE COMPANY 
AURORA, ILLINOIS 


Established 7 SQ6 
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W H Y YOU Will Find G-E MOTORS on 


So Many Office Devices at the 
National Business Show 


BECAUSE .. . Good appliances demand good motors. The reputa- 


tion of G-E motors is built on their record of performance — 





the result of high standards of design, materials, and 


manufacture —high standards, consistently maintained. 


BECAUSE ... Office devices motorized by General Electric are 


equipped with exactly the RIGHT motor for the job. 
Dependability and long life are assured by co-operation 


between equipment manufacturers and General Electric. 


AND : 
BECAUSE _.. G-E motors are efficient, of fine appearance, and as 


thoroughly up-to-the-minute in every detail as the devices 





they drive. 
a 


At the 31st Annual National Business Show in the Port 
of New York Authority Building, October 15-20, the great 
variety and number of office devices that are equipped 
with G-E motors are indicative of the reputation for quality 


represented by the 96) monogram. General Electric, 
Schenectady, NY. 


GENERAL @ ELECTRIC 
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THE HARTER CORPORATION 
ee EES RE 


Office Machinery 


Imagine trying to conduct modern business without Type- 
writers, Adding and Accounting Machines, Duplicating 
Devices, Addressing Machines, and the many other mechan- 
ical labor-saving devices which we now accept as a matter 
of course. 


Yet, regardless of mechanical perfection, this machinery 
is still largely dependent for efficient operation upon the— 


Human Element 


The MANUFACTURERS of office machinery recognize the 
importance of reducing fatigue, and that is why they design 
machines (when possible) to permit the operator to work in 
a seated position. 


More and more PURCHASERS of mechanical devices are 
realizing that it is poor economy to spend hundreds and 
thousandsof dollars on machinery, and give no thought tothe 
comfort of the operators—hence the growing popularity of— 


HARTER POSTURE CHAIRS 





No. 0517T—Swivel Posture Stenographic Chair No. 0522T—Swivel Posture Chair for High Work 


Wide awake Dealers are cashing in on the opportunities to sell HARTER 
POSTURE CHAIRS that are constantly being created through the 


sale of mechanical devices. 


The Harter Franchise Is Valuable 
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Classified List of Exhibitors 





Adding and Calculating Machines 
Booth “B 


Rurroughs Adding Machine Co 
Coxhead Corp., Ralph ¢ Booths H-1, H-1s 
Giardner (Co Booth “P 
Marchant Caleulating Machine Co Booths 18 19. 20 
Monroe Calculating Machine Company Booth “I” 
Remington Rand Ine Booths E F i. 
Underwood E tt | her Co Booth ‘ 
Addressing Machines 
Addressograph Co Booths 21, 22, 23, 24 
Addressograph-Multigraph Corp Booths 21, 22, 23, 24 
American Multigraph Sales Co., The Booths 21, 22, 2 24 
| iott Addressing Machine (C« The Booths 87, 88, 89 
Air Conditioning Equipment 
Frigida cr Booths MS, 9%, 10, 11 
Billing Forms and Systems 
Bonnar-Vawt Fanform Cs Booths M7, M12 
MeCaskey Register Company, The Booths 80, 81, 82 
Standard Register Company, The Booth 133 
Bookkeeping Machines 
hur iz Adding Machine Company Booth I 
National Cash R ste ‘ The 
I ths 1 4. &, 6 7, 8, 9, 10, 11, 12, 1 14 
I nezton Rand I I ths “EF,” “} G”" 
I lerw d El Fis! c' Booth ( 
Burglar Alarms 
iH Electi Protective Co Booth 54 
Cash Registers 
Burt zh A(ddine Machine Co Booth RB” 
N ional ¢ sh Register The 
B tt ee _& 2 8 f. & @ o 33, 32, I 14 
Chairs 
Burroughs Adding Machine Co Booth I 
National Cash Register Ce The 
Booths 1 ; aha) Se Ce Bee eee 14 
Check Writing Bquipment 
Defiance Manufacturing Co Booth “PP” 
Monroe Calculating Machine Co Booth “P” 
National Cash Register Co The 
Booths 1, 2 he Ge Me * ln Se. > Be Eke Se Ba EG 
Dictating Machines 
> D _ Booths 623 64 65 66 
Kee ! Thon \ Edison, In Booths 15, 16. 17 
Duplicating Machines and Supplies 
Ade ph-Multigraph Corp Booths 21, 22, 23, 24 
\ Multigraph Sales Co., The Booths 21, 22, 23, 24 
Rec} uD ‘ Booth 52 
I Rooths 58 [so «60 
; } Rooth 68 
Mi tista | I rr Booth 29 
oO g poration Booth , Be 
> I . Im I, ¢ 
be } Mi 2 16. 17 18 
~ ’ 7, \l \ \l es Cs ie th 6% 
Express Service 
A\genc) Im Boot! 
Filing Devices and Supplies 
\ re bu ‘ pment Cor \ ] Booth 67 
; be-Wer Kt t) 
‘ le ~ tem & &S Booths 5, ‘ 
(xt I I Sup) f Booths 61, 62 
Py " Cor Booths 37 x 
~ 1 Se ‘ be Mad, MI hid, Hil 
Folding Machines 
Add \ ph « rj | } j 
\ ! I p? _ ( rr) | t} | ‘ 
Indexing Systems 
- I } N Nf 
Busine pment Corp, A Booth 67 
Industrial, Accounting and Cost Systems 
Mat key Res ter The Rooths 80. 81. &2 
Intercommunicating Systems 
1) t J | { Ir I oths é 
Vill } j , § 


Mailing Machines and Devices 


Gowa Company, J ‘ Booth ¢ 
National Cash Register Co., The 
Booths 1, 2, 3, 4, 5 6, 7. 8 9, 10 11, 12, 1 l4 
Standard Mailing Machines Co , Booth 6% 
Manifolding Registers 
Standard Register Co I th 1 
Office Layout Service 
Ripnen Co., Kenneth H Booths 26, 27, 28, 29 
Office Utilities 
Accesso Desk Tray Agency : Booth 35 
Faber Pencil Co., Eberhard Booth H-10 
Yawman & Erbe Mfg. Co Booth 3 
Photographic Check Recording Machines 
Recordak Corp. des Booth 5 
Remington Rand Im Booths “EB,” “F G 


Photography 


Richie, Robert Y 


Photostat Equipment 


Rectigraph Co The Kk 132 
Printers—Photo Offset 
Swift Ce Inc., John 8S. . Booth Hl4 
Publications 
Management Publications, Inc., Booths M5, 6, 13, 14 
Office Appliance Co ; eeee eves ee ° 
System and Business Management Booths M5, ¢ 13, 14 
Safes 
Acme Card System Co Booths N-1l, N-6 
Remington Rand In« Booths “E KF G 
Scales 
International Business Machines Corp. I th ss 
Storage & Transfer Cases 
Guide System & Supply Co . Booths 8 
Oxford Filing Supply Co Booths 61, 62 
Pronto File Corp Booths 7. 38 
Tabulating Machines 
International Business Machines Corp Booth ." 
Tabulating Machine Co . Boot) | 
Telephone 
New York Tele phone Co ‘ be t) 
Ticket Writing Devices 
International Business Machine Corp BB \ 
Ticketograph Ce F Boot a° 
Time Recording Devices 
International Business Machines Corp Boot) \ 
International Time Recording Co Bootl qa’ 
Typewriter Accessories and Supplies 
Kee-Lox Mfg. Co Rooth 6 
Remington Rand Ine. .. Booths “E } ; 
Royal Typewriter Co., Ine. . Bowt 126, 127, 128, 12 130, 131 
Smith & Corona Typewriters, Inx« r ¢ 
bi ! MI f Is 
Underwood Elliott Fisher Co Bootl + 
Woodstock Typewriter Co Root} 9 
Typewriters 
Coxhead Corp Ralph ¢ Bootl H-1, H-1 
It rnational Busin Ss Machir ( iD Kt ! \ 
I neton I d, | Root} i ! ‘ 
Ete | Typewriter Co., In t} 126, 12 9 
SS) th & Corona Typewriters, In« io G 
Rooths MI ‘ IN 
Lnderwood Elliot Fisher Root) ( 
Va yper Division, Ralph C. Coxhead Corp Boot) Hi-1. F1-18 
Woodstock Typewriter Co Root! 
Visible Systems Equipment 
(ilobe-Wert ‘ ry Roth 
I tindex ‘ lt ie » & 
Remington Rand In Booths “E os ‘i 
Visible Records Equipment Co Rooth H 
Water Coolers 
Frigidaire Corp Booths MSs , 10. 11 
Hire Co., Charles E Rooth &¢ 














Variety, Quality. Service 


The illustrations in this advertisement suggest 
the wide variety of Columbia products. 

The Columbia, Apex, Colonial and Atlas lines 
include five drawer, standard, counter and desk 
height files; wide and half sections, card indexes, 
short depth files; posting trays, ledger desks, 
check sorting desks, cross files, transfer cases; 
desks, storage cabinets, etc. No matter what filing 
equipment is desired, Columbia can furnish it. 


Columbia products are known for their all- 
around quality. Through many years Columbia 
has earned a reputation for fine workmanship and 
sound construction. The quality of Columbia 
products not only remains unimpaired today but 
includes many refinements. 

Columbia gives unfailing service. Large stocks, 
quick assembly, and unusual shipping facilities 
permit immediate shipment of standard equip- 
ment, while built-to-order work is furnished 
promptly. 

Dealers interested in learning more about 
Columbia products are invited to communicate 
with us. 






























Columbia Steel Equipment Co. 
Office and Showreom 


Lincoln-Liberty Building 
N. E. Cor, Broad & Chestnut Sts. 


P. 0. Bex 2244 Philadelphia, Pa. 


COLUMBIA 


The Quality Line of Steel Office Equipment 
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ANNOUNCING THE NEW 


Electric MopEL K 
COMPTOMETER 


with the Automatic CONTROLLED-KEY SAFEGUARD 





To PRODUCE an electrically actuated Comptometer 
with all the speed, accuracy and especially the auto- 
matic safeguards against operating errors that for so 
many years have distinguished the standard Comp- 
tometer, was a high point to attain. 


The new electric Model K Comptometer, here in- 
troduced, represents the successful achievement of 


that result. 


Along with other characteristic Comptometer fea- 
tures, this machine is equipped with the Controlled- 
Key for the prevention of errors from faulty key 
strokes, even in high-speed operation. 


Naturally, the shortness of key stroke in electric 
machines of this type makes them all the more sus- 
ceptible to such faulty operation. Without the Con- 
trolled-Key neither the standard key-driven nor the 


electrically-powered, key-responsive type is capable 
of maximum accuracy. 


The new Model K is abundantly qualified to uphold 
the splendid record of the standard Model J Comp- 
tometer for high-speed, accuracy and economy on all 
figure work. Both machines are built to merit the 
wide recognition and approval that has placed 
“COMPTOMETER” high among the Who’s Who of 
adding-calculating machines. 


Both are good machines. Each is unsurpassed in 
its respective type. It’s simply a question of pre- 
ference. A matter of choice. 


A Comptometer representative will esteem it a 
privilege to demonstrate either one or both of these 
machines in your office. Telephone the Comptometer 
office in your locality, or write to us direct. 


FELT & TARRANT MBG. CO., 1719 N. Paulina St., Chicago 


New York Office: 


299 Broadway 


COMPTOMETER 


rRADE-MARK 














The Exhibits 





ACME CARD SYSTEM COMPANY, Chicago, Ill, and 
405 Lexington avenue, New York, N. ¥ Booth 4 
Showing its two complete lines, the Acme Visible and 
Insite Visible. Especially featured is the double offset 
which provides that each individual visible record card may 


have any one of three positions: right offset, left offset and 


neutral Also displayed is an Acme safe tor the purpose 


visible record wherever added fire 


rable 


of housing equipment 


protection 1s desi 


Chis exhibit is in charge of District Manager E. C. Nor 
rington 
ACCESSO DESK TRAY AGENCY, 130 West Forty 
second street, New York, N. Y Booth 35 

First public showing of the new Y and E Accesso steel 


desk tray in various finishes and combinations 
\llan Fraser, sales agent and inventor of this device, is 
in charge, assisted by the selling staff of the New York 


branch of Yawman and Erbe Manufacturing Company 


ACME CARD SYSTEM COMPANY, Chicago, Ill, and 
342 Madison avenue, New York, N. Y Booths N-1, N-6 


Visible equipment with many improvements in both de- 
sign and construction is shown. Especially featured is the 
new Acme Visible Atlas exhibited for the first time 

District Manager E. C. Norrington is in charge 


ADDRESSOGRAPH COMPANY DIVISION, AD- 
DRESSOGRAPH-MULTIGRAPH CORPORATION. 
Addressograph-Multigraph C« 


ADDRESSOGRAPH-MULTIGRAPH CORPORATION, 


(Sec rporation 


Euclid Postoffice, Cleveland, Ohio, and 329 Fifth avenue, 

New York, N. ¥ Booths 21, 22, 23, 24 
Featured here are many machines for addressing and du 
plicating work f1 metal strips embossed, embossed 
metal plates, and fine offset work from copper sheets rolled 
paper-thin [hese machines are arranged before a back- 
ground picturing the many ways in which Addressograph 
Multigraph equipment serves to save time and labor, re 
iting costs and increase sales and pronts both in 


duce per 


ul ind ’ sinesses \ representative line of 
ach acce and supplies is own, including 
| 6343 Grap type, standard keyboard, electri 

drive, for embossing Addressograph plate 

Model 1700 Addressograph, an electrically driven, mbbon 
print machine of speed, capacity and versatility 

Mod 2725 \ ldressograph, electric drive, heavy duty, 
and or automatic feed, with many attachments 

Model 3700 \ddressograp! an automatic torm printet 


and addresser used by public service concerns and others 


Multigrap! No. 59 


i type int 


a typesetter providing for the rapid 


composition « ) printing drums 


Model 86 Multigrapl a large double-duty machine whicl 


prints through a ribbon or with printers’ ink 

\lodel 108 Noiseless Folder—an electrically driven ma 
chine which folds 9,000 pieces an hour and handles all the 
types of fold usually required 

Model 298 Multihth—an automatic, three cylinder offset 
press for operation by the layman. Machine does remark 
able work in reproducing drawings, halftone photographs, 
printing, Cte 

Chose in charge of the exhibit are E. J. Ferris, New York 
branch manager for the Addressograph: W. H. Roquemore, 
New York branch manager for the Multigraph, and L. S 


Crone, special representative 


AMBERG BUSINESS EQUIPMENT CORPORATION, 
A. J., 480 Canal street, New York, N. Y Booth 67 


Designers and manufacturers of indexing and filing sup 


plies, they are featuring actual set-ups of their new sim- 
plified Stream-Line alphabetical index for both large and 
small organizations. Suggestions will be given to assist 
in the solution of filing problems by experienced personnel 
direction of President Arthur J. Amberg. 

Amberg is in charge, assisted by Misses A. E 


under the 

Paul G. 
Patton and S. Russell, and Messrs. H. A. Considine, C. P 
Cronin, A. J. Boudreau, O. G. Underwood and J. C. West- 
erhoff. 


AMERICAN MULTIGRAPH COMPANY DIVISION, 
ADDRESSOGRAPH-MULTIGRAPH CORPORATION. 


(See Addressograph-Multigraph Corporation.) 


BECK DUPLICATOR COMPANY, 18 West Eighteenth 
street, New York, N. Y.—Booth 52. 

The company’s complete line of Speedograph products 
are shown, including Speedograph Rotary, automatic feed 
and hand-feed machines, and Speedograph flat bed models 

This exhibit is in charge of F. F. Fecher, general man- 
ager; C. A. Kenworthy, Theodore Danheiser, S$. J. Brown 


and Owen Morris. 


BONNAR-VAWTER FANFORM COMPANY, INC., 
Cleveland, Ohio, and 75 West street, New York, N. Y.— 
Booths M-Z, M-12. 
BURROUGHS ADDING MACHINE COMPANY, De- 
troit, Mich., and 1 York, N. Y.—Booth 
“RB” 

Electric carriage typewriters, electric duplex calculators, 


Park avenue, New 


cash registering machines, as well as standard typewriters, 
accounting machines, adding machines and posture chairs 
are displayed, as are also machine supplies including car- 
bon paper, rubber cushion key tops, adding machine paper, 
and machine 
Especially featured is a new adding machine with 
two accumulating registers, each controlled by its own 


typewriter and adding machine ribbons 


stands. 


motor bar 
Competent demonstrators are in attendance. 
COXHEAD CORPORATION, RALPH C., 17 Park place, 
New York, N. Y.—Booths H-1, H-18 
Demonstrating the 
different 


Varityper which writes in over two 
The 


stated, is especially adaptable for writing stencils on the 


hundred styles of type. Varityper, it is 


Mimeograph, for composing copy for reproduction by 
photo-offset, as well as the condensation of statements 
\lso shown is the Mathematon automatic electric calculat- 
ing machine, which in addition to automatic features of 
multiplication and division, has automatic clearance of both 
keyboard and dials. 

E. Eugene Ulsh, sales manager of the Varityper division, 
that exhibit, while W. T. 


Mathematon division is supervising that 


has charge of Criswell, sales 
manager of the 


display 

DEFIANCE MANUFACTURING COMPANY. 
Monroe Calculating Machine Company.) 
DICTAPHONE SALES CORPORATION, 420 Lexing 
ton avenue, New York, N. Y.—Booths 63, 64, 65, 66 


Dictating machines and accessories are demonstrated, 


(Sec 


including new models which have been developed during 
the year. There are special exhibits showing the operation 
and function of Dictaphone equipment, which are interest 
ing and instructive 

i. 
York City, are in charge assisted by the executive and sales 
staff. 


fox and Carol Lyttle, branch managers for New 
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PRONTO 


Collapsible Storage File 


SELL PRONTO IN 
BATTERIES 


Your customers can use PRONTO Files 
in batteries of twelve, twenty-four and 
thirty-six drawer units. 


PRONTO Files now interlock like sec- 
tional bookcases. Additional files can 
be added when necessary. 


PRONTO is unique in being the only 
corrugated, collapsible storage file with 
an all steel drawer front in grained wal- 
nut and olive green finishes. 








Remember, letter and legal size is only 
half of the storage file business. 


NEW PRONTO FEATURES Double your storage file business by 


offering your customers a complete line 
of 26 popular sizes. 


e New assembly method makes PRONTO Files are greatly improved. 
PRONTO “complaint proof” They are ‘complaint proof.’’ 


e New stacking arrangement 


@ New grained walnut finish 


PRONTO FILE CORPORATION 
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DICTOGRAPH PRODUCTS COMPANY, 
Fifth a\ New York, N. ¥ $2 


Booths Wb, 33 
Exhibiting Dictograph loud 


INC., 580 
cnue, 
communication 


booths 


speaking 


system and demonstrating its practical use by 
equipped with the system 


Ne WwW York 
charge 
DITTO INCORPORATED, Chicago, Ill, and 205 East 
New York, N. \ Booths 58, 59, 60 


first time the new Systems Rotary, 


District Sales Manager R. E. Owen its in 


Forty-second street, 


Showing tor the Ditto 


a machine designed primarily for billing and shipping sys 


tems, production systems, purchasing systems, etc. This 
new machine is said to entirely eliminate hand action ex- 
cept in feeding the sheets. A foot pedal does practically 


all the manual operation. Each sheet of paper is handled 
but ones Other equipment shown includes Models 9F5, 
14F5, 18F5, the hand rotary, the electric rotary and the 
Ditto portable 

Roy L. LeMoyne, manager of the national accounts divi 
sion; E. E. Gundaker, New York branch office manager, 
and K. M. Henderson, general sales manager, are in at- 
tendance 
EDIPHONE. (See Thomas A. Edison, Inc.) 


EDISON, INC., THOMAS A., Orange, N. J., 


and 261 Fifth 


avenue, New York, N. Booths 15, 16, 17 

Che Pro-technic Ediphone, featuring complete enclosure 
and the latest technique in “balanced” voice recording, and 
the Secretarial Ediphone on a desk carriage are here 
shown 

New York Manager S. E. Charles is in charge, assisted 


hy 


York sales staff Also 
Nelson C. Durand and Sales Man 


members of the New in attend 


Vier 


ea Se 


ance ar¢ President 


ager J. I 


ELLIOTT ADDRESSING MACHINE COMPANY, 
Mass., and 117 New York, 


Booths 87, 88, 89 


Cambridge, Leonard 
N. \ 


Wemonstrating 


Street, 


fteen different models of addressing ma 


chines Especially featured are the Elliott Post Card 
Printing and Addressing machine, which feeds government 
ostcards automatically and prints name and address in 


ne Ooperatior and the Elhott Record Control stencil SVS 
tel a combination index card and stencil all in one Thes« 
systems are especially made for department store customer 
ntrol, mce tori record control and coal dealer’s cus- 
mer conti I 
New Yo rk Manavet R DePac« is in « aru 


(sreen 


FABER PENCIL COMPANY, EBERHARD, 37 
] klyn, N \ Booth H-10 


oint avenuc, Bre 


Here are sl some of the company’s principal tems 
f commercia business interest, such as Microtomi« 
Van Dyke drawing pencil; Mongol pencil; Mongol colored 
pencils; erasers Kleenit” cleaner, et 

\\ J (rangle ts in charges 


FRIGIDAIRE CORPORATION, Dayton, 


Ohio, and 35-45 


West Forty-fifth street, New York, N. \ Booths M 8, 9, 
10, 11 
\ir cond ning equipment, water coolers and household 
“lels of Frigidaire are on exhibitiors 
Worthe Faulkner is in charge 


GARDNER COMPANY. (See Monroe Calculating Ma 


chine Company 


GLOBE-WERNICKE COMPANY, THE, Cincinnati, 
Ohio, and 111 New York, N. Y Booth 53 


Featuring v ord equipment as well as wood ver 


EKighth avenue, 


isible rec 


tical filing cabinets equipped with Tri-Guard filing systems 


New York Manager Claud Allen ts in charge. 


GOWA & COMPANY, J., 15 Moore street, New York, 
N. ¥ Booth 6&8. 

(See Standard Mailing Machines Company.) 
GUIDE SYSTEM & SUPPLY COMPANY, 335 Cana) 


street, New York, N. Y.—Booths 55, 56. 
Introducing the new Transfile, fitting com- 
panion for the Super-Test and regular Transfiles. This 
It has steel roller 
interlocking, 


steel front 
new steel front is finished in olive green. 


bearing drawer two-way inset 
back and is assembled without the use of screws, bolts or 


It is steel reinforced at all points of stress and 


suspension, 


tape. 
Gussco filing supplies are also shown, 

Irving Kremsdorf is in charge, assisted by 
Barnett Meltzer, Leo Kirstel and Harry 


strain 
President 

Miss L. Mazin, 

Lefkowitz. 


HIRES COMPANY, THE CHARLES F., 87 Thirty-fifth 
street, Brooklyn, N. Y.—Booth 86. 

Displaying Frigidaire (cold flow) water coolers in vari- 
ous models for office and factory drinking water require- 
ments. This.equipment may be rented on monthly basis 
or purchased outright on financial terms to suit customer. 
Water, cooled to just the right temperature, is on tap for 
the thirsty 

General Manager Karl R. Leinbach is in charge, assisted 
by George Reed, R. Grant, J. O'Loughlin, A. M. Anthony 
and Miss Edna King. 


HOLMES ELECTRIC PROTECTIVE COMPANY, 370 
Seventh avenue, New York, N. Y.—Booth 54. 

Giving information about their watchman service and 
the trained and bonded men in uniform available for all 


kinds of watch or guard duty 


INTERNATIONAL BUSINESS MACHINES CORPO- 
RATION, 270 Broadway, New York, N. Y.—Booth “A.” 
Displaying representative models of its latest electric 
accounting and tabulating machines, time recorders and 
electric time systems, industrial scales and Electromatic 
typewriters, 
This exhibit is in charge of general office executives and 


representatives from the company’s New York offices 


INTERNATIONAL TIME RECORDING COMPANY. 
(See International Business Machines Corporation.) 
KEE LOX MANUFACTURING COMPANY, Rochester, 
N. Y., and 2 Park row, New York, N. Y.—Booth 69. 

Showing the company’s line of carbon papers and inked 
ribbons 


John A. Noonan, manager, is in charge, as is also Assist 


ant Manager Edward R. Foudy. 
MANAGEMENT PUBLICATIONS, INC., 330 West 
Forty-second street, New York, N. Y Booths M 5, 6, 
13, 14 

Showing System and Business Management magazine 


Norman ( 


Hayes, vice-president, and G. J 


Firth, editor and vice-president; James R 
Me Millan, circulation man 


aver, are in attendance. 


MARCHANT CALCULATING MACHINE COMPANY, 
Oakland, Calif., and 79 Madison avenue, New York, N. Y 
Booths 18, 19, 20 

\ full line of calculating machines are on display, includ 
ing the new Model D all-electric, said to have a speed of 
six hundred revolutions per minute. The machine is com- 
pact and quiet of operation. 


York Business Show XIill 


1934 Neu 








XIV 





For Every Shelving Need 
STORAGE SHELVING 








Here is the “Security” Steel Selling Plan 
to Increase Your Steel Shelving Business 


An attractive Direct by Mail Circular in color, with your 
own imprint, that will create a user demand and secure 
inquiries for you-—— is now ready for mailing. 


An eight page Booklet that helps the salesman seli and 
2? assist the user in selecting the correct type of steel shelv- 

ing for his particular storage or display requirements 

is now ready for use. 

A large stock of standardized “SECURITY” steel shelv- 
3 ing parts, such as uprights, shelves, backs, partitions, 

and dividers, is carried in our shelving warehouse—ready 

for immediate shipment. 


These three pertinent selling factors will secure for the dealer 
more inquiries, increased sales, larger profits, and satisfied 
customers. 

Write for this Steel Shelving Sales Campaign today. 


SECURITY STEEL EQUIPMENT CORPORATION 
AVENEL, NEW JERSEY 
Makers of the full line of Security Steel Office Furniture 
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New York Manager John K. Conway is in charge, assisted 
by Harry A. Daniels, Harold M Munson, 
Roy A. Wengert and Hall M 


also in attendanc« 


Prager, James M 
Deming \ number of east- 
ern district agents are President and 


General Manager E. B. Jessup is also present 


Alliance, 
a 2 


MC CASKEY REGISTER COMPANY, THE. 
Ohio, and 101 West Thirty-first street, New York, 
Booths 8&0, 81, 82 

Various types of visible filing equipment, such as boards 


and cabinets used in connection with the company’s dual 


control on inventory, tool check and tool investment con- 
trol, 


various other factory controls, make up this display. 


cost and production control, machine control and 


Swoboda, manager of the 
New York 
W. A. Young, New Jersey representative; 
and Roy W. Price, 


This exhibit is in charge of C 
industrial division; 
C. E. Donoghue; 
F. E. West, Philadelphia representative, 
Ne W 


MONROE CALCULATING MACHINE COMPANY, 
Orange, N. J Booth “P.” 


Featuring the Monroe-Gardner line of listing, 


assisted by Representative 


England representative 


account 


ing and bookkeeping machines, including simplex, duplex, 


grand total and other models with narrow, wide, shuttle, 
and tabulating carriages in nine, ten and thirteen bank 
capacities Also shown are Monroe-Defiance check writ 
ing machines in several models such as check signers 
adapted to handle single checks or voucher checks, check 
writers, dividend machines and the adding-listing check 
writer 

R. M. Farmer, assistant division manager of the north 


eastern sales division of Newark, ts in charge, assisted by 


districts in the metropolitan area, R 
New York; A. J. Zonnevylle, 


Zelinski, Brooklyn, and L. L 


of the sales personnel of these 


managers of the 
Trego, downtown 
New York; F. M 
Newark. Members 


are also in attendancy 


NATIONAL CASH REGISTER COMPANY, THE, 
Dayton, Ohio, and 205 East Forty-second street, New 
York, N. ¥ Booths 1, 2, 3, 4, 5, 6, 7, 8, 9, 10, 11, 12, 13, 14 


Cash registers, typewriting-bookkeeping machines; post 


uptown 
Broome, 


ofhices 


ing machines: analysis machines; bank bookkeeping ma 


chines: check writing and signing machines; postage meter 


machines and correct posture chairs make up this interest- 
ing exhibit 


Competent demonstrators are in attendance 


OFFICE APPLIANCE COMPANY, THE, Chicayo, Ill. 
and 100 East Forty York, N. Y. 


technical 


second street, New 


Explaining Office Appliances, the news and 


trade journal of the office equipment industry, and its serv 
ice to re ade rs 

Eastern Manawer C. H. Everly is in charge, assisted by 
( W heelet 


Gilbert of the home 
ORMIG CORPORATION, 354 Fourth avenue, New York, 
N. ¥ 


Duplicating machines, 


\lso in attendance is Secretary J. A 


othce 


Booths 35, 36 
which work on the principle of 


reproducing hectographic mirror script originals on copy 


| istened with an alcohol 


paper previously me compound, 
hand or electrically driven models are demonstrated 
Shown for the first time ts an electric duplicator which 
climinates the feeding of single sheets and which prints 


upon a continuous roll of paper which is conveyed from 


oll and is cut by the machine into sheets of optional 


size after it has been printed. There is also a new line 
printing machine with which one can print single lines 
from a long original into small cards, tags, envelopes, ete. 
F. Niendorff, E. M. Benello and J. M 


In charge are A. 
O'Brien. 
OXFORD FILING SUPPLY COMPANY, 340 Morgan 
avenue, Brooklyn, N. Y Booths 61, 62 

Storage files and filing supplies are here displayed. 

R. A P. Jonas, S. A. Wood and C, E 


Reynell are in charge, assisted by New 


Jonas, Jr., R. 
members of the 
York metropolitan district sales staff. 


POSTINDEX COMPANY, INC., Jamestown, N. Y., and 
369 Broadway, New York, N. Y.—Booth 84. 
Showing Model 8, tray type visible cabinets; Modei 5, 
aluminum flat books and cabinets to house books; Model 1 
rapid stacks; Model 3B and Model 12R reference files; as 
well as Model 7 cabinets to house Model 5 aluminum books. 
These cabinets are open at both ends, which makes it pos- 
sible 
same time at opposite ends of the cabinet 
is a Postindex celluloid tipped pocket which can be used 


in all standard Postindex equipment as well as Model 2 


to work at the cabinet, by different people, at the 


Also display ed 


hinge clips to take care of heavy card stock. 

New York Manager W. N. Dervoe is in charge 
PRONTO FILE CORPORATION, 636 Broadway, New 
York, N. Y.—Booths 37, 38. 

Collapsible storage files in twenty-six different sizes are 
These files have an all steel drawer front, finished 
When 


they have the appearance of a battery of steel cabinets 


shown 


in olive green stacked alongside of each other, 


S. Scheinman is in charge. 


RAILWAY EXPRESS AGENCY, INC., 230 Park av 
nue, New York, N. Y. sJooth 83, 

This exhibit treats on the rail and air express service of 
the company 

2 we 
division, is in charge 
RECORDAK CORPORATION, 356 
New York, N. Y.—Booth 57. 
RECTIGRAPH COMPANY, Rochester, N. Y., and 114 
Liberty street, New York, N. Y.—Booth 132. 


Displaying their line of direct photo copying machines 


Prendergast, superintendent of the commercial 


Madison avenue, 


and paper; the new Daylight duplex machine, as well as 


one making copies of a subject on two sides of a singk 


sensitized sheet without the use or necessity of a dark 


room. There is also a new device for projecting film 


enlarging three hundred times and reproducing the en 


largement by direct photography without removing the 


film from the projector 
New York Manager A 


attendance are President George C. 
g 


Also in 


Beidler, and Tom Sher 


\. Krieg is in charge. 


idan, vice-president in charge of sales 
REMINGTON RAND, INC., Buffalo, N. Y 
“re: oe 


This display consists of twelve sections as follows: The 


Booths “E” 


Office of the Future, a model arrangement of the newest 


office eqaupment in chromium and black motif; Sales, the 


greatest need of business—a demonstration of practical, 


proved methods helping management increase sales; In- 


ventory—methods which will increase turnover, prevent 


out-of-stock conditions and eliminate overstocking; Ledg 
ers, pen and machine-posted, accounts receivable, accounts 


payable, payrolls and general records; Filing, new ad- 
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ALWAYS GOING AHEAD:— 


WE ANNOUNCE 
THE NEW 8E AND 10E 
ELECTRIC DESK MODELS 


ALLEN-WALES 
ADDING MACHINE S 


These two new models are the same size and weight as our 
hand operated models of like capacity. The same scientific 
care in design and construction as in the past. The same 
capacity to take punishment and give service as the ma- 
chines which built the reputation of this line for exceptional 
performance and durability. 


SPECIAL NOTICE 


Don't miss the announcement next month of two more 
important additions to our Electric Desk Model Line No. 9E 
and No. 1IE. The creation of these machines will provide 
additional preference for Allen-Wales’ Dealers. 


This continued expansion of the line cannot fail to increase 
materially dealer sales opportunities. 










Reliable dealers everywhere should know the value of an 
Allen-Wales Dealer Franchise the quickest, easiest, surest 
way to dealership profits. 


WRITE TODAY FOR 

PARTICULARS RE- 

GARDING YOUR 
TERRITORY. 





New 8 Electric 


= 
WATCH FOR 
THE DECEMBER 
ANNOUNCEMENT. 





New 10 Electr'c 


ADDING and BOOKKEEPING MACHINES 


ALLEN-WALES ADDING e MACHINE CORPORATION 
W. J. PICKERING, President 


GENERAL OFFICES: 515 MADISON AVENUE, NEW YORK, U. S. A. 
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The Exhibits 





for quicker and more 
sanks, 


functions, 


vances made in hling equipment 


accurate control of business papers; new types of 
administrative 


Safe-Cabinet 


equipment for all banking trust 


accounting, unit posting, new savings desk; 
Public Utilities, everything for the most profitable control 
internal and external functions; Insurance, 


of sale Ss, service, 


machines and methods for the most improved ways of han- 
office 
Dexigraph, new speed, low cost and results 


dling hom« business and relations with agencies and 
policy-holders; 
obtained by a new conception of photography applied to 


business routine; Typewriters; supplies; adding machines; 


Noiseless; 
ribbons 


the Remington the complete line of Remington 


portables; Remtico and carbon papers; the new 


electric adding machine; Powers punched card accounting, 


the new “Remote Control” accounting method for sales, 


production, credit, inventory and billing; Telephone and 
telegraph, a display of special interest to all concerned with 
problems of telephone and telegraph administration. 

This exhibit was planned and is being executed by Ad 
Manager S. H 


vertising Ensinger 


RICHIE, ROBERT Y., 40 East Fiity-first New 
York, N. Y.—Booths 78, 79 


An interesting exhibit of photo murals, 


Street, 


aerial photog- 
raphy, applied photography and candid camera photog 
Robert \ and Martha V. Hoagland are in charge 


Ru hie 


RIPNEN COMPANY, KENNETH H., 342 Madison ave 
York, N. ¥ Booths 26, 27, 28, 29 


‘The { omplet« Office 


nue, New 


Layout Service” and” various 


features of their work are portrayed through the medium 
f Template Layouts 
Lehti, Kreake, Carl 


Fred Duncan and Kenneth H. Ripnen. 


In attendance are David Sydney 


Klaube, 
ROYAL TYPEWRITER COMPANY, INC., 2 Park ave- 
nue, New York, N. ¥ Booths 126, 127, 128, 129, 130, 131 


\ complete line of Royal typewriters, including the new 


and greater Royal for the office, three Royal portables and 
Roytype ribbons and carbons and typewriter supplies are 


featured 


\dvertising Manager W. H. Beckwith and Metropolitan 


Manager J H. Fors av are in charge, assisted by the New 
York sales force 
SCHOLFIELD SERVICE, INC., 96 Front street, New 


York, N. B 


Displaying a line of small files for uss 


W heeldex im s¢ veral models 


SMITH & CORONA TYPEWRITERS, INC., L C, 701 
East Washington street, Syracuse, N. Y.—-Booths M 1, 2, 
a &. I7, 18 

Here are 


Silent L ¢ 


hs M 4,M 15, H 4,H 15 
on desks also the 


shown all standard L C Smith models, the 


Smith; all models of Ce 


new 
yrona in black and colors; 


portable adding machines; Vivid conveyor and non-con- 


eyor models of duplicators and Vivid Juniors and Dupli 


Kit, as well as the various supplies used and sold by the 


ompany There is also a special demonstration of the 


new Silent L C Smith by an experienced speed operator 
at various intervals throughout each day 


charge of J W 


ager of the standard 


Kiplinger, sales man- 
and T. D. DeWitt, 


sales managers of the staff 


Che exhibit is in 
machine division 
assisted by executive 


H. W 


product 


Smith is also in attendance. 


STANDARD MAILING MACHINES COMPANY, 
Everett, Mass.. and 15 Moore Street, New York, N Y = 


Booth 68 


Displaying Standard envelope sealers, stamp affixers and 
postal permit printers in seven models and three models of 
the Standard New Process duplicator, which duplicates 
copies direct from an original, also three models of gelatin 
duplicators, one of which is the Standard portable dupli- 
cator which is shown for the first time. 

Joseph Gowa and Mark Weisberg, principals of J. Gowa 
New York distributors are in charge. Also 
in attendance are President F. W. Storck and General 
Sales Manager A. W. Vanderhoof of the home office 


STANDARD REGISTER COMPANY, THE, Dayton, 

Ohio, and 270 Broadway, New York, N. Y.—Booth 133. 
Kant-Slip autographic registers, representative of a ling 

Aris 


tocrat registers, a new and efficient line of portable auto 


& Company, 


of portable, counter type, electric and cash registers; 


graphic registers; Registrator platen and Kant-Slip busi 
ness machines forms for use with typewriters, accounting, 
billing and tabulating machines are featured. Of special 
interest is the X-ray Test showing the effect of improper 
alignment of multiple copy business forms and the Speed 
forms at the rate of 15,000 per hour for 


Tester testing 


alignment and registration accuracy 


SWIFT COMPANY, INC., JOHN S&., 230 West Seven 
teenth street, New York, N. Y.—Booth H 14. 

Exhibiting a huge of the U. S. business activity 
1855 to 1934, showing the low point reached in the 


chart 
from 
very recent past and emphasizing economy through the use 
of their process. Different types of planographed material 
are displayed, also a demonstration of the method of copy 
preparation. 

James Oastler and Gene Recker are in charge. 


SYSTEM & BUSINESS MANAGEMENT. (See Manage 


ment Publications, Inc.) 


TABULATING MACHINE COMPANY. 


tional Business Machines Corporation.) 


TICKETOGRAPH COMPANY. 


ness Machines Corporation, ) 


UNDERWOOD ELLIOTT FISHER COMPANY, 
York, N. Y Booth “C.” 


Underwood typewriters in all 


(See Interna 


(See International Busi- 


342 
Madison avenue, New 

\ complete display of 
models, including the new Champion portable shown for 
Elliott-Fisher billing machines; Sundstrand 


the first time; 


accounting machines, as well as supplies for the various 
units, is attracting much attention 
George Crouch and F. A. Greis are in charge 


VARITYPER DIVISION, RALPH C. COXHEAD 
CORPORATION. (Sce Ralph C. Coxhead Corporation.) 
VISIBLE RECORDS EQUIPMENT COMPANY, 
Chicago, Ill, and 500 Fifth New York, N. Y. 
Booth H 9. 

Showing various visible loose leaf records, and featuring 


avenue, 


Multi-Flex visible record device, shown for the 
first time in New York 
New York Manager R 
WOODSTOCK TYPEWRITER COMPANY, Chicago, 
Ill., and 377 Broadway, New York.—Booths 70, 71, 72. 
W oodstock 
all the new developments are here displayed. 
J. C. Hullett is in charge, assisted by Miss Dorothy Dow 


YAWMAN AND ERBE MANUFACTURING COM- 
PANY, Rochester, N. Y. (See Desk Tray 
Agency.) 


the new 


W. Brown is in charge. 


typewriters in various models embodying 


Accesso 
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=> 
TRANSFILE 


presents 
* 





the new 


STEEL 
FRONT 




















ENTIRE OUTSIDE OF CASE BEAUTIFULLY FINISHED IN GREEN 


The new STEEL FRONT is made of corrugated 
board and collapsible but you’d never know it. 
With a complete front of steel and the entire 
outside of the case beautifully finished in olive 
green, this new TRANSFILE is a “*knock-out” for 
appearance. 


And with the latest TRANSFILE exclusive fea- 
tures: STEEL REINFORCEMENT ON ALL EDGES of 





the case, both front and rear, covering all THE SUPER-TEST TRANSFILE with the steel roller 

points of stress and strain—STEEL ROLLER bearing drawer suspension has amazingly free, easy 

BEARING DRAWER SUSPENSION giving free, easy and positive drawer action. You would expect it 

drawer movement reaardices of the load only in files at three times the price. A real heavy- 
x duty storage case for semi-active records. 


SIMPLE, EFFECTIVE 2-WAY INTERLOCK to weld 
the units into staunch batteries and without 
the use of tools—-NO SCREWS, BOLTS OR TAPING 
required to set up--FOLLOW BLOCK to keep 
active and semi-active records in usable con- 
dition. 





There is no need to hide semi-active records in 
the store room. With the new STEEL FRONT 
you can bring them out where they are always 





easy to get alt. 


The STEEL FRONT TRANSFILE is a complete, THE REGULAR TRANSFILE upholds all the TRANSFILE 
serviceable, durable filing unit—it looks like a traditions for strength, rigidity, ease of operation, 

ete Siew choot She but at a fraction of the safety of records, appearance and accessibility for 
regu aro Ice Stee . ut at a iFac = © ae storage of inactive records. Used with extreme 
cost. Try a sample today. satisfaction by thousands of concerns. 


GUIDE SYSTEM & SUPPLY CO. 


335 CANAL ST... NEW YORK 


ENT N  &> AND PATENTS PENDIN 














XVII 1934 New York Busine S/ 








VOFFICE APPLIANCES is 
a news and technical trade 
journal, serving the entire in- 
dustry of office equipment. 
It covers the manufacture 
and distribution of office 
machinery, office devices, 
office furniture, office supplies 
and the entire range of com- 
mercial stationery. Its com- 
prehensive news reports of 
the industry and its valuable 
special articles upon subjects 
germane to its field have 
given it unusual prestige. It 
serves a clientele composed 
of managers and agents for 
the various office machines, 
devices and supplies, com- 
mercial furniture, commercial 
stationery dealers and many 
of the largest corporations in 
the United States. It also 
reaches some dealers in fifty- 
four other countries who deal 
in American office equip- 
ment. 


No person, firm or corpora- 
tion, either directly or in- 
directly connected with the 
industry the journal repre- 
sents, has any share in its 
ownership or voice in shaping 
its policy, which has in view 
at all times the best interests 
of the field it serves. It aims 
to discuss all subjects fairly, 
and to furnish its readers re- 
liable information concerning 
the progress and develop- 
ment of the office appliance 
industry. It will answer any 
questions germane to its field 
to the best of its ability, and 
it asks its readers in all parts 
of the world to aid it with in- 
quiries and suggestions, to 
which it will give prompt and 
earnest consideration. 


OFFICE APPLIANCES 


(TO THE WORLD'S PRINCIPAL MARKETPLACES) 


ESTABLISHED 1904: with which is incorporated the American 
Stationer, established 1873: Business Equipment Journal, estab- 
lished 1908: Office Outfitter, established 1908: and the original 
National Stationer, established 1909. 


Published on the first of every month by The Office 

Appliance Co., 417 South Dearborn St., Chicago, 

Illinois. Cable Address: Applico, Chicago. 
Telephone Harrison 3698 


HN A. GILBERT, Business Mgr. 
Cc. Western Adv. nal 











EVAN JOHNSON, President 
Cc. F. MALATESTA, Treasurer 


. Cc. MI 
D. C. MILLER, Vice President B. C. WALLSTEN, Copy 
OHN A. GILBERT, F. G. PULLEY, Se 
. W. MARTIN, Assoc. Editor OTTO KNEY, Asst. Editor 


W. S. LENNARTSON, Asst. Editor and Service Bureau Mgr. 


NEW YORK OFFICE: 1601 Pershing Square Bidg., 100 East 42d St., 
Telephone Ashland 4-8319 
Cc. H. EVERLY, Eastern Mgr. G. C. WHEELER, Asst. Eastern Mgr. 
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THE ADVERTISEMENTS 





These advertisements present the products of the leading manu- 

facturers in each division of the industry. Because of the ground 

for honest differences of opinion, the publishers obviously can- 

not undertake to guarantee transactions between advertisers and 

customers. They do, however, offer their service in resolving 

any disagreements which result from relations established 
through the journal. 


A Manifold Supplies Co. .... 46 
Acco Products Inc. ....... 80 eS, stnds dao wed hee 137 
Ace Fastener Corp. ...... 104 Martens Type Cleaner Co.136 
Acme Card System Co..63, 75 Meilicke Systems, Inc. ...141 
Acme Staple Co. ......... 139 PE OM ons coca ctac 135 
Aigner, G. on i ge éesued 139 PT on nad wb wh 0 oo 668 asf 
Allen & Co. hace cee Meyer & Wenthe......... 37 
Allen-Wales Add. "Mach. Miami Systems Corp., The. 130 
Ste. C400 aus deen enns 72 Mimeograph, The......... 45 
ee ee Ga b-v no ov atroca 111 Mittag & Volger, Inc. .... 97 
Amer. Address. Mch. Corp. 86 Monochrome Pen Co. .....138 
American Can Co. ........ 102 Moore Push Pin Co. ..... 137 
Amer. Number Mach. Co. .138 Munson Supply Co. ...... 130 
American Seating Co. .....124 Myrtle Desk Co. ......... 88 
Amer. Writing Mach. Co. .115 N 
Ames Supply Co. ... 76 Nagel-Chase Mfg. Co. ....120 
Art Metal Construction Co. 83 National Blank Book Co... 79 
Art Steel Co., Inc. ....... 124 National Brief Case Co... .135 
Autopoint Company.......123 Natl. Business Show Co... 84 
B Neidich Process Company. 90 
Bankers Box Co. . TTR Neva-Clog Products, Inc.. 73 
Beach Publishing Co. ....133 New Indiana Chair Co. ...119 
Ree, Be Dis Ge cc ccces 121 Niagara Duplicator Co. ...100 
Bridges, F. W., Ltd. .....141 Nichols Products Co. .....133 
Bristow, Stanley R. ......139 ot “ene Machine & Staple 
Browne-Morse Co. .. » sec ne GAA. 8 éceadun wewaden ieee 12 


Buckeye Ribb. & ¢ ‘arb. Co 123 Nu- Way Tw. Fastener Co.136 


Pree ee 131 Oakville Company........ 99 
Carpenter, E. W., Mfg. Co.138 Oxford Filing Supply Co.. 96 
Case Brothers, Inc. ......110 Pp 

Cel-U-Dex Corporation... .123 Pacific Cb. & Rib. Mfg. Co.101 


Check Protector Corp. ...136 Parker Pen Company..... 95 
Clarotype Co., The........135 Parrot Speed Fastener Cp. 
Clip-On Corp. ....... Coane: a vigudwneeeeuseeannt 108, 111 
Codo Mfg. Corp. ......... 124 Peerless Key Co., Inc. ....109 
Columbia Rib. & Carb. Co.. 92 Phillips P roc Seow eS 138 
Columbia Steel Eq. Co. ... 53 | aaa 105 
Compo Mfg. & Sales Co...140 Pronto File Corp. ........ 128 
( ennmnenee Products..... . Bas  ) "yee apap 131 
8A ere 122 Prym, William, of Amer. .139 
Corona Ty pewriter.... 47 Q 
Corry-Jamestown Mfg. Cp. 107 ality Park Envy. C 
Crown Ribbon & Carb. Co..140 Quality Park a Co. .... 48 
D - . 9 
Defiance sales Corp. .....108 Reliable, Tw, & A. M. Corp. 
Dick, A. B., Co. . Res eneee 45 Replogle Globes, Inc. ..... 129 
Dictaphone Sales Corp. ... 77 Rite-Rite Mfg. Co. ....... 138 
peohere Safe & Lock Co.. 127 Roberts, Weldon, Rub. Co. 58 
pe More Chair CO. eee ees 98 Rockwell-Barnes Co. ..... 131 
lowney, C. L., a 134 Pee, Es me, GM oc csece 137 
Dunham-Watson Co. .....135 Rotospeed Co., The....... 81 
ees OOS GM, ce cesccnces 126 Royal Typewriter Co. ....142 
: Er Ruxton Products, Inc. .... 74 
Eaton Paper Corp. .. .128 s 
Elliott-Fisher .59, Bac k Cc over Schwab Safe Co 132 
Esterbrook Steel Pen Co... 89 . en gy Be ee ee 
Evansville Desk Co. ...... »s Self-C I “inks 82 
F Shaw-Walker Co., The..50, 51 
Faber, A. W., Inc. vane lee Sheaffer, W. A., Pen Co... 52 
F. B. Mfg. Co. teen eee 138 Sheppard, C. E., Co...114, 137 
Fibroin Stencil ¢ orp. .... 94 Sherman-Manson Mfg. Co.132 
Frankel Carb. & Ribb. Co..127 Shipman-Ward Mfg. Co... 93 
Fulton Specialty Co. ...... 12 Sibley, Edw. L., Mfg. Co...112 
@ Smith, Bradner & Co. ....132 
General Electric Co. .....103 Smith, L. C., & Corona 
General SONGSOTENS Co., Typewriters, Inc. ...... 47 
Te sae ceneee Somsoso Oe Speed Key Mfg. Co. ...... 139 
Globe-Wernicke Cc o.. The... 87 Stationers Mfg. Co. ...... 137 
ee a OO oo wi 62 Stein Brothers Mfg. Co. ..104 
Graphic Duplicator Co. ...138 Stencilpress Company.....117 
Guide System & Supp. Co.. 78 St. Louis Typewriter Ex- 
x _ GRMMBS occccccscessrecs 136 
A. Ink Eradicator Co. ..136 ee, Is Bn, OA nd 6 eo oe 116 
Hanson Scale Co. ... - 139 Sturgis Posture Chair Co..125 


Harding, Milo. C ompany. .133 Sundstrand....59, Back Cover 


Harriman-Welts Prod. Co.139 T 
Harter Corp., The........ 65 Tip-Top Mfg. Co. ........ 136 
Heyer Corporation........ 143 Toledo Metal Furn. Co....120 
Higgins, Chas. M., & Co...122 Triner Scale & Mfg. Co...141 
Hotchkiss Sales Co. ......106 Wreeeels Bee CO cccccces 128 
I Uv 
Ideal School Supply Ce evcnae U nderwood- Elliott-Fisher 
Imperial Desk Co. .. » an cae rey 59, Back Cover 
Imperial Furniture Co. ...107 U. S. Tw. Rib. Mfg. Co... .136 
Imperial Methods Co. ....127 Vv 
Imperial Mfg. Co ~+++-118 Vail Manufacturing Co. ..115 
Indiana Desk Co na Victor Safe & Equipment 
Int'l Typewriter Exc hang 54 ee 4 eee ee 60, 61 
J w 
Jasper Chair Co sreeeee 66 Wabash Cabinet Co. ..... 113 
Jasper Desk Co .* - 116 Wagemaker Co. .......... 123 
i = oe Warshaw Mfg. Co. ....... 128 
Kilian Mfg. Corp _» +126 Weber Costello Co. ...... 132 
Koh-I-Noor Pencil Co., Inc. 64 Webster, F. S., Co. ....... 2 


Weis Mfg. Co. ..67, 68, 69, 
48 Wholesale Typewriter Co..1 
31 Wiggins, John B., Co. ....13 
37 Wilson-Jones Company.... 5 


Leatheroid . 
Loose Leaf Metals Co. 2 
Lutz & Sheinkman, Inc. ..13 


M Y 
Majestic Lounge Co _ Yawman & Erbe Mfg. Co.. 91 





For the benefit of the subscribers the lines advertised are here 
classified. Many of the requirements of the modern business 
office are represented. Should subscribers be interested in any 


article of office equipment not listed here, 
vited to commumcate with the service bureau, 


they are cordially in- 
through which 


the information will be promptly and cheerfully furnished by 
letter, without obligation. 


Adding Machines 
Allen-Wales Add. Mach. Corp.... = 


ae a Meee, Bic cesctccceas 7 

Sundstrand....... .59, Back Cover 
Adding Machines, Rebuilt and Used 

Reliable Tw. & A. M. C.......-. 139 

Wholesale 22, ‘Co besessees 112 
Adding Machine Rolls and Paper ; 

Rockwell-Barnes Co. .........++- 31 

Smith, Bradmer & Co..........-- 132 
Adding Le 

Underwood E F. ..59, Back Cover 
Addressing Machines 

Amer. Address. Mach. Cp R68 
Addressing Machines, Used. Rebuilt 

Pruitt, Inc. ....... 131 
Adhesives 


(See Inks, Adhesives, etc.) 
Arch and Clipboards 
Globe-Wernicke Co 
Rockwell-Barnes Co 
Ash Trays, Office 
Defiance Sales Corp.. 
Nagel-Chase Mfg. Co...... 
Oakville Company . 
Autograph Registers and Supplies 
Miami Systems Corp., The...... 
Bankers’ Note Cases 





Art Steel Co. ...... jevness sue 
General Fireproofing Co....... . 49 
Globe-Wernicke Co. ........«+«+. 87 
Victor Safe & Equi. Co........60, 61 
Billing Machines v 
Remington Rand, BEB. caccestacves 71 


Underwood E .59, Back Cover 
Binders, Catalog and Periodical 


Acco Products, Inc 80 
Algmer, G. F., CO... ...-scceceees 139 
Blackboards, Framed s 
Weber Costello Co eT eT 
Blank Books 4 
Nat'l Blank Book Co..........+.«- 79 
Rockwell-Barmes Co. .......++++- 131 
Wilson-Jones Co, .......-.e-enees 55 
Blue Print and Pian File Cabinets : 
Art Metal Construction Co....... 83 
Browne-Morse Co. ........«+055+: 138 
Columbia Steel Equip. Co........ 9° 
General Fireproofing Co.........- 49 
Globe-Wernicke Co. s — 87 
Shaw-Walker Co. . 50, 51 
Yawman and Erbe....... 91 
Bond Boxes . 
Art Steel Co. ........+++- 464 uneene 
General Fireproofing Co.........- 49 
Globe-Wernicke Co. ..... ee 87 
Book Cases 
Alma Desk Co. ......----000+008: il 
Art Metal Construction Co .._ 83 
Browne-Morse Co. . : -138 
General Fireproofing Co. 49 
Globe-Wernicke Co aes“ 87 
Wabash Cabinet Co. ........-+++- 113 
Weis Mfg. Co........ 67, 68, 69, 70 
Yawman and Erbe.........-+++++ 91 
Rin 
oS on, E. W., Mfg. Co......- 138 
Oakville 5 Machin ponaedvesentstos 99 
keepin achines 
4 ~ Oe Back Cover 
Box Letter Files a 
Art Steel Co. 2.6... eee cenereeee 124 
Globe-Wernicke Co. ......+++««+- 7 
Rockwell-Barnes Co. .......--- . . 131 
Weis Mfg. Co.. ..67, 68, 69, 70 
d Zipper Cases 
Orel Brie Case Mfg. Co......-- 135 
Stein Bros. P Gis ccccvecececee 104 
Bulletin Boards 
Weber Costello Co. dcevseduccour 132 
ness S 
oe "| Business Show Co......+..-- 84 
Calculating Devices 
Meilicke Systems, Inc........-+-- 141 
Reliable Tw. & A. M. Corp. oe 18D 
Calculating Machines - 
Allen-Wales Add. Mach. Corp..... 72 
Sundstrand........-++* 59, Back Cover 
Calculating Mashines, Ra - 
Reliable Tw. & A. M. Corp.... -139 
Wholesale Typewriter CO. .ccceess 112 


Carbon Papers 
(See Ribbons and Carbons) 
Card Index Boxes and Trays _ 
Art Metal Construction Co....... 83 


Art Steel Co. ......0+-5+> aa 124 
Cameron, Cal. ......- sie oaneati 131 
Columbia Steel Equip. Co........ 93 
Corry-Jamestown Mfg. Corp 107 


General Electric Co. .....- se 3 
Globe-Wernicke Co. ......---- 87 


Guide System & Supply Co se 78 
Imperial Methods Co .: 127 
Shaw-Walker Co. .....-.- 50, 5 
Warshaw Mfg. Co. ....-- vee 128 
Weis Mfg. Co........- 67. 68, 69, 70 
Yawman and Erbe stan . 1 
Cash Boxes A 
Art Steel Co., Imc.........++- 124 
General Fireproofing Co.........-. 49 
Casters, Caster Bearings. onan be 
Kilian Mfg. Corp . 26 
Celluloid Envelopes Rea 
Markilo Co. ... 137 
Chair Mats ‘ 
Bickett, I. M.. C0......cceceees 121 
Chairs 
American Seating | | EE 
Cameron, Cal. . : oockae 
Do/More Chair Co. . adhesin ae 
General Fireproofing Co........... 4 


Jasper Chair Co 66 
Majestic Lounge Co eeees - 85 
New Indiana Chair Co....... .119 
Sturgis Posture Chair Co... 125 
Chairs (P ) 
American Seating Co.. coveeee AS 
Do/More Chair Co............ . 8 
General Fireproofing Co.......... 49 
BEOSOEE GOT. ccccccsccscccvcecs . 
Sturgis Posture Chair Co.........125 
Toledo Metal Furniture Co.......120 
Check Protectors and Writers, Used 
Check Protector =e nab inntéeceee 136 
Reliable Tw. & M. Corp......139 
Checks, Stamped Metal 
Meyer & Wenthe...... — 
Clips, Paper (See Paper Clips) 
Coin Bags, Trays and Wrappers 
Downey, C. L., Co a4 
Copyholders 
Acco Products, Inc gn 
Crayon, Blackboard 
Weber Costello Co 32 
Cushions and Pads, Chair 
Bickett, L. M., Co. ‘ 121 
Cuspidor Mats 
Bickett, L. M., Co 121 
Dating Stamps 
Amer. Number. Mach. Co .138 
Fulton Specialty Co... .124 
Meyer & Wenthe. .137 
Desk Calendar Pads 
Defiance Sales Corp .108 
Desk Pads 
Aigner, G. J., & .-139 
Bickett, L. M.. ocean 
Desk Pending- Letters Holders 
Acco Products, Inc 80 
Desk Trays 
Aigner, G. J., Co. 139 
Art Metal Construction Co 83 
Art Steel Co., Inc 124 
General Fireproofing Co 49 
Globe-Wernicke Co , <n 
Imperial Methods Co. gocns eee 
Weis Mfg. Co 67, 68, 69, 70 
Desk Work. ‘Distributors 
Art Steel Co. S600 ocsobae 
Bristow, Stanley R : cece ek S® 
Globe-Wernicke Co. ............. 87 
Sengbusch S. Cl. Inkst. Co....... 82 
Victor Safe & Equip. Co......60, 61 
Desks 
Alma Desk Co. . , ..111 
Art Metal Construction (Co cue 
Browne-Morse Co. .......... ..138 
GE Mis tccceesece necacesen 
Columbia Steel Equip. Co...... . 58 
Evansville Desk Co - ‘ 27 
General Fireproofing Co 49 
Globe-Wernicke Co. a7 
Imperial Desk Co. : 125 
Imperial Furniture Co 107 
Indiana Desk Co .119 
Jasper Desk Co 116 
Myrtle Desk Co. .. 7 ‘ R88 
Shaw-Walker Co. . 50, 51 
Wagemaker Co. .... oee nen aol 123 
Weis Mfg. Co.. 67. 68, 69, TA 
Yawman and Erbe ovecone OO 
Dictation Machines, Mfrs. of 
Dictaphone Sales Corp........... 77 
Dictation Machines (Used) 
DOs GE scosccce 131 
Duplicating poassnee 
Dick, A. B., . 45 
Graphic Duplicates Co sosunele 
Harding, Milo, Co... a weaned 133 
Heyer Corporation, The. el 
Mimeograph, The ....... vaenedes 45 
Niagara Duplicator Co........... 100 
ES Mees on canna nacan will 131 
Rotospeed Co., The s65eu 
Smith, L. C., & Corona Tws. ooo 
a 117 
Duplicating Machines (Used) 
 . 2 Senate 131 
Duplicating Machine Supplies 
Columbia Ribb. & Carb. Co 


Continental ey ts 
Dick, A. B., 
Dunham-W eate ‘Co 
Dura Flex Co. ......... . 
Fibroin Stencil Corp. avis 
Frankel Carbon & Ribbon Co... 
Graphic Duplicator Co - 
Harding, Milo, Co.... onecawen 
Heyer Corporation, The. ‘ 
Mittag & Volger, Inc 
Niagara Duplicator Co 
Pruitt, Ine. ...... 
Roosen, H. D., Co 
Rotospeed Co., The S 
Smith, L. Cc... & Corona Tws. 
Stencilpress + 
Engraving, Copper Plate 
Wiggins, The John B., Co 
Envelopes 
Globe-Wernicke Co 
Quality Park Envelope Co 
Envelopes, Celluloid 
Markilo Co. ... 
Envelope Openers 
Oakville Company 
Eradicators, Ink 
H. A. Ink Eradicator Co 
Heyer Corporation, The 
Erasers, Blackboard 
Weber Costello Co... 
Erasers, Rubber 
Faber, A. W.. Inc.. 
Koh-I-Noor Pencil Co 
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Oakville Company — 

Roberts, Weldon, Rub. Co..... . 8 
Expense Books 

Beach Publishing Co - +888 

Oakville Company . sent 

Sibley. Edw. L., Mfg. Co 112 
Fan Fold Form Tw. Attachment 

Miami Systems Corp., The........ 130 
Fans, Electric 

General Electric Co 103 
File Boxes, Collapsible Cowes. = 


Bankers Box Co. -- 56 
Globe-Wernicke Co o 


Guide System & Supply Co 78 
Oxford Filing Supply Co 96 
Pronto File Corp...... , . 128 
Weis Mfg. Co....... 67, 68, 69, 70 
File Boxes, Metal 
Art Metal Construction Co....... 83 
Art Steel Co. ... : — 
Rockwell- Barnes Co. oceduen 131 
Victor Safe & Equip. Co... 60, 61 


Filing Cab. Ball and Better meee. | 
Kilian Mfg. Corp e< .126 
Filing Cabinets, Metal 
Art Metal Construction Co ose 
Art Steel Co. ...... , ‘ 


Browne-Morse Co. ........+. 138 
Camerom, Cal.....c.scesceees — 
Columbia Steel Equip Ge. ccceee Oe 
Corry-Jamestown Mfg. Corp.. 107 
General Fireproofing Co.......... 49 
Globe-Wernicke Co. ............. 87 
Shaw-Walker Co. . ; -- 80, 1 
Victor Safe & Equip. Co .60, 61 
Yawman and Erbe ‘ aces OS 
Filing Cabinets, Wood 
Globe-Wernicke Co. ..........+6. 87 
Imperial Methods Co eaxeeee 
Rockwell-Barnes Co. ~» ASl 
Wagemaker Co. ee 
Weis Mfg. Co... ..67, 68, 69, 70 
Yawman and Erbe -«» 91 
Filing Supplies 
Acco Products, Inc............... 80 
Aigner, G. J., Co. scaeeeee 
Art Metal Construc tion Co....... 88 
Browne-Morse Co. .........60656. 138 
Cameron, Cal.... cooeonene 
Corry- Jamestown Mfg Corp. .. 107 
General Fireproofing Co........... 49 
Globe-Wernicke Co scasee OE 
Guide System & Supply Qiesextas. a 
Imperial Methods Co.... se 
Oxford Filing Supply Co soanen Oe 
Rockwell-Barnes Co. .. hd een ee 
Shaw-Walker Co. ...... .. 50, 51 
Victor Safe & Equipment Co. .60, 61 
Wabash Cabinet Co. ...... -+--L18 
Wagemaker Co. ...... errr 
Warshaw Mfg. Co........... ceccmee 
Weis Mfg. Co....... 67, 68, 69, 70 
Yawman and Erbe Mfg. ae 91 
Finger Pads 


Parrot Speed Fastener Corp. .108, 111 
Folders (See Filing Supplies) 
Fountain Pens 


Autopoint Company .. 12 
Esterbrook Steel Pen Co : 89 
Monochrome Pen Co.... 138 
Parker Pen Co. ........ . 95 
Sheaffer, W. A., Pen Co 52 
Globes, Geographical 
Replogle Globes, Inc...... icone 
Weber Costello Co.... a 
Gummed Cloth Rings 
Graff, Geo. B., Co... .. 62 
Warshaw Mfg. Co...... aca 
Index Card Signals 
Acme Card System Co -- 68, 73 
Cook, H. C., Co... scum 
Graff, George B., Co ‘onee ae 
Moore Push Pin Co . 137 
Victor Safe & Equip. Co 60, 61 
Index Tabs 
Aigner, G. J., Co. eee 
Cel-U-Dex Corporation Pe eet: 123 
Globe-Wernicke Co socosene OE 
Guide System & Supp ily — ee 
| eae me 
Parrot Speed Fastener Corp 108, lll 
Shaw-Walker Co. ...... -2+ 0, Sl 
Victor Safe & Equip. Co * 2.60, 61 
WO BE, Gis cccccccccccecns 128 
Inks, Adhesives, Etc. 
Harriman-Welts Prod. Co 139 
Higgins, Chas. M., & Co .122 
Ruxton Products, Inc 74 
Inkstands 
Defiance Sales Corp... 108 
Sengbusch 8S. Cl. Inkst. Co....... 82 
Leads for Mechanical Pencils 
Autopoint Company ‘ caceckae 
Faber, A. W., Inc... pane 57 
Leather Goods 
National Brief Case Mfg. Co.....135 
Stein Bros. Mfg. Co... es 
Leather Upholstered Furniture 
Jasper Chair Co. ..... os eae a 
Majestic Lounge Co 85 
Letter Trays (See Desk Trays) 
Letterheads 
Lutz & Sheinkman, Inc 137 
Stationers Manufacturing Co 137 
Wiggins, The John B., Co onc 
Library Equipment 
Art Steel Co. ........ .. 124 
Corry-Jamestown Mfg. Co 107 
General Fireproofing Co...... 49 
Globe-Wernicke Co. ...... : . &7 
Shaw-Walker Co. ....... ..-60, 52 
Lockers and Storage Cabinets 
Art Metal Construction Co....... 83 
Art Steel Co. J 124 
Browne-Morse Co. 138 
Corry-Jamestown Mfg. Co........107 
General Fireproofing Co — 
Globe-Wernicke Co. ... ms 
Shaw-Walker Co. ...... 50, 51 
Yawman and Erbe. soce On 
Loose Leaf Books and Systems 
Aigner, G. J., Co.... .139 
F. B. Mfg. Co... . 138 
Nat'l Blank Book Co. cas ae 
Sheppard, The C. E., Co .114, 137 
Trussell Mfg. Co. . ee 
Wilson-Jones Co 5essedne. OE 


oose Leaf Envelopes, Celluloid 
‘Markilo ore oo 82 


Loose Leaf Metals 


Bristow, Stanley R. 
Globe-Wernicke Co. 
Victor Safe & Equip. 


Acme Card System Co 


w 
Matched Office Suites 
Art Metal Construction Co 
General Fireproofing Co..... 





Memorandum Books 
Nat'l Blank Book Co.... 
Rockwell-Barnes Co 





Memorandum Devices 
Acme Card ~— | Co 


Numbering Machines 
American Numbering Mach. Co... 


. «. Co 13 
Office Machines, Used and Rebuilt 7 


. Ine. 
Office Partitions one Railings 
: 0. 


Nat'l Blank Book Co 
Rockwell-Barnes Co. .... 


aper 
Eaton Paper Corp 
Rockwell-Barnes Co 


Esterbrook Steel Pen Co... 


Defiance Sales Corp 
Fulton Specialty Co. 


Oakville Company : 
Rockwell - Barnes Co. 


Vail Manufacturing ; he 


Paper Fastening Machines 
Ace Fastener Corp 


Hotchkiss Sales Co 
Neva-Clog Products, 
Parrot Speed Fastener Corp.. 
Victor Safe & Equip 
Pen and Pencil Clips 
Oakville Company 
Pencil Sharpeners 
‘o 
Pencils, Wood Cased Lead 
Pencils, “Mechanical 


Autopoint Company ... 
Nichols Products ee 


Smoking Stands, Office 


Stands for Office M 


Oakville Company 


Vail Manufactiiring Co...... socecded 
Platens, T. 
Amer. riting Mach. Co......... 115 
Ames OR, ns epee cee cee cee 7 
Shipman-Ward Mfg. Co.......... 93 
St. Louis Typewriter Exch....... 
Wholesale Typewriter Co......... 112 
Hanson Seale Co. .......6..00055 139 
aoe Seale & Mfg. Co......... 141 
Y Brothers, Inc. .........6.56. 110 
Pubil 
Pee, Be Woe EAB, cccccvcances M41 
PEED «. cccccccccovccesccesoecs 140 
Punches 
Acco Products, Ime .........66666. 80 
Defiance Sales Corp.............. 108 
Globe-Wernicke Co. .. 2... 6.65605 7 
Nat'l Blank Book Co............ 79 
Wilson-Jomes Co. .. 6.6.6. ceesenne 
Push Pins 
M Pitt Fie. Cds oe. sccvcecese 137 
—_- and Carbons 
I 134 
ees Ribbon & Carbon Co 1 
Codo Mfg. Corp. .........cceenes 124 
Columbia R. & C. Mfg. Co....... 92 
Crown Ribbon & Carb. Co....... 
Frankel Carbon & Ribbon Co... .127 
Imperial Mfg. CO.........+ss00. 118 
Manifold Supplies Co............ 46 
Mitt & Vv b Bec ccveviesese 97 
Neidich Process Co...........«++ 
Pacific Carbon & Ribbon Co..... 101 
Phillips Process Co............... 138 
Remington Rand, Inc............ 71 
Rockwell-Barmes Co. ........6.4. 131 
Royal Typewriter Co., Inc........ 142 
Ruxton Products, Inc............ v4 
Smith, L. C., & Corona Tws..... 47 
oanmee, Bi, Bee Geiss ccccvascescss 116 
Underwood E F...... 59, Back Cover 
U. 8. Lik ay ae —_ Mfg. Co...136 
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THE SERVICE BUREAU 


of Office Appliances is maintained for the exclusive 
use of subscribers and advertisers. In the execution 
of its various commissions this bureau calls upon prac- 
tically every member of the staff. It answers by per- 
sonal letters all inquiries upon matters germane to 
the field, it furnishes special reports upon articles of 
office equipment, supplies names of manufacturers of 
any article wanted, puts man and job together, prepares 
advertising copy, furnishes list of 

dealers in nearly every country, aids foreign dealers in 
securing U. S. A. lines, and in many other Bo 1 
forms useful service, all without charge. icotiaee 
in every land have made, and are making, on use 
of this bureau; manufacturers in every section of the 
field have had evidence of the service. Subscribers’ 
es to bring their files up to date, 
le in case of fire or other form of 
destruction, are broadcasted in a bulletin which is 
mailed frequently to leading manufacturers. 
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